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DTa KHUra O TOM, Kak aMepPUMKaHCKne peKknamMmuncTbl
Hay4yunincb ncnonb3oBaTb 0o6CcTOATENbCTBA, yTOObI
NOBbIWaTb NpPoAa*kn TOBapOB.

Bbl nO3HaKOMMTECH C CAMbIMM 3HAUNMbIMW KaMNaHUAMM
XX Beka u nonmeTe TOHKOCTU B3aMMOZENCTBUA peKnambl
C NoAbMU B pa3HblX ycnoBUAX. Bol yBnanTe, Kak B pekname
NCMOoMb30BaNUCb NOTpebutenbckue 3abny>KaeHus, cTpaxw,
HafleXXabl, N Kak B pe3ynbrate chOpMUPOBaNnCb Npurembl
KOMMYHUKaLWNK, Ha KOTOPbIX 3MKAETCA BECb COBPEMEHHbIN
PbIHOK peKfiambl.

HakoHel, Bbl CMOXeTe MnepeHATb GeCLEeHHbIN OnbiT
aMeprKaHCKMX MacTepoB W cAenaTb BaluM MOCNaHUA
ybeantenbHbIMK, APKUMU M akTyalbHbIMWA. 3a CTO neT
NPUHUUMNbI HE N3MEHWUTUCD, Y SMOXa MOXET TOYHO TaK ke
paboTatb Ha Bac.






NpeancnoBue

[maBHOE B pekname — nogn. Bce peKnamMmHble KamMmna-
HWW 3aTEBAOTCA TONIbKO paan nx peakyunn.

3HauuT, YTOOBI IeNaTb XOPOLLYIO peKiamMy, He06X0AMMO
NMOHUMaTb Ntofel. 3HaTb, Kak OnpaBAaTh MX OXKMAAHWA, a KaK
YAVBWTb 1 WOKMPOBaTb. YyBCTBOBaTb, KOFAa HYXXHO AenaTb
0fHO, a Korga — agpyroe. Ho notpebutenn Henpepackasyembi.
NMun gBUKET He TONbKO NCUXONIOMUA, HO U TEKYLLME YCI0BUA
XW3HW: MOJa, CTEPEOTUNbl, SKOHOMMKA 1 nonuTrKka. Cno-
BOM, 3M0Xa, C ee 06LMM HaCTPOeHKEeM, C LONTOUrpatoLLMM
TeHAEHUMAMYN 1 BCNeckamm NHTepecoB. PasHble 3noxm —
pa3sHble npasuna. O6oCTPAOTCA OAHM peakuun, NpuTynna-
loTcA gpyruve... Ha uto genatb CTaBKy: Ha BEYHbIE LLleHHOCTH,
Ha aKTyanbHble Tembl? Kak He npocuntaTbca?

B CLLUA nckyccTBO BO3feiCcTBMA Ha noTpebuTenen pas-
BMBanocb 6onee cTta net. AMepuKa nepexrsana Kpusuchl,
CblTble ToAbl, Mepuofbl KOHCepBaTVM3Ma U MONOAEKHbIX
LOBVXEHWUA — U B 3TUX HEMOCTOAHHbIX YC/IOBUAX areHTCTBa
BCAKWIA pa3 fenanuv peknamy, kotopasa npogaet. OHM Hayum-
NUCb ncnonb3oBatb N GyHAAMeHTanbHble MNPUHUUMbI NCK-
XVIKWY, U NepeMeHunBble 06CTOATENbCTBA.



OHwu 3acTaBnANM paboTaTb Ha cebA TpaanLmm, CTepeoTurbl
1 OCTpble BOMPOChI, KOTOPbIE 6bIIN aKTyasnbHbl B 06LecTBe Ha
TOT MOMEHT. Tak peknama cTasna 6e30TKasHbIM MHCTPYMEHTOM
ybexxaeHus B pykax ameprikaHCKUx 6peHaoB. Becb XX BeK oHM
dopMmnpoBanmM BKYCbl LIeNON CTPaHbl, onpeaensanm npueblYKm
amepuiKaHLeB, MepeKkpansanu ux ObIT.

B Poccnm peknamHoro Beka He 6b110. He pa3suBanucb mMe-
TOAbl KOMMEPYECKOro NPOABUXEHWA, HE KOMWUIICA CUCTEMHbIN
onbIT. HNKTO He cnegun rog 3a rogom, Kak poccuinckme notpe-
6UTENN BOCNPUHMMAIOT pPeKamMy B pa3HbIX 0O6CTOATENbCTBAX,
XOTb 0O6CTOATENbCTBA MEHANNCH YACcTO 1 Henpeackasyemo. U
CerofHa y HaC B pyKax MHCTPYMEHT C 6€3rpaHMYHbIMUN BO3MOX-
HOCTAMU 1 BOMPOC: KaK MPVMEHATb €ro TaK, YTobbl NMonyyaTtb
OTK/IVMK Y Hawen ayautopunn? Kak genaTb akTyaslbHYIO peKknamy,
KOTOpas N3MeHUT MNP 3[ecb 1 cenvac?

[onble BbIBOADI 13 AMEPUKAHCKOro OnbiTa HE MOMOT'YT. I'Iepep,
HaMWu He TO BpeMs, He Te ntogn. [Momoxket apyroe — n3yumnTb ame-
pI/IKaHCKVII7I OnbIT B pa3BuTUKn, NpoCnegnTb 3a XoAoM MbICin, NO-
HATb, YTO JIEXXNT B OCHOBE BCEX AOIM U CTaHAAPTOB peKnaMbl. ,D,J'IFI
3TOro 1 HanMcaHa KH1ra «3roxa CNYXXUT peKnamncTam».

YTO Bbl HangeTe B 3TON KHUre

B Heln cobpaHbl camble LEHHble aMePUKAHCKMNE KeWCbl C
1880-x no 2000-e rofpbl. TV peKlaMHble KamnaHUy N3MEHUNN
AMepUKy, @ MHOTMe ugeun cenyac pabotatot n B Poccuun.

KamnaHum cnepyloT B XPOHONIOrMYECKOM MopAfgke U
CrpynnupoBaHbl Mo rnaBam. Kaxaas rnasa — oTaenbHas snoxa
B uctopum CLLUA. B Ka»kgon anoxe — pasHble YCNOBUA, KOTOpble
BAUAIOT Ha NoBeAeHue noTpebutenei. B kaxpgol KamnaHum
peKnaMmcTam NPUXoANI0Ch YUUTbIBAThb STW YCIIOBUA N MHOXe-
CTBO ApYrux ¢pakTopoB.

W BCAKMI pa3 OHM HAaXOAUAN pPbluari BO3AENCTBUA Ha Nto-
Aei. BykBanbHO 3acTaBnsAM aMnoxy paboTaTb Ha cebs.



OTO AOJIKHO BaM MOHPAaBUTbCHA

KHura cgenaHa Tak, 4tobbl ee 661710 yI06HO UMTaTh C KOMMbIOTEPA UK MNJ1aH-
weTa. MpAMo C ee CTpaHUL, Bbl MOXeTe NeperT K AOMNONHUTESIbHbIM MaTepura-
nam, a NOTOM BEPHYTbCA K UTEHWIO.

« B KOHUe Kaxgon NCTOPUWN OaHbl CCbUTKM Ha CXOXKKe no Teme ny6n|/||<a—
UMn Ha canTe advertera.pro. PEKOMEHJJ,yIO noceTuTb CanT NPOCTO TakK: Ha
HeMm Bbl HargeTe CcTaTbyn O pekname n Kynbtype FIOTpE6J'IEHI/IF|, ranepeu c
NPUHTAaMWN, TEKCTbl KyNIbTOBbIX PeKJIaMHbIX 0b6bABNEHUN U apyrmne nHte-
pecHble MaTepuanbl.

« MHOrMe KamnaHun BKIOYAOT peKniaMHble POJZINKKN, U A ,qo6aB|/|na CCbIJTIKU
Ha HMX Ha Youtube-KaHane NPOEKTa, a TaK>Ke 3aMacHOl BapyaHT Ha cepBuce
Rutube.ru. Ecnmn Bam He 3axoueTcs npepbiBaTh UTEHME NPOCMOTPOM POSN-
KOB, 3aX0AMTe Ha KaHan B lloboe Bpems: http://www.youtube.com/advertera

« Bce NCTOUHMKM TOXKe NpefCcTaBneHbl B BUAe CCbUTOK. Bbl MoxeTe nepexo-
OVTb HA KHUTW 1 CaliTbl U3 bubnmorpadpum nnm nposepuTb LNPPbI B UCTOY-
HVKaXx, KOTOpble faHbl B CHOCKaX.

N camoe rnaBHoOe
KHura — He C60pHI/IK roTOBbIX peuenToB.

Mbl x1Bem B NOoABUXHOM MUpeE, rae He NnonyvynTCa BbiCE€Yb Ha KaMHE Mnpa-
Bua, HO MOXXHO NOHATb FJ'Iy6VIHHbIe npuHUMNbl. 7 norpyxeHne B BEKOBOW OMbIT
CTPaHbl, KOTOPaA Aajblle BCEro yuia B Pa3BUTUN peKNnamMmbl N MapKeTUHra —
OT/INYHbI CNocob NpPOYyBCTBOBATb 3TV NPUHLUNDI.

Al Nnpefnarato BaM paccMaTpUBaTb KHUTY KaK KapTy, Ha KOTOpoii 0603HaueHbl
pasHble HanpaenieHus. Bbl MoXeTe BblIOpaTb OQHO K3 HKX, @ MOXETE COPUEHTU-
poBaTbCsA, UTOObI MONTU COBCEM MHBIM NMyTeM. ITO ropasfo nyulue, yuem 6poguTb
BC/IENYHO.


http://www.advertera.pro
http://www.youtube.com/advertera

1880 - 1900

16

22

28

Ivory Soap.
«Yuncroe Ha 99,44%»

National Biscuit Co.
ManbuuK B pe3nHOBbIX
canorax

Victor Talking
Machine Co.
«fonoc ero xo3anHa»

1900 - 1928

36

42

48

56

62

68

78

84

90

Woodbury Soap.
«Koxa, K KoTopol xoueTtca
npuKacaTbca»

Morton Salt.
«CbInnerca gaxe nofa 4oXaem»

Camel cigarettes.
«Bepbntogbl ngyT»

Cadillac. <bpemsa nugepcTea»

Steinway & Sons.
«/MIHCTPYMeHT GeccmepTHbIX»

Lucky Strike cigarettes.
«Bo3bmute Lucky Ha pecept»

Quaker Puffed Wheat.
«[pUroTOBNEHBI B MyLLKE»

Listerine. «BeyHo noapy»kKa HeBeCTbI»

Burma-Shave.
Cepvisi LOPOXKHbIX LUTOB



1929 - 1939

100

108

112

120

Minnesota Valley Canning Co.
Becenbin 3eneHbin Benukax

Hallmark. «Ecnu Bam BaXkHO
JapwWTb camoe nyuluee»

Coca-Cola. Canta-Knayc

Pepsi-Cola.
«[encu-Kona — T10, uTO HapO!»

1940 - 1954

130

138

146

154

160

166

172

178

DeBeers. «bpunnuaHTbl BeYHbI»

Maidenform. «Bo cHe A xoamna no
mMarasuHam B 6enbe Maidenform»

Hathaway Shirts.
Yenosek B pybaluke Hathaway

Anacin.

«BbICTPO-6bICTPO CTaHET Nlerye»
Revlon. «Jlen n nnamsa»
Schweppes.

KommaHpep Baritxeq

Winston cigarettes. «<Y Winston
BKYC HacTosAulero Tabaka»

M&M’s. «TaeT BO pTy, a He B pyKax»



1955 - 1969

188

198

206

212

216

222

228

Marlboro.
Kos6oin Manbbopo

Volkswagen. «Mbicnin ckpomHee»

Clairol. «OHa 3710 pgenaer...
VN HeT?»

French tourist bureau.
«He ycnoxHanTe xunsHb»

Avis. «<Mbl cTapaemca»

Benson & Hedges 100s.
«HepocTtaTku»

Pillsberry.
Kono6ok Pillsbury

1964 - 1970

236

244

250

Pepsi-Cola. «MokoneHue Mencm»

Coca-Cola. «3T0 no-HacToALeMy»

7 UP. «<He-Kona»



1970 - 1984

258

264

272

McDonald’s.
«CerofiHa Bbl 3aC/YXXWSIN OTAbIX»

Burger King. «Bce no-Bawemy»

Wendy'’s. «[ge mAaco?»

1970 - 1988

282

288

296

304

312

318

324

Dannon Yogurt.
«Jonroxutenun n3 Poccumn»

Calvin Klein. «<3Haelub, uTo nopg,
MOUMM KenbBUHamu? Huuero!»

Absolut Vodka.
«BbyTblnka abconioTa»

IBM. «ManeHbkuin 6pogara
Yapnn YannnHa»

Apple Computer. 1984

Bartles & Jaymes. «®p3HK 1 3a»

Rolling Stone.:
«Kak KaxkeTcs. Kak ecTb»



1988 - 1999

332

338

344

350

356

Nike. «MpocTo genan»

Energizer. Kponuk SHeppxansep

California Milk Processor Board.
«EcTb MONIOKO?»

Coca-Cola. «Bcerna Koka-Kona»

Budweiser. «<Ye Kak?»

363

365

367

368

370

MNMocnecnosune

06 aBTOpe

bnarogapHocTn

06 aBTOPCKMUX NpaBax

McTOUHNKN






1880 - 1900



HoBbin Bek,
HOBbI€ BONPOCHI

! Konuparitep —
npodeccusa B peknam-
Hom 6u3Hece. Konupaii-
Tep COCTaB/AET TEKCTbI
peKnamMHbIX 06bABNEHNN,
cLueHapun AnA ponnKos
nTh.

«[]enno AMepuku — GU3Hec».

Axor KansuH Kynuox,
npe3udeHm CLUA 1923-1929 z2.

C Hayanom TeXHONOrnYecKon peBoNoLNN B cepeanHe
XIX Beka pokyc cmecTunca c npobnembl «Kak co3paBatb?»
Ha «Kak npogaBaTtb?». KpynHble amepriKaHCK1e nponssoaun-
Tenn CTPEMUAUCH BbIAENUTb CBOU TOBapbl, cbopmmnpoBaTb
UX YHUKanbHbIN 06pa3. MpoaykTbl 063aBenncb Ha3BaHMAMM,
KPacoUHOW yNakoBKOWM U CUMBONNKON — NOABUINCb TOPro-
Bble MapKu. YTobbl pacckasaTtb 06 UX JOCTOMHCTBaX NoTpe-
6uTenio, NICNONb30BaNU peknamy.

BenepeurBble pekfamHble OOGbBABNEHUA Hayanu MOAB-
NATbCA B ra3eTax, KOTopble OblN MMaBHbIM NCTOYHUKOM Jlio-
601 nHdopmauum. MevatHole CMU 1 peknama pasBMBaIUCL
coobua. Kak yTBep»xaan U3BeCTHbIN KONMpanTep' Tol SMoxm
IxoH Mayspc (John Powers), MHOrOCTpaHUYHbIE LBETHbIE
XKYpPHarbl NOABUNMCH W BbIXKUMW TONbKO bnarogaps pekname.

BrogpkeTbl KPYMHbIX KOMNAHWI NUTaNM MHOFOTMPaXHble
u3gaHus Bpoge Lady’'s Home Journal u Saturday Evening Post.
[a3eTbl 1 KypHanbl 6bII OCHOBHBIM Pa3BfieYeHMEM B KOHLIE
XIX BeKa, 1 amepuKaHLbl U3yyasnu Nx OT KOPKU [0 KOPKWU.



Wtak, raseta unm KypHan — nyywuidi cnocob aoHe-
CTV peKknamy fio ymTaTens, a TeKCT — [1aBHbI peknamHbIi
WHCTPYyMeHT. Ewe oamH wm3BecTHbI Konupantep, [I>KoH
KeHHegn (John Kennedy), Tak 1 roopun: «Peknama — nc-
KYCCTBO CO3[laHMA TEKCTa C LeNblo Npofau ToBapay.

Jliogw, cnoco6Hble NpofaBaTh C NMOMOLLbIO TEKCTa, NO-
ABUNNCb He cpas3y. [lo cepepmHbl XIX Beka npoussogntenn
COCTABNANN peKNaMHble 0b6bABMeHNs camu. lNepsble pe-
KfaMHble areHTbl 6bUIM NOCPeAHMKAMN MeXIY PeKaMoaa-
Tenem 1 M3ZaHUAMMU N 3aHMMANNCb 3aKYMKOWN peKTaMHbIX
niowagen. BectHmkamum nHoro nogxofa Cranu pekiamHble
areHTCTBa — Npo¢eCcCroHaNbHble TBOPUYECKME MAacTEPCKIE,
M3-nog nepa KonupamTtepoB TOr0 BPEMEHW BbllAn CJo-
raHbl, CTaBLUMe KNAaCcCUKOW peKambl.
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Sunset Magazine

Is it any wonder
that nearly every-
body uses Ivory
Soap nearly all
the time for nearly
everything ?

IVORY SOAP--

Ivory Soap lathers freely but rinses easily.
Cleanses thoroughly but does not injure,
A solid, lasting cake but floats,

Unsurpassed for bath and toilet, yet
equaﬂy satisfactory’ in the 1aur|c|ry' and
around the house.

As good soap as can be made, yet costs
but a few cents a cake.

\-( FLOAT,

e .99#% PURE

SUNSET Advertisements are indexed on page 199




Ivory Soap. Huctoe Ha 99,44%

99 and %% Pure
Proctor & Gamble Co., 1882

Mbinio lvory — oguH 13 nepsbix NpogyKTos Proctor &
Gamble, kKoTopbIln Npomn3BoANTCA U MO celt AeHb. Mo Kopmno-
paTuBHOW NnereHpe Ivory He oTInYanocb OT 06bIYHOrO Mbla,
noka OAVH M3 Pabourx He AOMYCTW OWMNOKY B TEXHOOTUN
NPOU3BOACTBA, U3-3a Yero Lienas napTyA oKasanacb NOPUCTON,
C ny3blpbkamu Bo3ayxa. Proctor & Gamble pelumnnu He apuum-
poBaTb Npomax 1 pacnpoganu 6pak. BHe3anHo B KOMNaHUIo
CTanu MocTynaTb BOCTOPXKEHHbIE MMCbMa O YyAECHOM Mbile,
KoTopoe He TOHeT B Boge. Kak BbIACHMNOCb, OpakoBaHHble
6purKeTbI C Ny3bipbKamy BO3AlyXa Aepanvcb Ha MOBEPXHOCTA
BOAbI 1 U3yMNAnmM nokynatenen. Proctor & Gamble pewwmnm He
OTKa3bIBaTbCA OT Mofapka cyabbbl' 1 NOCTaBMAN NPOW3BOS-
CTBO BO34YLIHOrO lvory Soap Ha KoHBewep.

B pekname Ivory Hauyann mcnonb3oBaTtb cfioraH «4u-
cTO€ Ha 99,4%». Undpbl NosBUNMCL U3 UCC/IeoBaHMA He-
3aBrCMMON nabopatopun, KOTOPOoe MokKasano, uto B Ilvory
ropasgo MeHblle NpuMeceln, Yem B TOBapax-aHanorax. 1ot
baKT WMpOoKO ocBellanca B pekname, 1 NOKynaTenu Brep-
Bble Hayanu obpallaTb BHUMaHME Ha TO, U3 Yero caenaHo
MbINI0, KaK MHIPeAUEHTbI BANAIOT Ha €ro KauecTBo.

16 mecTo B cnucKke
BeNYaifluMX KamnaHui
BeKa Nno Bepcum
Advertising Age

' CnycTs nonBeKka KomnaHus
npwv3Hana, Yto ncTopus

0 CnyyaiiHoM 13o06bpeTeHun
BO3YLUHOIO Mblna —
MapKeTuHrosas 6arka.



MokynaTtenu rotoBbl Ho peknama He Mmorna 0601 T CTOPOHOW Cynepcnoco6-
nnatuTb3aBeWwy  HocTtb lvory. CrioraH 0 YMCTOTE YacToO AOMOMHANCA APYrM
cyauBuTenbHbiMn  — «OHO He ToHeT» («It floats»). Jlioan cumtanu, 4To cnoco6-
CBOIICTBaMU, Aae €M HOCTb AepXKaTbCA Ha BoAe MOATBEpPXKAaeT NabopaTopHble
3TH CBOICTBA HE MPUHOCAT  laHHbIE O YMCTOTE MPOAYKTA, B€A4b MbINIO C TAXKEIbIMUA U
NPaKTUYeCcKoM NONb3bl.  BPEAHBIMM MPUMECAMU HE MOXKET ObITb TaKM BO3AYLIHbIM!
[a v BooOLe B rnasax NoTpedbuTens Tex sieT 3To CBONCTBO
Ivory rpaHuumno c marven. OHO He NpuUgaBano MbuUly 3Ha-
UMMbIX MPENMYLLECTB, Pa3Be YTO OPUKET Hefb3A O6bIO Mo-
TEepATb B HaMNOJIHEHHOM BaHHOW. HO 3Ta geTtanb BblgensAna
Ivory cpegu gpyrux mapok, 1 niogam HpaBunacb uges Ky-

NUTb He NPOCTOE, a NJ1aBaloLee Mbl10.

Marepuanbi no Teme Ha caiite (KnuKa6enbHbie cCbinKu):

HQMEMbI yGE)KQEHVIFI B CTapOVI pekname |VOI’y | (7aTby 0 pekname KOCMETUKM U CPEACTB TUTUEHD

18


http://advertera.pro/vintazhnaja-reklama-myla-ivory/
http://advertera.pro/tag/staraya-reklama-kosmetika-i-gigiena/

AmepuKaHcKue conpartbl
KynaloTcA € njlaBaloLym MblJIOM
Ivory. BoeHHble cTann BepHbIMK
nokynatenamu Procter&Gamble

nocne paxaaHCKoW BOWHbI, KOoraa
KOMMaHus obecneyrBana Mblsiom
apmuio CeBepa.

3nmHAA peknama lvory
MOKa3bIBAET, YTO NeHHasA BaHHa
B MOPO3 HUYYTb He XyXe,

4yem Kpyus K Tensbim 6eperam.

y serange baihs

Road i brth i i o

F

Ben &
e
el the el

IVORY SOAP. .

¢ had frory Sadp.

ane mentiosed below, in a letter written on board onc

o s ..r-...‘f.f{g- p&-p. rpoe
a frw deys mge, whei sy beey wdie e

i cevaimly soomed 'i:' \:ﬂ!
i frory latber froms
exbslsraron following @ brisk b dewn

st 9 floor amd shew

. 9947 PURE

Stroll up th@ﬁngplank, sailor!

Whans bircds asad miliomaires are Gimiag Soudh and
o aze lef bl i s winter owerccat: o shink
st e czal bb—

Tutz oo the warss water, sailerd breey wks
[lesmee i laviting yoa to g on & priviee wmoer
araie, s sirkorly iforeral Lewve ol pows dlothes
ke, Fair wewthen shesd—youl so0n be dnfting
o (44 Dot Combor ba dhe comvey of Decay.

Cracside, the wind it moarin lor soel vl High
o0 i ssuphoos. o sbad, wimm, p dsos
you own iy blasl

. kind to mry(l\lrs

mide you lie—sae foom suchumn, e Gom the
[ T —
Woeachs of hvoey fown on your shaoukders . cave-
oo 1r & plagbor .. . vho cs ubous Wllilid
fact 00 by o up while
you wil off upon & roap, Souh Sen biland diram.
Voulne abeoe, bt youlre i gocd compury. Miioss
of ibusania babera Lsure hut hresy gives sssocehs
omfen 0 ther by koving dess Milior
scepe s bobbing lrwision 1w s the Fo of
Conmtat,




;’;t‘l'bu need cn'y one soap

n;-_ rst qual

£ ”:;z [TFLOATS

MnaBatoLyee mbino yaobHo,
€CJIN HY>KHO BbIMbITbCA

N1 NoCTUpaThb B pekKe.

OHo fepXuTcA Ha Boge,

a 3HauuT, BCerga nog pyKom.

“wen il ey Soap were no betber than olles
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wowpm, choes mot the fact that it fouts meake it better?

Qo e

hen you take the family away for a
wacation trip, put some Ivory Soap
in the trunk. If it is forgotten, and you
have to use the soap supplied by the
hotel, your baths will not be relished as

IT FLOATS

thoy would be with your own Ivory Soap. J
'
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Does your skia dry, harden, roughen and crack when you
wenture out of doors in cold weather ? |”|
The trouble may be due to any one of several causes— I
wind; exposure of the face and hands after bathing them in warm !
water; or the use of a soap which is not properly made. “
In any event, you should use Ivary Soap. Made of pare vege- i
table oils and containing no ¥ free " (uncombined) alleall, it not oaly il |
clranses the skin, but it helps to keep it smooth, soft and bealthy— i
in Janoary as well as in July.
My il et by o e s Touwy,  Blany mont mape. whih ‘
ol venbyale a8, %4 o w0 0 Oy

Ivory Soap—9944s, Per Cent Pure. E

O6bsaeneHna 1903-1912 rogos
06 BACHAIOT XKEHLLNHAM,

KaK 0COObIi COCTaB «4MCTOro»
Mbina lvory MoMOraeT yxaxusaTb
33 KOXeW.



Uneeda Biscuit

-\

5@ NATIONAL BISCUIT COMPANY 5@



Uneeda Biscuits’ Boy in Boots
PeknamHoe areHTctBO N.W. Ayer & Son, 1899

B 6akaneliHbix naBkax AMeprKKU Havana XX Beka neyeHbe
npoAaBanu Ha pasBec. Ero xpaHunm B 60nbLUmx KOpobKkax 1 OTCbI-
nanu NoKymnaTenam, CKOMNbKo b0 Hy»HO. Bbineuka B Kopobkax
nopTWach, NPOMOKasa UK, HanpoTYB, YepPCTBeNa, KpoLummnach,
003aBogunacL NOCTOPOHHMMM 3anaxamu. MNokynatenu 6binu He
pagpbl, HO BblOUpPaTb He MPUXOAWIIOCH, Noka KomnaHust National
Biscuit He 3anycTuna Toprosyto Mapky Uneeda.

Kpekepbl Uneeda nosABMANCb Ha MOMKax MarasvMHOB
B KapTOHHOW yMNakoBKe. AipKas, Kpenkas, OHa npuBfeKana
B3rnAg 1 6eperna neveHbe OT cbipocTu. MoKynatenu npo-
60Bany, yoexaanucb, YTo Mo KpbILLKOWN CBEXee 1 YncToe
neyeHbe, 1 yKe He XOTeNIM CHOBa MOKYMaTb pa3BecHble 6u-
CKBUTbI. [loCTeneHHO ynakoBKa CTana CMMBOJIOM KayecTBa.
A elle OHa BbIMOMHANA PEKIAaMHYI0 POJib, MOMOras areHT-
ctBy N.W. Ayer & Son co3zfiaBaTtb 06pa3 ofiHOW 13 caMbix 13-
BECTHbIX TOProBbIX MApPOK AMEpPUKHN.

Nabisco obpatunuch k peknamuctam N.W. Ayer & Son
Cpa3sy, Kak TO/bKO pelunnu pa3paboTaTb HOBbIA MPOAYKT.
KonupaiTepbl areHTCTBa NpuvayManu Ha3BaHMe MapKu.
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Niopy B marasuxe uwyT
Ha NoJIKaX 3HaKoMY10
ynakogky. Ty, KoTopyio Um
noKa3sana peknama, unu
Ty, KOTOPYI0 OHM yKe He
eAVHOXAbI NOKynanu

' Themarketingscene.com

B Hero Bnoxwnu wWrpy CcnosB: OT aHMIUNCKOrO
«you need a» («BaM HY>KHO») obpa3oBanocb emkoe Uneeda.
CnoraH 6bi71 co3A4aH NoJ CTaTb — 3aNoMUHALWNIACA, C He3a-
Tennusomn pudmoint: «Lest you forget, we say it yet, Uneeda
biscuit» («4Tobbl Bbl HE 3abbX, Mbl BaM HanNnoOMHUM: neye-
Hbe Uneedav).

3atem npupymanu nepcoHaxa Uneeda Boy, koTopbii
CTan repoem Bcex peKnaMHbIX o6baABneHn. Manbumk Hocun
MXEenTbll AOXKAEBUK 1 PEe3MHOBbIE Canory U HUKOrfa He pac-
CTaBasca c Kpekepamu. Ha camom n3sectHom npurHTe Uneeda
Boy nop poxpaem TawmT KyAa-TO OrpPOMHYIO, C HEFO POCTOM,
ynakoBKy. [MoHATHO: Aake nop NMBHEM 3HaMeHWTaA KopobKa
ybepexeT neveHbe oT Bnaru. MiHorga Uneeda Boy Bugenu
3a NornoweHneM nakomcTBa, UHOFAa OH NPOCTO fepan B
pykax ¢upmeHHble Kopobku. CopBaHel, CTan HeM3MeHHbIM
CYIMBOJIOM MapKW. Y3HaBaeMmblii 1 MI0O1MbI MHOTUMI, OH AOI-
rve rofbl yCnelwHo NpoAaBan Kpekepbl Mo BCeli CTpaHe.

Uneeda Biscuits’ Boy in Boots — nepBas peknamHas Kam-
MaHWUs HauMoHasbHOro MacwTaba'. N.W. Ayer & Son 3aaeincTBo-
Ba/IN 4N1A Hee Npeccy, NfiakaTbl, TpaHCMopT. Bnepsbie B Mupe
NPoV3BOAMTESNb NOTPATU HA PEKNIAMy CEMM3HAYHYIO CYMMY:
6loKET KaMNaHUW COCTaBW 6onee MUNNMOHa JONNAPOB.

W ecnn cerogHs neveHbem B KOPOHKE HNKOTO He yAUBUTD,
TO 310 noTtomy, uto Uneeda Biscuits ogHaxxapbl cienanu yna-
KOBKY CTaHAAPTOM KayecTBa.

Marepuanbi no Teme Ha caiite (KnuKa6enbHbie cCbinKu):

(amble U3BECTHbIE PeKNIlaMHbl€ NePCoOHaXN | Bce cTatbn o peKkname npoaykToB
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O6bI4HO pekniama n3obpaxana
Maribyvika C KOPOOKOW neyeHbs
noa goXaem, NoKasbiBas,

4TO B YNaKoBKe Kpekepam

He CTpaLUHa CbIpOCTb.
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MATIONAL RIFCLAT COMPANY
"Livsais Bakars

“Uneeda Bakers”

i ik Gt Flospbiep

B HekoTopbix ctokeTax Uneeda Boy 6bin
KypbepoM. ToNbKOo 4TO C AOXK/AA, B MPOMOKLIEM
nnaiye, oH NPUHOCUA [OMOXO3AKam

cBeXKee neyeHbe, KOTOPOMY HUYEro

He cAenanoch OT INBHA.



You lolks must be hungry . . Well, here You are

Says the Uneeda Woy
]
&

3
‘Uneeda Bakers”

WHAT MAKES YOU
FUSS WITH BAKING?
Beagps dhe Unecda Rog

L EE L

Uneeda Boy nossnanca u Ha
paHHUX peknamax neyeHbsa Oreo
(camoe nonynAapHoe neyeHbe

B CLLA ceroaHs).

BATICAL RESCUTT CEMPANY “Unsade akery”

“Uneeda Bakers”






His master’s voice
XygoxHuK Francis Barraud, 1901

TexHuueckas peBOMIOUMA MPUHECNTA B XU3Hb amepu-
KaHLIeB YCTPOWCTBA, KOTOPblE MOMOrann Ynpoctutb GbIT U
pa3Hoo6pasnTb Jocyr. Jlioan ToNbKO NPUBbIKaNM K yygecam
nporpecca, No3ToMy peKiama [Ao/mKHa 6bina 1 ybeauTb B npe-
MMYLLECTBAX HOBWHKM, 1 OGBACHWTD, Kak eli NoJb30BaThCA.

Ho B pekname rpammodoHoB, kotopyto ¢upma Victor
Talking Machine Bbinyctuna B 1901 rogy, 0 camom Npourpsbl-
BaTesie He 6bl1o HK cnoBa. HY onncaHnA BO3MOXHOCTEN, HN
obellaHnii NPUATHOTO NPOC/YLIMBaHMA. Bmecto 3Toro Ha
peknamHom ¢oTo Obin M3006paxkeH GOKCTEPbEP, KOTOPLIN
YOVBIIEHHO 3arnsabiBaeT B rpaMMOQOHHYto Tpy6y. Moanmch
0OBACHAET, YeM annapat NpuBNeK BHUMaHMWe fca: U3 Tpyobl
3BYumT «[0N10C €ro Xo3AanHa.

TporaTenbHbIli MOMEHT C cobaukor no umeHn Hunnep
nonman ee xo3auH, »wusonucey, OpeHcnc bappo (Francis
Barraud). CioxeT 6bin npogaH Victor Talking Machine, n nec
CTan 3Be3[0/ aMepUKaHCKOM peKiambl.

29

29 mecTo B peiiTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



Motpebutenu
npUCNyLIMBaIOTCA

K 3MOLMAM, AaXe Koraa
NOKYNAIOT TEXHUKY

Hvnnep, BonnolweHve npegaHHOCTW, nono6unca ny-
6nuke. (PaMmMopOH PAZOM C HUM — Y>Ke He TEXHUUECKas ANKO-
BUHKa, @ aTpUOYT CEMENHOrO JOCYTa; He 6e3ayLLHasA MallVHa, a
obelljaH e yIoTHOro Beyepa Y AoOMaLLHero oyara. Tak peknama
TEXHWKW Hayana NpoAaBaTb He BUHTUKM U LUECTEPEHKM, A BEY-
Hble LIEHHOCTMW.

Marepuanbi no Teme Ha caiite (KnuKa6enbHbie cCbinKu):

Mapozum Ha peknamy «His master’s voice» | Bblaatowuecs $oTo u MANKCTPaLIMM B pekname
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| "His Master's Voice"

Pa3Hble BapviaHTbl N306paxKeHus
Hunnepa Ha rpaMModOHHbIX
MNACTMHKaX W PeKaMHbIX
06BbABNEHNAX

HIS MASTER'S VOICE.
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This intensely human pictu:e
stands for all that is best in music

It is a picture with a message—a
mesgage of Almn

Tak
ociated with the highest
ﬂlbllllmcl’l[‘l !“ the !“Ll\ll"ﬂ art:
with the exquisite renditions of the
warld's greatest artists; with the
H u-min,]‘:. Trest mausic in the home,

It iz the exclusive trademarl: of
the Victor Company. It identifies
every genuine Victrola and Victor
L ecored

There nre Vi
they will gladly

o Charan
anlbely fhert o

ﬁﬁ]ﬂ@i&‘@ﬁm
RECORDS i

Ha peknamHbix 06bsBNEeHMsAX

At I_Jast I{ve kea?‘d it. T ¢ Hunnepom Bce xe cranm

nevyatatb TEKCT O JOCTOUHCTBAX
MY MASTER'S VOICE OVER A RADIO” e e
¢ cobaukon ocTaBanacb
SMOLMOHaJIbHbIM CUMBOJIOM
MapKu.

RCA Victor Co., Inc.

HHADED

Sets 487 o DI are

TUAR

fan v r b ey

RCA Victor Blﬁ oo Radio

@ EATHEE & = PHONCGRAF GUOMBINATIDNS & « VICTOR RECOELDS &
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B nonckax ¢punocopun

B nepBom JecsTMUNETWM BeKa pPeKNnaMHble areHTCTBa
uMenu Jeno ¢ obLecTBOM KOHcepBaTOpOB. Jlioan nobunu
BELYM 1 MOKYNanu nx, 4tobbl NPOAEMOHCTPUPOBATL CBOM
cTaTyc. Ho OHM C OMacKol OTHOCMSIUCH KO BCEMY HOBOMY.
Peknammctam NpuLLNOCh yUNTbCA 3aBJieKaTb U y6exaaTh.

Kro-to nosepun B cuny pasyma. KoHKpeTuka, ¢aktbl,
undpbl fOKa3bIBaNM NOTPEOUTENIO, UTO TOBAP HEOOXOAMM EMY.
PauuoHanbHble foBofbl y6exxaanu, Uto 3Ta TOprosas Mapka
nyuyie gpyrux. Takow nogxom Nonyumnn HaseaHue reason why
(«<BOT nouemy»). 31y dppa3sy KonupanTtep [xoH May3pc, cTopoH-
HVIK paLMOHaNbHOro Noaxofda, UCNosb3oBan B 60MbLUMHCTBE
CBOVIX pPeKNaMHbIX TeKCTOB. CErofHa faxke Ha PYyCCKOM fA3blKe
«BoT nouemy» — nonynapHasa GopmMynMpoBKa, KOTopasa nog-
BOZMT UTOF PEKNTaMHbIM COOBLLEHMAM.

,El,pyrl/le peknaMmncTbl nonarajinCcb Ha 4yBCTBa. Peknama
O6an.laﬂaCb K 3MOoUuAM, CTpoua BOKPYr NpoAyKTa npueie-
KaTesbHbIN o6pa3 naenana ero XenaHHbIM AnA n0Tpe6|/|Tene|7|.

Co BpemeHeM paLMOHasNbHbIA MOAXO[ CTann BcCe
6ornblLE NCMOMNb30BaThb B peKilame NPOAYKTOB MUTAHWUSA U TO-
BApOB /151 6bITa. IMOLMOHANBHBIN CTUb OTAIMYHO MOKa3as
cebsi Tam, re NorvKa He yYacTBOBAJIa B PELLEHUU O MOKYMKe
(NpeameTbl pockoLwwn), 1 rae NPOAYKTbl TPYAHO Oblo OTIKn-
unTb APYT OT Apyra (ra3npoBKwM).

B pacnpocTpaHeHMn peknambl npecca MNo-npexHemy
6bina nugepom. Ho amepurKaHubl Hayanu 063aBOAUTLCS
aBToMObOUnAMKU (B Havane crtonetma astomobunen s CLUA
6onblue, YeM BO Bcell EBpone) — 1 BOT AOPOXKHbIE LWNTbI
CTaHOBATCA OT/IMYHbLIM CMOCOOOM pPaccKasaTb O HOBOM MPO-
LYKTE BCEMY KOHTUHEHTY.
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New Alonzo Kimbull paint
ing! Send for your cepy—
tciiee this size gnd reads
framing round or square.
Wit fadar! Se offer-Lolor

Send today for this heauntiful picture —it will be a constant reminder that
you, loo, can have the charm of a radiant, velvety skin

1 its Dseamofins.
now for the beautiful pacture above
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The skin you love to touch
PeknamHoe areHtctBo J. Walter Thompson Co., 1911

Ha ynakoBke Mblina, HocvBLero ero ums, IxoH Byn6epm
pasmecTun csoli mopTpeT. Peknama cooblana, YTo Mbiio
— «HernpeB30NAeHHOe CPefCTBO OT 3K3eMbl, XKUPHON KOXW,
yrpen, BLIen 1 He3[opoBOoro ugeta nvuar. Mpogaxu wnn He-
Ba>kHO. HoBbIl Brnapeney obpatuncs B areHTcTBo J. Walter
Thompson. Tak 3aka3 Ha peknamy ana Woodbury nonan Ha
cTon Konuparitepy dneH Pe3op (Helen Resor).

OneH 6bina, NoXanyi, eAUHCTBEHHON >KEHLUMHON B pe-
KNamMHOM 613Hece B Te rofibl. YKeHCKWIA B3rnan Ha BeLu CTan
3a5orom ycnexa ee pabotbl ans Woodbury. Pe3op 3Hana, uto
yalLle BCEro MblISio MOKYMAT JOMOXO3AMKU, U YTO UM B NEPBYIO
ouepenb clegyeT NpofaBaTb obeLlaHune 6By 1 KPacoTbl.

MepBoe 06bABNEHNE, cocTaBneHHoe dneH ana Woodbury,
Bbilwio B Ladies’ Home Journal, rmaBHOM »eHCKOM 13aaHumn
CTpaHbl. <KoXa, K KOTOPOI XOUeTCA NPUKACATHCAY, 3HAUUNOCH B
3arofioBKe, a Ha poTorpadrmn MonoLoN YeNTIOBEK HEXKHO LieNo-
BaJ AieBYLUKY B Leto. TeKCT pacckasbian, uto Mbiio Woodbury
CMAMYUT KOXKY 1 MOMOXET NOOON MEeHLMHE CTaTb >KeNaHHOI.
Mpepnaranock 3aKa3aTb Mo NoyTe 6ecnnaTHbI obpasedl,.
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KeHwuub! BuAaT

B KOCMeTHKe He NpocTo
nyTb K Kpacote,

HO Cnocob6 f06MTbcA
ycnexa, 060xaHua

M pocKoLum

MNyputaHckaa AmepurKa npuwnia B HerogoBaHMe: SpoTu-
yeckme MOTMBbI B MHOTOTUPAXHOM »KypHane! Ho 310 nuwb
Npr6aBwIo pekname NonynspHOCTU. PasHble BapuaLun o6b-
ABNEHNA MPOJOKANIN NOABAATLCA B >KEHCKOM MMAHLE.

B 31O pekname Mbiio — MyTb K 06BN 11 BOCXULLEHNIO.
OneH Pe3op pocKoLHO oAeBasa CBOVX reponHb, OKpY»Kana 1x
LOpOorori Mebenbio 1 MyXCKUM BHUMaHMeM. Kakas XeHLuHa
roX<aneet Aonnap Ha KYcoK Mblfia, eCiv 3TO CAieNaeT ee rnoxo-
Kel Ha N1caHbIX KpacaBuL, 13 BbiCLIEro obLecTsa?

CerofiHA 3TM HMKOIO He YAUBWLLb: peKlama KOCMETUKM
ob6eLuaeT 1 MOSIOAOCTb, M YCNeX, U KpacoTy, U BeuHoe Hnarorno-
nyuve. Ho B Hauasne Beka Takow NofaxoA 6bin B HOBUHKY. Mbl-
NOM MONb30BaNVCh AJIA YNCTOTbI, HO He ANA KpacoTbl. Haxofka
OneH Pe3op Hayuuna npousBoauTeneil KOCMETUKN UrpaTb Ha
XeHcKUx amoumax. C ycnexa «Bynbepu» KocMeTUKa Bce yalle
obeLuaeT B peksiame He MPOCTO MaAKYHo KOXyY 1 30pOBble BO-
NOCbI, HO — KPacoTy, MOJIOAOCTb 1 CHACTbe.

CerofiHA Mbl HE MOXEM MPOBEPUTb, UYTO MMEHHO 0be-
Creyunno pocT Npofdax Toro unm nHoro Toeapa 100 net Hazaga.
MomMuMOo pekambl, y NPOU3BOAUTENA €CTb Lenblil Habop UH-
CTpymeHTOB. OfHAaKO WCTOYHVKU YacTO MPUMUCHIBAIOT POCT
npopdax K 3acnyram peknambl. Bot n gna Woodbury, Kak oT-
MeUaEeTCs, peKsiama CMOrTIa NOBbICUTL MPOAAXKM Mbla B 5 pas
3a neps.ble 5 net npoBegeHnsa KamnaHmn. CrioraH The skin you
love to touch ncnonb3osanca o 1950-x. 3a 3To Bpems BbILLIIO
MHOXECTBO BapuaLuii OPUrMHANbHOTO O6BbABNEHWS, NpUay-
MaHHoro Pe3op.

Matepuanb! no Teme Ha caiite:

PomaHTHuHble npuHTbl Mbina Woodbury | Bce cTaTbit 0 pekname Ans XeHWmH
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9 A lui | ] L. ol [ | Soap and a 132-page book on Dermatology
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JOHN H. WOODBURY DERMATOLOGICAL INSTITUTE, B
)

A PURE

127 West 42d Street, New Yor kuty
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PaHHAA peknama mMbina
c nopTpeTtom [>KoHa
Bya6epm pacckasbiBaer,
YTO NPOAYKT MOAXOANT
LJ19 Tena, KOXu nnua

1 FONOBbI.



outoo,can have -
Askin you love to touch

Woodburys Facial Soap

Bce peknamHble 06bABNEHNA MbiNa
06bIrPbIBAIOT OAVH U TOT XKe CIOXET,
npuayMaHHbI SneH Pesop.
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Morton Salt.

CbinneTca gake nod JoXaem

When it rains it pours

PeknamHoe areHTcTBO N.W. Ayer & Son, 1912

Yke B Hauane Beka peKknaMucTbl MPULLIK K BbIBOAY, YTO
XKMBOTHbIE, IETV N CKa30U4Hble NEePCOHaXM OTIMYHO MpuBIie-
KaloT BHUMaHWe. MepcoHax obnafaeT Xapusmon 1 UHAMBU-
[yanbHOCTbIO, KaKoW HuKorga He OyaeT y npocToil KopoobKu
neyeHbA UM Nayky curapeT. OTIMYHO YCBOWW 3TO B areHT-
ctBe N.W. Ayer & Son. W BoT cozgatenu Uneeda Boy npugymbi-
BalOT HOBOIO KY/ITOBOIo nepcoHaka — Morton Salt Girl.

C conbto 6bIN Te XKe NpPobemMbl, YTO U C NeYeHbeM —
OHa C/ILIKOM ObICTPO MOPTUNIACh B HEHAAEXKHOW KOpOOKe.
B 1912 komnaHua Morton Hayana BblNycKkaTb CBOW MPOAYKT
B YMaKoBKe CO cCrewuyanbHbIM FrOpsibILLKOM, KOTOpoe MIOTHO
3aKpbiBanocb. [laxke Npu BbICOKOM BNAXXHOCTU conb Morton
oCTaBafiacb Cyxoi. Ytobbl OTpa3uTb 3TO B peKkfame, cneuu-
anuctbl NW. Ayer & Son npugymany o6pas HeakkypaTHO fie-
Bouku. OHa HeceT nog foxaem ynakoeky Morton Salt, n conb
CbINNeTCA U3 NPUOTKPBITON 6aHKW. MoHATHO: Aaxe nog nve-
HeM COJib HE HaMOKNIa, BNIaXKHOCTb el HUMoYeMm. A eBUyLLKa,
KOTOpasA LWaraeT HeACHO Kyda Moj NMBHEM, TYT Xe Bbl3Bana
WHTepeC 1 3aroMHMIACh.
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Apknit nepconax,
KOTOpbIil ABHO
0NINLLeTBOPAET NaBHOE
CBOICTBO TOBapa,
3aNOMHUTCA NyYlle, Yem
OnKcaHmne 3Toro CBONCTBA.

KonupawTtepbl nOTpyaunucb Hag cnoraHom. Cnepsa naeto
peknamMbl Bblpasunm 6ykBasbHo: «Even in rainy weather, it flows
freely». BapraHT nokasanca CIMWKOM AJIMHHBIM, NO3TOMY Ty
e mbicnb chopmynupoBany Kopoue: «When it rains it pours».
B pycckom nepesoge 06e dpa3bl 6yayT 3ByuaTh Kak «CbinneTca
Jax<e Nog 4o aemy, HO amepyrikaHLbl Y3HaBanu B CJ/loraHe no-
cnoBuuy «lt never rains, but it pours» («C He6a KanaeT — oXu-
fan nueHa» nnn «bega He Npmxogut ogHav). CnoraH cTan Tak
NONyNApPeH, YTO MOYTU BbITECHWU OPUTMHaIbHYIO NOrOBOPKY
13 aHIININCKOTO A3blKa.

Matepuanb! no Teme Ha caiite:

Bce cTatbn 0 PeKNaMHbIX NepCoHaax
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Takoln neBouka Morton
nossunacb B 1914 roay.
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Man alive—
Listen!

You can smoke Camels
till the cows come home
without tiring your taste!

AMELS bring to you every joy you ever looked

for in a cigarette! They are so new to your

taste, so delightful in their mellow mildness and

flavor, and so refreshing, you will marvel that so
much enjoyment could be put into a cigarette!

To the most fastidious smoker, Camels are a
y — revelation!

Camels quality is as unusual as Camels expert
blend of choice Turkish and choice Domestic to-
baccos which you will prefer to either kind of
tobacco smoked straight! No matter how liber-
ally you smoke, Camels never will tire your taste!

You will marvel at Camels smooth body. And,
your delight will also be keen when you realize
that Camels leave no unpleasant cigaretty after-
taste nor unpleasant cigaretty odor.

For your own personal proof, compare Camels
with any cigarette in the world at any price.

Camels are soid everywhers in scientifically aealed packages

or 20 r fen packages (200 ciga s

this carton fos

R. ]. Reynolds Tobacco Co.
Winston-Salem, N. C.



Camel cigarettes.

Bepb6niogbl nagyT

The camels are coming
PeknamHoe areHTctBO N. W. Ayer & Son, 1913

B Hauane Beka aMepyKaHLbl TONIbKO NPWBbIKAIN K rOTO-
BbIM CMrapeTam B naykax. MaLlmHbl, KOTOpble NO3BOMANN CKPY-
yMBaTb CMrapeTbl B MPOMbILLIEHHbIX MaclwTabax, NoABMANCH
B 1880-X, 1 HOBLUECTBO NPUKMBANOCh NocTeneHHo. [oka eLle
MHOI/e KYPUSIbLLMKM NO CTapOi MOAe CKPYYMBanu Nannupochbl
camu, 13 NOKyMnHoro Tabaka n 6ymaru. Jinaepbl TabayHoOM MHAY-
cTpun, obpasosaslume TpecT The American Tobacco Company,
MbITaNNCb U3MEHUTb NPUBbIYKK NoKynaTtenen. Hemano 6ioa-
XKeTOB 6bI10 BoXKeHo B peknamy Duke of Durham — nepBbix
CUrapeT, KOTopble Aenany Ha MalLWHAX, a He CKpyYMBanu Bpyu-
Hyt0. Ho nepBbIil NO-HACTOALLEMY FPOMKMIA YCNEX B 3TOW HULLE
xgan R.J. Reynolds Tobacco Company u nx mapky Camel. Pa3-
pabaTtbiBaTb M NPOABUraTb HOBbIV HPEHA MOMOrasno areHTCTBO
N. W. Ayer & Son.

[lo 3Toro areHTCTBO BbIBENO B NMAEPbl APYry0 MapKy
KomnaHuw, Tabak Prince Albert. CekpeT ycnexa 6bin B 1cnosnb-
30BaHUN MHAENCKMX MOTMBOB. CBA3bIBas KypeHue C Tpaau-
LMAMU KOPEHHbIX »KuTenen AMepuKY, peknaMucTbl cosgani
3aNOMVHAOLLMIACA KOIOPUTHBIN 06pa3. «<KopeHHOM NCTOYHUK
ynoBonbcTBus» («The national joy smoke») — rnacun cnoraH
nopg doTtorpaduamm Boxael ¢ Tpybkamu mupa.
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HoBomy curapeTHomy 6peHZy TOXe pelmnn co3paTtb
ayTEHTWYHbIV 06pa3. Ho He MCKOHHO amMmepUKaHCKOro o6bi-
Yas, a SK30TMYHOWN ANKOBUHKM.

R.J. Reynolds ncnonb3oBanu B curapetax cMecb TypeL-
KOro 1 aMepUKaHCKOro TabakoB, UTo 06ecneunsio HOBNHKe
HeOoObIUHbIN MATKWIA BKYC. Pelunnu, 4to pa3 B cOCTaBe ecTb
TYpeuKuin NNCT, TO MapKe cjlefyeT npuaatb ovyapoBaHue
BocToKa. OTcloga Ha3BaHue Camel, aHTacTMyHOE No mep-
KaM aMepurKaHLEB TeX JIeT XKMBOTHOE Ha YNaKoBKe, Men3ax
C MasbMaMy 1 erMneTCKUMM NMpammnaamm.

Mpexge yem NoOKynaTb peknamHble MioLwaan B rase-
Tax, Puuapp PeiiHonbac xoten y6egmTtbca B TOM, UYTO HO-
BOPOXAEHHDBIN NPOAYKT AeACTBMTENIbHO BbICLIEro Kiacca,
n yctpoun «Bepbniogy» TecT-gpais. Hebonblume napTtun
curapeT AOCTaBMAW B MarasuHbl HECKONIbKUX FOPOAOB B
pa3HbIX WTaTax U Hayanu npopaBaTb 6€30 BCAKOro aHOHCA.
MNMokynatenu mMHTepecoBanncb HeO6bIYHOWM MapKoW, Npo-
6oBanu 1 Bo3BpaLlanucb, YTobbl KynnuTb ele. Putennepsbl
npucbinany 3anpocbl Ha credylllyto naptuto. Pewwns, uto
npoayKT npowen nucnbitaHue, R.J. Reynolds 3anyctunu pe-
KNaMHYt0 KamnaHuio.

B KakOM pervoHe KOMMaHMA Ha3Hauuia OTBETCTBEH-
HOro, KOTOPbIA KOOPAMHMPOBAN CTapT PeKlaMmbl Y MPOAAXK.
3anyck Be3fie Npoxoaus O4MHAKOBO: CHayasa BO BCeX Kpyn-
HbIX raseTax ropofa nosBAANOCb N306paXKeHUe Bepbnoga
C noanucbio: «Bepbntogbl nayt». Ha cnepytolwein Hegene
KapTUHKa NOBTOPANACh C APYrMM TEKCTOM: «3aBTpa B 3TOM
ropofe Bepbniogos byaeT 6onblue, yem B A3nm n Adpuke
BMeCTe B3ATbiX». A elle yepe3 Hepdento NoHOMbITCTBO Mo-
Tpebutens yTonana peknama, Kotopas NoapobHO paccka-
3bIBana o curapetax Camel. 3aronoBok rnacun: «<Bep6niogbl
34ecb». B 3TOT »Ke AeHb HauUMHaNMCb NPOAAXKN.
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Tomorrow
—_———————e—

therel be mose
CAMELS in this
town than [n all
Axia ard Africa
cumbincd;

Te Cguretle Seakens
of A=erica

CepwiA TM3epHbIX 06bABNEHUI
VHTPWroBasa 3aroyloBKamm.
«Bepbniogbl nayTl», «3aBTpa B 3TOM
ropope Bep6niofoB byaet 6onbLue,
yem B A3nu n Appuike BmecTe
B3ATbIX» 1 «Bepbntoabl 3pech».



WuTpura u 3arapka
npuBneKaloT Nioaei,
HO TOJIbKO NOCTOSAHHOE

NoBTOpPeHUe peKNnamHoro
coo6weHus caenaer
HOBbI NPOAYKT
06L1en3BeCTHbIM.

" Tusep (aHrn. teaser

— ronoBOJIOMKA) —
peknama, B KOTopou
MNCMONb3yeTCA SNEeMEHT
VNHTPWIK, 3aragKku.

OHa He pgaeT 3putento
nonHow nHbopmaymu,
BbI3bIBaeT BOMPOChHI

1 bnarogaps sTomy
3aMnoMyHaeTcs.

2 Adage.com

Tu3epHasa' peknama NoOACTerHyna UHTepec nokymnare-
nei n obecrneumnnia Mapke OTIMYHbIN cTapT. CUrapeTsbl, OKy-
TaHHble OYapoBaHWEM [aNneKkon BOCTOYHOW CTPaHbl, APKO
BbIAENANNCH HA GOHE NPOUMX TabauHbIX MPOAYKTOB.

Yem MeHblue O6LLEero ¢ KOHKYpeHTaMm, Tem nydlue, v
NnoKa Apyrve mMapku To 1 [eno pasfaBanun CKUOOYHble Ky-
noHbl, Camel gobasun B peknamy coobuieHune: «He xgute
CKUZOK U KYNoHOB. Ham He No3BossieT 3Toro CToumocTb
Tabaka, ucnonbsyemoro B Camel». 310 coobLyeHue yKasano
Ha BbICOKOE KaueCTBO NPOAYKTa 1 NOAYEPKHYNO0 UMUAX 3a-
MOPCKOW AUKOBUHKM, Y KOTOPOI He MOXeT ObiTb 6pocoBoi
LieHbl.

«Bepbniog» cmor cpenatb TO, UYTO He yAaBanochb Apy-
rMM curapetHbiM 6peHgam, Bpoge Duke of Durham — oH
CTas NepBoOy HaLMOHaNbHON MapKOW CUrapeT, NonynApHOn
no Bcen ctpaHe. Obecneuns UHTEpPeC 3a CYeT eAUHUNYHDBIX
UHTpUrytowmnx obvasneHui, N. W. Ayer & Son BbiBenv MapKy
B NnJepbl C MOMOLLbIO arpecc1BHOM peKnamMbl, KOTOPYH Mo-
KynaTtenu BCTpeyvanu Ha 6unnboppax, B raseTtax, B Mectax
npogax. Bckope o «Bepbniogax» 3Han Kaxabld. A 3HauwuT,
BCAKWUIA, KTO pelnn nepenTn ¢ camopesibHbIX curapeT Ha
roToBble, B NepByto ovepeb npobosan Camel — cambie us-
BECTHble curapetbl.

CaMOKpYTKM yxogunu B npolunoe, notpebneHve cu-
rapet pocio. Camel ycnewHo crtapToBany Ha pacTyLiem
PbIHKE, 1 y»>Ke Yepe3 NATb JIeT CTann ero 6e30roBOPOUHbIM
nngepom c goneii B 40%2.

Matepuanb! no Teme Ha caiite:

(Tapble peknamHble komukcbl Camel | MceBaoBUHTaXHAA peknama Camel
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B 1921 Bo Bcel cTpaHe Hayanacb
MacLTabHasa KaMmnaHua

«f 661 Myunto npowen pagn Camely.
ArpeccrBHOe NPoABKEHNE
obecneunno mapke NMaepcTBo

Ha pbIHKe CUrapeT.




«Tabak B curapetax Camel gopoxe
1 KauecTBEHHee, YeM y ApYyrnx
nornynapHbIX 6peHAoB».

Peknama 30-x ronoB pa3suBaet
V€0 SNUTHOCTM TabauyHOro
6neHpa Camel.

"1 Do EMJOY
SMOKING A CAMEL -

MRS, HAMILTON FISH, JR.

CAMILS ARE MADE TROM FINER, MORE EXPENSIVE
TORALEOS THAN ANY CTHIE POPULAR BRAND

"CAMILS TASTE MILDER AMD BETTER
MRS POWEILL CAROT

- Fo

CAMELS ARE MADE FROM FINEN, MORE EXPENSIVE
TORACCOS THAN ANY OTHIR POPULAR BRAND




TOWALKAMIE J kamie

B KoHLe 60-x nepe3anycTunm
KamnaHuio «fl 661 Munio npoLuen
pagu Camel». Ha cepun npuHToB
1306paxKaincb My>X4MHbI B
CTEpPTbIX 6OTUNHKAX, KOTOPbIE KypAT
Camel B pa3HbIX yronkax mupa.

This message i strictly for smokers who've never

Cannied Sk
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PENALTY OF
LEADERSHIP
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5 N every field of human endeavor, he that iz first must perpetually live {\75,9:
i~ in the white Hght of publicity. {Whether the leadership be vested ™
% in a man or in 8 manofacmred product, emulation and cuvy e cvo al 5‘2‘
We work  YIn art, in literginre, in mneie, in mdustry, the reward and the oA
@ punishment arc always the same. {The reward is widespread recog- ],é
r' 4 wition; the punishment, Gerce denial and detraction. {When a man's }(."'Ji
i work beromes a standard for the whole worid, it also becomes a targel ti.-
A for the shafts of the envious few. §If his work be merely mediocre, he E’ﬂ
% will be left severely alone—if he achieve a masterpicee, it will set & million izg
r‘;’ tongnes a-wagpging. Y{Jealousy does not protrude its forked tongue at ! o
i‘ﬂ the artiot who produces a commonplase pointing. [Whatsoever you é:)\
rﬁ write, or paint, or play, or ming, or buld, no one will strive to surpass, or }*'-a
iﬂ to slander you, vnless your work be stamped with the seal of genius. iig
74 YLong, long after a grest work or a good work has been done, those who kﬂ
F‘= are disappointed or cnvious continuc to cry out that it can not be donc. '{5"‘
f% YSpiteful little voices in the domain of art were raised against our own }:};
ij Whistler as a mountebank, lemg after the big world had acclaimed him Eﬁ_‘!
v 5 itz grearest artistic genfus.  Mualritudes flocked w Bayiouth o worship Z‘%
at the musical shrine of Wagner, while the Tittle group of those whom he G
rL’ had dethroned and displaced ergued angrily that he was no musician at ’é?h
all. YThe little worki continued to protest that Fulton eould mever Fﬁ
e build 2 steamboat, while the big world fiockedd to rhe river banks i see ,_}:;,‘
'};} his boat steam by. YThe leader is assailed because he it a leader, and L
M the effort to equal him is merely added proof of thet leadership. fFailing F‘-&{
ﬁ!\ to equal or to excel, the follower secks to depreciate and to destroy—buat i?
zi only confirius vnce mwie the supcrionty of that which he ateives to af‘i
b A supplant. YThere is nothing new in this, It is as old as thc world .
ﬁ and as old as the human passions—envy, fear, greed, ambition, and the G
i desire to surpmss. JAnd it all avails wothing. fIT the kader truly ;_;:!{
?. /] leads, he remams—rhe leader. fMaster-poet, master-painier, master- 24.3
= worlmen, each in hic turn ie assailed, and each holds his laurels through E":—‘
ﬁ the ages. YThat which is good or great makes itsell known, no matter /
{“j how lond the clamor of demal. Ylhat which deserves to live—lives. &_,5:
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Cadillac.

bpema nnpgepcrtea

The penalty of leadership

PeknamHoe areHTctBo John & Adams, 1915

Mogenb Cadillac 1915 roga 6bi1a nepBbiM MacCOBbIM
aBToMo6unem c geuratesem V8. Ha HOBMHKY nocbinanacb
KpUTKKa.

MNMoka npecca pbAHO BbiCKMBana B HoBom Cadillac Tex-
HUYecKme HecoBepLUeHCTBa, B Saturday Evening Post nos-
BMJIacb HeobbluHan Nybnukauus. Ha )XypHanbHOW cTpaHuLe
B 1eKOPATMBHYIO PaMKy Oblfio NomelLeHO Hebonbluoe cce.
ABTOpP pasmbIlWIAN O XU3HU NNLepa, KOTOPOMY TO 1 Aeno
NPUXOAUTCA MOATBEPXKAATb CBOE MPEBOCXOACTBO: «3fible
A3bIKW Ha3blBa/Iv Ynctnepa' 6e3gaplurHoN, B TO BpeMs Kak
BECb MMP MpPK3HaN B HEM BENNYANLLErO FEeHUs KUBOMUCK.
Tonnbl nounTateneli BarHepa npuesxatoT B balipent?,
uTOOblI NPEKJIOHUTb KOMIEHO Ha ero MOruie; a Te, KOro oH
CBEpr C NPecTosa UCKYCCTBA, FOPAYO0 [0Ka3blBaOT, UTO OH U
BOBCE He 6bl1 My3blKaHTOM. Jluiep noaBepraeTca KPUTUKE,
MOTOMY YTO OH MEepPBbIN, 1 MOMNbITKA CPABHATHCA C HAM JINLLb
[I0Ka3blBaeT ero NpeBOCXOACTBO». [lanee Wwn pasmbilisie-
HMA O BENMKMX MacTepax UCKYCCTBA, O TafaHTe, KPUTUKE 1
3/10MbixaTensax. B BepxHem yrny pamku pasmecTuics soro-
Tun Cadillac. Jlnwb 370 yKa3biBano Ha To, UTo Nepeq unTate-
nem peknama.
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' Ikenmc Ynctnep
(James Whistler) —
aMepUKaHCKMIN
xusonwcel.

2 banipent — ropop

B baBapuw, rae Pvixapa
BarHep oTkpbin cBOW
Teatp



WHoraa, uto6b!

IO/ NOBEPUNU B
NpPeBOCXOACTBO NPOAYKTA,
HYKHO MPOCTO rOBOPUTH
006 3TOM C ;0CTaTOYHBIM
annom6om.

Tekct 3cce Hanucan Teogop MakManyc (Theodore
McManus). OH 6bin MacTepom obpasHol, aTMocdepHON pe-
Knambl 1 fONroe Bpems co3fiaBan oobaABneHns ana asToMobu-
nen General Motors. 3a mapky Cadillac Teogop 6onen gyLio
KaK MCTUHHBIV LeHUTeNb JOPOrMx aBTomobunen. BoamoxkHo,
MOSTOMY ero TeKCT HarnoJIHeH BbICOKOMapHbIMU 060poTamMm.

Ho KakoBO MacTepcTBO: HU pa3y He YNOMSHYB MapkKy,
MakMaHyc pacctaBun akueHTbl Hag cutyaumeit: Cadillac —
CJIOH, KPUTUKN — MOCBKU, BpaHb MX HE CTOUT BHUMaHWA.
O6baBneHVe 6bIIO OTBETOM Ha KpUTKKY, HO MakMaHyc pa-
3bIrpan cuTyauuio Tak, 6yaro Cadillac sty KpuTnKy nrHopm-
pyeT. A 3HauuUT, NPETEH3MMN HU FPOLLA HE CTOAT.

OTMeuanoch, YTo NocC/e Bbixofa 06bABEHMA NPOJAXKM
Bo3pocnn. Ecnu HecoBeplueHHbII aBTOMOOUIIb C CUSIbHBIM
UMUIKEM MPOAOIIKAIOT MOKYNaTb, TO OYEBUAHO, YTO MO-
criefHee CJIOBO B PeLUeHNM O MOKYMNKe BOBCE He 3a npak-
TUYECKMM COOBPaXKeHNAMU. DTO MPEKPACHbIN MNpyMep
paboTbl 3MoLMI Npu Bbibope BpeHza.

MHorue rogbl nocne storo Komnanua Cadillac ncnonb3o-
Basfa B pekfiame Temy NpeBOCXOACTBA, NO3MLUNOHNPYA MapKy
Kak aBTomob6unb ania nuaepos. B 1967 rogy Tekct MakMaHyca
Obl HaneuyaTaH B KaTasiore, KOTOPbIA paccbiancs Hebosb-
LIOMY KpYyry 3HamMeHUTOCTel. PeKnamHbI NMCTOK mnonasn Ha
cton 3neucy MNpecnn. NpounTtas 3cce, CO3[aHHOE eLle Ao ero
pPOXAeHWA, nereHga PoK-H-Posa 3adaBWU, YTO 3TO HaMUCaHo
6yato npo Hero. CTpaHuly ¢ «bpemeHeM nugepcTBa» InBUC
rMoBecus y cBOero paboyero CTona v He ycTaBan LUTUPOBaTb
nbllwHble ppa3bl 13 TBopeHns MakMaHyca.

Matepuanb! no Teme Ha caiite:

(ratbn 0 NyYLInNX peknamHblX TEKCTaX
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Mogenb «Kagnnnaka» 1911 roga



KING cvimper
Offers Nothing “Medium” But Tts Price

In mechanical superiority, riding luxury, coach design
and world-wide prestige, it is distinctly a “‘salon'' car

JIONEER of its class, the King onupms the The new Model E is ed to the publiz mftar
heing purel in --me months of the rouglest | ials extending
from the hilly coal regions of Per sylvania to the
! i hlizeard-swept mountain passes of Colorado, It has
for the King find the necessity gone when confronted conquered every variety of road-way and extrense
with this car’s remarkable performance and lusury. of climats, under the fauli-hunting eyes of our
“Challenger” Model . embodies improvemenisand  enginesr corps.

e in eight cylinder consiruction which In congested city traffic the King Eight will eresp
iy by a Company that ha=1 ts along in “high,” and, when an opening comes, dart
y  away with locomotive speed the movement of &
foreign lands for over a year, there being more King finger. don hills are taken with a hum instead of
elght cylinder cars in owners’ hands than any other with scarcely ever m change of gears.
maks save one. Aluminum pistons of spec ial King  Si d ease of operation make it the ideal car
design, the lazest advance in automebile engineering, for who drive, and ity extreme economy in
are & i & of thls esr. They increase engine , odl and tires is only another proof of high engine
power and resist carbon, efficiensy, Will you be content with fess thana King?

Y Challenger' Modal E, 7-Passenger Touring, 60 Horss.power $1350

* Relianc Model D, 5-Passenger Touring, $0-45 Horse- mer $1150

" Corsair Soat Roadater, $1350.  Sedan " All- Wurker Car, $1900

Catalogue an request, with name of nearest d

KING MOTOR CAR COMPANY, DETROIT MICH.

Ha Bcex peknamHbIX 06 bABNEHNAX
«Kagunnaka» B Te rogbl
NPUCYTCTBOBANN UNKOCTPALUN 1
1306pakeHre aBToMo6UNA.

Tem Heob6bIYHEE OKa3anocb
TBOpPeHue Teogopa MakMaHyca.



SHARING in the fullest measure those basic engineering
advancements out of which were born the Cadillac V-12
and the V-16—the new Cadillac V-8 offers an entirely
new conception of the possibilities of cight-cylinder
design. Nowhere is its performance excelled, save in
its brothers, the V-12 and the V-16. Yer this finest
of V-8 Cadillacs is offered at deeply lowered prices.
Priced from $2695 ro §3795, f. 0. b. Detrois
Cadillac Motor Car Co., Division of General Motors

iy

The S-passenger Town Sedan, with travel teunk, is
one of the most popular of the wew V-5 models.
Coachwork by Fisher and Fleetwood



STEINWAY

The hstrument qf\ the Immortals

There has been but one supreme piano in the history of music. In
the days of Liszt and Wagner, of Rubinstein and Berlioz, the pre-
eminence of the Steinway was as unquestioned as it is today. [t
stood then, ag it stands now, the chosen instrument of the masters—
the inevitable preference wherever great music is
understocd and esteemed.

STEINWAY & SONS, Steinway Hall, 107-109 E. 14th Street, New York
Subway Express Stefions al the Door




The instrument of the immortals
PeknamHoe areHTcTtBO N.W. Ayer & Sons, 1919

O npogykummn Steinway & Son 3Han KaxpAbli, KTO
WHTEPecoBaNiCA WUrpoil Ha My3blKaJIbHbIX WHCTPYMEH-
Tax ¥ mor 6bl cTaTb NokKynaTenem. 3Ty MapKy BblGupanu
9 mn3 10 npodeccnmoHanbHbIX My3blkaHTOB. Kasanocb
6bl, 6€3ycnoBHOMY NMAepy peknama BOBCE He HY»KHa.
Steinway & Son Bblgensnu 60aXeTbl Ha XKYpPHabHYIO pe-
Knamy, Ho owyTumoro 3¢deKTa OHa He NpruHoCcHAa.

Bcerpga ectb Kyga pactu: nocne Toro Kak B 1920 rogy
B XypHane The Independent Bbllwna peknama NUaHMHO
Steinway & Sons, npopaxu yeenuuunuce'. PeknamHoe
o6bABNEHNE CTano nepebiM B cepumn «MHCTpymeHT bec-
CMepTHbIX», a Npuayman ero PanmoHg Pybukam (Raymond
Rubicam), monogon konupantep ns N.W. Ayer & Son.

YepHo-6enan doTtorpadus: cuaamin 3a NMaHMHO My3bl-
KaHT B CTPOroM KOHLEPTHOM ¢paKe, OfyXoTBOpPEHHasA Mo3a,
[PaMaTUUHO CTPYUTCA CBET. TeKCT TaKOHUYEH, ero ngesn npo-
CTa — VHCTPYMeHTbl Steinway Bcerga Bblbupanu Benvkve
My3blKaHTbl, MPU3HaHHble reHnn. Pybrikam obnauun 1ot dakT
B M3ALLHYIO ClIOBECHYI0 $OpMY, CBS3al MHOFOMETHUIA OMbIT
brpMbI C O4apOBaHMEM BEYHOTO UCKYCCTBA U MOYYMI Ha Bbl-
XOf€ NAENHO HaNOHEHHYO, 3aNMOMUHAIOLLYIOCA PeKIamy.
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Wcnonb3ya ToT ke
NMPOAYKT, 4TO M U3BECTHbIE
nioaw, notpebutenu
npupaBHMBaloT ceba

K BeNIMKNM.

ToBap, KoTopblit

cnoco6eH nogapuTb 310
YyBCTBO, CTAHOBUTCA
npuBneKaTeNbHbIM.

MNpou3sogutenb posanen He KPUBWU OyLWON: NOKynaTe-
namu Steinway & Sons AencTBUTENbHO CTAaHOBUINCH CaMble
M3BECTHbIE MY3bIKaHTbl MUpa. Y KOMMaHK faxe 6bii anbbom
C MopTpeTamMn BeNNKMX KOMMO3UTOPOB, KOTOpble UrpaloT
Ha posAnax Steinway. [To MOTMBamM OfHOTO Takoro MOpPTPeTa,
nsobpaxatowlero MepeHua Jlucta, n 6bina caenaHa dotorpa-
dua gna nepson peknambl. Bnocnegcteum N.W. Ayer & Son
CTanu NCNonb3oBaTb /A OObABNEHU OPUrMHaNbHbIE MOpP-
TpeTbl reHneB npownoro (OpaHy LWy6ept, Puxapg BarHep)
n ¢oto 3Be3q coBpemeHHocTn (Cepren PaxmaHnHoB, Muwa
NeBunuknin). beccmepTHbIX, UrpaBWKX Ha Steinway, xBaTuno
Ha HEeCKOJIbKO JlIeT peKflaMHOW KamnaHuu. 3a npogykuumein
3aKpenunca ctaTyCc MHCTPYMEHTa ANA reHneB, a CNoraH cTan
rnaBHOM peknamHom ngeen Steinway & Sons.

MOHO J11 6bI10 PEKNAMUPOBATL POSIN KaK-TO MHAYe, YemM
yepes BbICOKYI0 CBA3b UCKYCCTBA 1 BeYHOCTW? KoHeuHo! Hanpu-
Mep, My3blKaHTbl LIEHUM B possisix Steinway ocoboe rnybokoe
3BYYaHWE, M KOMMAHWN HaBePHSKa ObIIO UTO paccKaszaTh O KOH-
CTPYKLMM KOpMyca, NMPOAYMAHHOW MEXaHUKe, MPEeBOCXOAHbIX
matepuanax... Ho Bpag v Cnncok NpenmyLLecTB Nog 3arosos-
Kom «Reason why» 6bis1 Gbl TaK >ke yoeauTeNeH, Kak NpocToe yT-
BepPXKAEHVIE: BESIMKME KOMMO3UTOPbI Urpanv Ha Steinway.

OTa pek/iaMa MoKa3blBaeT, YTO LIeHHOCTW MHorga npo-
[aloTcA Nyyllle, YeM aprymeHTbl. Tenepb Kaxgoe TBOpeHue
Steinway & Sons npeBpaLLanock B UHCTPYMEHT 6ECCMEPTHbIX.
®upMa He TONbKO MOCTPOMIA HEMOBTOPVMBIA 06Pa3 BOKPYr
CBOEW NpOoAyKLUM, HO U OTXBATWNA elle HEMHOIO PblHKA —
nocsie PEKNaMHOM KaMMaHUM NPOAAXM BbIPOC/IN B TPU pasa.

Matepuanb! no Teme Ha caiite:

(TaTby 0 $OTO W MANKCTPALINK B pekname
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STEINWAY

THE INSTRUMENT OF THE IMMORTALS
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of the Steinway family has
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struction nearer to perfection. The
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reinway, whether it is a concert grand,
or a smaller grand or ug ht for your
home, is s the matchless product of
Steinway us—rthe instrument of the

immort the prized possession of those
ho love immoreal music.

Prices: Upright, $875 and up; Grand, $1425 and up; plus freighe

STEINWAY & SONS, Steinway Hall, 109 East Fourteenth Street, New York

«CoBEPLIEHCTBO NHCTPYMEHTOB
Steinway — 3To Tpuymo No6BM K
npodeccum, KOTOpomy sl OTAALD
[aHb YBaXKEHWA, - FOBOPUT UrHau
MapepeBckuin c peknambl.
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Mwwa JleBnukuin, Mocnd fodpmaH,
[IxoH Mayann, Cepreii PaxmaHnHOB
B pekname possnen Steinway.

4] MISCHA LEVITZKI AT HIS STEINWAY |
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4 JOHN POWELL AT HIS STEINWAY J»

THE INSTRUMENT OF THE IMMORTALS
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“"COMING EVENTS CAST
THEIR SHADOWS BEFORE™
1V Thomar Campbed. v77r-man)

AVOID THAT
FUTURE SHADOW

by refraining from over-

indulgence, if you would

maintain the modern fig-
ure of fashion

We do nor represent thar
smaoki ng Lucky Strike Cl‘g'.:-
rettes will bring modern figures
or cause che reduction of flesh.
Wedo declare that when tem pt-
ed to do yourself too well, if
you will “Reach for a Lucky”
instead, you will thus avoid
over-indulgence in things that
cause excess weight and, by
avoidingover-indulgence,main-
win a modern, graceful form,

Your Throal' Protection —against irritation —against cough.




Reach for a Lucky instead of a sweet
PeknamHoe arentctBo Lord & Thomas, 1920-e

B Amepuke 1920-x rofoB XeHLWMHaM He MNo3BOnA-
NOCb OYeHb MHOroe. Hanpumep, KypeHne — fypPHOW TOH,
NpUBbIYKa AaMOYeK HeTaxenoro nosegeHua. Mpn stom o
cBoicTBax Tabaka 3HaNM HEMHOTO, U OAHAXAbl XeHa pe-
knamncta Anb6epta Jlackepa (Albert Lasker) nonyunna ot
Bpaya peKoMeHAaumio KypuTb curapeTbl 418 NOXYAEHUSA.
Kak-To pa3 oHa 3akypuna B pecTtopaHe v Mony4yuna He-
BEXJIMBYIO OTrnoBefb oT odurumaHTa. Ee My Bo3myTunca
HeyBakUTeNbHbIM TOHOM U BCMOMHMUI, YTO B €FO peKylam-
Hoe areHTcTBO Lord & Thomas Kak pa3 moctynu 3akas oT
American Tobacco. OH noobelyan xeHe, 4To Yyepes napy
MecsALeB BCe »KeHLUUHbl B 3TOM 3aBefeHun 6yayT cMako-
BaTb cMraperbl.

Tak 3ByunT nereHpa, ob6bAcHALWas, noyemy Anb-
6epT Jlackep BNOXWUS CTOMIbKO 3HEPrMn B PEKJSIAMHYHO
kamnaHuto curapeT Lucky Strike, koTopasa cTtana ero ca-
MbIM FPOMKMM YCriexoM. BbI30B NpUHAT: N3MEHNTb B3rnag
Lenoin Haumm Ha o6pas KypsALlen Jambl U IPUYUNTb ame-
PUKaHOK K Tabaky.
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3aMeTHee npoumx oTrpemena KamnaHua «Bosbmwute
Lucky Ha pecepT». CnioraH npugyman konupantep Jxopax
Xunn (George Hill). OgHaxkgbl OH yBUAEN Ha ynuue [opoa-
HY0 >KEHLLMHY, XKYIOLLYI0 CNafoCTL, @ PAAOM CTPOWHYI0 flaMy
¢ curapeToit. OH pewnn NPenoHOCUTb B peKflaMme KypeHue
Kak 3aboTy o ¢purype, Tem 6onee, Bpau muccuc Jlackep 6bin
C 3TUM COrfaceH.

Bbina BbinyuleHa peknama, obbacHALLWaAA, uto Lucky
Strike nomokeT n3bexaTb NepeenaHna. Ha ogHOM U3 Takmx
06bABNEHMIN akTpuca 1 gusanHep 3ncn e Bynbd (Elsie de
Wolfe) obbacHANa unTaTenbHuLam: «[peBOCXOAHbIN BKYC
Lucky npupget Bam Ha MOMOLb, KOrga XOUYeTCA C/afKoro,
HO HY>XHO cfieinTb 3a ¢urypoii”. O6 3ToM e roBopuIn ¢
peKknamMHbix 06bsABneHnn akTpucbl bettn KomncoH (Betty
Compson), bunnu bépk (Billie Burk) n gpyrue 3se3gpl.

B ogHOM 06DBbABNEHNM NOABMNACH XXYpPHanucTka Mpanc
Opammona-Xan (Grace Drummond Hay), kotopas 6bina r3-
BECTHA KakK eAMHCTBEeHHaA Jama Ha 6opTy nereHAapHoOro
anpwxkabna «fpad LlennennH», 1 pacckasbiBana, Kak el He
xBaTano Lucky Bo Bpema noneta. Ha gpyroii pekname pas-
MecTunn $oTo NepBON XKeHLMHbI-aBraTopa Amenun Jp-
XapT 1 ee UUTaTy O TOM, UYTO KypeHue Lucky Strike nomorno
el nepeceyb ATNaHTUYECKINIA OKeaH.

MomolLb 3HameHUTOCTel NoHagobunack Jlackepy, Koraa
OH pelunn pacckasaTb o markocTu Lucky Strike. Aktprca KoH-
ctaHc beHHeT (Constance Bennett) Ha pekname genunacb ncrto-
pvieli 13 XU3HWN TeaTpanbHOWM 6orembl: «Korga Hawa Tpynna
npresxaeT B Mapwk nnm KaHHbI, HaC BCTpeYatoT BOMPOCOM:
«Y koro ecTb Lucky?» Al kypto Lucky v 3a rpanHumueit, n goma. Mos
paboTa TpebyeT, uTo6bI ronoc Bcerga Obin B MOpAgKe, U Kype-
HVie NoMoraeT nogaepxmeatb ero. Al nontobuna Lucky natb net
Ha3afl 3a NPUATHbINA BKYC. OKa3anocb, MOW ronocoBble CBA3KM
6narofapHbl MHe 3a 3TOT BbIGOpP».

Ha ppyrom peknamHom o6bsiBneHun Mapwu lappeH
(Mary Garden), obnapaTefibHMLa BCEMUPHO W3BECTHOIO
COMNPaHO, paccKasbiBana, Kak curapeTta NO3BOJSET el pac-
cnabuTb ropno mexay penetTuymsamMm.
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DON'T SURRENDER|

Whea teaspted fo sver-imdwips

@ Lucky instead”

“Reach for

“It's toasted’

Your Throat Protection —against irri n— ugn inst cough.
» bk med )

Sy e sy kg Lsthla sebucn Bk W s g s s 54 vl .

MapafoKc, HO KypUnbLMKK B peKiame
Lucky Strike — nogTAHYyTblIE CNOPTCMEHDI,
KoTopble cnefaT 3a cobol 1 cTpemATca
K 340pOBOMY 06pasy XKU3HW.

FACE THE FACTS'

Wibar remspied 7o srar-

“Reach for a M II'II'IIdd

"I‘E’s toasted”

| Your Throat Protection —against irritation — against cough.

s et iy skt Liwlaba bt ok W s d aty [

It S toasted

Your Throat Protection —against irritation — against cough.

W s ot vy kg bastionn e et W sy o et crver adulge, “Masch for Loy st



“It's toasted”

Your Throat Protection —against irritation— against cough.

# W o aay s g B rmces a9 o e gt 30 on e imdaige. “rach o o Bl pseeed

BEFORE IT°S TOO LATE

Wihar reaipiod fo ever-imdmipe

"Reach for a Lucky instead”

'PRETTY CURVES WIN!
Whaw fempted fo over-indulge
"Reach for a Lucky instead”

IT$ TOASTED.
eatrs, secrer heat.

“It’s toasted”

Your Throat Protection —against irritation — against cough.

ot Hrach e o Lt s

«[MoKa eLwe He No3gHO», «Kakom Bbl CTaHeTe
yepes naTb N1eT?», «Kpacmeble Gopmbl — 510
BbIUrPbILLHO! - MO TaKMMM 3arosioBKaMm
BbIXOANNY 06bABNEHMA, yoexaaowme
3arNyLWNTb TATY K CIAAKOMY CUTapeToii.

IS THIS YOU FIVE YEARS FROM NOW? |
Wibas pesspind fo gowe fednipe
"Reach for @ Lucky instead”

“It's toasted™

Your Throat Protection—against irritation — against cough.
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O Bpepe Tabaka 3HanNU Mano, 1 XeHLWWHbI Bepunu pe-
Kname. OHM ybefunncb, YTo KypeHume He MOBETOH, a 60-
reMHas MpuBbIYKA, KOTOpas ele U Nnomoraet 3aboTuTbcs
0 BHelHocTK. CurapeTbl BOLWIM B MOAY. 3a@ Fof, peKnaMHom
kamnaHun npogaxu Lucky Strike Bbipocnu B Tpu pasa. Ecnm
B 1925 npopasanun 14 munnuappos curapet, To K 1930 3Ta
unopa ysenmuunacb go 40 munnmnappos'. Lucky Strike —
nepBble cMrapeTbl, KOTopble CMOrK 6€30roBOPOYHO MOKO-
PUTb XEHCKYIO ayauTOopuio.

Bckope npounsBoautensam curapet 3anpetunu nyonu-
KOBaTb JIOXHble JaHHble O Tabake, HO AnbbepT Jlackep B
NosIHON Mepe BbiNoNHWUN obeljaHune, aaHHoe xeHe. OH Ha-
Lynan TOT e pblyar, 0 KOTOPOM C CaMOro Hayana 3Hana
dneH Pe3op, — NpupofHOe CTpeMIeHME XKEHLUHbI K Kpa-
cote. OH go6aBun clofa aBTOPUTET 3HAMEHUTBIX >KEHLVWH
N 06asHVe rPOMKUX 3aABJIEHUI, KOTOPbIM BCEr[a XOueTcs
BepuTb. Moga Ha HUKOTUHOBY!IO ANETY NPOLLA, UCTMHA O Ta-
6aKe CTasa N3BECTHOW, HO Liesloe MOKONEHME XKEHLMH YyXKe
MPVBBIKIIO K CUrapeTam BMeCTO fecepra.

A nepsas cynpyra Jlackepa ymepna oT 6one3Hu fbixa-
TeNbHbIX MyTel. BopoTuna peknamHoro 6u3sHeca oToluen
OT OeNl U BMecTe CO BTOPOW »eHoi co3pan ¢poHg nomoLu
60/bHbIM pakom fierkux. ms Jlackepa HOCMT MoyeTHas B
CLUA meaunumnHckana npemua Lasker Awards.

Matepuanb! no Teme Ha caiite:

lanepen npunto Lucky Strike | Bce cTatbi 0 pekname curaper
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RIS T A SHADG

VOID THAI
JIURE SHADOW

Papom c KpacnBbiMmn My>XYNHaAMU N XKeHLWNHamMn
V|306pa>Kan|/| ypoanueyt TeéHb CO BTOPbIM
I'IO,E[60p0,E|KOM. Tak peknama nokasbiBana, YTo
oXunpeHume 06a3aTefIbHO HAaCTUTHET, eC/N He
YMepUTb anneTnuTt Tabakom.

COMING EVENTS GAST

* THEIR SHADOWS BEFORE™
T Campll, 32 8|

“It.s toastcd" No Throat Irritation-No Cough.



says: My throat

For a slender figure—
“Reach for a Lm‘kv instead of a sweet”

“It's toasted ™ temes: oo cuan.

appreciates Luckies’

AkTpucbl KoHcTaHc beHHeT

1 betTn KomncoH onucbiBatoT
npeumyuiectsa Lucky nepes
LPYrMMmn curapetamu.

A Light Smoke

t's Toaa r..—rfur Thr



“I smoke a Lucky instead
of eating sweets.”, ..«

M // Lady Gorasn

Prmanond Har,
e e L

- “REACH FOR A LUCKY

INSTEAD OF A SWEET."

“It’s toasted”

No Throat Irritation-No Cough.
o gt e

panic JpammoHA-X31 yTBepKaaeT,
yto Lucky Strike 3ameHsoT en
KOH®ETDI, 1 JILLb CMrapeT en He
XBaTasio BO BPEMS BOJIHUTENIbHOTO
noseta Ha avpuxabne «pad
Liennenunny.

N Thioat Irritation-Ne Cough.

\melia M. Earhart says:

“Lucky Strikes were the cigaretics

carried on the “Friendship® when

e erossedd the Atlax smuvked continuously from
k nothing else helped so wiech 1o lessen

ol Trepassey 10W ales. 1
= et B ull af ue”

Jletunua Amenusa SpxapT
paccka3sbiBaeT, uto Kypuna Lucky
Strike Bo Bpems noneTa yepes
ATnaHTMYeCKnIi OKeaH.



20,679 Physicians

say LUCKIES are
less irritating

Toasting removes
dangerous irritants
that cause
throat irritation
and coughing

[2 \ e, WY
9 | Ak .

‘{It 's toasted”

Your Throat Protection —

uguir}ﬂ irritation —against cough.
§






Shot from guns
PeknamHoe areHtcTtBo Lord & Thomas, 1920

B 1920-x fena y «kBakepoB» WK He bnecTtaAwe. Ons
peknambl «Bo3gywHoro puca» (Puffed Rice) ncnonb3soBsa-
NNCb AMNOHCKMe 06pa3sbl, KOTOPble He HaWAW OTKIUKA Y
amMepuKaHCKOro HaceneHus. MNuweHndHble xnonba Wheat
Berries Toxe He packynanuce.

NcnpaButb nonoxeHue Bewel 6bII0 MOPYyYeHO
Knoay XonkuHcy (Claude Hopkins), konuparitepy Lord &
Thomas. XonkuHc nepenmeHoBan Wheat Berries B «Bo3-
OYWHYO NWeHUUY» U 06beauHUN ee B OfHY NIMHENKY C
«Bo3aywHbIM pricomy. MpogyKTbl HGbIN NOXOXU, TaK Kak
M3roTaBAMBanNCb MO OAHOW TexHonoruu. Konupanmtep
peLwmnn BbIACHUTb, KaK UMEHHO.

Cnoco6 n3roToBNieHNs BO3AYLHbIX 3/1aKoB pa3pabo-
Tan npodeccop AHaepcoH (Prof. Anderson) ns YHmueepcu-
TeTa MuHHecoTbl. OH O6HapyXWn, YTO NPU HarpeBaHUU
3epHa YBeNNUYMBAIOTCA B HECKONIbKO pas, Tak Kak cofep-
Xallasca B HUX BOAA paspblBaeT KMeTKW (Tak genaercs
NoMKopH). AHAEPCOH MNpoAan TEXHONOrM KOMMaHWK
Quaker Oat Company.
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MpuBnekaTenbHbIi
o6pas3 npoaykTa
C03[aeTCA NO-pa3HoOMY.
Mozxet cpaboTatb faxe
POMaHTU3UPOBaHHasA
ucTopmA o cnocobe
M3roTOBNEHUA.

Ha 3aBogax ¢unpmbl Kpyny 3acbinanu B cneumanbHble
TpybKku. HarpeBasch, 3epHa B MallviHe B3pPbIBaNINCh, yBe-
NMYMBANNCb B 06beMe B BOCEMb pa3 M Moj AaBIEHNEM
BbITA/IKMBANUCb K3 Tpybbl. MexaHusm BbIrnsagen Kak
nylwkKa, KoTopasa cTpenaeTt 3nakaMn. TeXHONOrna nNpowus-
Besia BneyatneHmne Ha XOnK1UHCA, W OH NoAenuncsa naeen
¢ Anbbeptom Jlackepom: «MIM cnegyeT peknammpoBaTb
NpoLecc, MOCKOJIbKY TakOro 60JblUE HM Y KOFO HET».

Tak nossunca cnorad «MpuroToBfieHbl B MyLIKe»,
MyapeHbiin cnocob Npon3BOACTBA 3aMHTPUroBan no-
Kynatenemn. YnTas TEKCT Ha YNaKoOBKe, OHUN Y6exaanunco,
UTO 3TO He 0OblYHasA Kpyna, a TEXHOMOTUYHBIA NPOAYKT:
«Mbl B3pblBaeM KfIeTKM MPOAYKTa, CO3[aBas B KaK4oM
3epHbIWKe COTHIO MUIJIMOHOB MapOBbIX B3PbIBOB. JTOT
Hay4HbIA MPOLECC MPUrOTOBAEHMA TPAHYANPOBAHHbIX
NPOAYKTOB n306peTeH npopeccopom AHAEPCOHOMY.

XOMKMHC BCEro Nub KPacvMBO ONMCan TEXHONMOTMIO
NPOW3BOACTBA, M 3TO MPeBPaTUIO OObIYHbIA 3aBTPaK B
BOCTMXKeHMe HayKku. [popakum BO3POCAN, U MOBbLICKB-
WWIACA CMPOC MO3BOMIMA KOMMAHWM MOAHATb LeHbl Ha
Kpyny — OKa3asioCb, YTO 3a HAHOTEXHONOTUN B COOCTBEH-
HOW Tapesike NOKynaTesin C FOTOBHOCTbIO NATAT 6oblue.

Matepuanb! no Teme Ha caiite:

Yem NPUBNEKAIOT YNAKOBKU CYXNX 3aBTPAKOB
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“See, Mr. Farmer
What I've Done With Your Wheat”

And frw thisgs

| Puffed Wheat Puffed Rice
And Corn Puffs

Each 15c, Excopt in Far Weat

The Quaker Qats (dmpany

“Mension The Geographic—it idestifies you'™

Cepuist 06BABNEHMI paccKa3sblBaa,
B YeM 3aKJiouanacb TeXHONorms
NPUWrOTOB/IEHUA 3/1aKOB B «MyLLKE»
1 Kak npodeccop AHAEPCOH
cAenan cBoe OTKpbITHE.

Prof. Anderson’s Story

About Foods Shat frem Guns

Ol migh o [ trwin—a e the fimal. perfiection of Pulfed Wiseat
and Pulbed Rive—Prof, Andsran icid the writes this sory.

Made usly by The Chuaker Dats Compazy



A JISps
What the Millions Are Doing
With Foods Shot from Guns
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The Quaker Qals Gmpany — Sole Makers — Chicage.

|  Shot from Guns
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Puffed Rice Puffed Wheat

‘Food shot from guns

—- 125 million explosions in each grain of
wheat and rice make Puffed Grains vir-
tually as nourishing as hot cooked cercals
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«/13 npurotoBneHHON B nyLuKe
MLWEHNLb BbIXOAUT OTANYHbBIN
3aBTpPaK», — rOBOPUT aKTep
AnaH J1>pa.

PeknamHbiii ponnk
C PUCOBAHHBIMI KBaKepamu

(moTpeTb OHNaNH:
Youtube
Rutube



https://www.youtube.com/watch?v=gfNoWhG3fVU
http://rutube.ru/video/783c8cc9bfb6b6845986454a0eb5035e/




Listerine.

BeuHo noapy»Ka HeBeCTb!

Always a bridesmaid, but never a bride

PeknamHoe areHTcTBO Lambert & Feasley, 1923

KomnaHua Lambert Pharmacal Company xoTena
pacWwmpnTb PbIHOK U NpofasaTtb «JINCTEepPUH» OBbIYHbIM
noTpebuTenam, HO He Morna NpUAyMaTb NPOAYKTY Npu-
MeHeHuVe B 6bITy. Ero nbiTannch BbiMyckaTb M Kak cpef-
CTBO OT MEPXOTU, N KaK XKMNAKOCTb ANA MbITbA MOJNIOB, HO
3TO He MPUHeCsIo ycnexa.

B 1920-x HacnegHuKu JlambepTta 6paTba Okepapg u
M3puoH B3sinnCb pa3BmnBaTb 6M3HeC. [1Ns 3TOro oHuM pas-
y3Hanu y rnasHoro ¢papmaiieBTa KOMNaHUM BCe YHUKamb-
Hble cBONCTBa «JluctepuHa». B cnncke Hegyros, KOTopble
neynT npenapat, NPo3ByYano CNOBO «xanuto3». Okasa-
N0Cb, TaK NO-Hay4YHOMY 30BeTCA AYPHOW 3anax 130 pTa.
Hv ogMH aHTUCENTUK He peKknamupoBasnca Kak cpeacTBo
NpoTuB 3anaxa n3o ptal Ha 310 1 pewnnn caenatb CTaBKy.

Tenepb 6paTbaAM NpPeacToANo pacckasaTtb NoTpebu-
TeNsAM O NpobriemMe HecBeXero AblxaHuA. HenyraHasa Ka-
PWO3HBIMW MOHCTpaMu Ny6nuka TpeboBana AennkaTHOro
noaxopa. PeknamHoe areHTctBo Lambert & Feasley Ha-
LLNO M3ALLHBIN CNOCo6 fOHeCTU naelo.
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Ha uepHo-6enon d¢oTorpadum wmsobpakeHa ne-
YyanbHaa MONIOJAA KeHWwWHa. B 3aronoBke aHrAMNCKWIA
adopunsm «Always a bridesmaid, never a bride» — TakK ro-
BOPAT O YesIOBEKE 3aKOMMSIEKCOBAHHOM, 3aMKHYTOM, KO-
TOPbI BCErJa OCTAaeTCA B CTOPOHE OT Mpa3fHuKa KU3HW.
PeknaMHbIN TEKCT paccKkasblBaeT HE3aMbICNIOBATYIO UCTO-
pUi0 repOUHN: OHA MeYTaeT O 3aMy>KeCTBe, HO AYPHOMN
3anax 130 pTa NMWAeT ee YBEPEHHOCTU 1 obpeKaeT Ha
oanHouecTBo. [lafee — pacckas o xanutose u «Jlucte-
pViHEe», KOTOPbI MOMOXET N30aBUTbCS OT HEMPUATHOCTH,
€C/IN perynAapHO NONIoCKaTb UM POT.

NTak, «JIuCTepmnH» He MPOCTO OCBEXAET AblXaHue,
HO 1 MOMOraeT N36aBUTbCA OT KOMMNEKCOB. U faxe ecnu
paHblle HMKAKMX KOMIMJIEKCOB MO MOBOAY 3anaxa W30
pTa y notpebuTenen He ObIIO, TO pPeKiaMa [OXOAUYMBO
00bsICHANA: HanpacHo, 3To HacTosAwanA 6ena! PeknamHas
KamnaHusa Oblnia HalueneHa B MepBYI ouyepefb Ha XKeH-
LLMH, KOTOpblE NErKO OTbICKMBANM y cebs BCe Npu3HaKu
Xannto3a u NpPUHUManNuUCb neuyntb ero «JluctepuHom». U,
KOHEUHO, KaK BCAKasa pekiama AN XeHLWmnH, obbsaBneHmns
«JlncTepriHa» Cynuam He NPOCTO 340POBbE, HO BHUMaHNE
MY>KUMH 1 INYHOE CYaCTbe.
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Pe3ynbTaT HOBOro No3nUMOHNpPOBaHMA 6bin Gnecta-
wuin. Mpogaxun «JInctepuHa» Ha MacCOBOM PbIHKE BO3-
pocnu co 100 Teic. gonnapos B 1921 go 4 mnH. Jonnapos
B 1927,

Tak npenapaT OTKPbIT HOBYIO HULLY, KOTOPYIO efan-
HONMYHO 3aHUMan B TeueHne 60 net. Pa3BmBasa Temy cBe-
Xero pbixaHusa, Lambert Pharmacia Company Havanu
po6aBnATL B ononlackmBaTeslb ANA PTa dKCTPaKTbl MeH-
TONa, 3BKanMnTa u MATbI, KOTOpble Co3faBanu ouyLeHne
cBexxectun. CerofHA Tak AenatoT Bce Npon3BoamTenu 3y6-
HbIX NACT M »KeBaTesIbHbIX PE3UNHOK.

NmeHHO «JlncTtepurHy» Mbl 0653aHbl NOABNEHMEM Ta-
KOW rnob6anbHoi npobnembl, Kak 3anax m3o prta. C 3Tux
cambix nop TepMuH «halitosis» momonHWUN aKTMBHBbIN
CNOBapHbIA 3amac BCEro aHrnoroBopALWero HaceneHun
3emnn.

Matepuanb! no Teme Ha caiite:

Mokynatenu
CTOTOBHOCTbIO HAXOAAT

y ce64 6onesHu

U HefloCTaTKM, KOTAa
peknama o6paiuaer Ha 310
BHUMaHue 1 npepnaraer
(naceHne — 1 OT HepYra,
¥ OT KOMNNEKCOB.

' Exploring US History

Peknama, KOTOpaA U3meHusia Mup | (ratbn 0 pekname KOCMETWUKIN U CPEACTB rMriheHbl
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http://chnm.gmu.edu/exploring/20thcentury/understandingadvertising/index.php
http://advertera.pro/kak-reklama-izmenila-zhizn/
http://advertera.pro/tag/staraya-reklama-kosmetika-i-gigiena/
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HOW'S YOUR BREATH
TODAY?
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LISTERINE

«Balue gblxaHne cBexee cerogHA?
Ecnu HeT, To y Bac HEMPUATHOCTY.
ByabTe yBEpEHDI, CNONb3ynTe
Listerine».
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Burma-Shave.

Cepria OPOXKHbIX LWNTOB

Burma-Vita Company, 1925

AMepVKaHLbl He >KafloBanu TOBapbl, KOTOpble ynpo-
Wwanm 6bIT. JOMOXO3ANKN NPUBLIKAN CAMOCTOATENBHO KOH-
CepBUPOBaTb CBMHUHY, MONIOTb 3€PHOBOW KOode 1 BO3UTbCA
C JINCTOBbIM »KenaTHOM. OHM He MOHMANN, Kak MOXHO [0-
BEPUTb 3TN 3a60Tbl KaKMM-TO MPOW3BOAUTENAM, KOTOpbIE
MbITalOTCA MPOAATb UM KOHCEPBbI, PaCcTBOPUMbIN Kode 1
¢dpykTOBOE Xene B nopouwkax (Campbell, Nescafe n Jell-O
MoHauany NpUxoannocb HecnaaKko). To XKe 1 NX MY»bsi: OHM
cumTany yTpeHHee GpuTbe PUTYanom, rae BaxkHa Kakaas
Mesioyb, No3ToMy Kpem Burma Shave He ogobpunu.

Knudd nogymbiBan pasmectutb peknamy, 4Toobbl
YBENMUUTL MPOAAXM Kpema, HO npubbiv KoMMnaHuu
He XBaTaslo HU Ha YCNyru peKknaMHOro areHTCTBa, HN Ha
NOKYMKY pPeKnamMmHOro mecta B raseTe. 3a NpOABUXeHNE
MapKu B3snCA cTapwmin cbiH Knudda AnneH. OH nonyuun
oT oTua 200 gonnapos, cMacTepun HebonblWwne JOPOXK-
Hble WNTbI N pa3mecTuna nx B MmHHecoTe BAOMb Wocce 61
1 65, KoTopble CBA3bIBaNM KPYMHble ropofa LTaTa.

Ha KaXgom wuTe, BblKpalweHHOM KpaCHOM KpacKou,
yMmellanacb ofiHa CTpOYKa TeKcTa.

91

23 mecTo B peiiTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



WnTbl cTOANM BAOAb [OPOrK N0 5-6 WTYK, Ha paccTo-
AHUN 30 MeTPOB APYr OT ApYra, U CTPOYKK CKNaabiBanncb
B PeK/TaMHbI CTULLOK:

Monb3ynca Kpemom Use this cream
HeHb unn gBa A day or two

W e He 3BOHK en, Then don’t call her
Kpow, 3BAKHeT cama She'll call you
Burma Shave Burma Shave

MpounTaB NepByO CTPOUKY, JIOAN MALWIVHANBHO UC-
Kanu rnasamv npogospkeHue. A nocnegHuin WuT Bceraa
coobulan UM HasBaHMe MapPKU.

B aT0 Bpems B CLLA Habmpan 060poTbl KynbT aBTOMOOMNIS,
BXOAWIN B MOZY CeMelNHble NOe3[KN 1 NyTellecTBMA Mo Apy-
rM LTaTtam. ABTOMOOUANCTbI bl aKTUBHOW M COCTOATENb-
Hol ayguTopwei. [Ina HUX cTpounucb Kade 1 3anpaBoyHble
CTaHUUW, OTKPbIBaNNCb NPUAOPOMXKHbIE Maras3vHbl. M3 Takmx
MarasvHos Ofgennibl U CTanu NoslyyaTb 3anpocbl Ha CBOW Mpo-
AyKT. BHe3anHo B ropofax, yepes KoTopble NPOXoannn wocce
61 n 65, anTekapn CTONIKHYINCb C OrPOMHbIM CMPOCOM Ha
Burma Shave. 310 BOgUTENM 3anoMuHany BeCenyio peknamy u,
nprexaB B HOBbI rOPOf, HauMHaNM UCKaTb KpeM B NPoAaxe.
Tak OHM pa3HecnM MONBY NO BCeMY LUTATY 1 3a ero npegenbl.

Bogutenu n naccaxupbl nonobunm peknamy Burma
Shave. Munble, yacto abCcypaHble CTULIKU pa3BneKanu nx
B gopore. HoBbix pMdMOBAHHBIX WYTOK XAANW, KaK XAyT
cepuio nob6umoro cutkoma. CKyuawoue B gopore getu
BblyUYMBany CTPOYKM Han3ycCTb.

370 6blfia NepBas peknamHas KammnaHua Ha JOPOXKHbIX
WwuTax. Y Hee mMano obuero C CoBpemMeHHbIMU 6unnbop-
[aMu, OFPOMHbIMM 1 KPAaCOUHbIMMU.
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«Moe3paka no Heby
Bbina 6 nHTepecHen
Ecnu 6 pekname

MbI Tam Hawwm mecto
Burma Shave»



«He BcAKUN nnxay
[loxxuBeT 1 B nTore
MoTtpatut T0 Bpems,

Yro caskoHOMUN B gopore
Burma Shave»



Ho paxe korga 6usHec Burma-Vita Company nowen B
ropy, Bbisecku Burma Shave octanncb nakoHNYHbIMK, ABYL-
BETHBLIMW, MOXOXKMMMW CKOpee Ha [OPOXHblE 3HAKKM, YeM Ha
peknamy. B TeueHne roga B CLLUA 6b110 pa3melieHo 6onee
7000 Taknx 3HaKOB, Y OHW CTanu MNPWBbIYHbIM 3IEMEHTOM
LOPOXHOro nangwadra.

LLnTbl nepectoanu Benukyto genpeccuio, Bropyro mmnpo-
Bylo U fo 1950-x obecneumBanu cnpoc Ha Burma Shave. Ho
PLIHOK He CTOAN Ha MecTe, U uHTepec K Burma Shave ctan yra-
catb. Cnycta 40 net n 600 yeTBepocTuwmin Ogennbl npodani
KOMMaHwuo. Pa3bopka AOPOXKHbIX LLMTOB CTasia FPOMKUM COObI-
TEM, C NOMIOOUBLLMMNCA KPacHO-6enbiMM HaZnNUcAMU Npo-
Lanacb Bcs cTpaHa. OguH 13 nocnegHmx WwWmTtoB Burma Shave
XPaHWTCA B BALUMHITOHCKOM My3ee «CMUTCOHMaH».

BpVTBEHHBIM KNCTAM Shaving brushes
OcTanocb HeJonro: You'll soon see’em
CKopo Hahgewb nx On the shelf

B my3ee Ha nonke In some museum
Burma Shave. Burma Shave

Matepuanb! no Teme Ha caiite:

Peknamble cTuxyt Burma Shave | PeknamHble TEKCTbI U KONUPAATUHE
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Becenble Bewm

X0YeTCs 3anoMuHaTh 1
pacckasbiBaTh Apy3bAM.
Ecnu peknama craHeT
TaKoil BeLblo, Noau
GyayT penuTbCa el o
CBOVMMU OKpYKeHuem
— T0 ecTb, 6ecnnatHo
pacnpocTpaHAThb!

" The Onion


http://www.theonion.com/articles/mccain-blasts-obama-as-out-of-touch-in-burmashaves,6409/
http://advertera.pro/reklamnye-stihi-burma-shave/
http://advertera.pro/tag/reklamnyiy-tekst-i-kopirayting/

VICTORY GARDENS
wicL HeLe Us WiIN
BuT DON'T GROW SPINACH
ON YOUR CHIN

" ARTRS - WO LATHES

~ Theres no whisker

it won't soften—
Shave em close
and not so often /

Burmahave |

NO BRUSH
NO LATHER [F

Burma-ﬁhavg BLADES.-.VERY SHARP-- |5 FoR 25¢

P Traveling men
-

know ease and speed-
Their shaving kits
hold what they need.

WO LATHER

\ FAIR TRADE IN EVERY FAIR TRADE STATE
Burma-Shave Blades — Very Sharp—15 for 25¢

B razeTHOM pekname KOMMaHusA TakxKe
MCnonb30Bana nono6yBLIMNCA BCEM
dopmart 3abaBHbIX CTULLKOB.



KEEP
PUSHIN' UP

THOSE MILES-

""" ?:_:Elﬂz-: PER-HOUR ==

- FAVORITE
IF DASIES [ . _ | FLOWER

«KMu Ha ras

[oHV HanpAMUK
Ecnu nobuwb
BeHKun 13 reo3guk»
Burma Shave




1929 - 1939



O Bonuwe6cTBe M Bbiroge
B Benukyio lenpeccuio

29 oKTaAbpa 1929 rpaHyn YepHblili BTOPHWK, pasopu-
NUCb ThICAYM KOMMNaHW, MUNNINOHBI NoAel ocTanucb 6e3
paboTbl. [PON3BOACTBO BO BCEX OTPACAAX COKPATUNIUCH
BABOE. DKOHOMUKY CTpaHbl oT6pocuno Ha 30 neT Hasag.
MoTpebutenbckaa akTMBHOCTb Ynana, pekfiama 3ameTHO
c6aBuna o6opoTbl. Ha nnaBy Aep)kanncb TONbKO KpPYrHble
KOMMaHWK, KOTopble MO NO3BONUTb cebe NpoaBUXKEHME
npoayKToB. [onynApHbIM MOTMBOM peKnambl CTaHOBUTCA
SKOHOMMKA.

Ho v gna tBopuecTBa ocTanocb MecTo. B peknamy npu-
XOHAT HayKa M NCKYCCTBO. XyAOXKHUKWN U AN3alHePbl CTPOAT
Teopun LBETa, a UCCnefoBaTeNun MblTAlOTCA SKCMepUMEH-
TaJIbHO BbIACHWTb, KaK MOTPebUTENb YCBauBaeT peKknaMHyio
uHpopmauuio. Ixopax MPnnan (George Gallup) HaumHaeT
NMPOBOANTb PEK/aMHble U MapKETUHIOBble NCCIEfOBaHNA.
OH pa3pabaTbiBaeT METOAUKY CErMEHTUPOBAHUA LieneBon
ayamTopun no aemorpadpuyecknm, CounanbHbIM U APYrM
XapakTepuctmkam. CerogHs KoMMNaHus, KOTopast HOCUT UMSA
[5nnana u NPOLOMKAET €ro Aeno, ABNAETCA 06LWeMpPOBbIM
NNIEPOM Ha pbIHKe NCCiefoBaHNii Megua u peknambl.

Lno n TexHnyeckoe paseutue. Habrpana cuny paguo-
peknama. TpyuauaTb LWeCTon rof nokasas, Yto pagro MoxeT
paboTaTb He Xy»e nevyatHbix CMU: pa3BepHyTasa Ha paguo
arntauua 3a OpaHknuHa Py3BenbTa nomorna emy cratb npe-
3MAEHTOM, HECMOTPA Ha HeraTuBHble cTatbk B 80% raset. B
1927 ropy cocTosanach ycrneluHasa nepegaya Tefecurdana u3s
Hbto-MopKa B BaluHITOH — NepBbIli LWAXOK Ha My TH K Tefe-
BUOEHMIO.
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Jolly Green Giant
PeknamHoe areHTcTBO Leo Burnett Co., 1928

KomnaHusa pewwuna ncnonb3oBaTb B pekiame o6pas
6ora nnojopoamA, Korga 3anyckana HOBbI NPOAYKT —
KOHCEPBMPOBAHHBIN TOpoWeK HeobblYaliHO 6O0MbLIOro
pa3mMepa. Ha 6aHKy nomecTunun nsobpaxeHne BennkaHa,
KOTOPbIN C TPYAOM YAEPXKUBAET B ABYX PYKaxX MMraHTCKUN
CTPy4YoK. Ho repoi Bbirnagen Xxmypbim, Oblil HapsXeH B
3BEPUHYIO WKYPY U He Bbi3blBaN TEMSIbIX SMOLUUNA Y NOKY-
natenen. Ytobbl ncnpaButb CUTyaLuio, NPOU3BOAUTEND
obpaTtuica B umkarckoe areHTcTBo Jleo bepHeTTa (Leo
Bernett). KomaHpa Jleo macTepcku paspabaTbiBana pe-
KJTaMHbIX NepCoHaXxken: Co3aaHHbIN UMK TUrp ToOHK pekna-
MUPOBan KyKypy3Hble Xn0mnbA, KOTeHOK Moppuc — Kopm
«[1eBATb XN3Hen». Ho nmeHHO 3eneHbln BenukaH ctan ca-
MbIM N3BECTHbIM VX TBOPEHMEM.

Konnpantepbl n naalcTpaTopbl areHTCTBa NpeBpa-
Tunn BenvkaHa B CTaTHOro 3efeHOro Kpacasua C oclie-
MUTENIbHON YNbIOKOW, WKYPY 3aMEHWIM Ha MOBA3KY U3
3eJIeHbIX IMCTbEB. B neyaTHON peknamMe ero n3oopaanm
Ha ¢poHe nonemn, YTobbl NOJUEPKHYTb YANBUTENbHBIN POCT.
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Tenepb amepuriKaHLUbl C MHTEPECOM pas3rnAgbiBanu
06DbABNEHUS, C KOTOPbIX MPUBETNMBLIN BenukaH paccka-
3blBajl UM O JOCTOMHCTBaxX KOHCEPBMPOBAHHOTO rOPOLLIKA
13 MuHHecoTbl. Co BpemeHeMm nybnunka Tak nonobuna Be-
nrKaHa, yto B 1950 Minnesota Valley Canning 6bina nepe-
nmeHoBaHa B Green Giant Co.

B Te »ke rofibl peKnaMmncTbl CTOSIKHYANUCH C HOBbIM Bbl-
30BOM: Kak BenukaH ponkeH BbirnageTb B Tenepekname?
B nepBOM ponvke ero nokasanu B6513m B NOSHbIN POCT.
lepoi, xoTb u ynbibancs, Boirnagen 6e3ymHbIM U nyra-
owmm. «OH nNpeBpalanca B MOHCTPa, AeTW HauuHanm
nnakaTb», — KomMmeHTupoBan bo6 Hoanb (Bob Noel), ko-
nupantep n3 Leo Burnett, paboTaBwnii Hag KamnaHuemn.

Peknamuctam npuwnocb nosiomMatb rosoBy B MNO-
ucke BM3yanbHoro petleHna. OCHOBHOE BPeMsA POJIMKOB
OTBENN ManeHbKMM PUCOBAHHBIM XUTENAMM [OJINHBI,
KOTOpble KOHCepBMpOBanu osolun. BenukaHa ctanu no-
Ka3blBaTb MeHblle, nogobpanu npaBusibHble PaKypchbl.
BoT uenoBeukam NomMoraeT rMraHTCkas pyka, BOT BUAHe-
eTcs 3eneHblil 60TUHOK. B KOHUEe ponvKa Ha $OHe JONHbI
nokasbiBanu cunysT BenukaHa, KOTOPbIN MPOU3HOCUI
cBoe PUPMeHHOE «X0-X0-XO0!».

Takum reposa cHoBa nonto6bunu. KomnaHna KynbTUBK-
poBana 3Ty Nto60Bb, paccbliaa AeTAM MArKUe UTPyLIKA B
BMAE NepcoHaxa B 0OMeH Ha 3TUKETKU OT 3eNneHOoro ro-
poLiKa.

Matepuanb! no Teme Ha caiite:

WnniocTpauum B pekname Green Giant | Bce cTaTbit 0 pekname npoayKkTos
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Y 3puteneit ToHKas rpatb
MeXAY TeM, 4TO HpaBUT(A,
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notpe6urens B peknamy,
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http://advertera.pro/illjustracii-v-staroj-reklame-green-giant/
http://advertera.pro/tag/vintazhnaya-reklama-produktov/

From Good Earth to Good Tables ﬁi:ﬁ ﬁaﬂ‘

THE QUALITY SECRET OF NIBLETS BRAND CORN =

G y NothH

KaHoHunuyeckoe
n3obpaxeHue BennkaHa
Ha GpoHe JoNNHbI

The Green Giants
a mighty popular man

2,800,000 peogl sit dann to dimmer with fim
ey pight

today like the G

Morw paople today e Grom
Glast's pess and eors better this
any others becaies he pets mors

«3eneHbln BenvukaH
nonb3yeTca NoNyaAPHOCTbIO.
2900 000 yenoBek yxuHatoT
C HUM KaXXabli Beyep».




Y OF THESE
BEAUTIFUL AS THEY ARE, RN
PEAS WONT MAE THE GREEN GIRNT LABEL #

Peknama «3eneHoro BenvkaHa»
npeBpaTia N306paxeHune
KyKypy3bl 1 6060BbIX B CKYCCTBO.



D st teke the fsh off your pretty pink

neils, Don't foughan wp thosa sofr, whire
honds. Don't shell your own peas! . , . Why
should you shell peas when you con gat
o

BLANTS of your nearast gracery tare?
<o Becouse i you wonted bo el peus s
goed and fresh-tasting o3 GREEN OIANTS
you'd hove to hove a speciol kind of seeds,

salf, guard them carafully,

plant them

Purturs

s pluck the peas right

at th

on, shell them Immedi-
ately, then cook ond eot them ot once. ...

So if you want Fresh Paos, Duchess, don't

ahall tham youralf, just cand the maid for

""" GREEN GIANTS

Minneiste Valluy Canning Campeny

i Seaur, Minsassnm

Elsa Fine Fets of Cansos. (10, Tevemsen, Cmari

Taste Like Fresh Peas

O6bABNEHNA C 3aroNnoBKamm

«Bam 6osbLue He HaJo NyLWUTb Fopox!» n
«Henb3a BbIpacTuTb rOPOX B NEHTXayce»
06BACHAIOT, KaK 3aHATOMY FOPOACKOMY
XKUTeNo AOCTaTb BKYCHDbI 3€NeHbl ropoLlek
- KynuTb 6aHKy ¢ BenukaHom B 6nvikaniei
6akanee!

4

“HADAN,

YOUR PEA CROP
HAS FAILEDZ

YOU CAN'T GROW

PEAS IN A PENTHOUSE

It just con't be done! Even if they get post
the blossom stage—what with cgoretis
butts, inquisitive Pekingess pups ond reck-
less guests—penthouse pect are bound o
be palid and puny.. .. But why go through
the heartorack of even trying to roise your
Fresh Peas? . . . Becouse science and sun-

shine now give you GRIEN GLAMTS— the big-

gest, lenderest, greenest thot ever fickled
your palote . . . o brond-new breed. They
lock like Fresh Peos, serve like Fresh Peos
—and taste live Fresh Peas.. . But discower
GEEIN GLNTS for youriell. The new 1933
peck is ot your gracer's now,

Minaaiata Yalloy Case g Conpany,
Lo Sumr, Miasanstng alin i e Foods
of Carade, Lid., Tacumush, Gntarie,

Taste Like Fresh Peas



MepBas Tenepeknama
CNyratwoLym 3eneHbim
Benukanom

(moTpeTb OHNalH:
Youtube
Rutube

YepHo-6enblii ponnk
0 fonuHe Benukaxa

(moTpeTb OHNalH:
Youtube
Rutube

LIBeTHoi ponuk,

B KOTOPOM paccKka3blBaeTcs
0 J0CTOMHCTBAX KyKypy3bl
13 [LONNHbI

(moTpeTb OHNalH:
Youtube
Rutube



https://www.youtube.com/watch?v=nh11Tz1cxCo
http://rutube.ru/video/3486864fa192715dee29fceb73b9de55/
https://www.youtube.com/watch?v=J84W-k-XNds
http://rutube.ru/video/4153e0a93ee1c46b4cc3c387a5d9dc99/
https://www.youtube.com/watch?v=0BcGJucFXKA
http://rutube.ru/video/f346debc82d5f9490500d81da3111fa9/
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When you care enough to send the very best *M



Hallmark. Ecnu Bam Ba*kHO

AapUTb CaMOe€ Jiydllee

When you care enough to send the very best
PeknamHoe areHtcTBO Foote, Cone & Belding, 1930-e

Kak ybeauTb nokynaTenem, 4to TBOU OTKPbITKY
nyuwe apyrux? Kak Boobuie MOXHO OLIEHUTb CBOWCTBA
OTKpbITKN? [OBOPUTH O KauecTBe — epyHAa, 3TO »Ke KyCOoK
LBeTHOro KaptoHa! PasmblwnAa o6 3ToMm, BuUe-npe3un-
ndeHT Hallmark 2a lyagmaH (Ed Goodman) Bbinucan Ha 6y-
Mary ugeanbl CBOel KoMnaHuu: 3ab6oTa, KauecTBo, TONIbKO
camoe nydwee. Tak noaBunaca cnoraH «Ecnym Bam BaXHO
JapuTb camoe nyudwee». Opasy pewnnm Mcnonb3oBaTb
B peknlame, KoTopyto genano areHTctBo Foote, Cone &
Belding.

Cam cnoraH — TOHKaA urpa C OWyLeHUAMN NOKY-
natena. Hallmark He roBopuT, 4TO UX OTKPLITKM nyylle
apyrux. KomnaHua Boobuie He roBopuT o cebe, BMecTo
3TOro OHa CTaBUT NOKYyMaTenaA nepes BONPOCOM: XOuellb
N1 Tbl NOAAPUTL BNM3KOMY UYenoBeKy camoe-camoe? Ko-
HeuyHo, xouy! U, noKynasa no3gpaBUTENbHYIO KapTOUKY 13
konnekuun Hallmark, paputens uyBcTBYeT: OH Monogeu,
OH Bblbpan camoe nydwee. Tak OTKPbITKA CTaHOBUTCA
LeHHee ana Hero camoro, Beab Kynutb Hallmark gna Hero
O3HauyaeT NPosBUTb 3a60TY.
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68 mecTo B peiiTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



HekoTopble ToBapbl TeCHO
CBA3aHbl C MONy4YeHnemM
amouuii. Ux peknama
y6eauTenbHa, ecnu
NpaBUWIbHO OTpaaert

3TU IMOLMN.

B neuyaTtHoOm pekname mM3obpa3vnu nogen, Kotopblie
LapAT OTKPbITKK, U Ntofen, KoTopble NX nonyyaioT. Manb-
UMK COCPEeAOTOYEHHO BbIBOAUT OYKBbI Ha KOHBEPTE C Hafd-
nucbio «Mame». [1eTn 0CTOPOXHO HEeCYT B POAUTENbLCKYIO
cnanbHo NPa3gHUYHbIV 3aBTPakK C OTKPLITKOM Ha mogHoCe.
YYyeHuK, CMyLancb, NO3A4PaBAAET YUMTENbHMLY Y WKOSb-
HoW pocku. Monogoln congat Ha Ka3apMEHHOWN KouKe
pPagoCTHO CMeeTcA, pa3BopaunBan nocnaHue. bansHeusbl
3arnAagbiBaloT Nof KpoBaTb, UTOObI OOHAPYKMTb TaM nac-
XaNbHY0 KOP3UHY C YrowWEeHNAMMN 1 OTKPBLITKON. KU3HEH-
Hble, TporaTenbHble, ¢poTorpadum nepepa.any UYyBCTBa
NMepcoHa)kel: Kak BaXKHO OAHWM MopajoBaTb GSIM3KOro
yenoBekKa 1 Kak NPUATHO APYrMM nosyyaTtb 3TO TEMJO.

Cnoran ctan ¢unocodpuenn Hallmark n wmcnonbso-
BaJicA B peKksame MHOrue rofbl. «3Ta ¢pasa NOCTOAHHO
HanMnoOMMHAET HaM, YTO HallK OTKPbITKM JOMKHbI ObITh Ca-
Mble-camble. IHOrga MHe Kasanocb, 4to 6e3 3Toro cno-
raHa Hawa npoayKuus He 6bila 6bl HACTONBKO XOPOLLAY,
— BMOCNeACTBUN YTBEPXKAaNn OCHOBATe/lb KOMMaHUU
Dxxoic Xonn B cBoel aBTobmnorpadpun «Ecim Bam Ba>kHO»
(«When You Care Enoughv).

Matepuanb! no Teme Ha caiite:

Peknama, KOTOpaA U3meHusia Mup | (7atby 0 $OTO 1 MNAKCTPALIAV B PEKTIaMe
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http://advertera.pro/kak-reklama-izmenila-zhizn/
http://advertera.pro/tag/foto-i-illyustratsiya-v-reklame/

When you care enpugh to send the very bect -H“Q.Q&«.W\h

Carnde—

MpPU3bIBHWK NONYYN OTKPbITKY

c Hagnucbio «CKyuato no Tebe»,

[eTn HecyT 3aBTpaK 1 no3apasJieHne
«Hawen mame ¢ n060BbIO. ..
YepHo-6enbie $poTO ngeanbHO NOBAT
MOMEHT BOJIHEHMA U PAgOCTU.






Coca-Cola.

CaHTa-Knayc

PeknamHoe areHtctBo D'Arcy, 1931

B pekname Coca Cola Company cTtapanacb cBA3aTb
CBOW MPOAYKT C BecenbeMm, Npa3aHNKOM, CEMENHOWN Mann-
nuen. Ha nnakatax nokasblBanu pafoCTHbIX Nofei, KoTo-
pble B NETHUN AeHb OTKPbIBAKOT OYTbINOUKY «Kosbl», 4TOObI
OCBEXNTbCA.

OnHaKo B XONOAHbBIN Ce30H upaesa cBexecTn paboTana
HEeBaXXHO, 1 KOMMaHWA 3alymaniacb O TOM, Kak CTUMYNMpPO-
BaTb npopaxu. na storo Coca Cola Company ncnonb3o-
Bana obpas CaHta-Knayca.

MHorue nonaratoT, UTo UMeHHO peknama «Konbi» cTana
nepBon MOMbITKON BM3Yann3npoBaTb POXAECTBEHCKOro
CBATOro. 3TO He COBCeM TakK. «Kona» BOBCE He nogapwna
Amepuke CaHTa-Knayca, oHa wucnonb3oBana ero obpas
TOrfa, Korga oH yxe Obifl nonynspeH B HAapoOAe U 4acTo
YKpallan OTKPbITKM 1 CYBEHUPbI.

CeAToro Hukonaca nounTany B KaTONNMYeCKUX CTpaHax
¢ Xlll Beka. AMepuKaHLbl 3Hann, YTO 3TOT NEePCOHAXK KaK-TO
cBfA3aH ¢ PoxaecTBOM, HO OH He 6bln FMaBHbIM CMBOJIOM
npasgHuka. CaHTy He XAanu B rocTu, emy He OCTaBAANN ne-
yeHbe Nnop enKkom 1 He N3obpa)anu Ha OTKPbITKaX.
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' Mepesop Onbru
JIntBuHoBOM.

MonynApHOCTb Npuwna K nepcoHaxy, korpa Kne-
meHT Myp (Clement Moore) B 1823 Hanucan 6annagy
«Houb nepep PoxxpectBom»:

OpeTblli B Me€Xa C roNoBbl U 10 NAT

(Becb B KONOTWN CaHTUH POCKOLLHbIN HApPAA!),
C MEeLLKOM, NepeKnHYTbIM Yepes njeyo,
HabWTbIM UTpYyLLKaMN — YeM e eLyé!

CuistoT rnasa, 6yaTo 3BE€34bl B MOPO3,
[1Ba A6/10Ka - WEKM 1 BULLEHKA-HOC.
YnbibKa - 3abaBHel He Buaen Bosek!
Bena 6opoaa, CNOBHO yTpPEHHUI CHer'.

CTxoTBOpEHMe pasneTesiocb NO BCeM rasetam u 6bi-
CTPO CTano nbMMoN POXKAECTBEHCKON neceHKon Ame-
pUKK, NpUMepHO Kak B Poccum «B necy pogmnace enouka.
M3 6annagbl CTano NoHATHO, KTO Takol CaHTa 1 YTO OH fe-
naet. AMepuKaHLbl Y3Hanu, YTO 3TO Becenbli TONCTbIN CTa-
PVYOK C 6eNOCHEXHOW 60poaoi, KOTOPLIN pa3beskaeT B
YRPAXKKe C ONIEHAMN U KaXKAblA NPa3fHUK HanomnHAeT feT-
CKMWe YynKku y KaMuHa nogapkamu. PoxpectBeHckoro Bon-
WebHMKa Hayanu n3obpaxkaTb Ha OTKPbITKaX, HapsXasa ero
B KOCTIOM enrcKomna unu mara.

CoBpemeHHbI 06pa3 CaHTbl NpuayMan WmloCTpaTop
Tomac Hect (Thomas Nast), KOTOpbIii HECKONBbKO NeT pucoBan
CBATOrO [NA POXAECTBEHCKMX BbIMYCKOB »XypHana Harper’s
Weekly. XynoxHuK BgoxHoBnanca npovissegeHnem Mypa. Ero
Ceaton HMK — Becenbin NyxnoLeKnii TONCTAYOK C ASINHHON
60poaoW, OfieT B KPacHbI TYNyMn 1 OTOPOYEHHBI MEXOM KOJI-
nak. 3ToT obpa3 6bICTPO NPWKUICA, U BCKope Takum CaHTy
CTanu n3obpaxaTb pasHble WINOCTPATOPbl — Ha OTKPbITKAX,
nnakatax, B XypHanax. AMepurKaHLbl ye 1 NpeacTaBuTb He
MOTTIN POXKAECTBEHCKOIO CBATOIO KaK-TO MHauye.
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MepBasa nnntoctpauuna Tomaca Hecta
c nsobpaxeHvem CaHTbl, NOABMBLLAACA
B 1881 roay B xypHane Harper’s Weekly




Monyuaetca, yto 3Hakomblt Ham CaHTa-Knayc no-
ABWUNCA 3300 [0 CTapTa POXKAECTBEHCKOM peKSiambl
«Koka-Konbi». N cHauana peknamncTbl Coca Cola Company
Hayanu n3obpaxkaTb repod UMEHHO TaKMM, KakKuM ero
npuayman Tomac Hect. CaHTa noABnAnca B pekname ra-
3UpOBKM € 20-X roAoB 1 ObIT OAHUM U3 MHOTMX MepCoHa-
Xen Kamnanum «XKaxkaa He 3HaeT ce3oHa» («Thirst knows
no season»). C ero o6pa3om unnCTpaTopbl 06xoannmncb
BONIbroTHO. Tak, ana Lady’s Home Journal nokasanu ero
MEHCKN BapuaHT — [AeBYLUKY, OfeTYI0 B KpacHbI nony-
Wwy60K 1 Konnak.

3aTtem apT-gupeKkTop areHTcTtBa D'Arcy Apun Jln (Archie
Lee) pewwun, yto CaHTa-Knayc fomXeH ObITb rMaBHbIM re-
poeM peknambl, HO 6oniee XMBbIM, peanucTUYHbIM, yoeau-
TenbHbIM. [na paboTel npurnacunu XspaoHa CaHabnyma
(Haddon Sandbloom). OH pa3paboTtan MNOMHOLEHHOrO
nepcoHa)a, MPoAymMaB BCe O MeSoYel: ynbiOKY, pyMsHeL
ek, WNPOKNI YepHbI pemeHb. [pn 3ToM aBTOopCKas pyka
COXpaHwua BCe rMaBHble aTpubyTbl CaHTbl, K KOTOPbIM NpuU-
BbIKJIM aMepUKaHLbl: KpacHbI Tynyn, Konnak, 6enocHex-
Hylo 6opoay.

Ha nnnioctpaumax CaHgbnyma CaHTa KaTaeTcs Ha ore-
HSX, pa3gaeT NoAapKW, UNTAeT JeTcKue Nucbma 1 Bcerga,
Bcerga nbet «Koky». MNpuctpactne poxkaecTBEHCKOro BOs-
WebHMKa K rasmpoBKe 6blI0 eAMHCTBEHHbIM, YTO peKnama
«Kokun» fobaBumna K ero obpasy. A 3atem peknama cenana
3TOT 06pa3 oUeHb NONYNAPHbIM.

QopcnpoBaHHasa KamMnaHusa ¢ usobpaxeHvem CaHTbl
npesBpaTuia ero B rMaBHbI cMMmBon PoxpaecTBa B AMepuKe.
Bbnaropgaps KpacouHbiM pucyHkam CaHabnyma, KoTopble
BCTPeYanuch B Kaxkgom xypHane, CeAaton Huk ctan o6s3a-
TeslbHbIM repoem PoxkaecTBa, cambiM NIOOMMbIM U CaMbiM
ponroxgaHHoim. CeroiHA 6e3 Hero HeBO3MOXXHO npefcTa-
BWTb 3TOT NPa3HUK.
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Thirst
knows

no season

PeknamHas kamnaHus
«Xaxpa He 3HaeT ce3oHa»
LA XKEHCKIMX XKYpPHaoB.

MNepBoe peknamHoe
06bABNEHME

e Y HAT’S OFF 1o
Coca-Cola c CaHTon
sucnonwenun  ffp pause that refreshes”

XappoHa CaHpbnyma.




Bce no6AT cka3ku, U BmecTe
€0 CKa3Koi noTpe6utenn
OXOTHO NYCKAIoT B CBOIl JOM
peKknammpyemble ToBapbl.

Kpome Toro, peknamHaa KamnaHua nomorna yHuou-
uupoBaTtb 06pa3 CaHTbl, 1 eC/I paHbLUe B IpeacTaBleHNAX
0 HeM OblJIN KaKMe-TO Pa3HOUTEHNA, TO Tenepb AMepKKa no-
nyymna xpecTomaTumnHoro nepcoHaa. M sto 3acnyra Coca
Cola Company.

CBOVIX KOMMEpPYECKUX Lefiell KOMMaHUs Toxe [o6u-
nacb. Bce nobat CaHty, a CaHTa oboxaeT «KoKy», 3HauuT,
«Koka» — mpeanbHbIl HANUTOK ANA npasgHuka. Munbie un
YIOTHbIE WITIOCTPALMM MOKA3bIBaU, Kak XOPOLLO Oy TbITOUKa
Konbl fononHAeT pagocTb pOXKAECTBEHCKMX AHeN. Tak rasu-
POBKa HayaNa accoLMmpoBaTbCA C BeceibeM 1 3uMoN. Jliogu
CTanu NOKynaTb NPOXNagmnTeNbHbIA HaNMUTOK B MOPO3, KOraa
He OuYeHb-TO Haflo oxNax<paTbcA. Tenepb, Korga npenBoaun-
Tenb nNpasgHuKa nun «Kony», 3To Ka3anocb NOrMYHbIM.

Matepuanb! no Teme Ha caiite:

Unntocrpaumm ¢ aeywikamu B pekname Coca-Cola
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http://advertera.pro/illjustracii-v-staroj-reklame-coca-cola/

The pause that re

SIGN OF GOOD TASTE @

Ha PeKNaMHbIX NTICTPaUnNAxX
CaHra nbet «Kony»,

Korga MacTepuT ¢ 3nbdamu
UTPYLWKU Unn otabixaet

noJj PoX/AeCTBEHCKOWN eNKOMN.
[leTn yacTeHbKO OCTaBNAIOT
emy 6y TblIKY ra3ampoBKHM

Ha KaMWHe, pALOM C YyliKamMu.
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Pepsi-Cola.

[lencn-Kona — 10, 4TO HAO!

Pepsi-Cola hits the spot

PeknamHoe areHTcTBo Newell-Emmett Co., 1940-e

MNepBble rogbl Pepsi nnenacb B XBOCTe pPbIHKA NpPO-
XJTaAnTeNbHbIX HANUTKOB. [lena nownm Yy Thb lyylle, Koraa
B 1921 KoMnaHuA 6bina NepeKkyniieHa KapamesbHbIM Mar-
HaToM Yapnb3om [yTom (Charles Guth). Cpeaun Bcex aHa-
noroB «KoKu», KOTOpble Ha pa3Hble Nafbl CKNOHANN CIOBO
«Kkona», Pepsi nepexkmna Benukyto lenpeccumio c HaMeHb-
WMMW MOTEPAMM.

C 1934 ropga Pepsi Hauyana npmuBnekatb Nokynatenemn
ueHomn. «<Koka-Kony» B TO Bpema npogasany TOSIbKO B CTe-
KNAHHBIX OYTblIKax GUPMEHHOrO AM3aliHa no 6,5 yHuui.
byTbinka Pepsi BMmeLana 12 yHumin, a cTonna Te xe 5 ueH-
TOB, UTO 1 «Kokax. None BNNAHNA pa3fennnoco: gelesas
Pepsi cTana «kyxoHHon Konomn», cama Coca-Cola ocTtaBa-
nlacb KHANUTKOM ANA roCTuHbIX». HO pactywmin cpegHmin
Knacc yuymncsa SKOHOMUTb, 1 Pepsi cTaHoBMMack Bce 6onee
nonynApHoOWn.

Bonble 6peHay Heuem GbIIO BbIAENUTLCA B TE FOAbI.
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14 mecTo B peTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age

3 mecTo B peiiTuHre
NYYLWNX peKnamHbIX
[KVHITIOB BeKa 1o Bepcum
Advertising Age



ArpeccuBHas peknama,
KoTopas obewaer
BbIFOAY, MOXeT U3MEeHUTDb
NpPUBbLIYKK NoTpe6uTenei,
¥ BOT yXKe BMeCTo
nonto6uBLieroca 6penpa
OHM NOKYNaHT feLueBblii
aHanor.

Mo3ToMy MMeHHO O HU3KOW LieHe roBOpuIoCh B pagmnope-
Kname, KOTopyto 3anyctuio B 1939 rogy peknamHoe areHt-
ctBo Lord & Thomas:

lMencn-Kona — 10, 4TO Hago:
[lBa cTakaHa — 3TO HeMano,
BoBoe 6onbuie 3a 5 LeHTOB
MNencn-Kona gna teb6sa

Pepsi-Cola hits the spot,

two full glasses, that's a lot,
twice as match for a nickel too.
Peps-cola is a drink for you.

KomMnaHuA He nmockynunacb Ha peknamy: 3a rog cnyuia-
TeNV HacagunnCb neceHkom 6onee 300 TbicAY pa3. MOTUBUMK
NonbUNCS, NOABUNINCD KaBep-Bepcun. A rnaBHoe, cpaboTaso
npepnoxxeHue: «[lencm» Bbilwna Ha BTOPOE MECTO Ha PbIHKe ra-
3UPOBOK, OTHAB JONI0 Y «KOKW». Ta HUYEro He Morfia Nogenatb.
MHoromMmnnnMoHHasa peknama npogsurana GupmeHHyto OyTbl-
JIOUKY, KOTOPYIO HMKaK Henb3A 6bl1o YBeNMUWTb B ABa pasa.
ToproBble annapaTbl MPUHUMANN MOHETbI TOJIbKO MO 5 LIeHTOB,
3HAUWT, M LieHY CHU3UTb HEBO3MOXHO.

Tak, NCnonb3ys 3/ieMeHTapHOe LLeHOBOe NpenmyLye-
CTBO, Pepsi NpoYHO 3aHANa BTOPOE MECTO Ha PbIHKe rasu-
POBAHHbIX HaMWUTKOB.

Matepuanbi no Teme Ha caiire:

Kak peknamupoBanuch konkypentbl Coca-Cola v Pepsi
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http://advertera.pro/kak-reklamirovalis-konkurenty-coca-cola-i-pepsi/

wiiepever Tere's s, meee's PEPST—

FRHOUS WG’QE

—totne

1) iy wasem wess.. whiend pursls mes!

B Hauvane 50-x komnaHuA Pepsi yxe
obpaTtnnacb K Teme oTAbIXa

B PeKJTaMHOI KaMmnaHuu

«bonblue BecenbA B KaXA0OM FMOTKe»
(«<More bounce to the one ounce»).

Mecenka «Pepsi hits the spot»
€ noa6opKoii peknamHbIX
MPVHTOB Fa3MpOBKMU.

C(moTpeTb OHNaliH:
Youtube
Rutube

Furs-a-coosad—win pLedty of PEPSTY



https://www.youtube.com/watch?v=cCI8fO70z7k
http://rutube.ru/video/fb8053a70ff606546c37feefe468025d/

ever since our Wedding Day™

For over 35 years delicious,
wholesome Pepsi-Cola hasheen
a familvy favorite, Now a favorite
with millions—the big, 12-ounce
bottle is pﬂcked with flaver. ..

And this is the big,
new, sireamlined
battle of FPepsi-
Cola, favorile with
miflions. . . because
it's bigger and
better!

and one handy Home Carton
takes care of a big family. Pleas-
ing to the taste . . . easy on the
purse . . . that's Pepsi-Cola.
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la3eTHasa peknama Pepsi
1940-x rogos



)

Fetet
T

«CmoTpu, ViBaHOBUY, amepurKaHcKas
generauusa npubbiBaeT.

B 1945-47 peknama «[encu» yacto
n306paxana COBETCKO-aMePUKAHCKYIO
APYX6y.



1940 - 1954



[OHKa BoOpyXeHuA,
roHka norpe6nexHms

Mocne BoliHbI NpoMblwneHHocTb CLUA paboTana Ha no-
BbILLEHHbIX 060pOTax 1 06roHsNa BCAKUN cnpoc. Mponsso-
[UTeNn BHOBb CXBAaTU/INCh 3a FONOBY: Kak NpofasaTb?!

Tenepb nepep KaabiM MoceTWTENeM marasuHa 6bin
OrPOMHbI BbIGOP UAEHTUYHBIX TOBapoB. CTapble NpreMbI,
BPOAE APKOMN YNaKoBKM, AAaBHO He paboTanu — yKnafbiBaTb
TOBapbl B LIBETHOM KapTOH Hayunnucob Bce. ChopmumpoBancs
PbIHOK MOKYMNaTens, HO 3TO He 3HauW/o, UTO NpPaBuIa SUK-
TOBaJ1 YeNoBeK C NPOAYKTOBON TeNexKoi. [Mpounssogutenm
HaxoAunu cnocobbl ynpaenATb CNPOCOM.

OfHVM M3 TaKMX MHCTPYMEHTOB CTano UCKYCCTBEHHOe
CTapeHue ToBapoB. PaHblue ntoan NOKynann HoOBble Belly,
Korga ctapble ToManucb U NOPTUAUCH. Tenepb OHW KUK
B MUpe, e KynneHHoe ycTapeBasno, Kak TOfIbKO Ha PbIHOK
BbIXOAuUSa HoBas Mofenb. Peknama ybexgana, uto napa He-
3HAUUTENbHBIX YNYYLEHUA — BECOMbIN aprymeHT, YTo6bl
KYNUTb HOBYIO LLYMOBKY A/l CNareTT 1 n36aBnTbCA OT CTa-
poii. KomnaHuy BbiNycKanu HOBble TOBapbl BCe Yalle, YTobbl
000NTV KOHKYPEHTOB B 3TOW «TOHKE BOOPYKEHWIA.

A nogn cTanu yyacTHUKaMU «rOHKW MoTpebneHms»:
Kax bl XoTeN1 MMeTb BCe CaMoe nyullee, HO B UTore Bce no-
Kynanun ogHo 1 TO »ke. AMepuKaHeL, He MOr NO3BONNTb CBOEN
CceMbe XUTb XyXe, UeM KUBET CeMbA cocefa, a MOTOMYy pac-
KoLenuaanca Ha aBToMobunb ¢ 66nblwUM GaraxHUKOM 1
TeneBn3op ¢ 64nbWMM 3KpaHOM. ITa MaHepa noTpebneHns
6bina obycnoBneHa matepuanbHbiM AOCTaTKOM, KOHOpP-
MU3MOM W arpeccrBHOW peKiamol 1 nonyyuna HassaHue
«BCe KaK y [I}XOHCOHOB».
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ToBapbl TpeboBanncb NAAM ANA CaMOYTBEPXKAEHMA.
KaTtanor anBaHoOB Npeanaran He Me6esb, a counasnbHble CTa-
Tycbl. KynuTb MOXHO 6b1510 Nto60A.

TeM BpemeHeM PeKSTaMUCTbI UCKaNu HOBble CMocobbl,
Kak ybexgzaTb notpebuTenei. bonbluyio NonynspHOCTb B
peknamHom 6usHece nonyumnu Teopun Opeinga n KOHra.
B noBefeHUN NoKynaTenen NCKanu CKpbiTble MOTUBbI, TaWH-
CTBEHHYI0 pyKy 6ecco3HaTenbHoro. Ho B 3ToM fienie Henerko
ObIIO OTAIMUNTBL HayKy OT LuapniaTaHcTBa. Tak, B 1958 rogy
Heknin Oxelimc Bankapu (James Vicary) 3apabotan 6onee
$22 MnH. AoNnapoB, NpojaBas peknamoaaTenam TEXHONO-
rvio ABajuaTh NATOro Kagpa v obeLlas, uto 3To B pasbl yBe-
NINUUT OTAQUY OT PeKnambl.

Bnpouem, n 6e3 wWamaHCKNX MeTOAOB TejlepeKkfiaMma
nokasbiBasia oTInuHy 3ddeKTnBHOCTb. B BMaeoponmkax
PEKNAaMUCTbl  MOMYYMIM  BO3MOXKHOCTb BO3[eNCTBOBaTb
OOHOBPEMEHHO Ha 3peHue, CNyX, pasym 1 3mouun notpe-
6utens. B 50-e HauMHaeTcA pacLBeT peKiaMbl Ha Tenesuae-
HUK. K 3TOMy BpeMeHu TefieBn30op perynapHo cMoTpaT 60%
aMepuKaHLEeB, 1 BMeCTe C HOBOCTAMU 1 cepuanamui OHu Te-
nepb TO U Aefo BUAAT peKknamMy curapeT v WaMnyHs.
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DeBeers.

5pI/IJ'IJ'I NaHTbl BEYHbI

A diamond is forever

PeknamHoe areHTcTtBO N.W. Ayer & Son, 1948

Ho opgHo pgeno — ycTaHOBUTb CBOM MpasBuia AnA
JOObITUMKOB 1 TOProues, COBCEM Apyroe — yb6eauTb
amepuKaHLeB nokKynatb 6punnunanTel. MNpeobnagatowmia
cpepHMn Knacc Obln MoMelwaH Ha NPaKTUYHOCTU U He
NOHVMan, 3ayemM NNaTUTb acCTPOHOMMYECKME AEHbrn 3a
KamHuW. [namaHTbl cymtanucb 6espenywkon gna 6ora-
yen. lnasa DeBeers lappn OnneHrenmep (Harry Frederick
Oppenheimer) obpaTtunca B N. W. Ayers ¢ 3agauei: cos-
JaTb KaMHIo 06pas, KoTopblii caenan 6bl ero NONynApPHbIM
Cpean NPoCTbiX aMepuKaHLeB.

N3BecTHO, UTO BPUNNMAHT KamMeHb MPOYHbBIA 1 AOJ-
roBeyHbINn. PeknammncTbl pewmnnm, 4To 3TO OTJINYHO cove-
TaeTcA C ngeen nogapka, KOTOPbIN OCTaHETCA HaBEUHO.
A Kakme u4yBCTBa JIOAUN XOTAT yBekoBeuuTb? [loxanyn,
poMaHTnyeckue. Tak GpUIAVAHT pelmnnu npeBpaTuTb B
CUMBOJ BeYHOW NobBu.

Peknama uenunacb B gBe ayautopuun. MyxuymHam
CnefoBano OODBACHUTb, UYTO HACTOALWMUNA OXKEHTIbMEH
npeanaraeT pyKy u cepe To/ibKo B KOMMNeKTe ¢ 6pun-
JNIMAHTOBBIM KOJIbLIOM.
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’KeHLWmH Hago 6b11o y6eanTb, UTO B CKa3Kax O HacTo-
Awen Nio6BM B 06pyUanibHOM KOJibLie MOXET ObiTb TONTbKO
OpPUNNINAHT, 1 HUYEro KpoMe.

KamnaHua ctapToBana B KoHue 30-x rogos, v Bce pe-
KnamHble 06bsABAEHMA OblIN HAaMOHEHbI POMaHTUKON. Ha
HUX M306parkanmcb CYACTINBbIE NAPbI, @ MO3TUYHbINA TEKCT
NPOBOANI CBA3b MeXAY YNCTbIMU YYBCTBAMU U YNCTOTON
6punnnaHTa. TeKCT 1 KapTUHKa yb6exkganu: AparoueHHbll
KamMeHb Nyylle BCEro rnokaket 6/IM3KoMy 4YenoBeKy, Ha-
CKOJIbKO OH JOpOT.

B 1948 konmpaiTep OpaHcnc xepetu (Frances Gerety)
npuayman cnoraH «bprunnmaHTbl BeUHbI». 3T cnoBa 6e3ykKo-
pu3HeHHo nepepasanu ngeto DeBeers. «[lycTb Bale cyacTbe
6yneT BeUYHbIM, Kak OpnnnvMaHT Ha 06pyyanbHOM KosnbLiey, —
»enan 3arofioBoK peknamHoro obbAsneHna. OTHbIHE NOKY-
naTenam npepnarany He AparoueHHbIi KaMeHb, a «4MNCTbIN
CMMBON N0OBU, KOTOPDLIV XPaHUT BaLUM MEYTbI U HaZeX bl 1
NOMOMKET BaM MPOHECTU UX Yepes rofa.

Bo Bcem, uTO KacaeTcA fpeBHero ceagebHoOro puTy-
ana, NoJun CKNOHHbI I0BEPATbL CMMBOMIaM 1 npumeTtam. U
N.W. Ayer & Son nckyccteeHHO co3iaBanu HOBYIO nereHay:
nopgapu 6punamaHT — Kn obecneunwb cebe Kpenkumn
6pak. Tak KaMeHb CTaHOBWJICA CBajebHOWM HeobxoauMO-
CTblo, A€Tanblo, Ha KOTOPOWN Henb3A SKOHOMMWTb, MOTOMY
4TO peyb MAEeT O CeMeiHOM CYacTbe.

N. W. Ayer & Son He orpaHMunanCb nevyaTHOW pe-
kKnamon. OHUW 3aKa3bliBann NpPoAakT-NAENCMEHT B Ku-
HOKapTMHaX W Tenenepepayax, Npurnawany lOBeNMpPoB
pacckasbiBaTb CTyfeHTam O Tpaguuuax obpyuyeHus. B
XKypHanax nybnnmkoBanu MHTEPBbIO CO 3HAMEHUTOCTAMU,
KOTOopble XBaNWANCb YKpaWeHUAMU: 3TO U AOJIFOCPOY-
Hble MHBeCTUUMW, N MaMATHble MOAaPKM Ha BCIO XU3Hb
— KOrja peub wna o 6punnuaHTax, nges BeYHoCTu bbina
yMeCTHa BO BCeX BMAax.
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Imomd e forever

PeknamHble 06baBeHns
paccKasblBaloT, UTO 6pUIMaHTOBOE
KOMNbLIO TaKas e ApeBHAA cBagebHasn
Tpaguuusa, Kak BeHUYaHue B LepKBY

1 MefI0BbIN MecALl.
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A DIAMOND IS FOREVER

A DIAMOND IS FOREVER

Magie messsnger_ 5o tall yoar love

A DIAMOND IS FOREVER

Yawe Bcero peknama DeBeers
nokasblBasia POMaHTUYECKME CIOXKETbl
C BIOONEHHbIMY Napamu.



MpoyHOCTb OpunNMaHTa NpPenogHoCUNacb OTHbIHE
KaK NCKYNTENbHOE CBONCTBO, FpaHMyallee C marven.
310 cPopMMPOBANO YHUKANbHOCTb KamHs. Bce nose-
pWnn, 4TO GPUNINIMAHT — CMMBOJ JIOGBU. A Tam, rae noan
BMAAT SMOLMOHANbHYIO LLeHHOCTb, OHUW 3aKPbIBAlOT rnasa
Ha cToMMOCTb. Begb BeuHas no6OBb 3aciyXuBaeT Beu-
HbIX NOfapKoB!

CerogHsa obpyyanbHOe KOMbLO C AMAMAHTOM TaKoW
»Ke 3neMeHT ngeanbHou cBagbbbl, Kak 6esoe nnatbe He-
BeCTbl Unm cBapebHbIn TopT. Kakpgas pgesBywka BUAUT
6pUNNINAaHTOBOE KOJIbLO B MeUTaX, HO He JorajblBaeTcs,
yTO 3TY MeuTy pa3paboTan ANA Hee KpeaTuBHbIA oTAen
N. W. Ayer & Son.

M3 3abaBbl gnA TONCTOCYMOB GpUSIMAHT npeBpa-
TUNCA B CUMBOJ Y3aKOHEHHOW 11068, MoXanyi, 3To efnH-
CTBEHHDI IOBENNPHBI KaMeHb C BHATHbIM UMUAXEM. Bbl
MOXeTe He 3HaTb, YeM OT/IMYAETCA N3YMPYAR OT PUaHUTa,
HO NPO 6PWANNAHT TOYHO 3HAeTe — 3TO NPO BEYHOCTb U
Npo NyYWnX py3ei geByLek.

Marepuanbl no Teme Ha caiire:

YnoBku (TapOVI PeKNaMbl, B KOTOPbIE Mbl BEPUM 10 CUX NOP
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bnaropapa pekname

B 061ecTBe yKOpeHATCA
HOBbIE TPAAULMN.

Tlogu cobniopaloT ux
RecATUNeTUAMM,

He nof03peBas, YTo 3T0
He 06bIvaii npeaKoB,

a pesynbrar ycnewHoi
peKnamHoii KamnaHum.


http://advertera.pro/mify-i-ulovki-reklamy-v-kotorye-my-verim/

«B nepenusax 6punnvaHTa
OHa YBUAWT HE TOJIbKO
ouyapoBaHue Nio6BM, HO

1 obelyaHne CBETIOro
6yayLliero...»

MHorue rogbl peknama
DeBeers noatnyeckmm
A3bIKOM paccKka3blBana
0 >KEHLNHaX:

YTO OHY NPEKpPacHbI

1 3aC/lyXMBaloT TaKoro
POCKOLWHOro nogapka.

a Diamand is farever




SHE'LL LOVE YOU
FOR WHO YOU

REALLY ARE.

A LAZY, BEER-DRINKING,

SMELLY-SOCKED

ROMANTIC.

Dz Beexs

i@
[F YOURE A

FROG,

TURN YOURSELF

INTO A
PRINCE

8@

HONEY,
WOULD YOU
AND YOUR
FRIENDS
LIKE MORE
BEER AND
SANDWICHES
WHILE YOU

WATCH THE GAME?

)

CoBpemeHHasa peknama DeBeers
N3MEHMNA TOH.

Tenepb OHa yBepAeT My»UUH,
4TO C bBpUNINaHTamu

«OHa nonbuT TedA Taknm,
KaKoW Tbl €CTb: IeHUBbIN
POMaHTUK C MMBOM

1 TPA3HBIMU HOCKaMW».
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| dreamed | went shopping in my Maidenform bra
PeknamHoe areHTcTBO Norman,
Craig & Kunnel, 1949

M3BeCTHO, Yero XOoTAT »KeHWWHbI OT 6locTranbrepa:
obbemal B cBoem atenbe Mpa c myxem npugymanu
Maidenform Bra — 6tocTranbTep c NOPONOHOBbIMY BCTaB-
Kamu. YTob6bl pacckasaTb 0 NpenMyLLecTBax 3Toro 6enbs,
aTefbe 3anycTUIoO peKksiamy.

Ha nepBom o6bsBneHMM Obina M306parkeHa >KeH-
LMHa B OHOW I00Ke 1 6rocTranbTepe. «Bo cHe A xoguna no
Mara3suHam B 6enbe Maidenform», — 3asBnsna oHa. «Bce
B3rns4bl 6bIIM Ha MHe, 1 3TO bnarofgaps moemy 6cTranb-
Tepy Maidenform. OH nogaepXuBaeT v ynydluaeT niobyto
odurypy. A ewe oH HeBepoATHO YAOOHbIA! MoeT, Bbl Meu-
TaeTe KaKk pa3 0 Takom?»

Ha repouHsx cnepyolwmx nprvHTOB ofexAbl 6bino
HeMHOrUM 60Jiblle, HO BCEM UM CHUJIOCb Pa3HOeE: «0XO-
TMNacb Ha TUrpar, «urpana B bunbapa», «paboTana no-
KapHUKOMD», «bbina TOopeagopomy, «xKua Kak KopoJieBa».
PeanbHble 1 paHTacTUUeCKMe, 3TU CIOXKeTbl NMOKa3blBanu
KpacuMBbIX AEeBYLIEK B HEOObIUHbIX CUTyaLuAx U ybex-
Janu: genaTb MOXHO BCE YTO YrOfHO, eC/n Tbl B G10CTranb-
Tepe Maidenform.
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dreamed
|
was E
tickled 7.3 : MHorue cloxeTbl 6biav
p_ink i HeOXWAaHHbIMW, @ UNNCTPaLnA
- L ’ OCTPOYMHO O6bIrPbIBana TEKCT.
my-., JeByLiKa C MaNMHOBbIM
CJIOHOM «BO CHe Mopo30Bena
OT YAOBOJIbCTBUAY, @ FEPOVIHA B
60KCEPCKOM KOCTIOME
«Bblna cHorcwybaTenbHOM».
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| dreamed | wos a knockout )
in my 2CLACTIOIIE D1t
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n iy maidenform’ bra

[ dreamed I posed for a F 1-h| on Ad

in my /f(’ﬂ{f(/(,(/ﬂf/h’ i}m

[Npyrue o6bABneHUA
VNIOCTPUPOBanu
npeacKasyemble XeHcKre

MeuTbl: «4 CHMManacb B MOAHOMN
pekname», «fl 6blna MOAENbEPOMY,
«fl Mcana o MapuXCcKom moge».

[ dreamed [ was a .f/.r-.rr;fm)ry HIGHT




He cekperT, uto niogn
CYNTaIOT OfEKAY
OTpakeHHeMm CBOero
xapakrepa. Wx nerko
y6eauTb, YTO NOKYNKa
HOBOM Belyy fob6aBnsAeT
XapaKTepy HOBbie Y4epTbl.
He BaxHo, cMOryT N1 OHM
NpoAeMOHCTPUPOBaTD
06HOBKY: YeHLYMHbI
HafieBaloT HIKHee
6Genbe 1 YYBCTBYHOT, 4ToO,
He3aMeTHoe Apyrum,
OHO JienaeT UX KpacuBee
n cBobopHee.

Tak peknama nokasbiBana, uyto 6enbe Maidenform
yao6bHO cageT (B HEeM MOXHO [axe noBuUTb TuUrpal),
ynyywmnTt GuUrypy n npugact yBepeHHoOCTn B cebe — Ha-
CTOJNIbKO, YUTO B MeuTax MOXHo OyfeT no3BonuTb cebe BOT
TaKune gep3Kne CloXKeTbl (N5 XKeHLWMH cepeanHbl BEKa 3TO
Hemaino).

Mpoen packpenoleHus otsedany ceo6040s061BbIM
HACTPOEHMAMMN aMePUKAHCKUX KEHLUH Tex fneT. Peknama
Maidenform 3atparvsana spoTuuyeckyio Temy, npegna-
rasa Wwanutb 1 WOKMPOBaTb, obelana ceoboay oT HeHa-
BMCTHbIX pamok. C HaYanoM KamnaHuu nokynka 6enba ot
Maidenform yxe npeBpawianacb B MafeHbKWiA He3ameT-
HbIl NPOTECT. Mano KTO MOXeT pasrnageTb, Kakoe 6enbe
Ha EeHLLMHe, HO KaK MHOIO OHO 3HAYWT ANA camooLlyLye-
HVA NoKynaTesibHML! MOTVB packpenoweHUs 1 BHyTPeH-
Hell cBo6OAbl HE McUe3aeT U3 PeKslambl XKEHCKOro 6enbs
1 cerogHs.

Matepuanbi no Teme Ha caiire:

Mos6opka npuHToB ¢ peknamoit Maidenform | CraTbit 0 pekname Ans XeHWIH
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[naBHOI Temol peknamHom
KamnaHum 6bU10 pa3geBaHne
B My6/MYHOM MecTe.
lepounHu noasnanuco

B HUXKHEM 6esibe Ha paboTe,
B TeaTpe, B a3pOmnopTy.

[ dreamed
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.
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«Bo cHe A noexana Ha noxap
B 6enbe Maidenform»



«MHe CHMOCB, YTO A KaTafacb
Ha roHgone B 6enbe
Maidenform».



The man
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HATHAWAY shirts are made by a small
company of dedicated craf

smen in the

little town of Waterville, Maine. "They

t, man and boy, for one hun-
1 and fifteen years.

At better stores eve
C. F. HATHAWAY, Waterville, Maine,
for the name of your nearcst store. In
New York, telephone MU g-4

from $5.50 o $25.00.
55 3




The man in the Hathaway shirt
PeknamHoe areHTcTBO Hewitt, Ogilvy,
Benson & Mather, 1951

3a manobiogxeTHyto kKamnaHuo Hathaway B3anca [13-
sug Oruneu (David Ogilvy), KoTopbili cerogHa N3BecTeH Kak
MacTep peknambl XX Beka faxe Tem, KTO He UHTepecyeTcsA
peknamMmHbiMm 6usHecom. OH nepeXxun Bcex CBOWX Komnner u
KOHKYPEHTOB 1 Hanmcan HeCKONbKO APKNX KHUT. /I, KOHeuHo,
Cpefau ero 3acslyr — KynbTOBble peKflaMHble KamnaHuw. Pe-
knama Hathaway ctana ero nepBbiM ycnexom, KOTOpbIi, Kak
Oruneu 1 oXuaan, NPUHeC ero areHTCTBY U3BECTHOCTb U CO-
CTOATENbHbIX KNNEHTOB.

Peknama nossunacb Ha cTpaHuuax xypHana New
Yorker. BnaropogHoro Brga My»urHa, yBepeHHas rnosa, Xo-
polas py6allKa U... NoBs3Ka Ha rfa3y. 9Ta He3HauuTeIbHas
feTanb cobmBana c Tonky. lNoyemy noesska, otkyaa? Kro ato
nepeg Hamu, noyemy ero nNyCcTUIN Ha peKnaMHbl MakeT?
MoeT 6bITb, KTO-TO U3BECTHbIN?

Peknama Bbi3blBana CIMWKOM MHOFO BOMPOCOB U Ha-
JONro ocTaBanacb B namaATK. Kasanocb, Korga cniowb 1 ps-
OOM ofieXXly peKNamMunpyoT MogesnbHble AEBYLLKM 1 FOHOLWN,
Yy KOMMaHUU OMKHa ObITb BECKas NpUYMHa NoKasbiBaTb Of-
Hornasoro He3Hakomua. M untatenn New Yorker »akpanu
Y3HaTb NUCTUHY.
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' Oruneu [.
Orunneu o pekname.
M.: 9kcmo, 2006. C. 77

2 FineLine Multimedia

3 A3BeCTHO, UTO

6apoH Npovncxoaun

13 CEMbU POCCUNCKNX
apuctokpatos. Ero
damununsa, BepoATHO,
MMena Te e repmaHckue
KOPHW, 4TO U fMHACTWA
6enoro opuuepa Netpa
Hukonaesuua BpaHrens.

Ha3BaHne MapKu 3anoMnHanoCb n MeJibkano B pas3-
roBopax. (Dmpma NMOCTENEeHHO CTAaHOBMIACb N3BECTHOMN.

MoBA3Ka, KynneHHaa Orunem 3a nonTopa Jonnapa no
[Oopore Ha CbeMKy, MPUKOBasia BHMMaHMe K Mapke. Bos-
MOXHO, 3TO Oblfla NepBas KPynHasa pekyiamHaa KaMnaHus
¢ BUpYCHbIM 3dpPekTom. Cam Orunem HasbiBaa UCMONb3Y-
embll UM npuem story appeal («<3amaHumBas uctopus)
n ytBepxgan: «Hanbonbwnin 3pPekT Ha unTaTensa oka-
3bIBatoT dpoTorpadum, KoTopble MOryT NpobyauTb B HEM
nobonbiTctBo. OH pasrnagbiBaeT ¢oTorpaduio n cnpa-
WwmBaeT cam ceba: «4YTo 6bl 3TO 3Hauuno?» lNocne yero
NMPVHMMAETCA 3a YTEHWE PEKJIAMHOIO TeKCTa, YTobbl 3TO
BbIACHUTbY.

3amaHuuBas nctopua cpaboTana, n yxe K KOHLY He-
penv B MmarasnHax Hoto-Mopka 6binn pacnpopaaHbl Bce py-
6awwkn Hathaway?.

KomnaHuA ncnonb3oBana 06pa3 My4mHbl C NOBA3-
KON HeckonbKo pecAtmnetvid. [lonroe Bpema 3Ty posib
ucnonHan 6apoH [xoppx BpaHnreno (Baron George
Wrangell)®. B 1961 ero cmeHun Konut Jlecnn ®okc (Colin
Leslie Fox), maTpoc, KOTopbIi cymen B OAMHOYKY nepe-
nnbiTb ATNAHTUKY.

Mopenn meHanucb. Korga Hathaway Hauyanu Bbl-
nyckatb pybaliky ¢ APKMMUA MONOAEXHbIMU NPUHTaMU,
repoi peknambl nomonogen. Noeaska nepectana ObiTb
UHTpUron. CTtano NOHATHO, YTO 3TO BCETO JINLWb WTPUX U3
peknambl Hathaway n uto y Bcex mogenen rnasa Ha me-
cTe. 3aragouHblii Ixxopax BpaHrenb npogomkmnn peknam-
Hyl0 Kapbepy u B 60-e ¢urypuposan B npuHTe pyballek
Botany 500, c poTorpaduu oH cmoTpen Ha 3puTtensa obo-
UMK Fa3amu.

3aTo KycouyeKk 4yepHOW maTepuu cTan GUPMEHHbIM
3HaKOM «MyX4unHbl Hathaway».
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The Gun is a 22,000 Purdy from England

Y pkeHTNbMeHa B pybaiwke Hathaway
6bIIN UCTUHHO MYXXCKME YBJIeYEHUA:
6UnbApPA, KapTbl, OpyKue.




TanaHTuBbIN KonupanTtep, Oruneu
651McTaTeNbHO OOBIFPbIBAN CIOXKET.
BapoH Hocun py6allKku ¢ UHAUNCKAM
y30poM Ha $poHe Bok3ana B Magpace,
a COPOYKM LiBETa C/IOHOBOW KOCTU
peknammpoBas ¢ 6UBHeM B pyKax.




O6pa3 Tak Bpe3ancs B NaMATb, UTO unTaTeNb nepe-
BOpauvBasn cTpaHuly, Buaen ¢poTo gKeHTbMeHa C NoBA3-
KOW W y>Ke 3Han — 3TOT NepCoHaX TOYHO HocuT Hathaway.

C nomoubto NtobonbITHOM 6e3genuubl Oruneu 3acTa-
BUN MOKynaTenen roBoputb o npogykte. OH nocTpownn
CUNbHbBIV NpoAaL il 6peHs 13 HAYEro, MPOCTO Urpas Ha
cune N[CcKkoro NHTepeca.

Matepuanb! no Teme Ha caiite:

CTapaﬂ dAMepNKaHCKaA peknama My)KCKOﬁ oaexabl
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Mopm nerko nonapaiotca
B JIOBYLUKY UHTPUTHU

U TAHYT 3a coboii cBoe
6Gnuxaiiiuee oKpyxeHue.
Tak co3paetca BupycHas
peknama.

"New York Times


http://www.nytimes.com/2002/10/20/us/hathaway-closes-maine-factory-last-major-us-shirt-plant.html
http://advertera.pro/staraja-amerikanskaja-reklama-muzhskoj-odezhdy/
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bapoHa BpaHrens B pekname
Hathaway cmeHunn my>KumHbl
NOMOJIOXKe — TaK KOMMaHWA pelmnna
06paTUTLCA K APYroin ayauTopum.
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TeneBegywwii Bob Koctac

1 reHepanbHbIi AnpekTop Pepsi
Popxxep SHpuKO — repoun peknambl
Hathaway 80-x rogos.

o cTanu ueHnTb

3ac/y>KeHHbIN ycnex 6onblue,

4yeM apuCTOKpPaTUYECKoe KOPHU

1 60reMHble NMPUBbIYKY.

Roger Enrico,
the man in the
Hathaway shirt.
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BETTER THAN
ASPIRIN OR EVEN
ASPIRIN WITH
BUFFERING




Anacin.

BbICTPO-ObICTPO CTAHET nerye

Fast, fast, fast relief

PeknamHoe areHtcTtBO Ted Bates & Co., 1952

ToBap 6e3 NpenMyLLeCTB OPOXKE, YEM U3BECTHDBIV aHa-
NOT — Ka3anocb, y «AHaLMHa» HeT WaHCoB. MNpraymartb, Kak
npogaBaTb nekapcTBo, nopyumnu Poccepy PuB3y (Rosser
Reeves).

BmecTe ¢ konneramu ns Ted Bates & Co. PuB3 pa3pa-
60TaN KOHUEMNUMI0 YHUKAIbHOrO TOProBOro Mpegnoxe-
Hus — YTI. Cytb YTN B TOM, 4TO6bI NPUCBOUTD TOBapPY
0cobble KauyecTBa, CNOCOOHbIE BbIAENWTL €ro M3 yncha
aHanoros. Ha nepBbIi B3rnsa4, HUYEro HOBOro: POBHO TO
Xe pabotano y Procter&Gamble ¢ mbinom Ivory n y Xon-
KnHca ¢ «Bo3pywHon niweHuuen». 3acnyra Pus3a B Tom,
UTO OH NOAbITOXW/ MOJTYBEKOBOW OMbIT PEKNAMUCTOB U
Nogpo6HO N3M0XKNUA NOrMKy co3gaHma YTI B cBoel KHure
«PeanbHocTb B pekname» («Reality in advertising»). Mbl
BKpaTLe paccMOTpuM maeun PuB3a, uyToObl nyylle MoHU-
MaTb peKknamy, KOTOpyto OH co3faBarl.

Bo-nepsbix, nucan PuB3, peknama [OMKHa Jenatb
KOHKpeTHOe npeasioxKeHue: Kynm ToBap 1 Noayyu Bbirogy.
Bo-BTOpbIX, Npeanaratb Hy>HO TO, YTO He NpeaaraloT KOH-
KYPEHTbI.
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Ecnu pgpyrve npopykTbl He MOryT noobellatb Takyto
e BbIrofly v MPOCTO He 3a0CTPAIOT Ha Hell BHMaHWe, TO
y Ballero NpoaykTa NoABAAETCA YHUKaNbHOCTb. U TpeTbe,
rnaBHoe: B 3TOW YHUKaNbHOCTM AOMKHA ObiTb nonb3a AnA
notpebuTens, utTobbl NOGYANUTL Er0 K MOKYNKE.

[maBHaA Bbirofa, KOTOPY MOr MPeanoXutb «AHa-
UMH», — n3baBneHue ot 6onu. To ke camoe obewan no-
KynaTenio acnMpuH U [eCATKM ero aHanoros. «AHaLWH»
OTNINYACA OT HUX TONbKO TEM, YUTO cofepKan KodernH, uTo
NMO3BOJISANIO TOBOPUTb O BLICTPOM AENCTBUM U SHEPreTUu-
yeckom 3dpdekTe. YHnKanbHo? MNoxanyin. Ho Pus3y storo
nokasasnocb Maso, 1, YTobbl yCUNNTb NpepsioXKeHne, OH
Hauan pekflammpoBaTb «AHaLUMH» KaK Crneunann3npoBaH-
HOe CpeACTBO OT rofIoBHON 6onu.

PeknamMHbIli ponnK 0O6BACHAN, YTO MPY FrONOBHbIX 60-
NAX NIEKAPCTBO «ObICTPO MPUHOCKT obneryeHne, GbICTPO
6opeTca C YCTaNoCTbio, BbICTPO CHUMAET HanpsxeHue». U
3TO B OT/IMUKME OT acnupurHa n 6yddepuHa, KoTopsble, yBepsn
OUKTOP, MOMOTaloT TONbKO OT 6011, «AHALUH» ObicTpee, 3¢-
beKTUBHEE, N «TPU JOKTOPA 13 YETbIPEX PEKOMEHAYIOT NH-
rpeaneHTbl, BXOZALLME B ero COCTaB» (Ha CaMOM Jene Bpaum
pPEKOMEHA0BANM NOMYASAPHBIN aCMUPUH, HO PeYb-TO LA 06
WHrpeaueHTax, a OHW y «AHaUMHa» 1 acnupuHa 611 nouTtn
OJIVIHAKOBbI).

Takum o6pasom, «AHaLuH» obewan 6bicTpoe nsbas-
JleHne oT rofIoBHOM 601N 1 ee cMMNTOMOB. Bbiroaa 6bina
ouyeBUAHa U NpuBReKaTenbHa ANA NoKynaTenem, a KOHKY-
pPeHTbl He npepnaranu Huyero nogobHoro. Taknm 6bino
YT «AHaunHa».

Yto6bl O6UTLCA HambosbLluero agpdeKkTa oT peknambl,
PONUK KPYTWNIM OYeHb YacTo (3a 3bMpHOe BpemMs KOMMNaHUS
3annatuna 6onee 86 MH. 4ONNAPOB). ACMMPYH OCTancA ca-
MbIM M3BECTHBIM aHaNbreTUKOM, HO Ternepb KakAblil 3Han
— ecnv 60T roNioBa, To HbICTpee Bcero cnaceT «AHaLUHY.
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Better than aspirin
even with huffering for

TENSE NERVOUS
HEADACHES

Nervous tension headaches need the special
relief Anacin® gives, Here's why Anacin is
better than aspirin, even with buffering
added. Anacin is like a doctor's prescription.
That is, Anacin contains not just one but a
combination of medically proven ingredi-
ents. Anacin acts to (1) relieve pain, (2)
calm nerves — leave you relaxed, (3) fight
and Anacin Tablets do not
upset the stomach. Huy Anacin Iun];t}".

3 out of 4 doctors recommend
the ingredients of ANACIN

Ll{']?l'l'ﬁ"i(lll PR

PeknamHbiii ponuk, B
KOTOpOM BeAYLLMiA NoAPo6HO
paccka3blBaet o HbIcTpOM
JeilcTBMN NekapcTBa Anacin

(moTpeTb OHNaNH:
Youtube
Rutube

RELIEVES
HEADACHE
NEURALGIA
NEURITIS PAIN

Here’'s Why...

Anacin® s like a doctor’s

prescription. That is, it contains not one
but a combination of medically proved
ingredients that are specially com.
pounded to give FAST, LONG LASTING
relief. Don't wait. Buy Anaocin today.



https://www.youtube.com/watch?v=Y4dlI9RITks
http://rutube.ru/video/4c884117617beb6d7e9b907022c4b5e2/

WHATDODOCTORSDO  ‘owerdwhy
renst Nervous ANACIN

gives more complete relief from

HEADACHES? TENSE NERVOUS
N e raredients HEADACHES
BETTER THAN ASPIRIN. .. better than aspirin . ..

EVEN WITH BUFFERING ADDED even with bulfering action

strikes....  poctars know aspirin contains BECAUSE ASPIRIN contains .
; n:
only one pait-feliever. . pdg hutfering and only ene pain reliever.... ADD BUFFERING ACTION
ks you still have only one and you still have oaly see.

ANACIN relieves pain, calms nerves, fights depression.
Leaves you comfortably RELAXED

Anacin gives a better TOTAL effect — more complete pain-reliel than
aspirin or any buffered aspirin. Here's the simple reason. Anacin is like
a doclor's prescription. That is, Anacin contains not jusi one but a
combisation of medically proven ingredients. Anacin (1) prompily
relieves pain of headache, neurits; neuralgia. (2) calms jittery nerves,
leaves you relaxed. (3) fights depression. And Anacia Tablets are safe,

do Aot upset your stomach. Buy Anacin foday!
[encTBme neKkapcTea. ta nges

FO
\f? _cf
Fl fﬂ:r : ncnosib3oBasnacb N B posinKax,

e RELIEF < 1 B MeyaTHoON pekname Anacin.

PvB3 npupayman, Kak Bu3yasnbHO
NPOAEMOHCTPMPOBAaTb TPOVHOE




Mpoaaxu Bo3pocnn B TpW pasa', a AXuHr «bbicTpo-
ObICTPO CTAHET flerye» BOLLES B NMOBCEAHEBHYIO PeUb.

Peknama o6e360n1BaoLLero OTANYHO NOKa3bIBaeT, Kak
NPUXOANTCA AeNCTBOBaTb NMPOU3BOAMTESNI0 HA MepeHachl-
LLIEHHOM PbIHKE, rae CTefNaXu JIOMATCA OT TOBapOB-aHasno-
roB C MAEHTUYHbIMK cBoncTBamu. CerogHs npovsBoauTenu
HaXoAATCA UMEHHO B TaKOW CUTyauun.

Matepuanb! no Teme Ha caiite:

Ynosku CTap0I71 peKnambl, B KOTOPbI€ Mbl BEPUM 110 CUX 1O
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Cneymanucr — Tor,

KTO CNpaBnAeTca

C AaHHO 3aauei
nyywe apyrux. Jliogu
roToBbl NOTPATUTbCA HA
cneuuanuMpoBaHHbIi
NPOAYKT, KoTopblii Gyaer
pewaTb TONbKO OAHY
npo6nemy, 3aTo nyywe
BCeX.

' Burns E. Invasion

of the Mind Snatchers:
Television’s Conquest
of America in the Fifties.
Philadelphia Temple
Univercity Press, 2010.
Crp. 191.


http://advertera.pro/mify-i-ulovki-reklamy-v-kotorye-my-verim/




Revlon.

Jleg v nnama

Fire and ice
CLLUA, 1952

OcHoBaTtenn KomnaHuuM 6patbAa PeBCOH nepBbIMU
CTanu NpuaymbiBaTb M3ALLHblE Ha3BaHUA ANA LIBETOBOW
ramMMbl: OHW NPoJaBann He NPOCTO KPacHbIM NakK, a «3nMm-
HIOIO BULLHIO» UK «3aKkaT Ha 1aTton AseHio». B 1952 rogy no-
ABWNOCH elle OAHO KpacnMBOe Ha3BaHMe — OTTEHOK naka u
nomagpbl «Jleg n nnams».

MaTupecAaTtole GbIAN, C OAHOW CTOPOHbI, SMOXOWN U3ALL-
HbIX >KEHLUUH: Ha apULIaxX U KMHO3KpaHax bnunctanu Mapu-
nuH MoHpo, Codu JlopeH n Oppu XenbepH, B mogy BoLifa
YTOHUYEHHOCTb 1 pockowb. C Apyron CTOPOHbI, ABE MUPO-
Bble BOVIHbI HAYYW/IM aMePUKAHOK peLlaTbh My>KCKne 3agaun.
Jlegn cTtanu camocToaTenbHee N MacCoBO OTMPABUINCDH 3a-
pabaTbiBaTb AEHbIV: K cepefHe 50-x ABe TPEeTU MeHLUH
Xoaunu Ha paboTy. OHM XOTeNIn OCTaTbCA MOKOPHBIMU >Ke-
HaMn 1 NPUMEPHbIMN MaTePAMU, HO NpeycrneTb B Kapbepe,
yuebe u yBrneuyeHusix. Bce 3To u3MeHWNO B3rNAgbl Ha XKeH-
CTBEHHOCTb, U peknama «PeBnoH» oTpasmna 3T U3MeHeHNs.

B doTorpadum mopenu lopuaH Jlen (Dorian Leigh) Bo-
NNOTUANCL MAeasbl KPAacoTbl TeX JIeT: cepebpaHoe nnaTbe,
anas Hakuika, dneraHTHas npuyecka, yKpalwleHus n 6po-
CKMUI MaKMXK — TaK MOJIOXKEHO BbIrNAAETb KMHOAUBE Ha
CBETCKOM Mpurieme.
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TeKCT 0ODBACHAN, UTO MOL SPKOWM BHELWHOCTbIO TaKoMn
YKEHLLUMHbI CKPbIBAETCA HEOPAMHAPHAA JIMYHOCTD: «ITO HO-
BaA KpacoTa mno-amepurkaHcku. OHa Apa3HUT 1 UCKYLUIaeT.
OHa Mo»KeT ObITb 3aCTeHUMBOW, @ MOXKeT — cobnasHuTeNb-
How. OHa cOMBaeT My>UMH C TOJKY, HO BCE OHM YBEPEHbI: 3TO
camas yyfecHas XeHwuHa Ha ceete! OHa caenaHa u3o nbaa
1 NNIaMeHW».

Peknama NOTBOPCTBOBANa COBPEMEHHbIM HacTpoe-
HUAM amepyriKaHOK. B meuTax OHW xoTesin GbiTb TakKMMU:
YKEHCTBEHHbIMY, HO AEP3KUMU U He3aBMUCMMbIMU. Peknama
ABWMA UM 3TOT 06pa3 v MPeanoXuna NPUMEPUTb €ro Ha
cebs, Kynme kocMeTrKy Revlon. Ha BTopoi cTpaHuue pas-
BOPOTA pa3sMeLLasnca TecT. YutatenbHULa Moria oTBETUTb
Ha BOMPOCHI W y3HaTb, OTHOCUTCA JIN OHa K YNCITY AeBYLIEK
130 NbJa ¥ NIameHu:

3akpblBaeTe /v Bbl rasa npv nouenye?

Bbl KpacHeeTe, kKorga dnupTyete?

Bbl korga-Hybyab Kpacunv Borochl 6e3 paspeLLeHs My»<a?
Bam KaxeTcs, uTo fpyrve »eHLuHa 3aBmayioT Bam?
ECTb N1 XOTb OAUH MY>KUMHA, KOTOPLIN MOHMMAET Bac?

Llenaa cTpaHmua TekcTa — M HW CJloBa O NPOAYKTe.
3aTo YeTye BbIPUCOBLIBANCA 06pPa3 MEeHLWUHbI M30 Jibfa W
nnameHu: jepsKkas, ymHas, bnncratenbHo npekpacHas. Kax-
[as untaTenbHuLa xotena 6bITb Takol. Peknama fasana no-
HATb: Kynu «PeBnoH» — Gyaewn!
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Who kknows Ehere wis & morsing when your ornge fulee sparklod like champagne?
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«3UMHAA BULLHAY, «30/YLLIKNHA TbIKBa,
«KoponeBckue 6punnmaHTbl» —
peknama KocmeTuku Revlon ctpomnacb
Ha U3ALHbIX Ha3BaHNAX OTTEHKOB.

Abnee wpon a liletime color! Crimson riding in & golden coach

Has the
real thing :
come your way?
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Peknama yumT eHIWH, PeknamHaa kamnaHuA npowa ¢ pasmaxom: GoTorpa-
KaKUMM HYXHO 6bITb,  Gun [lopmaH Jlell KpacoBanucb Ha TbicAYax 6unn6opnos,
yToObI HPaBUTbCA  OOBABNEHME MOABUNOCL BO BCEX MONYMAPHBIX WU3AAHWAX.
my4uHam. U xeHwuHbl o paano cnywatenbHULaM Npeaiaran NnponTu TecT, Xyp-
NOKYNaIT NPOAYKTbI, HaNNCTbl B KOMOHKaX PasMblLWAAN O «<HOBOWM KpacoTe no-
KOTOpble MOTYT HafienuTb  amepuKaHckuy. Cepusa «Jleg 1 NRamsa» NoNyYmia orpoMHyIo
MX3TUMW YepTami.  MONYNAPHOCTDL Y KEHLLUMH U NOMOT/Ia KOMNAHUW YBENNYUTD
npogamu B pasbl'.

' Reference for business

Matepuanb! no Teme Ha caiite:

[anepeA c kpacouHoii peknamoii Revlon
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Schweppes.

KommaHgep Bantxen

PeknamHoe areHtcTBO Hewitt,
Ogilvy, Benson & Mather, 1953

B 1950-x 6puTaHCKWIA NPOU3BOAUTEND Fa3MPOBKK CO-
CpefoTounn BHMMAHME Ha MHOCTPAHHbIX pblHKax. Pekna-
MupoBaTb HanuTkun B CLLA 6bino nopyyeHo [3sugy Orunsu.
Kak WCTUHHbIA aHrnmyaHuH, OrMnBm Hemano BpeMeHu B
CBOEV peKamMHOl Kapbepe NOCBATUN NPOABUKEHUIO Bpu-
TAHCKUX TOBApOB Ha aMepUKaHCKUIA pbiHOK. CHavana oOH
NO3HAKOMWACA C NPe3NAEHTOM aMepuKaHCcKoro dununana.
Wm 6bin Ha3HaueH SpBapp Banmtxen (Edward Whitehead),
OGPUTAHCKUI OTCTaBHOWN BOEHHBbIN. OruMIBU MOHSJ, YTO Cama
XM3Hb NOAOPACHIBAET €MY OT/IMYHDBIN CIOXKET ANA «3aMaHun-
BOW UCTOpUU» — OpUTAHCKUI BeTepaH BTopol muposon
npuesaeT B AMepuKy, 4uTobbl MO3HAKOMUTb aMepPUKaHLEB
C VICKOHHO aHMUNCKMM HaMUTKOM.

06 3Tom 1 Wwna peyb B NepBomM obbaBneHun. Ha ¢poTo
KOMMaHZEepP CNycKasnca no Tpany camoseTa, a nognuch rna-
cuna: «Yenosek n3 Schweppes yxe 3gecb» («The man from
Schweppes is here»).

«Kommanpgep Baritxen npnbbin B CoegrHeHHble LLTaTbl.
OH HamepeH y6eamnTbCA, UTO Kaxkaas Kansif nponu3BogMMOro
3pecb Schweppes obnagaeT TeM NCKOHHBIM apPOMaTOM, KO-
TOopbI fenaet Schweppes He3aMeHUMbIM VHIPEAUEHTOM
IKMH-TOHMKa», — paccKa3sblBasl TEKCT. TaM e roBopusiocb
o cTapuHHOM peLenTe «llIBenncy», dopmyna koToporo cnps-
TaHa Y KOMMaHAepa B UeMoZaHuUuKe.
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Nioan uHTepecyloTca
APYrUMM NIOAbMM,

1 3TOT MHTEpPeC MOXKHO
nepeHecT Ha GpeHa,.

! Taxi design network

2Beverage

Ornnem NoBesno ¢ nepcoHaxxem: BanTxen obnagan pac-
nonaratoLuern 6pUTaHCKON BHELWHOCTbIO. Mnu, BO BCAKOM cily-
yae, TaKoW BHELLUHOCTbIO, KOTOPYIO aMepuKaHLbl counu Obl
TUNNYHO BprTaHCKoN. Ha dpoTo OH n3nyyan caepxaHHoe oba-
AHVe. B peknamHbIx croxeTax OH NPoBOAWA JOCYT, Kak Momno-
XEHO aHIM1YaHUHY: e3fia BepxoM, ronbd, poibanka, noxoapl B
TeaTp. V Bcerpa rae-To pafom okasblBanach OyTbinika TOHUKa.

JleTom KOMMaHZep NoKasblBan, Kak 0CcBeXUTbcA boKa-
nom Schweppes, 3MMOI1 yuun CMeLVBaTb KOKTeNb BOJKa-
TOHUK. 3aTeM NpeaCcTaBnAn HoBble BKYCbl: Schweppes Bitter
Lemon, Schweppes Bitter Orange, Schweppes Club Soda.
JNiobaa nHPopmauma, KOTOPYO KOMNaHUA XoTena AOHeCTu
o nybnukn, cTaHoBUIacb UHTepecHon, Korga Orvuneu npe-
BpaLlan ee B COXKET O KOMMaHzepe.

Orvneu yTBeEp)KAaN, UYTo «JIIOAAM WHTEPECHbl ANYHO-
CTW, @ He Kopropauuu». PaHee oH foKasan 3To, co3/aB 3a-
rajoyHoro repoda peknambl Hathaway Shirts. Tenepb BcA
Amepuka cneguna 3a passutuem bpeHga «llsennc» 6naro-
napsa KommaHgepy Bantxegy. 3To 6bin peknaMHbIl cepuran
c nobumbim repoem. Kaxkpasa BecTouka O MOXOXAEHUAX
KOMMaHgaepa 6blfla UHTepeCcHa YnTaTeNaM: YTO TaM HOBEHb-
KOro y 3Toro 6putaHua? A HOBOCTM Y HEro B OCHOBHOM O
Schweppes.

KommaHaep nosbicun npofaxu Schweppes B natb
pa3 3a AeBATb net', a daBaph Bantxep nonyunn orpom-
Hylo nonynapHocTb B CLUA.

Matepuanb! no Teme Ha caiite:

Fanepeﬂ CNOX0XAEHNAMU KOMMaHEepa | Bce cTatbn o PeKname HanuTKoB
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http://designtaxi.com/article.php?article_id=100510
http://www.beverage-digest.com/
http://advertera.pro/amerikanskaja-reklama-schweppes-serediny-veka/
http://advertera.pro/tag/staraya-reklama-napitkov/
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KommaHpep Bantxep peknamupoBan
TOHWK KPYIbIiA rof.

JleTom oH coBeToBan Schweppes,
YTOObI OCBEXMNTLCA, 3MMOW A06aBNAN
ero B BOAKY, YTO6bl COrpeTbCs.




«ITO HeC/IbIXaHHO — fienaTh AXKWNH-
TOHUK 6e3 Schweppes!»

CHavana peknama npenogHocuna
Schweppes Kak He3ameHMMoe
[OMOJTHEHUE K IPKUHY.

3aTem KOMMaHAep Hayuusn AMepurKy
MelLlaTb TOHUK TaKXXe C BOAKOW,
BEPMYTOM 1 POMOM.
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Can you spot the Yellow-Breasted Schuweppes?

Pbibanka, ckauku, *K1BOMUCH:

y KOMMaHpepa 6bl11 MUIMOH X066,
Tak peknama nokasbiBana: B 11060
XKU3HEHHOW CUTYaLMK €CTb MECTO
ANA TOHKKa.

“This is pukka Gin-and-Tonie," sid the Schweppesman o

BIL:
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E’rs whars up front that counts...
FILTER-BLEND




Winston tastes good like a cigarette should
William Esty Ad Agency, 1954

MocTeneHHO 4esnoBeuyecTBYy OTKpbiBafacb MpaBfda O
Tabake. [loBofbl O XOpPOLLEM Frofl0ce U CTPOiHON durype B
pekname curapeT Bbirnagenu abcypaHo. B EBpone paseopa-
UMBaNNCb aHTUTabauHble KamnaHWuu, 3By4ann TPEBOXKHble
[INarHo3bl «pak Nlerkux». aBneHne meanuUNHCKMX accoum-
auun ycunmeanocb. B oteeT TabauyHble KOMMaHWW Hauyanwu
BbINYCKaTb cUrapeTbl ¢ GUNLTPOM, yTBEPKAAsA, UTo 3TO 0be-
30MacUT KYPUIIbLLMKOB OT BCEX MOCNEACTBUN.

He Bcem notpebutenam NoHpaBuiocb HOBOBBEAEHMUE.
Hauanucb pa3rosopbl 0 TOM, 4TO GUNLTP NOPTUT BKYC Ta-
6aka. Bonpoc cnopHbliii, LeHuTenn obcy>KaatoT ero 1 no cem
ZeHb. 3aTo 3Tn nepecyabl ganu Winston BO3MOXHOCTb pa-
3bIrpaTb cunbHoe YTI1.

B rof 3anycka 6peHpa cTapToBana peknamHas KamnaHus,
KoTopas 3aAaBnAna, uto aake ¢ dunstpom Winston nonHocTbio
nepegaeT BKyc Tabaka — «Winston tastes good as a cigarette
should». CHayana cnoraH noABuncA Ha cTpaHuuax Pittsburgh
Post-Gazette, notom B rasete Life, 3aTem 3aKpyTUnncb ponuku
Mo pPaguo 1 TeneBULEHNIO. «ITW CUrapeTbl Ha BKYC Kak HacTo-
Awye, XoTb N C GUIBTPOM», — CO 3HAHWEM [ena roBopun
[PKEHT/IbMEHbI B PeKNaMHbIX ponunkax. «CrneuuanbHbin Gunbtp
Winston no3sonseTt 3aTArnBaTbCA nerko, 6e3 ycnnmimy, — oomb-
ACHAN TEKCT nog GOTO C AbIMALLEN MOIOAEXbHO.

173

8 mecTo B peiiTUHre
IXMHINOB BeKa No Bepcum
Advertising Age

44 mecTo B peiiTUHre
NYYLINX peKNamHbIX
KamnaHuii BeKa no Bepcun
Advertising Age



Bcem xo4eTtca nokynatb
TONbKO NyyLuue TOBapbl.
WHorga uto6bl KasaTbea
NYYWKUM, JOCTaTOYHO
y6eauTb Nokynarenei,
4TO TOBAp € ANHCTBEHHDII
B (BOEM KJlacce peluaer
HafiymaHHyio npo6nemy.

" Charts Bin

Wtak, Winston — eIMHCTBEHHbIE CUrapeTbl C GUALTPOM,
KOTOpble KYpATCS Kak curapeTbl 6e3 punbTpa. HeBaXHoO, Ha-
CKOJIbKO B AeNCTBUTENBbHOCTU GUABLTP NOPTU BKYC APYTUX
MapoK, Aa 1 NopTun N1 Boobuie. [MaBHOE, UTO KYPUIbLLMKK
YBUZENN LIEHHOCTb B peknamMmHoM coobuieHun Winston. Bee,
KaK yuun Poccep PuB3: YTl 3Byyano y6eautensHo u ykna-
[bIBANlOCb B OfHY KOPOTKyto ¢pasy. Ytobbl ¢ppasza nydwe
3aMoOMHMIACh, B POJIMKAX €e HaNIoXWM Ha 6oapbli puTM:
«Winston tastes good like a (aBa xnonka) cigarette should».
Jlioam 3anoMHUAM 3TO PUPMEHHOE UCTIONTHEHWE U HaneBanu
CNOraH TOYHO TaK Xe, C xnonkamu. lNo3gHee B ponmkax Bme-
CTO XJI0MKOB UCMNOJIb30BaIN NOCTYKNBAHWUA MO rPy30BUKY C
amb6nemon Winston nnu Wwenukm 3aXK1rankom.

Mpu 03BYyuMBaHUU MEPBOro POJMKa MPOU3OLIEN Ky-
pbe3: gukTop Oxenmc lapHep (James Garner) HenpaBuIbHO
npounTan TekcT, n Bo ¢pasy «Winston tastes good as a
cigarette should» Bkpanocb cnoBo «like». Tak cnoraH 3syyan
He COBCEM BEPHO C TOUKMW 3PEHUA aHIINIACKOrO fA3blKa, HO
owmnbKa Nprxnnace B pekname. PEBHUTENAM FpamMMaTuKm
Winston oTBeTnn B cepuu o6bABNeHNI «Yero Bbl XOTUTe —
npaBuIbHON FPaMMaTUKL UK Xopoluero Bkyca?» («What do
you want, good grammar or good taste?»)

KamnaHuA cgenana cBoe Aeno, 1 BCKope Npon3Boaun-
Tenb CMor 3aaABnATb B pekname: «[okynanTte Winston, ca-
Mble nonynapHble B AMepuriKe curapeTbl ¢ dunbTpom!»

Matepuanb! no Teme Ha caiite:

fanepes ¢ peknamoii Winston pasHbix net | Tabauas peknama
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http://chartsbin.com/view/lh1
http://advertera.pro/reklama-nastoyashhego-tabaka-v-sigaretah-winston/
http://advertera.pro/tag/tabachnaya-reklama

WINSTON
TASTES GOODI

LIKE A
CIGARETTE
SHOULD!

LIKE A
CISARETTE
SHOULD ]

“Bright, clean flavor...pure,
snow-white filter.. thats winsToN'

ws'Ba:ﬂM e

Seermns almaost everyone knews the

good word for WU I INSTOR

AND THE WORD I35 “TASTE " .. cocd fasie! Boe | I'Mr._d r't sk

1, sarcfuly mar
fhrvae, 6 1o wender, nlly,
rrn'a bealnell ik Craa bt —and by 6
oved Try & ok ool st

riie dlter cigureite—and mine!” To a rich, beight
tabaccns, Winston adds s e specially desigsed,
il The revslt is e unusually ceas, fresh taste—
the Winaton taste! Youll Bk it tost

Smoke WINSTON Amerlm’sbestsdlmg bect-tasting ﬁ[‘ber cigarette!

Taste is the word that really
counts about WINSTON

Whather thay say ™A eigarette shoaid ™
OF " LAKE & CIZArelle should: =E0sl eVery=  FVL S mrsTE

Wlnstm
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:
Z

[epou peknambl — CTyfeHTbl, akTepbl, v agregs that, Winsion dves taste gd] | TLTER SHedngg
There'arich, hearty favor inthis cigarctie! .
oduymaHTbl. Komnanus R.J. Reynolds And Winstso's ecchusivs, imose-swhite flfer "
doea ita fob 5o well that the Bne. full laver SHAAT,
XoTena co3faTtb o6pa3 HapOAHbIX comen through 10 ¥ou. For thoroughly ene | Com oo

Joyuble sancking, gt Winston! &% bt st . i s

curaper, Kotopble KypAT Bce.



w. "STO" is always good company |
» !

WINSTON
| TASTES GOOD! 8

For bright. clear Havor—
switch to WINSTON

Switch to WINSTON Ameriais best-selling, best-tasting filter cigarette] Simoka WINSTON ,F\menms best selling, best- mwg me‘ cigarette!

~r-hp.p tu.u.l Hove a Peknama He pasgenana ayautopuio
"NT F no nony. Ha peknamHbix
INS FON unnoctpaunax Winston kypar

N XKEHLUNHbI, N MY>KYUNHbI.

T il ey e Pl

Sncks WINSTON the. saay-duunia {fﬂmeqmﬁa.' Feamla



PucoBaHHblit ponuk co
3HaMeHWTON PeKNaMHOIA
necxeii 0 curapetax Winston

(MoTpeTb OHNaliH:
Youtube
Rutube

(moTpeTb OHNaNH:

[P xeHTnbMeHbI 06cy fatoT
npeumyLLecTBa «BuHCTOHaY,
3BYUNT peKNamHas NecHs

Youtube
Rutube


https://www.youtube.com/watch?v=e87XHk4bpyU
http://rutube.ru/video/ff7ce0eb2dc72b76419f617f7361347f/
https://www.youtube.com/watch?v=eOBmFpk0FNs
http://rutube.ru/video/2c0564f19f57f2d3a63759db4af7d1e8/

MELTS |N YOUR MOUTH--

NOT IN YOUR HAND.




M&M'’s.

TaeT BO pTy, a He B pyKax

Melts in your mouth, not in your hands

PeknamHoe areHtcTtBO Ted Bates & Co., 1954

LLlokonagHoe Apaxe B pa3HOLBETHOW rnasypu nosb3o-
BasoCb NOMNYAAPHOCTbIO, M B 1954 Mars Hauana npon3BoanTb
M&M'’s ¢ apaxmcom BHyTpu. Peknamy ana HOBUHKM npugyman
Poccep PuB3. OH pasmbilwnan 0 TOM, YTO YHUKaNbHOMO npeg-
naraeT clagKoexkke wwokonagHoe apake. OTBET Hawenca B
ncropumn nossneHna M&M'’s. Y3HaB, UTO MCNaHCKMe BOAKU
€N Apaxke, YToObl COXPaHNTb NanbLbl YicTbiMu, Poccep PriB3
chopmynuposan YTI: «<M&M'’s TaeT BO PTY, a HE B pyKax».

BoT ecnn yecTHO, YacTo N1 Bbl Bbl HECMOKOMTECH, UTO
LIOKOMaZKa pacTaeT B pykax? Bpsg nv MHorve nogm Boobuue
3alyMbIBaIUCb O TakoW npobneme. Ho ecnn Bam npepno-
»KaT TakoW OCOOEHHbIN LWOKOoMaA NPOTMB OObIYHOIO, UTO Bbl
BblbeprTe? KOHEUHO, NepBbIl, Beflb OH, C TaK/M UyAeCHbIM
CBOICTBOM, OYeBMAHO, nyuylle. Tak YTI M&M's paboTano gns
6ONbLUNHCTBA NOTpebuTeNeN.

OpHako cpegy noKynatenen cnafoctein 6bIn Te, KOMy
npobnema ncnaykaHHbIX PYK Oblla 3HaKOMa — poaUTENN.
OHU noKynanu KoHbETbI AeTAM 1 XOTeNK, YToObl OT TAKOMCTBA
OCTaBaJIOCh KaK MOXHO MeHbLLe CllefloB Ha ogexae 1 Mebenu.
KoHdeTbl, KOTOpble MOIMM rapaHTMPOBaThb 3TO, Cpasy CTanu
MONIb30BaTHCA YCMEXOM Y OMOXO3sIEK.
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39 mecTo B peilTUHre
NYYLINX PeKNamMHbIX
KamnaHuii BeKa no Bepcum
Advertising Age

OtmeueHo kak «Honorable
mentions» B peiiTuHre
NyYILKMX CNOTaHOB BeKa

no Bepcum Advertising Age



YHUKaNbHOCTb NPOAYKTA
MOXeT 04apoBbIBaTb
Aae TeX, KOMY B XM3HU
He3HaKoMbl npo6nembl,
KOTOpbIe OH peLuaer.

3tu mopau Buaat YT

¥ MOKYNaIoT ToBap
NPOCTO NOTOMY, YTO OH
HeoObIYHDbIii.

Brniepsble YTl 6bI0 OTPaXKEHO B PEKIAMHOM POJIMKE.
[IMKTOp HecKonbKo pa3 NMoBTOPSAET CloraH U 0ObACHAET, UTo
nocne M&M’s nagoHM ocTaloTCA YACTbIMI. 3aTeM NOABNAIOTCA
peknamHble nepcoHaxu Mr. Plain u Mr. Peanut, koTopble pac-
CKa3blBaloT O ABYX pa3Hbix BKycax M&M'’s, ¢ apaxvicom u 6es.
370 6bIN AEGIOT PUCOBAHHBIX KOHOET B pekname. Poccniickomy
3pUTeso OHY U3BECTHbI CEerofHA Kak KpacHbil 1 MKenTbii.

Poccep PvB3 yTBep»kaan, 4to poCcT Unn cnag npogax He
ABNAETCA MoKasaTenem XOpOoLlel Uan Noxon peknambl. OH
COBETOBa MPUHMMATb B PacUYET MHOXECTBO Apyrux dakTo-
POB: KOHKYPEHTOB, COCTOAHME PbIHKA, KauyecTBO ToBapa. Op-
HaKO KamnaHuu, co3faHHble ero KomaHaon B Ted Bates & Co.,
HeV3MEeHHO MOBbILLANIN CNPOC Ha NPOAYKT Y Ha MHOre rogpl
3anoMmHanucb nokynartenam. Tak npowusowno n ¢ M&M's, ube
YHUKanbHOE TOProBoe MpeasioxeHne CUMTAETCA KacCUKOM
»kaHpa. U no cen geHb ctoxeTbl peknambl M&M's npakTryeckn
He MeHsAIoTCA — 3TO MO0 LWOKOosaA, KOTOPbI He TaeT B pyKax,
NMB0 NOXOXKAEHNAX aHUMUPOBAHHBIX KOHET.

Matepuanb! no Teme Ha caiite:

(amble U3BECTHbIE PeKNlaMHbl€ NePCoHaXN | ﬂquIJVIE PeKNaMHble CNoraHbl
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http://advertera.pro/samye-izvestnye-personazhi-v-reklame/
http://advertera.pro/samyie-izvestnyie-reklamnyie-sloganyi/

MevaTHasa peknama 70-x ronos
ncnonb3oBana ugeto Poccepa Puesa
1 obellana «woKonagHoe
YAOBOJIbCTBUE AJIA BCEX.

"7 LA CHOCOLATE HELTS iV
YOUR MOLTH — NOT N VR HANL "™



L

In school lunch boxes, For a quick piclviéilp work or
M&M’s add bright color, shopping, always-fresh M&M’s
extra nourishment, too. ...s0 handy to keep or carry.

e

For festive cake, ice cream

For Trick or Treat, or Treas-

ure Hunt, or Everyday Good and pudding decoration. ..
Deed—no more exciting re- Mg&M’s dots in the color of
ward than M&M's. your choice.

LiBeTHble raseTHble 06bABNEHNA
M&M’s 1952 roga. lo nosasnenus
nereHAapHoOro cioraHa gpaxe
peKknammpoBanmnch Kak KOH}eTbl
Ha BCe c/lyyau Xn3Hu:

INA nepeKyca Ha paborTe,
yKpalueHua TopTa

UM BEYEPUHKMN.



[TepBblil TeNEBU3NOHHIN
ponuk 06 M&M’s, 1954 rop

C(moTpeTb OHNaIiH:
Youtube
Rutube

Tap3aH y3Haét

0 NpenMyLLecTBax KoHder,
KOTOpbIe He NauKaloT pyKM,
1960-e

(moTpeTb OHNaliH:
Youtube
Rutube

M&M's nomoraet KoB60AM
MoiiMaTb KapTOUHOTO LUyNepa,
1970-e

(moTpeTb OHNalH:
Youtube
Rutube



https://www.youtube.com/watch?v=Et_VwNNzsMY
http://rutube.ru/video/0c96f60415f8d5ebb812fee57aba9c4f/
https://www.youtube.com/watch?v=u58LgEmG5E8
http://rutube.ru/video/78711f1cac0882271d4bd63f46689e46/
https://www.youtube.com/watch?v=JwoC5nGcBow
http://rutube.ru/video/8e3ca6f34bb3ed5816f29199f013511b/

1955 -1969



TBOpuyecKkana peBonoyns

KynbtypHbin o6nvk CLUA 1960-x onpegenunu moso-
LexHble aBuxkeHus. MogpocTkn ByHTOBaNU U OTpeKanucb
OT KOHCepBaTMBHbIX LEHHOCTel cBoux poguTenen. Ha
CMeHy 6UTHMKaM KoHua 1950-x npuLLam Xunnu, B MOAY BO-
Lues KynbT NPOCTOTbI, AXKUHCbI, MUHU-I00KN 1 i3eH-6yaaMn3M.
Monogexb nepeasuranacb No cTpaHe aBTOCTONOM, MUTUH-
rosana NpoTMB BOWMHbI BO BbeTHame, nopuuana kombopt
1 MaTepuasbHble 6nara. bBusHec oTBeTMN 1OHBIM BYHTapAM
MaccOBbIM MPOM3BOACTBOM Pa3HOLBETHOWN ofleXKabl B CTUNE
flower power, TbICSUHbIMU TUPaXKamn Mapkca u ruorpadpun
Ye leBapbl. BMecTe c noNynApHOCTbIO KOHTPKY/LTYPbl Haya-
nacb ee KOMMepLManm3auus.

Te 6361-6ymepbl', KTO He YBNIeKCA aHAerpayHaHbIMU Te-
yeHMAMK, o63aBeNnCb KapMaHHbIMU AeHbramMm 1 3axoTenn
XWTb Beceno n 6e33aboTHo. MonyyaTb yaOBONbCTBYA, MO-
KynaTb, He Aymas, TpaTuTb, He cunTas. Y npov3Bogutenen
Tenepb Oblnia OrpomMHas ayAUTOPUA IOHbIX MaTeXKecnocoo-
HbIX MoKynaTenen. YpoBeHb MOTPebneHNA aMeprKaHCKON
cembU BbIpOC B pa3bl. B 1960 no Bceln cTpaHe 6bin0 3,5 Tbl-
CAYN TOProBbiX LleHTpoB — B 350 pa3 6onblue, Yem B Nocie-
BOEHHbIe rofpl.

M3meHnnncob cemeinHble ngeansbl. KeHLWHbI Tenepb Co-
CTaBAAN NOMOBUHY paboueli Chibl CTPaHbl, MOTIN MAATUTD
3a ce6s 1 NPMHUMATb peLleHus. DTO OblIa y>Ke He OgHOPOa-
HafA 1 nNpefckasyemas ayamuTopumsa JOMOXO3feK.

Mpeobparkanacb my3bika. Beatles v Rolling Stones B pe-
KOpAHble CPOKM 3aBOEBaNN AMEPUKY.
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' 5361-6ym (OT aHrn. baby
— pebeHok, boom —
B3pblB, BCMIECK) —
BCMIECK POXKAAEMOCTH,
KOTOPbIN MPon3oLen B
CLUA v EBpone nocne
BTopoit MMpoBOI BOWHbI.
[leten, poxAeHHbIX

B MOC/IEBOEHHbIN NepUof,
CTanu HasbiBaTb 6361-
6ymepamu.



O6HoBnANOCL UCKyccTBO. ban npaBun 6yHTapcKumi
non-apT, U BOT ye n306pakeHne KOHCepPBHOM 6aHKM KNCTK
JHam Yopxona cuutaeTtca wepeBpom. [oaBunucb namar-
HVKM B BUAE MMraHTCKOro Tiobrka rybHom nomagbl, CKysbn-
TYpbl U3 BEJIOCUNEOB, MHCTANNALUN N3 Yyyena KypuLbl 1
NOAYWKN. XyAOMXeCTBEHHble KPWUTMKM HasbiBanu non-apTt
6acTapiom peknambl 1 NCKYCCTBA, MPUCTYKHUKOM KOHCHO-
Mepu3ma.

TN HacblLWeHHble rofibl BAOXHYNN B PeKSlaMy CBeXue
naen. NMoasnanncb MonoAble TaNaHTbl, OTKPbIBaNCh HOBbIE
areHTcTBa. Hauanach KpeaTnBHas peBoniouma — noxkanyw,
camblin ApKKA nepuod B uctopum pexknamol CLLUA. B aBaH-
rapge pesoniounm 6binm areHtcTBa Ogilvy & Mather, DDB
n Leo Burnett. OHu ymenu fepatb 6anaHC Mexay TBopYe-
CTBOM U MHTepecamu 6r3Heca, co3gaBany APKYo U HeoObblu-
HYI0 peknamy, KoTopas eLue 1 paboTana.
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Marlboro.

Kosbon Manb6opo

PeknamHoe areHTcTBO Leo Burnett Co., 1955

OfHoM 13 HavMeHee yfauHbIX TOProBbix Mapok Philip
Morris B 50-e 6binun XeHckue curapetbl «Manb6opo». OHU
BbIMYCKaNCb C PO30BbIM GUSIBTPOM, Ha KOTOPOM He BUZHbI
cnledbl MOMaAbl, B YNAaKOBKe MacTesibHbIX TOHOB 1 C obella-
Huem «Msrkne Kak mainy. [ons «Manb6opo» Ha pbiHKe Obls1a
MEHbLLIE MPOLIEHTA, B )KEHCKOM CErMEHTE BCE elle NpaBuin
Lucky Strike. B Philip Morris pewwunu, uto «Manbbopo» Tpe-
OyeT KapAMHaNbHbIX U3MEHEHIA.

Insa Havana obHOBMAWM AM3aliH ynakoBKuW. bbina pas-
paboTaHa KOpoOKa U3 KapTOHa, C MIOTHOWM KPbIWKOW, KO-
TOPYI0 MOXHO Obino 6e3 Tpyna OTKpPbIBaTb U 3aKpblBaTb
OLHOW pYyKOW. B An3aliHe mcnonb3oBany KpacHbli, Genbii
W YepHbIli LiBeTa — 3Ta KOMMNO3MLUUsA NOABMAETCA Ha Nayke
«Manbbopo» nouTtn 6e3 n3meHeHUn n cerogHs. Ho gaxe B
CTUNBHOWN KOPObOKe curapeTtbl Mo-npexHemy He rnosb3oBa-
NNCb NONYNAPHOCTLIO Y XeHwwH. Philip Morris obpatunmce
B areHTCTBO Jleo bepHeTTa.

Leo Burnett Co. npegnoxunnu cmenbin xon: caenatb
«Manbbopo» My>KCKUMK crrapeTamu. TabauHble MapKu B Te
rofibl 661 TMO60 UCKNIOUNTENBHO XEeHCKMK, Nnbo yHMBEp-
CanbHbIMK, N TOrAa Ha pekfame n3obparkanmcb AbiMALMne
NnapoYKu.
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3 mecTo B peiiTUHre
NYYLIKX peKNnamHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age

1 mecTo B peiiTuHre
PeKnamHbIX nepcoHaxei
BeKa no Bepcum
Advertising Age
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rare snoking pleasure
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B 1940-e mapka Marlboro
T OpUEHTUPOBaNach Ha *KeHLMH.
SUCCISK UL MEN Peknama nsobpaxana fam B
il LOVELY WOMEN
) CTU/bHBIX HapAAax 1 npeanarana
4 : noKynaTesibH/LaM «3/ITHble
— aMepuKaHCKme curapeTbi».



A BOT cunbHOro 6per,a NCKOHHO MY>CKNX CUFrapeT He
6bin0. Oa un PeBOJIIOLUMOHHAA ynaKoBKa Manb6opo Morna
CTaTb XOPOLWMM apryMeHTOM AJ1A MYXKUWH, KOTOpble LeHnNn
NPaKTUYHOCTb.

KomaHaa ycTpouna MO3roBoi WTYpM B MOMUCKax
cunbHOro obpasa AnA peknambl. KTo-To BCnomHun ¢poTo-
rpaduio KoBbos, yBMAEHHYIO HeflaBHO B XypHane Life.
PeknammcTbl MOHANMW: BOT KTO CMOXET y6eAnTb Hauuio B
TOM, 4TO «Manbbopo» — crurapeTbl NS MY»KUMWH.

Ona cbemku npurnacunm Toro camoro Kosbosa co
cTpanuy Life. YpoxeHua Texaca 3Banu KnapaHc Xainnu
JloHr (Clarence Hailey Long), n oH B3anpaBgy »un Tak,
Kak MOJIOXKEHO XWTb repoto BecTepHa. Ha peknamy no-
MECTUAIN €ro NOPTPET, 3aronoBok «MyxunHa Manb6opo»
MW TEKCT O curapetax: «Bam Bce B HWX NMOHpaBUTCA —
bnnbTP, BKYC 1 ynakoBKay. Kak ToNbKo NPUHT NOABUIICA B
XypHanax, KnapaHc JIoHr cTan HoOBbIM repoem AMepuKu.

PeknammncTbl nonmanu HyxHyto BonHy. Tema [lukoro
3anapa 6bina akTyanbHa B Te rofbl, Habupanu nonynap-
HOCTb BecTepHbl. VX repon 6Gbinn BOMMOLWEHMEM CMe-
NOCTWN, BbIHOC/IMBOCTN M aBaHTIOPU3Ma — KayecTs, Ha
KOTOpbIX cTpousnacb AMepuKka 1 KOTopble, cUMTaN Kax-
Abin rpaxkgaHuH CLA, nmetoTca y Hero uctopuyecku.

N BOT XypHanbHaA pekflama nokKasana aMepuKaH-
Luam HacTtoswero KoB6osi. XKnBoro repos, KOTopbIn Tak
€CTeCTBEHHO CMOTPUTCA B WnAne u gxXuHcax. Kotopbin
B3anpaBay noss3biBaeT 6aHAaHY Ha wWweto. KoTopbin Kax-
Abll AeHb 3aHMMaeTCA HEeMPOCTbIM MY>KCKMM TPYAOM Ha
paHyo. KoTopbiii, okasbiBaeTcs, Kyput «Manb6opon...

Mpopaxu curapeTt CKakHYnu, MeHblLle YeM 3a MecsL|
MapKa cTana nMaepom Ha pbliHKe.

AreHTCTBO 3anycTuno peknamy C gpyrumum nepcoHa-
KaMu: pbl6aKI/l, NIeTUYNKKN, conaaTbl, MOPAKW.
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' Tobacco Documents

fepon Kypunu «Manb6opo», a Ha pyKe Yy KaKAoro
KpacoBasnacb TaTyMpOBKa, KOTOPAs roBOpMIIa O MPOoLLIOM
B apMUU 1NN Ha GnoTe — CUMBOSN MYXKeCTBeHHOCTU. Ko-
NOPUTHbIE, MOTPENaHHbIe XU3HbIO, HO 06aATeNbHbIE, 3TU
MY>KUMHbI He 6bI/IN MOXOXMN Ha KapaMesbHbIX Mogenei ¢
peKknambl ApYrux MapoK. OHY ToXKe NPUBEKSI BHUMaHKe
ayaAuToOpuK, XOTb 1 HE CMOTAIN NOBTOPUTHL YCrnex KoB6Os.

Leo Burnett Co. gonHbl 6bIIN HE TONBbKO CO3AaTb
curapetam 3ppeKkTHbIN 06pa3, HO U aKKypaTHO 3aTpo-
HYTb Temy curapet ¢ GunbTpoM. icnonb3oBaHue dunb-
Tpa No3BonAno TabayHbIM KamMnaHWAM 3aaBNATb, YTO
X NPoAyKT MeHee BpeaeH. Ho cka3aTb 06 aTom npamo
O3Hauyano pacnucatbCA B TOM, YTO KypeHue BpeaHo B
npuHumne.

Konupantepbl pewwunu npobnemy, pacnnbiByaTo
ynomaHys o ¢unbtpe B TekcTe («[lonpobyinte Manb-
60po, 1 Bbl bygeTte pafbl, UTo nepewnn Ha GunbTp»). A
MYXUYMHbI Ha GOTO BbIFNALENN TaK, UTO HUKTO He MOr
6bl 3aN0A03puTb Y HKUX cnaboe 3gopoBbe. Kosboi, ma-
TPOC 1 BOEHHbIV eXXeHEBHO eNatoT Heferkyto paboty
N ObIMAT BOBCIO — BbIXOAMT, HE TaK CTpalleH Tabak, Kak
roBOpAT Bpauu...

Peknama cpaboTana B MOJIHYIO CUy: MPOJAXu Bbl-
pocnn ¢ 18 MmunnnoHoB navek B 1954 no 6 munnuappos
B 1955'. OrpomHyto Josito NOKynaTesiel, Kak HU CTPAHHO,
cocTaBunn xeHwmHbl. OKa3anocb, YTO HNKAKOW PO30BbI
bUNbTP He NPYBEKAET CTOMIbKO BHMMAHUSA, Kak Xapu3ma-
TUYHBIN KOB6OW. KnapaHc JIOHr TOHHaMu NosyYan nMcbma
OT NOK/OHHML CO BCEX LUTATOB.

B 1964 ropgy peknamHaa kamnaHuu «CrpaHa Manb-
60po» («Marlboro country») 3akpenuna ycnex.

KoBboi cTan ee rnaBHbIM repoem — 3aBOpaxuBa-
IOWWA, POMAHTUYHBI 06pa3, GAU3KNA amepuKaHLaMm.
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http://tobaccodocuments.org/pm/2504015877-5882.html

Where there’s a Man...
i You get alot

there’s a Marlboi'o

—with a filter that delivers a smoke
/ of surprising mildness |
|

YOU GET A LGE 70 L0, FILIEZ. FLAVOS, FUP-TOR BOX
o it e e b

ETTE FROM FHILIP MORRIS

Seueint it o i
A b b

HapaBHe ¢ koB60€eM, B NepBoiA
peknamHon kamnaHuu Marlboro gns
MY>KUVH MOSBUINCH MUJIOTbI, MOPSIKY,
NEexXoTMHLbI, BOEHHbIE PafuCThI.
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Marfbaro Red
or Longhorn 180's
you gel a lol 1o like.
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B KoHLe 60-x 6bina 3anyleHa
peknamHasa KamnaHus «CtpaHa
Marlboro». Hukakux mopakos n
JIETYNKOB, FMABHbIM FePOEM pPeKIambl
HaBcerga ctan kos6on. CnoraH
npurnawan «Tyaa, rae ecTb BKYC,

B cTpaHy Marlboro».



OTHbiHe KomnaHusa Philip Morris npogaBana He Tabak, a  Henpocro npugymarb
AmepuKy co BcemMn ee GecKpaliHMM NpepuaMU, aBaHTIo-  NlereHAy, paBHyto no cune
pY3MOM MUAUFPYMOB U MPUTAraTENbHOCTbIO [IMKOro 3a-  KoB6olo <Manb6opo», Ho
naga. TOT TOBap OTIMYHO pacKynajaca W 3a npefenamu  TOT ycneX nokasbiBaert,
LtaToB. B 1972 ropy «Manb60opo» cTan cambiMu Nonynsp-  Kak noTpe6utenu niobar
HbIMW CrapeTamn B Mupe'. GpeHAbI C nereHpoil.

' Cheap-cigarettes.com

Matepuanb! no Teme Ha caiite:

Kenckan peknama Marlboro | Meit3axu crpaHbl Marlboro
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http://www.cheap-cigarettes.com/marlboro-cigarettes/
http://advertera.pro/reklama-sigaret-malboro-dlya-zhenshhin/
http://advertera.pro/reklama-malboro-peyzazhi-i-kovboi/

Nappenn YuHnoung (Darrell Winfield)
CTan BTOPbIM Ky/IbTOBbIM KOB6OEM
Marlboro nocne KnapaHca JloHra.
AKTep no npodeccnu, oH AOAro
MPOXWUJ Ha PaHYO, 1 NErko BXUJICA B
06pa3 koB6osA. YuHdunA noasnanca Ha
pekname curapet 20 ner.
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Volkswagen.

Mbicnn cKpomHee

Think Small
PeknamHoe arentcteo DDB, 1959

MNMocne Bropoit MnpoBoii BCe, UTo 6b1S10 co3aaHo B lep-
MaHUM 1K ObINo CBA3aHO ¢ fepmaHmeit, pe3Ko NoTepsso B
ueHe. MNMocTtpapgana penyTtauma Huuwe, goctanocb «Ponb-
KcBareHy». Bnpouem, He 6yab y «HapOgHOro aBTOMOOWS»
HeMeLKOro MpOoLUIOro, BCE PABHO OH CMOTpeNcs 6bl y6oro
Ha aBTOMO6MIIbHOM pbiHKe CLLIA B KOHLe 50-x. Be3HagexHo
yCTapeBLWWin FopOaTbIil «KYK», YPOAMBbIA MO MEPKAM amMe-
pUKaHUEB, [a W BbIMYCKAETCSA TOJIbKO B YEPHOM U Gesiom
useTe. M 310 B 3noxy, Korga [JeTpoiitckas Tpoiika (General
Motors, Ford un Chrysler) nponssognt 6nectswme «bblonkiy,
«Kparcnepbi», «LeBpone» n «®opabi». [pogaBubl yBepeHbl,
yTO B aBTOMOOWIIE TNaBHOE CTWIb U pa3mep. [MokynaTtenu
NPUBBIK/N K XPOMUPOBAaHHbIM AeTanAM, HEHAaCbITHOMY [BU-
raTesnto N TMraHTCKOMY CasioHy.

«KyK» He oTBeyan 3Tmm LeHHocTAM. KomaHaa bunna
bepHbaxa (Bill Bernbach) n3 areHtctea DDB pelumna, 4to ux
€ANHCTBEHHbIN LWAaHC — NOKa3aTb Te JOCTOUHCTBA, KOTOpble
ecTb y «’KyKa», 1 HalTN ayaUToOpPKIO, KOTOPasA X OLLEHUT.

MepBoe pekamHoe 0ObABMIEHNE BbILLNO CO CIOFAHOM
«MbICI CKpOMHee», KpolleyHbii aBTOMOGWb B Yrosike
UMCTOrO NINCTA U MPOHMNUHDBIN TEKCT, TaK HEMOXOXUI Ha pe-
Knamy.
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OH BenukoneneH, n xo4yetcd npunBecTtn ero nNosHoO-
CTblO:

«Imom KpouweyHblli asmomobusnb yxe OdBHO He
HOBUHKA. [JIOXUHA CmMyOeHmMo8 yxe He nelmaemcs yme-
cmumecs 8 canioH. [lapeHb Ha 3anpaske 6osbuwie He cnpa-
wusaem, 20e 6eH306ak. [Jaxe Ha cmMpaHHy opmy HUKMO
0asHO He NAAUMCA.

Hekomopesie 800am 3my ManeHbKy0 MAWUHY U He CYU-
matom, umo 27 Musib Ha 1 2a/1710He — 3MO CUJIbHbIU KO3bIpb.
Wnu pacxod namu nuHm macaa emecmo namu keapm. Vnu
803MOXHOCMb 0b60oUmuce 6e3 aHmugpusa. Mnu 40 meic.
Musib npobeea Ha 0OHOM KoMnJieKme pe3uHsl. Bce nomomy,
Ymo 8bl npusbikdeme K Hauwleli 3KOHOMU4YHoCcmu u 6osnewe
o Heli He dymaeme. Pazge ymo koz20a cmaHosumecb Ha
CKPOMHOE napKoso4YHoe Mecmo. Mnu obHosnseme CKpoMm-
HYl0 cmpaxosKy. Minu onnadusdeme CKpOMHbIU peMOHM.
Moeicnume ckpomHee».

«DonbKcBareH» He rHancAa 3a ugeanamm amepuKaH-
CKOro aBTOMOGUIECTPOEHNA — B 3TOWN roHKe eMy 6bl He
BblrpaTb. BMecTo 3Toro oH ornacun CBov mpaeanbl: 3KO-
HOMWA, MPAKTUYHOCTb, KauecTBo. M B Kakgom HOBOM
06bABNeHNN KoMaHga bepHbaxa 06bsACcHANA, MoUYeMy He-
JOCTATKN «KyKa» Ha CamOM Aene — peAvaiiime JocTo-
WHCTBa.

HekpacuB no mepkam amepukaHues? [la, He no-
cnopuwb. B peknamHom ob6bsiBneHun nog GoTo yHHOW
NMoOBEePXHOCTU MnomecTunm obewaHne «OH ypoanus, HO
MOXET AOCTaBUTb BacC Aake Tyfar.

Boirnagut HeHagexHo? Volkswagen 6bi1o uto CKa-
3aTb O KauyecTBe, U peknama obbAcHANa: «Ha Hawem 3a-
BoZe B Bonbdpcbypre 3389 uenoBek 3aHATbI TOIbKO OAHUM
[OeNIOM: KOHTPONIMPOBATb KaXAbli 3Tan cbopKM aBTOMO-
6uneir Volkswagen. Kaxabin geHb npoussogutca 3000
Volkswagen; koHTponepoB 6onblue, UemM aBTOMOOUNEN».
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MHorue obbsaBneHNA
pacckasbiBaloT

0 NMPOoAyMaHHOMN
KOHCTPYKLMWN MaLUMHbI.
B «?Kyke» HeT «nnLHnX»
nervanewn, a gsuratenb
YCTPOEH TakK, 4To
NPOCTO He MOXeT
3aKuneTb.

= adiip.com

You're missing a lat when you ewn a Volkswagen.



ManoBaT B pa3smepax? «Ha ero ¢oHe Baw JOM Ka-
XKeTca 6onble», — IMOPUN KonNupanTepbl 1 Nogpo6bHo
pacckasbiBany NPO 3KOHOMWYHOCTb He6GOoMbLUMX Maluu-
HOK.

A SKOHOMMYHOCTb ©OblNa rNaBHbIM  KO3blpeMm
Volkswagen. DDB paccuutbiBanu Ha nokynartesnen, KoTo-
pble OLEeHAT 3TO NPEeUMyLLeCTBO.

Ha ogHoM 13 o6bABneHnn pasmectunn $oTo aBTo-
MOOUNBbHBIX AeTanei u 3aaBunn: «BoT uto Bbl TepseTe,
nokynasa Volkswagen». Tekct obbacHaAn: «B Volkswagen
MeHblle feTanen, Yem B ApPYrux aBToMobmnAx, NoTomy
UTO eMy HYXHO MeHblue AeTanei. Bam npupaetca o6xo-
AnTbca 6e3 aHTUdpun3a, 6e3 aHTUKOPPO3UMHON Mpu-
cafku, 6e3 macchbl Apyrux getaneii. Ho Bbl npusbIKHeTE.
OnA pgetanei, KOTopble He HYXHbl, U PEMOHT OMnyaynBaTb
He HY>KHO!»

N Volkswagen ypanocb HalTu CBOK ayguTOPUIO
cpeau amepukaHueB. Bo-nepBbix, onpaBAanacb CTaBKa
Ha SKOHOMHbIX NOTPebUTeNein: OHN OUEHWN NPEenMyLLe-
CTBa, mogcuuTanu Bbirogy u Hayanu sogutb Volkswagen.
Bo-BTOpPbIX, ©KYK», ONMWLETBOPAIOWNUA NPOCTOTY U bGe-
PeXnMBOCTb, Hallesl CTOPOHHUKOB Cpein MONOLEXMN.
ByHTapwu, ybu poauTenn nokynanu 6osblune cTaTyCHble
aBTOMOOUNW, MPUBBIKAN BCe AenaTb HA060pPOT.

B «ypopue» oOHM pasrnAgenM CUMMBON  HOH-
Kompopmmusma 1 cBob6ofbl, anbTepHaTUBY HeyemMHOMY
notpebneHuto. CTyaeHTbl NMPUHANNCH MOKYNaTb «KYKOB»
BCKNaAuMHY, XMMMNW pa3pucoBbIBaNnN LBeTaMU MUKPOaB-
T0bychl «QonbKcBareH». HoBoe NokoneHne amepukaHLes
He Yypanocb U306peTeHNn YyKOoW KynbTypbl, HU aHFUN-
ckux Beatles, Hn HemeuKkux Beetle.

Ycnex npogomkuncaneTenepekname. Cambim 3HaMe-
HUTBIM PONTMKOM cTan «CHeroounctTutenb» («<Snow Plowy).
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WHorpa warv npoTuB BKyca
60NbILIMHCTBA NPUBOAAT

K MHOTOMUCIIEHHOI
ayauTopum
HOHKOH(pOPMMCTOB.

«Bbl Korga-HMbyab 3ajaBanvucb BOMPOCOM, Ha YeMm
BOAWTENb CHErOOUYNCTUTENA JOe3XaeT A0 CHEroouUCTU-
TenA?» — crnpawunBaeT AUKTOP, a Kamepa nokasbiBaeT
wKyKa», KOTopbli npobupaetca no cyrpob6am. LOpyrum
KNnaccmyeckum ponmkom ctan «loxopoHbl»: nepsas Te-
nepeknama aBTOMOOWAA, B KOTOPOW WYTUAN (PONUKU
LEeTPONTCKUX TUraHTOB Oblnn NPOCTbIMUA Y MHPOPMATUB-
HbIMW).

Bckope «KyK» cTan nepBblM MHOCTPaHHbIM aBTOMOOU-
nem, NOAYYMBLUNM OrpOMHYto nonynapHocTb B CLUA.

Matepuanb! no Teme Ha caiite:

Jlyywime peknamHbie TekcTbl bunna bepHbaxa
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http://advertera.pro/luchshie-reklamnyie-tekstyi-billa-bernbaha/

«Kak BoguTenb
CHeroouucTuTensa
J0€3XaeT 10
CHeroouucTuTena?»

(moTpeTb OHNalH:
Youtube
Rutube

«[ToxopoHbI» - ncTopusa

0 TOM, KaK CKPOMHOCTb

11 BEPHOCTb HEOOMbLLNM
MaLUVHKaM MOXeT
NPUHECTU BaM MIUJINOHHOE
HacnencTeo

C(moTpeTb OHNAIiH:
Youtube
Rutube



https://www.youtube.com/watch?v=FwvfNGcMy54
http://rutube.ru/video/3adb05f052ca85cc68ba0f1218c206ec/
https://www.youtube.com/watch?v=CoxPx6M5bTQ
http://rutube.ru/video/807d672e60a2c7fd0302f3188ad93933/

Hair color so natural only her hairdresser knows for sure!™

sHappiness can be a thing called trust

Hairdressers recommeend Miss €
e joy of bei
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Clairol.

OHa 370 genaerT...nnun HeT?

Does she... or doesn’t she?

PeknamHoe areHtcTBo Foote, Cone & Belding, 1957

B ypHane Life nosiBunacb peknama ¢ NOpTPeTHbIMM
doTorpadpmaAmMn KeHwuH. MunoBuaHble, CpedHUX neT, C
NerkMMm Makus»em, co BKycom opeTble. Ha ¢oTo oHu uu-
TaloT KHUrK, BeayT becelly, BO3ATCA C AeTbMU, cMetoTcA. bes-
yNpeyHbIn JOCYr CeMeHOW amepuKaHKW. 3arofoBoK nofg
¢doTo BonpouwaeT: «OHa 3TO fenaeT.. . Uan HeT?»

Moanucb NHTpUroeana, a ciepytoLlasa CTpoUKa BCe pac-
CTaBnAna no mectam: «L|BeT BONOC TaKoM HaTypasbHbIiA, UTO
TONbKO ee Napukmaxep 3HaeT oTBeT» HuKakumx ckenetoB B
wkady — peyb BCEro Nub O Kpacke and Bosnoc. Ho uura-
TeNbHUL peKiama 3ageBana 3a Xunsoe. OHU MeuTanu, Ytoobbl
NX NPUYECKN BbI3bIBANIN TaKKe e BONPOCbl — KpacuT 1nu
He Kpacut?

OkpaluviBaHMe BOJIOC CYMTANOCh ByfbrapHbiM. Amepu-
KaHKaM NPUXOAMUIOCh BbIOUPaTb: 3a60TUTLCA BHELIHOCTY WA
0 CTaTyce NopARoYHON XeHLWKHbl. KonmpanTtep Foote, Cone &
Belding Wupnu Monukodd (Shirley Polykoff) kpacuna sBonocsbl
C HOCTU 1 3Hana o npobneme He noHacnbiwke. OHa NOHWU-
Masa, YTo MOXET ybeanTb MeHLUH KynuTb Kpacky: obella-
HIiE, UTO BOJSTOCHI BYAYT BbIFNAAETb TaK, OyATO UX 1 He Kpacumw.
Onpocbl, NpoBefdeHHble areHTCTBOM, NoaTeepaunu: 9 us 10
YKEHLLVH XOTAT N3MEHWTb LiBET BONIOC HE3aMETHO.
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Mostomy Ha pekname Kpacku Miss Clairol lWnpnu noka-
3a/1a XKEHLUVH C APKUM, HO eCTECTBEHHBIM LIBETOM BOJIOC. OHY
ofeTbl CTWIbHO, HO HE Bbi3bIBaloLLE. Bbirnagat mMmuno, HO oT-
Hiofb He mogenu. oTorpadun JaloT NOHATL, UTO NEpPeR HAMK
nobALIMe MaTEPU U NMPUMEPHDBIE »eHbl. ITO NPOCTO Uaeasb-
Hble XEHLUVHbI, KOTOPbIE KPACAT BOMOCHI, HO MPW 3TOM Bbi3bl-
BAOT NMLLIb BOCXMLLEHME, A BCE MOTOMY, OOBACHASN TEKCT, UTO
Kpacka Miss Clairol nprigaet HaTypanbHbIA OTTEHOK.

UYto6bl MOAYEPKHYTb €CTeCTBEHHOCTb nanuTpbl Miss
Clairol, LUnpnun ncnonb3oBana n3sLHbIA BU3YyanbHbI NpUeMm:
Ha MHOrux ¢OTO Y MONOAbIX MaM BOJIOChHI TAKOTO Xe LiBeTa,
KaK y Manbiwen. Kak n3BectHo, UBeT BONOC poanTenen 4acto
nepegaeTcs AeTAM, a 3HaUUT, BCEM ITUM XeHLUMHaM Kpacka
NMOMOTrJ1a COXPaHNTb NPUPOAHBIN OTTEHOK, HACTOMBKO HaTy-
pasnbHbI, UTO HE OTINYKLLL OT NPAAN HEBUMHHOTO pebeHkKa!l
Kpome TOro, getv cuMBONM3MpPYIOT MONTOAOCTb, @ UMEHHO 3a
Hel KeHLUUHbI FOHATCA, KOrfa CTapaloTCA 3aKPacuTb CeAnHY.

DoTo MmAeanbHbIX MEHLUH, KOTOpble KpacAT BOMOCH,
He Tonbko nogHanu npogaxu Miss Clairol, HO 1 n3meHunK
obLecTBeHHOe MHeHMe 06 oKpaluvBaHuW. Ha npoTtsxeHun
[ecATUNeTA KPackomr NoMb30Banvch NuLb 7% eHLWH, npe-
WUMYLLECTBEHHO aKTPUCbl 1 MoAenu. A K KoHUY 1950-x yxe no-
NOBVIHa NpeKpacHOro Nosna cMenio MeHsna uget Bonoc'. O6bem
PbIHKa KpacKu BbIpoc € 25 MnH. fonnapos B rog 200 mnH. fon-
napos, n mapka Clairol fep><ana NonoBMHY 3TOro PbiHKaZ.

Matepuanb! no Teme Ha caiite:

Peknama, KOTOpaA U3meHusia Mup | (ratbn o peKname AnA XeHunH
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JTOT NpuUem Yacrto
MCNONb3yeTcA B peKkname
TOBapOB ANA MEeHLMH:
NOKaXu ugean, Ckaxm,
YTO OH NOKYNaeT, n
NoKynaTeNbHULbI KNHYTCA
B MarasuHbl.

' Hairfinder.com

2New York Times


http://www.hairfinder.com/info/haircolor-history2.htm
http://www.nytimes.com/1998/06/08/nyregion/shirley-polykoff-90-ad-writer-whose-query-colored-a-nation.html
http://advertera.pro/kak-reklama-izmenila-zhizn/
http://advertera.pro/tag/reklama-dlya-zhenshhin/
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Uncomplicate your life
PeknamHoe areHtctBo DDB, 1957

[lo cepeauHbl XX BEKa amepuKaHLbl HEYACToO BblbMpa-
JINCb NOCMOTPETb Ha KpacoTbl EBponbl. OHM Haxogunu oT-
AbIX Ha NoOO BKYC B CBOEW CTPaHe: ObInn 1 MASXKM, U TOpbl,
1 pgoctonpumMeyaTenibHOCTU. Kaxkgas cembsi Moria noseo-
nnTb cebe KOMPOPTHOE NyTeLWecTBME MeXAy LWTaTaMKn Ha
aBTOMOOMIE, a Xene3HoAopPOoXHaA ceTb € KoHua XIX Beka
OCTaBasiacb OHON 13 Ty4wWwnx B Mrpe. BoibpaTtbca B EBpony
6b110 HenpocTo. Te, Y KOro HaxoAWNCh AEHBIV U BPEMSA Ha
OAUTENBHBIA MOPCKOWM Kpyun3, CTapaivcb 3a OAWH npuesq
NMOCMOTPETb KaK MOXXHO 00JIbLe EBPOMENCKMX CTONMUL.

Bce namennnoco B 50-e. lNocne BoHbl aBraymsa CLUA
nepexrvsana nogbem, 1 ee MOLWHOCTN Havanu MCnosb3o-
BaTb B MUPHbIX Lienax. Bckope noneTbl Ha peakTMBHbIX ca-
MoneTax Mexay LTataMu cTanum obbluHbIM AenoM. Tak xe
NpoCTO Tenepb MOXHO 6b10 AobpaTbea U B EBpony. Ho B
Crapom cBeTe amepuKaHLEeB No-NpexHemMy UHTepecoBanu
[OCTOMPUMEYATENIbHOCTU U3 yYeBHNKOB NCTOPUU U MOS-
HbIX >XypHanos: Konuzen, bur ben, dndenesa bawHs.

Tak, 6erno ocmoTpes Mapwk, NyTelwecTBEHHUKMN Cpasy
cnewwnnu B Pum nnn Magpwng.
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@OpaHuy3ckuii Typuctnyeckun LieHTp xoTen nameHuTb
NPYBbIYKM aMepUKaHLEB Y OOBACHUTD UM MpPeNecTb OTny-
CKa B TUXUX $paHLLy3CKMX NPOBUHUMAX. Peknamol 3aHAnachb
Mapu Yannc (Mary Wells).

Ha peknamMHom o06bABNIeHN 306paXKeHa OKpY»KeHHas
TononAmu annes rge-to B [poBaHce, NO KOTOPOW efAeT Ha
Benocunese cefoin GpaHuys, B HEro BLUEMWIICA KPOXOTHBIN
MmanbuyraH. Oba B GepeTax, a Ha barakHuke Benocunena
3aKpenneHbl ABa MWEHWYHbIX Gareta. PeGeHOK LMpPOoKo
PaCKpPbITbIMK FMla3aMu CMOTPUT Ha 3puTens. MpocToi, Ho
TporaTeNibHbI Kagp caenan ¢otorpad SNAMOTT DPBUTT
(Elliott Erwitt), koTOpbI ObIN N3BECTEH YMEHUEM NOBUTb B
NoBCeAHEBHOCTM NPeKpPaCcHbIe MOMEHTDI.

CnoraH nop, dotorpaduein coetyeT: «B cnepytowmin pas,
OTNPaBAAAC B OTNYCK, He YCNOMKHANTE XN3Hb». A TEKCT npea-
naraeT BblpBaTbCA M3 NoweHoro lMapmka B «6e3MATEXHbI
COJHEYHBI MPOBAHC», «3eMJTI0 XYAOXKHNKOBY, UTOObI NPO6O-
BaTb BUHa Y CbIpbl, KaTaTbCA Ha BENOCUMNeae 1 BobnaTbCs.

Peknama cpabotana, u Bckope OpaHuysckuii Typuctm-
yeckuin LleHTp Hauan npogaBaTb NyTEBKY B MyOMHKY. Yem
Xe 3Ta poTorpadus npusneKkna ameprkaHues?

O6bsBNeHNe npeacTaBuno oTabiXx B [lpoBaHce Kak
UTO-TO HaCTosALLeE, UCKOHHOE, dpaHLYy3CKoe C Takol fonen
WUCKPEHHOCTM, KOTOpas HEeBO3MO)KHa B «rmamypHom [la-
pve». AMepuKaHLbl 1 caMy NOHMManu: MapuXx NnpuHUMaeT
TbICAYM rOCTel, B HEM CO3[1aHa OrPOMHas MHAYCTPUS, YTOObI
npopasaTb TypucTam ey, [OCYr 1 JOCTonpumeyaTesibHO-
CTV NOf COYCOM «TpafAuLUOoHHO dpaHLuy3ckoer. To nn geno
lNpoBaHC — NPOBMHUNWA, rae BCe No-HacToALeMy, He Hamno-
kas! [pr3bIiB He YCNOXHATb XM3Hb Npeanaran He MyaTbCA
ranonom no EBponam, a OTAOXHYTb pa3smepeHHO, OLWYTUTb
BKYC Apyrom cTpaHbl. BmecTo «yBmpaeTs OpaHuumio» nogu 3a-
XOTeNn «NoXuTb No-dpaHLy3ckny. Peknama npogasana num
bpaHuy3cKnii 06pas KU3HW.

214



Ho npurnagnmca BHMMaTesibHee, N3 4ero oOH CoOCTouT.
EEPETbI n GareTbl, TOMOMA U CTOra CEHa, Benocmnenbl —
OXuBLNE KapTUHbI MoHe. BuHo, CbIp, nob6oBb — 3TOro
NONHO B KaXAOM TYPUCTUYECKOM CNpaBOYHKMKE MO (DpaH-
ummn. Bce sto CTePEOTUNHbIE OXKNOAHUA TYPUCTOB, N peKnamMa
He npegnaraet UM HU4Yero HoBoro. OHa nuwb YKa3blBaeT Ha
nonynAapHblie CUMBObI d)paHLl,y3CKOI7I KU3HU N yTBEPXKOAET,
4yToO B I'IpOBche OHW HacToALWwWne, a B I'Iamee HeT.

Ha Takux cumBonax paboTaeT BCA MHAYCTPUA TypU3ma.
TyprcTuueckre panoHbl BO BCEX ropoAax MMpa UMUTUPYIOT
WCKOHHbIN 06pa3 »KU3HM CTpaHbl, YTOObI OnNpaBAaTbh OXM-
[aHusA roctei. [ocTy B CBOIO OYepefb CTPOAT OXKMUAAHMA Ha
OCHOBEe CTepeoTUNOB 13 KHUKEK, KOTOpble YXe AaBHO He
UMeIoT H1yero obuiero ¢ peanbHOCTbIo. Tak, Kak nucan ¢ou-
nocod MaH bogpuiap (dpaHuys!), peanbHOCTb CTpemMUTCA
CTaTb UNO3MEN: NCTOPUYECKMIA LIEHTP ropoaa CTPeMUTCA
BbIFNAAETb Tak, Kak ero »enawT BuaeTb TypucTbl. B utore
HEBO3MOXHO MOHATb, UTO ABMAETCA PeanbHOCTbIO, @ YTO —
nMmuTaumen.

«Uncomplicate your life» nmeHHO Takas wnniosus. B
CcBOMX Memyapax Mapwu Yannc BCnomMuHana, Kak B Monckax
CIOXKETa OHU C DPBUTTOM 60JIbLIE HEAEN XKW B AELLEBbLIX
Hey#oOHbIX FOCTUHMLAX, YOeXAasiCb, YTO aMepPUKaHLER B
3TOM Kpalo HMYero He 3amHTepecyeT. B KoHue BuM3uTa dp-
BUTT MNOWMan YHUKasnbHbIN Kagp, U poguiacb peknama, Ko-
Topasi NpeAsiaraeT amepuKaHLam BCe TO, YTO — OHM TOYHO
3HalOT — JOSMKHO 6bITb BO OpaHumm.

Matepuanb! no Teme Ha caiite:

Bbigarowmeca ¢oto 1 unCTpaLmu B pekname
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Jliogn e3patB
nyTewecTBus, 4To6bl
yBUAeTb ApYyryio
CTpaHy TaKow, KaKoii
npeACTaBNAIT ee B
meyTax. UM HyXHO
npoaaBaTb UX MeYTbl,
CTpaHa KaK OHa ecTb
HUKOMY He MHTepecHa.


http://advertera.pro/vydajushhiesja-fotografii-i-illjustracii-v-staroj-reklame/

Avis can't afford
not to be nice.

Or not give you a new car like a lively, super-torque
Ford,or not know a pastrami-on-rye place in Duluth.

Why?

When you’re not the biggest in rent a cars, you have
to try harder.

We do.We’re only No.2.



Avis.

Mbl cTapaemcs

We try harder
PeknamHoe areHtcteo DDB, 1963

KomaHpe bunna bepH6axa usz DDB npeactosno caenatb
ycnyrum Avis nonynspHee € noMoLbio peknambl. [lepsoe, uto
YCBOW/IN PeKnamncTbl: oborHate Hertz HeBo3moXHo. B3sB
3TO 3a aKCMOMY, KpeaTopbl npeanoxunu Avis HeobbluHoe
peLeHue.

«Avis Bcero nuwb Homep 2 B apeHae aBTomobuneii. 3a-
yem C Hamu paboTaTb?» — CNpaLLUBaNo NepBoe obbABe-
Hue B cepun. U TyT ke 06BbACHANO:

«Mbl cTapaemcsa. (Mpuxogutca, Mbl Beib He NnAepbl).

Mbl He MOXeM NO3BONNTbL Cebe rpsA3Hble NenesibHNLbI.
Wnwn nonynyctble 6eH306aKu. Vinn n3HOLWeHHbIe JBOPHMKM.
Wnun HembITble aBTOMOGWAN. Vinn cayTbie WUHBI.

Mbl cTapaemcs, 4TOObl perynsTopbl cufeHus pabo-
Tanu. Yto6bl oborpesateny rpenu. Ytoobl He3amep3aiika He
3amep3ana.

Bce 310 pagu Toro, utobbl ObITb Nyywe. YTo6bl Bbl Ha-
yasny NyTb B HOBOW GMeCTALLeN MaLLVHE U C yibIOKON Ha e,
YTo6bl 3HaTb: BaLla bvKalwan ocTaHoBKa B MHHecoTe, roe
Bbl MIAHUPYETE NEPEKYCUTb COHABUYEM C BETUMHOMN.

MNouemy? [la NOTOMY UTO KNNEHTbI HE NPUXOAAT K Ham
HW C TOTFO HU C cero!

B cnepytowuin pa3 obpalyantech K Ham. Ha Hawmx cuet-
UrKax MeHblUe npober».
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10 mecTo B peiTuHre
NYYLINX peKnamHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age

5 mecTo B peiiTUHre
NYYLIKX CNOTAHOB BeKa
no Bepcum Advertising Age



W npea, n TeKCT HaNOMKHAIOT PEKNIaMHYI0 KamMaHuIo
BepHb6axa gna «QonbKkcBareHar. TOT ke NPUHUMUMN: BO3bMUTE
HeJoCTaTKN 1 NpeBpaTuTe UX B AOCTOMHCTBA. bonblmnHCTBO
NoBUT OrpOMHbIE MALLVHbI, HO €CTb T€, KTO OL€HNT 3KOHO-
MUYHOCTb «KyKa». MHOrMe cunMTaloT, UTO apeHoBaTb aBTO
y nuaepa HafexHee, HO HaMAYyTCA U Te, KTO NOMMET: OTCyT-
CTBMe NMAepCTBa He O3HavaeT OTCYTCTBME KayecTBa. Kak u
B UCTOPUN C «KYKOM», peKflama NosiHa UpoHUK, Ho ybeau-
TeNIbHO 0OBbACHAET, NoueMy y Avis BbICOKUI YPOBEHb Cep-
Buca. [loHATHO 1 NpaBgonofo6Ho.

Ecnun Hertz 6eccnopHbiil nuaep, naean, To pasBse nnoxo
6bITb BTOPbIMU Mocne ugeana? Mosvuma «HoMep ABa no-
cne Hertz» Bbigenuna Avis U3 fecaTkos Apyrmx KoMnaHun
(Kaxkgan 13 KOTopbIX MOrMa 3asABUTb O cebe TOo e caMoe, HO
He ycnena). A elle Bce KJIMEHTbI, KOTOPble He CMOINK B3ATb
MaluHy B Hertz nnu octanncb HeJOBOMbHbI MX CEPBUCOM,
Tenepb wnu B Avis.

KamnaHusa BKIoYana HECKOJSIbKO [OeCATKOB obbsABne-
HUIN, KOTOPblE MOCTEMNEHHO BbICTPanBaNM UMUK GUPMbI.
TekcT «MaHudecTta Avis» («The Avis manifesto») o6bacHaN
HeobbluHYyt0 naeonoruto: «PaboTtai kKak Hago. Miym BO3MOX-
HocTu. Crapainca. bbiTb HOMEpPOM ABa — Hall NPUHLUUM, U
3TO paboTaeT».

Jpyroe ob6bsABneHVEe NPU3bIBANO KINEHTOB Xasno-
BaTbCA npu nobom HefoBosbCTBe: «ECnM Bbl Halwnn OKy-
pOK B Hallel MaluuHe, XanyhTtecb. [ina Hawero xe 6nara.
MomorunTe Ham cTaTb nydwler. Pag o6bABNEHWI NOCBATUNM
KOHKPeTHbIM npenmyLiecTsaM He-nugepa: «Avis He MoXxeT
Nno3BoJINTb cebe rpasHble NenesbHNLbI», «Avis He MOXeT Mo-
3BONUTb cebe nycTol 6eH306aK.

Pazymeetcs, B Avis cnepunum, utobbl BCe 3aABNEHUS
peKknambl 6b11 NpaBaoii. «[lenatb XopoLuylo peknamy nio-
XOMY MPOAYKTYy — UYyAoOBMLHasA OWMOKa», — roBapvBan
BepHbax.
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Avis is only No.2
1n rent a cars.
So why go with us?

We try harder.

(When you're not the biggest,
vou have to.)

We just can't afford dirty ash-
trays. Or hall-empty gas tanks. Or
worn wipers. Or unwashed cars.
Or low tires. Or anything less than
seat-adjusters that adjust. Heaters that heat. Defrost-
ers that defrost.

Obviously, the thi ng we try hardest for is just to be
nice. To start you out right with a new car, like a lively,
super-torque Ford, and a pleasant smile. To know, say,
where you get a good pastrami sandwich in Duluth.

Why?

Because we can't afford to take you for granted.

Go with us next time.

The line at our counter is shorter.

MepBoe peknamHoe 06bABNEHNE
B paMKax KamnaHum



Ym notpeburens Bcerga
ULLEeT A0BOADI, YTOGDbI
cAenatb Bbl6Op B NONb3Y
TOTO MM NHOTO TOBapa.
WHorpa 3Tn goBoAbl
HeOYEBUAHDI N NX HYKHO
NpoCTo NOKa3aTb B
pekname.

Peknama cTonb y6eauTenbHO pacckasbiBanu O Npenmy-
LLlecTBaxX KOMMaHWUW, YTO BTOpas CTyNeHb NbefecTana cTana
efiBa NN He NPEeCTUKHel, Yem nepBas. Jlugepcteo npespa-
TUNOCh B COMHUTENIbHOE NPEVMYLLECTBO — YTO ELLe eCTb Y
3TOro nuaepa, Kpome ero naspos? MpeanouTeHne BTOPOro
HOoMepa Ka3asiocb pa3yMHbIM, 060CHOBaHHbBIM BbIGOPOM.

Matepuanb! no Teme Ha caiite:

ﬂyqume PeKNlaMHbl€ TEKCTbI bunna BepH6axa | (ratbmn 0 NyyWnX peknamHblX TEKCTaX
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Avis can’t afford
dirty asht rays.

Or to start you out without a full gas tank, a new
car like a lively, super-torque Ford, a smile.

Why?

When you're not the biggest in rent a cars, you have
to try harder.

We do.

We're only No.2.

A

«Avis He MOXeT No3BONUTb cebe
rpsA3sHble nenesibHULbl»

No. 21sm.
The Avis Manifesto.

We are in the rent a car business,
playing second fiddle to a giant.
Above all,we've had to learn how
to stay alive.
In the struggle, we've also learned
the basic difference between the
Mol
The No.l attitude is: “Don’t do the wrong thing.
Don't make mi s and you'll be O.K.”
The No.2 attitude is:*Do the right thing. Look for

and No.2s of the world.

new ways. Try harder.”

No.2Zism is the Avis doctrine. And it works,

The Avis customer rents aclean, new Opel Rekord,with
\rip(-r\' “||]|'ng_ ;hhlrn‘\ s cmpty, gas tank full, from an
Avis girl with smile firmly in place.

And Ay 1 has come out of the
£ didn™tinvent No. 2i
Mo 2's of the world, aris

d into the black.
Anvyone is free to use

Avis can’t afford
to make you wait.

Or to tangle you up in forms, or not to have a new
car like a lively, super-torque Ford, clean and ready.

Why?

When you're not the biggest in rent a cars, you have

to try harder.
We do.
We're only No.2.

«Avis He MOXeT 3acTaBNATb
BaC XAaTb»



Benson & Hedges 100°s
The cigarette that
made extra puffs popular.

REGULAR Of MERTHOL




Benson&Hedges 100s.

HepgocTtaTku

The disadvantages

PeknamHoe areHtcTBo Wells, Rich, Greene, 1966

«Pacckakmte BceM, Kakme OHU ASIMHHbIE» — MOCTaBUN
3afauy npomssoauTenb peknamHomy areHTcTBy Wells, Rich,
Greene, y pyna Kotoporo ctodna Mapwu Yannc. KpeatusHas
KOMaH[a cnpaBufiacb Ha BCe CTO.

B cepun peknamHbIX POSIMKOB U MPUHTOB JIOAN KypPUIn
Benson & Hedges 100s n nonaganv B HENIOBKUE CUTYaLnK.
My3bIKaHT KpOLIMWA CUrapeTy nonosiam iMTaBpamu, BOAu-
Teslb HaTbIKANCA el Ha CTEeKNO B aBTOMOOUNe, MoYTanboH
npuLemMnan Kypeeo cTBopkamu nidTa. [fivHHblE curapeTsbl
nogxwuranv 6opoapl, AbIPABWN ra3eTy, TIOMaNNCb O Tene-
¢bOoHHyto TPYOKy... KOCMOHaBT, aBTOMEXaHuK, BUHA-cepdep,
cekpeTaplia — B peK/lame NnosBUANCb CaMble pa3Hble nep-
COHaXW, 1 BCE OHW JIOMany CBOW ANIMHHbIE CUrapeThl, pas-
HUNUCb TOMBKO CMOCOObI.

YenoBek CO CIOMaHHOW curapeTor ctan ¢pupMeHHbIM
3Hakom 100-munnnmeTpoBbix Benson & Hedges. MmasHan
naesi — OHU OY€eHb, OYEHb AJIMHHbIE! — 6blfla OTIMYHO Nne-
penaHa B pekname. [IMKTop nomoran 3puTenio caenatb u3
3Toro npasunbHbIN BbiBoA: Benson & Hedges 100s, co Bcemu
UX HepocTaTKaMK, KypATca fosnblle. «B HUXx Ha ueTbipe,
[axe, NOXanyn, Ha NATb 3aTAXekK 6osblue, yem B king size»,
— rOBOPWI1 rOS10C 3a KaAPOM.
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32 mecTo B peiiTuHre
NYYLINX peKnamHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



Knaccuuyeckue cioxeTbl 0
HepocTaTKax Benson & Hedges
100s: curapeTbl lomatoTca

0 3epKaso, OPUCHbBIN WKadGUUK,
6enbeByio BEPEBKY.

oy
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Yepes rog nocne ctapta «The disadvantages» npogaxu
Bblpocnn ¢ 1,6 MpA. navek B rog ao 14,4 mnpg'.

HeTpyaHo 3ameTuTb, 4TO B KpeaTVBHYIO PEeBOJIOLMIO
peknama cTana roBopuTb C notpebutenem nHave. Kamna-
Hun BbepHbaxa He 6blOT B 106 rONOCNOBHBIMU MpPenMyLLe-
CTBaMK, a NpurnawaioT K pasmbiwnexuio. [ssug Orunsu
BbinyckaeT ana Rolls-Royce obbasneHue pgnuHon B 700
CJI0B, KOTOPOE JIIOAN YMTaloT [0 KoHUa. «<Manbbopo» gapuTt
nerenpy. PeknamucTbl HaxoaAT Bce 6osblue HeOXMAAHHbIX
N BblpasnTenbHbIX CNOCOBOB cAenaTtb NPOAYKT MpuBIe-
KaTenbHbIM. Peknama, Kotopyto cosfana Mapu Yannc gna
Benson & Hedges, — ele oguH apkuii npumep.

Matepuanb! no Teme Ha caiite:

Mopbopka 3abaBHo peknambl Benson & Hedges 100s
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Oxa3blBaeT(sa, BOBCe
Heo0sA3aTeNnbHO roBOpUTD
0 ToBape ¢ nagocom,
4T06bl NOQHATD €ro
npopaxu. HeobsasarenbHo
Aax<e roBOPUTb 0 ero
npeumyujecraax!
3aBnekute notpebutenei
IOMOPOM U, NONYYNB UX
YNbI6KK M BHUMaHKe,
pacckaxuTe, Yem Bbl
nyyuwe,

" New York Times

2 BBC UK


http://www.nytimes.com/1992/08/27/business/the-media-business-advertising-benson-hedges-shrinks-in-a-bid-to-regain-growth.html?pagewanted=all&src=pm
http://news.bbc.co.uk/2/hi/4709394.stm
http://advertera.pro/kuri-i-smeysya-zabavnaya-reklama-sigaret-benson-hedges/
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[nuHHaA curapeTta XygoXHMKa
MPOXIa XOJICT, a Maccaxup
camoreTa CJiomarn CBO

Benson & Hedges 100s o cnnMHKy
Kpecna.
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Kakue HeynobcTBa
JI0CTaBNANT ASIMHHbIE
curapetbl B indre,
aBTOMOOUNE,

MY YTEHWUM Fa3eTbl

(moTpeTb OHNaIiH:
Youtube
Rutube

(Benson&Hedges
Heyno6Ho UrpaTb B AapT,
CHUMATbCA B KUHO

1 KaTaTbCA Ha NofiKe

(MoTpeTb OHNaliH:
Smotri.com
Rutube



https://www.youtube.com/watch?v=62ACfMOiXbs
http://rutube.ru/video/f9a58cf44095a75c590e834a581f8b80/
http://smotri.com/video/view/?id=u25796740184
http://rutube.ru/video/aa2c91b6d502fae8f8210d59b1397438/




Pillsbury.

Kono6ok Pillsbury

PeknamHoe areHTcTBO Leo Burnett Co., 1960-e

YTobbl cpenatb Habopbl AnA BbiNeyky nonynspHee
cpenn pomoxossiek, «Jleo bepHeTT» Npuaymanu peknam-
HOrO NepPCoHaXa — MOMOLLHMKA, KOTOPbI XNBET B KaXKAOW
KOpobKe C 3aMOPO>KEHHbBIM TECTOM.

[la NpocTAT unTaTeNnn BOJMbHLIN MEePeBOA VIMEHM pe-
KNamHOro nepcoHaxa, Ho «[loABnAllanca BHe3anHo
cBexasn Kneuka» (BOCNOBHO!) He mepepaeT gyxa 3ameuva-
TeNIbHOro TBOpeHua areHTCTBa Jleo bepHeTTa. B pycckon
KYXHe aHaJloroB Kneukam HeT, 3aTO B Pycckom dosibkiiope
€CTb repoM, KOTOPbIN CBEX, BeCes, HenpeAckasyem u cae-
NaH u3 TecTa. IMeHHO TaknM 1 3aAyMblBanca NepcoHax ana
peknambi Pillsbury.

Y kono6ka Pillsbury rony6sble rnasa, wmnpokas ynbioka,
wapduK 1 NoBapcKom Konnak. 3ToT 06pas cTan y3HaBaem
no BceMy MuMpy. B peknamHbIx ponvkax oH BbiNpbirnBaeT
13 ynakoBKY 1 0O6bACHAET X03AKaM, KaK nyudlle roToBUTb
npoaykTbl Pillsbury. B KoHUe ponvka cemencTso yroula-
eTcA CcBeXel BbiNeuykom. [leTu TbluyT KOJIOOKY B KMBOTUK
nanbLUeM, a OH XMXMKaeT B OTBET (3BYUUT XKYTKO, HO Bbl-
rNAZUT MUNO) — M 3TOT 3NM304, MPUAYMaHHbIN B 60-X, NC-
nonb3yetca B ponukax Pillsbury go cux nop.
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[laxe ToBap, KOTOpbIil
Hepa3pbIBHO (BAA3aH
CKYXOHHbIM ObITOM,

MOXeT UMeTb
npuBneKaTenbHblii
o6pa3: 310 cnoco6

Aocyra, KomnaHeiickoe

pa3BneueHue,
YAOBONbCTBUE ANA BCeil
cembM.

! Kelley M. Minor
Histories: Statements,
Conversations, Proposals.

Massachusets Institute of

Technology, 2004. Ctp. 10.

Bmecte ¢ Doughboy rotoBka npeBpalyaetca B ygo-
BOJIbCTBME, B BUJ CEMENHOro gocyra. MynbTAWHbIA nepco-
HaXk oueHb nonobunca getam. C s3KpaHa OH obeLlan um, Yto
JenaTb BKYCHOCTU JoMa NPOCTo 1 Beceno. [purotosneHve
6YNOK B PONUKe HanoMMHano BoMWebCTBO: CTaBULb NOA-
HOC C TECTOM, AOCTaellb pyMAHble KpyaccaHbl. leTn xoTenn
CaMM COTBOPUTb Takoe 4yfo, U TpeboBanu OT poauTenen
Kynutb Pillsbury. Konobok ctan cumBonv3upoBaTb YOT ©
JOMaLLHIOI FOTOBKY, XOTb U peKnamupoBan nonydabpu-
KaTbl, KOTOpPble CYUMTAIOTCA FNaBHbIMWU Bparamu 340pPOBOW
JOMaLUHeN efpbl.

YKe B NepBOM PONMKe Konobok HapucoBaH B 3D. A
Befb 310 1960-e! Doughboy cTan oAHMM U3 NepBbIX MyNbTA-
LIeK, KOTOPOro OXMBUIN STOW TEXHONOTUEN.

Konob6ok noseuncs 6onee uem B 600 ponukax u pe-
KnammpoBan 50 pa3Hbix npoaykTos Pillsbury. Bcero uepes
napy neT nocse 3anycka peKiaMHOW KammnaHuM Konobka
y3HaBasno 6onee 87% HaceneHus'. OH CTan Knaccnyeckum
peKnamHbiM NepcoHaxkem. KaBep-Bepcun posvKoB, Kapu-
KaTypbl U Apyroe HapopHOe TBOPUYECTBO MOATBEPXKAAIOT:
Kono6ok Pillsbury oueHb nonynapeH.

Marepuanbl no Teme Ha caiire:

AnneTutHas (TapaA peknama efibl | Bce cTatbn o peKname nNpoayKToB
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www.pillsbury.com/doughboy
www.pillsbury.com/doughboy
http://advertera.pro/zamanchivaya-reklama-produktov-pitaniya/
http://advertera.pro/tag/vintazhnaya-reklama-produktov/

Che “Danish are com ing!
Che “Danish are coming!

Better put on the coffee because the Danish
are here. Choose fram three ready-to-bake
favariles now appearing in pour grocer’s
dairy case.

Orange Danish

A hn‘h.—'.— Banish
2 (. retro-ads.mnel }

Ha npuHTax koHua 60-x Konobok
NoKa3blBaeT, Kak MTHOBEHHO
ucneyb cLO6GHbIE YIUTKN U
CNOVIKN.

\

Fast and easy Coffeetime ldea:

e [ =
“Bake-em-yourself — Eririiet et

hamt whats the frath Bhinge ara,

':Pa‘sﬁ’l.es In the dairy case.

fromPillsbury




B 1979 Pillsbury o6beguHmnnace
c Green Giant Company,

1 Konob6ok ctan nosiBnATbCsA

Ha pekJlame BMecTe C 3efleHbIM
ranTom.

| 25° e
e

@ Save 15° 2

by itk e Ml 15

FIVE REASONS
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AREEVEN
BETTER  \piitee o
The Green Gian and i .

the Pillshury Doughboy 4 o
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of making good buys

even better.
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(embA roTOBMT CIafKme
KpyueHble bynouxu,
ponuk 1960-x

(MoTpeTb OHNaliH:
Youtube
Rutube

Kono6ok yuut aenatb
BO3AYLUHbIE 6UICKBUTHI

(moTpeTb OHNalH:
Youtube
Rutube

[ana ¢ petuwwKamn aenaet
neyebe, 1978 ron

(moTpeTb OHNalH:
Youtube
Rutube



https://www.youtube.com/watch?v=snfdxvGP4zo
http://rutube.ru/video/bea831bb85c807558c4ceb22b9ea8293/
https://www.youtube.com/watch?v=bqg7WnaxjF0
http://rutube.ru/video/658ab31785d964e6e636d357708a14cd/
https://www.youtube.com/watch?v=HSPSKln1svc
http://rutube.ru/video/02adc6b5d9c1e33ad657926926ca239d/

1964 - 1970



BonHa rasampoBoK

MpougeTatolwas AMepunKa camo3abBeHHO noTpebnser.
MosABNATCA HOBble KOMMaHWM, PaCLUMPAIOTCA MNpPeXHue.
Bce 6osblue NOXOXKMX TOBAPOB Ha MONKax — pPacTeT KOH-
KypeHuusa. [MraHTbl CXOAATCA B PEKNAMHbIX BOViHaX. buTebl
rpemsT B pa3HbIX OTpacsiAx — ObICTPOe NuTaHKe, Npoxsa-
OMTENbHbIE HAMUTKK, NePCOHasbHbIE KOMMbIOTEPDI...

Btopasa nonosurHa 60-x — Bpems, Korga yaapamm o6-
MeHuBanuco «lMencm» n «Koka-Konax. x npotnsoctoaHmne
HayanocCb ropasfio paHblle, HO MMEHHO B 3TO JecATuneTne
KOMNaHUW peann3oBanu B peksame CBOW CaMble CUfbHbIe
naen.

He coBcem BEPHO Ha3biBaTb 3TN BOWHbI YNCTO peknam-
HbIMU. MPOTUBOCTOAHME BENOCH Ha Homee CIOXKHOM, CTpa-
Ternyeckom ypoBHe. YTOObl aTakoBaTb WM 3alMLIATbCA,
KOMMaHMM pa3pabaTbiBaniyM MapPKETUHIOBble CTpaTeruu,
CO3[aBasiv HOBbIE MPOAYKTbI, 064yMbIBANIN CBOW MNO3MLUN U
nnaHMpoBann noeegeHMe Ha pblHKe. Peknama B 3TOM KOM-
nnexkce BOEHHbIX mep 6bIJ'Ia OOHUM N3 NHCTPYMEHTOB, CNO-
Cco60OM peann3oBaTb CTpaTeruio.
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Push-button drive.
Custom-built for the Pepsi generation.

Instant pick-up.
More go for your money.

Taste?
Automatic.

Buckets?
Not yet. You'll have to
settle for bottles.

3 1
DS 40N
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Pepsi-Cola.

[TlokoneHwue lencu

The Pepsi generation
PeknamHoe areHtcTtBO Batton, Barton,
Durstine & Osborn, 1964

Mapke TpeboBanocb YeM-TO OTAMYATLCA OT «KOKu», 1
yrnop Ha JeleBusHy yxxe He paboTan. b nonbiTkK no-
31MLUMOoHNpOoBaTh «llencn» Kak HaNMWTOK AN1A BecefbA B KOM-
naHuu: GyTbisika Gonbluas, XBaTUT HA BceX. Tak MoABUICA
cnoraH «bygb obwmTensbHbIM, Ner Mencu». 3atem ngea o Mmo-
NnoAeXHbIX BeyepuHKax TpaHcGopmMmnpoBanacb B KammnaHuio
«Mencw ana Tex, KTo MbicnnT toHo» («Now it's Pepsi for those
who think young). U 310 6bin war K «MokoneHuio Mencm».

Bce NpoCTO: «Koka-kona» B pexkname roeopuna o Cta-
6VIJ'IbHOCTVI, O 4eM-TO NOCTOAHHOM 1N NPUBbIYHOM. PepsiCo
pewnnn nonTn OT O6paTHOFO ncaenatb CBOW HANUTOK CUM-
BOJIOM MOJIOAOCTU N NEPEMEH.

Wpeonorom KamnaHuu ctan suue-npesnaeHT PepsiCo
OxoH Ckannu (John Sculley). OH npegnoxun yéutb AByX
3aliueB: BO-NMepPBbIX, HaBcerga MpPoOBECTU FPaHuLy Mexay
«Mencm» n «KoKol», BO-BTOPbIX, 3aM0y4nTb COOCTBEHHYIO
LiesieByt0 ayaMToOpUMI0 — TUHENAXepoB. U B 3TOM Obin pe3oH:
63611-6ymepbl 6bUIM CaMbIMK AKTMBHbIMK MOTPebUTenamMu
NPOX/IaAUTENbHbIX HAaNWUTKOB. KOHUepTbl, JOMaLLHNe Beyve-
PUHKU, MOXOAbl B KMHO U Kade — XM3Hb NogpoCcTKa NosiHa
CUTYyauuiA, KOTOpble pacronaratoT K CTaKaHUMKY Fra3vpoBKY,
W IOHLIbl OXOTHO GepyT nopuun nobornblue.
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Tak «[lencu» morna NpofaBaTb rasupPoBKY B 6OMbLUNX
06beMax pPacTylieMy CErMEHTY aKTMBHbIX Mokynatenei. B
3TO BpeMmA NIoAN CTapluero Bo3pacTta npeanounTany ocse-
XnUTbCA «Konon» B Knaccnuecko KPOXOTHOM By TbIIKe.

B 1964 ropy 3anyctunm KamnaHuio «?K1MBM Ha MOJHY!I0,
Befb Tbl B nokoneHuun Mencu» («Come Alive! You're in the
Pepsi generation»). 3Ta ¢ppasza 3Byuana pedpeHom B Bece-
NOV NIeTHeln NecHe, Nog KOTOPYI NOAPOCTKN B PeKTaMHbIX
PONMKax OTAbIXaNnu Ha KanMGOPHUNCKMX MASXKAX U MUK Fa-
3UPOBKY.

2Kusu Ha nonHyio, 8e0b mbl U3 nokoneHus llencu.
Boineli HemHo20, 8binetl ewie, hell, CKOJIbKO Xo4elusb.
Bkyc monodocmu, HacmpoeHue mosnodocmu,
Mos1000€ /TUYO, XuBeM Ha NosHyo!

2Kusu Ha nonHyio, 8e0b mbl U3 nokoneHus llencu.
Tol u3 nokoneHus lNencu

Come alive, come alive, you're in the Pepsi generation.
Come alive, come alive, you're in the Pepsi generation.
Drink light, drink great, drink right up to date.

Young taste, young drive, young face, come alive.
Come alive, come alive, you're in the Pepsi generation.
You're in the Pepsi generation.

be33aboTHaA XM3Hb MONOAEXM, KOTOPYIO KOMMaHUA
nokasblBasia B ponunkax, yreepguna 3a «lencu» cratyc ra-
3UPOBKM ANA IOHbIX U SHEPruYHbiX. MPoayKT BbliAENANN He
€ro XapakTepUCTUKHN, Beflb HeJlb3A 6eCKOHEeYHO roBOPUTb O
BbIFOAHOW LieHe, opexax KoJbl Unn CnocobHOCTY OCBeXaTb.
MpoayKT 6bin yHMKaneH bnarogapa obpasy X13Hu ero Lene-
BOV ayAnTOpUMN.
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lencu B lucHeitneHpe —
«OQULNANBHBIA HAMNTOK
HOBOr0 noKoneHua

(moTpeTb OHNalH:
Youtube
Rutube

«[lencu» Bcerna 1 Be3pe:
BepToneT A0CTaBNAET
XONOANNbHMK C ra31poOBKOI
B KanupopHUIicKyo oLy

(moTpeTb OHNaNH:
Youtube
Rutube



https://www.youtube.com/watch?v=wXz-F2AHROI
http://rutube.ru/video/ce4c1a65e01cc3dbfacd1805590d13c5/
https://www.youtube.com/watch?v=dwOSG6SWb68
http://rutube.ru/video/0c2e1b6676279cfcd1dd906bcde9a862/

- . - -
You're in the Pepsi generation!
Toelay s Kind of living calbs for b himds of Pepei-Cola, Drink famous regula
Fepsi for e clean, bokd taste..phss energy to liven your pace. Enjoy nev
Wit Prepei-Colawhen vou want honest-to-Pepei aste, livels Pepm sparkle... witl
le== than @ caborie  bottke. Either wan, it the allicial drink of woday's groeration

i
PEPEI-COLA
-

Pepsi is the one that paces
todays fumn. . drenches to-
lay'e thirsts! U] hoase regilar
Fepsi-Cola, with mlt-rﬂ'-r
1o liven up your jace...
or new Diel Pepsi-

u.||'|| homes! F’;

MevyaTHan peknama nsobpaxana
PaAOCTHbIX MOMOAbIX NioAel
c 6yTbiInoukon «Mencu».



OTyacTV KamnaHWA Urpana Ha Teme OTLOB W AeTel, U
3TO TOXe NpUHecno el ycnex. Ecnv poanTenn yxe TpuaLatb
net nbtoT «KoKy», TO OTNPbICK U3 YyBCTBa NPOTUBOPEYUNA Bbl-
6eper «lMencm».

W pen okaszanacb yHMBepCanbHOW: B KaXAyto 3rnoxy nog-
POCTKM BCerga 6yayT CTPEMUTLCA NPOUb OT MPUBLIYHOTO U
O6LLENPUHATOrO K HOBOMY, NMPOrpeccnBHOMY. U B Kaxayto
3MOXy NX MOXHO yb6eaunTb, uto «llencm — To, UTo Hago». Bo
BCAKOM cnyyae, «[lencu» 310 ygaetca yxe 40 net. OgHaxgpl
poXKaeHHas naesa obecneunna HaNUTKY NOCTOAHHbIN BO306-
HOB/IAEMDbII CErMEHT NoTpebuTenen.

Matepuanb! no Teme Ha caiite:

Fanepeﬂ: TéMa M0J1I0J10CTW B PeEKNIaMe Pepsi Pa3HbIX IeT
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MoapocTkoB npuBneKaer
GYHT NpoTHB CTapLuero
noKoneHus, obewaHns
NporpeccuBHOro,
NpPOABUHYTOTO.


http://advertera.pro/pokolenie-pepsi-kak-pepsi-stala-napitkom-dlya-molodyih/

Their friendliness makes them welcome

—their presen

s the same 3

bl b Their choice in refreshment r N
- heir il _gpﬁ:{;

at home or ot your fs

You'ro cne of The

Be Sociable,
Have a Pepsi

Rafeaeh iwithout filling

Wpea monofgocTy noAsnanach B
pekname «lencu» c KoHUa 50-x.
3aronoBok 06bABNEHUA «Takue
MOJIoAble AYLUON, Takne CBeT/ble».

B 60-e KomnaHua obpaTmnacb

K Teme Be4EPUHOK N MOAHbIX
pasBneyeHuin. CnoraH npegnaran
«6bITb 06LWNTENBbHBIM, MUTb
Pepsi».



| e A B
now its Pepsi-for those wha think young
You see it evarywhere—peaple an Lhe go are gﬂl'ﬂ# far Pepsi. Light, bracing
Pepsi-Cols matches yowr modern activities with 8 sparkling-clean (aste
that's never too sugary or swoel. And nothing dranches your thirst
better than & cold, inviting Pepsl. So think powng—say “Pepsi, pleags!™

é

Hauano 60-x, cnoraH
«Pepsi onAa Tex, KTo monog
MbICAMUY.



e buying starts to get to you,

ef
mile on 5. our I'ar‘P with the: rMI refreshing taste in a glass of Coke.
ars Coca-Cola has brightened the holiday season better than any oth.ar soft dii
i That's one reason they call it th al thing.




Coca-Cola.

JTO NO-HacCToALEeMY

It's the real thing

PeknamHoe areHtctBo McCann-Erickson, 1970

Ytobbl He TepAaTb NnpepcTBo, Coca-Cola BbicTpanBana
NNHWIO 3aLUKWTbI, MONOXKUB B OCHOBY... NAepCTBO. Peknama
NOCTYNMpPOBana, uto «Koka» — «3TO No-HacToALEMY».

B 3Tom 6bIn M ynpeKk MHOro4YncneHHbIM MMUTaUUNAM,
n OTBET 3ne|7|memy Bpary «[lencm» c ee mMonoabiM nokoJe-
HueM. «Koka» — €ANHCTBEHHAA, YHKAJIbHAA, NPOBEPEHHAA
BpemMeHeEM N nobrmas BCceMu.

Maen BeuyHbIX LeHHOCTeN BONNOTUANCL B ponuke «Ha
xonme» («Hilltop»). Monoable noan n3 pasHbiX CTPaH B Ha-
LIMOHabHbIX KOCTIOMaxX CTOAT Ha BepLUMHE XONIMa U MOKT O
no6BY KO BCEM NIOAAM Ha 3emMiie, O TOM, KaK XOUeTcs Harmo-
UTb BeCb mup «Konomy.

Xouy nocmpoums gcemy mupy 0oM u 06cmasume e2o ¢ /10608610
Xouy pacmume a6/104Hble Oepegbs, Me008bIX N4es

U 6es10Kpblisbix 2051y6ed,
Xouy, umobebi 8ecb Mup nes emecme co MHou,
Xouy yeocmume mup «Koka-Kosoti» u nodpyume ecex itoded,
3mo no-HacmosAwemy.
«KoKa» — mo, 4mo Hy>XHO MUpy ce200HH.
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Id like to buy the world a home and furnish it with love,

Grow apple trees and honey bees, and snow white turtle doves.
I'd like to teach the world to sing in perfect harmony,

Id like to buy the world a Coke and keep it company.

It’s the real thing, Coke is what the world wants today.

B EBpone ponuk BcTpeTunn npoxnagHo. Ho nocne 3a-
nycka peknambol B CLUA komnaHuio 3aBanunu nNUCbMamm
6narofapHocTu. Jlioan 6binn cornacHbl, UTo «Koka — To,
UTO HY>KHO MUpPY cerofHA». Ha camom pene mupy Hy»HO
6blI0 HEMHOTO CTabunbHOCTU. Heypaua Bo BbeTHame, wat-
Koe paBHoBecue B roHke ¢ CCCP BbiIMOTanu amepukaHckoe
06u1ecTBo. OHO XOTENI0 MMpPA BO BCEM MUPE, HAAEXHOCTH,
rapaHTuii cyactnveoro 6yayuiero. MNoTpebutenu ¢ pago-
CTbio NpUHMMany «KoKy» Kak CUMBOJT CTabubHOCTW. MNecHs
0 ApYy*6e BCcex HapOAOB, KOTOPYIO NeNiv MOAPOCTKM Pa3HbIX
HaluMoHanbHocTel 13 Konnektuea First United Chorus of the
World, ctana xutom.

3aTparumBas cepbesHble TeMbl FyMaHM3Ma U BCeNEHCKOM
o6y, «Koka» AnctaHumpoBanachk oT «[lencmy». NokKa «noKo-
neHne lMNencn» pa3BneKkaeTcsa Ha KannPpoOPHUNCKUX NAsKaXx,
notpebutenu «Koka-Konbl» JymaloT 0 MMPOBbLIX Npobrnemax
N BeuyHblX BOMpocax. A camu MOTpedbuTenun, oKasbliBaeTcs,
BOBCE He NMeHCoHepbl — Ha XoniMe «KoKy» MbloT monofble
IOHOWM U AeBYWKW. [IpOCTO OHM CNOKOWHee, B3pocsiee 1
HaBepHsAKa yMHee, Yyem 6e33ab0THble TUHENAXKepbl U3 pe-
Knambl «[lencwmy. NMpmnxognnock N1 Bam 3ameyaTb, Kak MOJO-
Ible oAy NoAYepKHYTO AenaloT Bbibop B nonb3y «Konbiy,
nosaras, YTto 3To NpU3HaK 3penoctun?

UYTo WHTEpecHO, CHayana MnecHw MNaHUpPoBann Kpy-
TUTb TONIbKO MO paano. My3blKasnibHas pekama rasupoBku
BCerga urpasna Ha paguo, u 31o Bcerga pabotano! MNoatomy
6bina 3anuncaHa Bepcusi B ctuie Gonk-nomn, B MCNOSIHEHUN
Mg Mpaxem u rpynnbl New Seekers.
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CrapToBaB B paano-adupe, KamnaHUAa NpoBannnach.
Jliogm He NpUCATYLIMBaNMNCh K TEKCTY NeceH No paguno, UM Hy-
XeH 6b1 oH anA OyaHuuHbIX den. MNopa3nTb cnywartenen
NNPUKON Ha 3N06Yy AHA He MoNyYMNoch. PeknamHbIN ponuk
CMac KamnaHuio 1 CTa Ky/ibTOBbIM, HO HeyAayHasA nepsas
nonbITKa NoKasana, Kakyto cuiy Bo3aencTena obpeno Tene-
BVAEHWE MO CPaBHEHWIO C APYTUMN Meana.

Matepuanb! no Teme Ha caiite:

[IpUHTbI peknamHol KamnaHU «3T0 N0 HACTOALLEMY»
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Kommepueckuit ponuk
MOXXEeT HANOMHUTb IIOAAM
0 BeYHbIX LIeHHOCTAX

U cpenatb NpoAYKT UxX
CUMBOJIOM.


http://advertera.pro/staraya-reklama-koka-kolyi-70-e-godyi/

OpuriHanbHbIA ponuk
«Ha xonme» ¢ yyactuem
MONOAEX I 13 Pa3HbIX CTPaH

(moTpeTb OHNalH:
Youtube
Rutube

PoxpecTBeHcKas Bepcus
NECHM 1 PONIMKA

(moTpeTb OHNaIiH:
Youtube
Rutube

«Ha xonme» 20 neT cnyctA

(moTpeTb OHNAIiH:
Youtube
Rutube


https://www.youtube.com/watch?v=k_jbyFJkt1U
http://rutube.ru/video/78fb058dbb116f1cd18ab80fa84601ed/
https://www.youtube.com/watch?v=sjUjh2U3Cn8
http://rutube.ru/video/798a2d6d5b61dd7a7e8d450fff76be5a/
http://www.youtube.com/watch?v=gZFCfl0QcYI
http://rutube.ru/video/d7947b84c56d67e039a57c7a7ae53e07/

- +
Real life calls for real taste.
Its me real thl ng. For the taste of vour life—it's Coca-Col
c Hereand

I/I306pa>4<eHVIe HanunTtka N HW4Yero nniiHero.
Bbl 1 camu npeKpacHO 3HaeTe, YTO Takoe
«Kona» 1 4to oHa onuueTBopseT,

roOBOpPWUT 3Ta NIaKOHUYHaA peKnama.



UNdoit

PrEnY S

UNdo it and break the
standard cola routine.

UNdo it with food and free
those locked in tastes.

UNdo your market like it's
never been done before, by
telling people everywhere
it's time to UNdo it all

with ZUP" The Uncola;




7 UP.

He-Kona

The Uncola
J. Walter Thompson, 1968

7up pep)kan Hebonbluylo A0S0 Ha PbIHKE, N B KOHLE
60-x KOMMaHWA pelunsna BAOXKUTbCA B peKknamy. AreHTCTBO
J. Walter Thompson Bbibpano 6e3ownboUHyt0 cTpaTeruio.
OHun BcnomHunn HenmoboBb lprrra K opexam Konbl 1 npes-
NOXWUN NMpoAaBaTb He MPOCTO rasMpoBKY C LUTPYCOBbIM
BKYCOM, a anbtepHaTuBy «Koke» n «[lencu». <He-kony».

WHorpa otnuume camo no cebe — yxe NpenmMyLLecTBO.
Otnnume 7up 6bINO ACHO Kak 60Xun aeHb. MNo3muyma Tpe-
Tbero BapuaHTa cMmnaTuyHa notpebutenam. Tenepb y HUX
6bla BO3MOXHOCTb NOMPOOOBATb UTO-TO CBEXKEHbKOE U
YCTPOUTb [BYM Fa3supoOBaHHbIM rMraHTam HebonbLIoN Nny-
HbI GYHT.

B peknaMHoOM ponuke YepHOKOXMI akTep Oxodpun Xon-
nep (Geoffrey Holder) B konoHnanbHOM HTEpbepe CpaBHMBaN
opexu Kombl C opexamu He-Konbl. B ofgHoOW pyke OH pep»an
nnoabl 60MBUINCKOrO AepeBa, a B APYron — nalim 1 IMMOH:
«Kak BuauTe, opexu He-kosbl nyuwe. OHM 6onblue, couHee,
npocto uygo! Mbl fienaem n3 HUX He-Kony — 7up».

B KoHue Xongep 3apasvTenbHO cmeAnca. 3TOT CMmeX
cTan GUPMeHHbIM AnA Tenlepeknambl 7up. Xongep UCMNoNHAN
ero B ponukax gaxe 10 net cnycrta, Korga 7up pekinammpo-
BaJl yKe He «aHTUKOJY», a ra3npoBKY 6e3 koperHa.
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61 mecTo B peitTUHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



Nopam Hpasutca, Bnpouem, 310 661710 NoTOM. A B 70-€ TONbKO 3a NepBbIi
Korpa yHuxectb  rop Uncola-kamnaHum npogau 7up yBennmumnmnco Ha 56% .
Bbi6op. Mpoaykt, | BCe 3TO GbINU NOOUTENN FAa3UPOBKN, KOTOPLIX KOMMAHMWA

KoTopblii npegnaraer  otobpanay ruraHTos «encm» n «Kokmx!

UM pagnKanbHyio

anbTepHaTuBY, 04eHb
npuBneKareneH.

Matepuanb! no Teme Ha caiite:

MﬂﬂlO(Tpal_.lVIVI U3BECTHbIX XYA0XHUKOB AN1A Jup
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http://advertera.pro/kreativnaya-reklama-7up

[TepBblit posnk npo opexu
He-Konbl

CmoTpeTb OHNaIiH:
Youtube
Rutube

[xodpu Xonpep cpaBHUBaeT
apoMaTtbl Kofbl 1 He-Kofbl

(moTpeTb OHNAIiH:
Youtube
Rutube

7up — eMHCTBEHHAsA
ra3upoBka 6e3 kodenHa,
KOTOpY0 He BpefiHO aBaTb
LeTAM

CmoTpeTb OHNaiiH:
Youtube
Rutube


https://www.youtube.com/watch?v=8M8Ew8Uoiew
http://rutube.ru/video/6edf1cbb148c4495d57e8c4e7aaa6b33/
https://www.youtube.com/watch?v=MDJSQzFiZ0g
http://rutube.ru/video/d17db3bf264d385d03cf4b079dedeec4/
https://www.youtube.com/watch?v=epmBOBFPWjI
http://rutube.ru/video/bcd9cf7a304fde0f52b214866e83d64d/

A hotdog and...

Why not?

It’s the greatest
unnovation
since the biun).

Peknama npegnaraetr nonomatb
CTaHAapTbl M MOCTYNWUTb MO-HOBOMY:
BMeCTO NPUBbIYHON «Konbl»

B3ATb He-Kony.

Y Koka-Konbl 6bi11 GrpMEHHbIN
CTaKaH (TOT cambli, YTO
NOABAANCA Ha PeK/laMHbIX
= o6baBneHusx «lt’s the real
thing»). Npoussogutenn 7U
The UN Contested Wlnner epesepHyM STOT CTaKal
(Nothing else had an Best Direct Consumor

UMNside chance) Premium for 1973 by the
Mationa! Premium Sales

C HOT Ha rosoBy — MOyYMsIach
KOHLENTyasibHasA eMKOCTb
[LNA HEe-KOJIbl.

The Uncola™ Unside
Down Glass — chosen




DON'T RE LEFT OUT IN THE COLA

B koHue 60-x
cTapToBana
ncmxopenuyeckas
peKknaMHaa KamnaHua
anAa «He-konbi».
[un3aiiH neyaTtHomn

1 Hapy>XHOWN peKiambl
paspabaTtbiBanmn
N3BECTHble
>KypHasnbHble
nAnCTpaTopbI

Tex nert.

MwunToH Mewnsep
(MiltonGlaser),
npuaymasLmnm
V3BECTHYI 3Mbniemy
«l love NY»,

co3gan gna 7up
nnnocTpaunio «He
notepanca B Kone».



1970 - 1984



BonHa 6yprepos

B cepeauHe Beka dacTdyn uU3MeHWN amMepUKaHCKUN
o6LwenunT. Bce Hauanocb ¢ 6patbeB MakgoHasba, KoTopble
nepBbIM/ Havyany NpofaBaTb GppPaHLLIM3bl Ha OTKPbITHE pe-
CTOpaHoB nop csoer mapkon. OpaHwm3a o3Havana opu-
HaKOBOE MeHI0 BO BCEX 3aBefeHuAX, eAuHble CTaHAapThl
rOTOBKM 1 06CyKMBaHWA. JTlogam HpaBuoch, YTo B lo6oM
ropoge CeBepHol AMepurKn oHu nonyyaT oT «MakgoHanac»
TO, UTO OXKUJAIOT.

3Ty cxeMy nepeHAnu Apyrvne 3aBefileHUA: MO Bceil
CcTpaHe no ¢paHwWM3e CTany OTKPbIBAaTbCA 3aKYCOUHble C
6yprepamu (Burger King n Wendy’s), MekcMKaHcKon efom
(Taco Bell), cangsnuamu (Subway), nuuuen (Pizza Hut).

O6cTaHOBKa Ha pblHKe ¢acT-dpyaa Hakananacb. «Mak-
JOHanNAC» COXpaHAn NNAepCcTBO, HO LYCTPble KOHKYPEHTbI
CTPEeMWINCb OTXBATUTb CBOM KYCOK. KaK 1 B «ra3npoBaHHOM
BOWHE», GUTBbI BENIUCb He TONIbKO Ha YPOBHE pPeK/iaMHbIX
PONMKOB: ceT pa3pabaTbiBany HOBble NPOAYKTbI, pe3anu
LieHbl, OTKpPbIBanu Bce 6onblue 1 60nblie TOProBbIX TOYUEK.

B 1970-e ®epepanbHas Toprosas Komuccna CLUA pas-
BA3asa NPOTMBHMKaM PYKU, KOrga paspelunna cpaBHMBaTb
peknamupyemblin NMPOAYKT C KOHKPETHbIMU TOProBbIMU
Mapkamu. lMpeagnonaranocb, YTO CpaBHUTENbHAA peKnama
YCUANT KOHKYPEHLMIO, @ 3TO 3aCTaBUT KOMMaHUN YNyuLlWnTb
KauecTBO U CHU3WTb LeHbl. Burger King n Wendy's Tonbko
3TOro 1 XJanu: Tenepb OHU Mornn HaHocutb McDonald'’s
npAMble yaapbl, Aenan 4ep3Kyto, CKaHAabHY0 peknamy.
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McDonald’s.

CQFO,EI,HH Bbl 3aCNYKNJTN OTAODbIX

You deserve a break today
PeknamHoe areHTcTBo Needham,
Harper & Steers, 1971

«30M10Tble apKu» (Takoe NPo3BULLE CETb NOyYusa 3a An-
3aliH pecTopaHoB 1 $popMy GYKBbI «M» Ha TOroTMME) C CAMOTO
Hayana yauBuaM amepurkaHLEB YPOBHEM CEPBUCA: YNCTbIe pe-
CTOPaHYMK, NPVBET/IVBbLIN NepCoHarl, byprepbl OANHAKOBOTO
KauecTBa M O4YeHb, oUeHb bbicTpoe obcnyxmBaHue. [lo atoro
HUKTO He MpogaBan OyNiku C KOTieTamu Tak, Kak 6paTtba Mak-
JoHanbg. B 70-x «<MakgoHanac» Obln 6€30roBOpPOYHbIM Ninae-
pPOM No YacTy rambyprepos. bavkanwme KOHKYpeHTbl Burger
King n Wendy's geprkanv M1u3epHyto JOS0 pbIHKa.

Ho y «<MakgoHangc» Ha ropusoHTe nosBuiacb npo-
6nema pocta cetn B CLUA: BOT-BOT, 1 paclumpsTbcs bypeT
HeKypaa, pa3Be TO/IbKO pa3MeLlaTb pecTopaHbl OAVH Ha Apy-
rom. MosTomy ceTb cTpemunacb pacwmputb 6usHec, 3a3bl-
Bas HOBbIX MOKynaTenen.

Kopnopauus no3nymoHmpoBana pecTopaHbl Kak MeCTO
[J1A OTAbIXA BCEWN CEMbEN, Y Y MHOTVX aMepPVKaHLieB BOLUN
B NMPVBbIYKY CEMeNHble Tpanesbl B «MaKaoHangc» B BbIXOA-
Holi fieHb. CTpaTery KOMMNaHUY Nogymasu, uTo Ntognm MoryT
ecTb Oyprepbl B NATb pa3 valle, ecnu ybegntb UX nNpuxo-
AnTb no 6yaHam! Peknama cTana pacckasblBaTb, UTO OTAbIX B
«MaKaoHanac» MOXHoO nodaputb cebe B Nt060N AeHb.
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5 mecTo B peiiTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age

1 mMecTo B peiiTuHre
NYYLINX peKNnamMHbIX
MXMHINOB BeKa no Bepcum
Advertising Age



AreHtctBo Needham, Harper & Steers pa3spaboTtano
PONUK, B KOTOPOM YrblbumBble pebaTta us «MakgoHanac» ao
bnecka YNCTAT pecTopaH, NpeXae Yem OTKPbITb ero s no-
ceTuTenein. OHM NPUTAHLIOBLIBAIOT 1 PacMeBatoT:

Mpex0de yem omKpbims 8am 0sepu,
Mol Ha4ucmum nosn 0o biecka.

A Ko20a oH 3acsepkaem,

Mol ewye paz noesmopum.

3Haeme, ymo 3mo 3Hayum?

Ymo 8 «MakdoHanoc » ece20a 4ucmo!
Ce200H# 8bl 3aC/YXXUSIU OMOBbIX,
Mpuxooume Kk Ham 8 «MakOoHanoc»!

Before you open the door...

Put a shine on the floor!

When we've finished with that...

Start it over again!

Tell what does it mean?

At McDonald’s it's clean!

You deserve a break today!

So get up and get away!

To McDonald'’s! McDonald’s! McDonald’s!

CnoraH He ciy4yaliHO FOBOPUT MMEHHO O 3aC/y>XEHHOM
OTAbIxe — TaK lo6O BU3NT B peCTOpaH CeTV NpeBpaLlaeTca
B MaJieHbKYI0 PaloCTb, Harpagy, KOTOPOW YeNoBEK 3axoueT
ceb6a nobanosaTb. CeTb paccunTbiBana, YTo NIOAN YBUAAT B
«MakpoHangc» camblil MPOCTON cnocob oTAOXHYTb. Toraa
B OyZiHME OHWN OHK OyAYyT NPUXOAUTb B 3aKYCOYHYIO, YTOODI
rnepeBecTu fyx nocne TPyAOBOW CMeHbI, a B BbIXOAHbIE OT-
npasaTca ecTb pacT-dya, YTobbl HE FOTOBUTL AOMA.
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PeknamHblii ponuk
«CerofiHA Bbl 3acyXuu
OT/bIX»

(moTpeTb OHNalH:

Youtube
Rutube

Televisionarchives

g 'cpolf.‘

sptusid BLEVICH JYETEN

OfAvH 13 NepBbIX pecTopaHoB
«MakpgoHangc».
LWraT nnnHownc, cHuMok 60-x roaos.


https://www.youtube.com/watch?v=0p41kZgYznM
http://rutube.ru/video/29a45093ffa085784057b1464af08085/

ToBap MoXHo cfenatb
npuUBneKaTenbHee,

eC/1 NoMoYb IIAAM
pa3rnAfeTb B HeM HeYTo
6onbliee — Gonblue
YAOBONbCTBYUSA, Gonblue
pagoctu. Mocewsenne
pecTopaHa KaK Harpaga,
KaK UCNONIHeHne NpUXoTy
ropaszo npusTHee, yem
NpocTo yToneHue ronopa.

Peknama npepnarana cnacatbCsa nofg «30/10TbIMK ap-
Kamu» OT BbITOBbIX 1 pabounx 3aboT, ybexpan: B «Makpo-
Hanac» Bbl BCErAa MOXeTe pacc/iabutbes, a Mbl nopaboTaem
— 1 HAKOPMWM, U HaBefeM ymncToTy. iges o Tom, uTo B pe-
CTOpaHax BCe rOTOBbI fenaTb 3a NOKynaTens, Halua pa3Bu-
The B peKnamHbix KamnaHusax «Mbl rotoBum ansa sac» («We
cook it all for you») n «Bce 310 mbl flenaem ansa sac» («We do
it all for you»), koTopble 6binu 3anyLieHbl B cepefiiHe 70-x. A
elle MMEHHO Ha 3Ty ugeto obpaTuna BHUMaHue cetb «byp-
rep KuHr», Korga ctana BbICTparBaTh YHUKaNbHOCTb 6peHpaa
1 NPOTMBONOCTaBMATb CBOU pecTopaHbl «MakaoHaNAcy».

Matepuanb! no Teme Ha caiite:

Kro eue konkypupoBan ¢ McDonald's: peknama dact-gynos
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http://advertera.pro/retro-reklama-fast-fuda-i-restoranov/

YOU DESERVE
A Bngnu TODAY.

v
¥

e

. |
—a RE
77 Sogetupandgetaway to | McDonald's
i 65 L] H-

«OHa 3acny»Kuna oTablX CErogHA» — peKnama
npepanaraeT ocBO6OANTL XKeHy OT JoMallHeln
FOTOBKM U MOYXMNHATb efon 13 «MakgoHangc».






Burger King.

Bce no-Bawemy

Have it your way
PeknamHoe areHTcTtBO BBDO, 1974

Burger King He nocnesan 3a ruraHtom: B 1974 rogy y Kom-
naHuy 6110 Bcero 4% pbiHKa. Heobxoaymo 6bio npuaymat,
YTO «JOM BOMMepPa» MOXET NPEeAJSIOKNTb MOKYMNaTeNAM Takoro,
Yero He HaWiTV Mof «30/0TbIMW apkamuy. [flaBHble OTANYMA
6binM B NpoLiecce NpUroToeneHmns Oyprepos.

B «MakgoHanac» nx rotoBuav NapTUAMK: Ha CKOBOpOAY
BblKnagbiBanu 12 KOTNET, U B OQHO U TO e BPema AI0XMNHA
«BburmakoB» BbiCTaBnAMack 4sis npoaaxu. B Burger King pabo-
Tan KOHBerep: KOT/IETbl »apUincb Ha peLleTKe OAHa 3a Apy-
rou, byprepbl 13 HUX cobupanuce no ouepeau. Tak Burger King
MOT fieniaTb Oyprepbl CneLuanbHO A8 KaXKAoro KnveHTa. Ecnm
roKynatesib Npocui obonTnce 6e3 canata, 3TO He TOPMO3UIIO
pabounii NPoLIeCC — COTPYAHNK, Kak OObIUHO, >Kapui KOT/IETY,
cobupan BCe UHIPeAMEHTbI 1 MPOCTO OCTABIAS B CTOPOHE J1a-
TyK. 9TM Burger King otnmuanca ot McDonald’s, rae Bce 6yp-
repbl FOTOBUNCb OAVMHAKOBbIMU, @ pabounii Npouecc He 6bin
paccumnTaH Ha ocobble 3aKasbl.

Ha stom pasnuumm Burger King noctpoun cBon nMmngx,
3anycTuB B 1974 rogy kamnaHwuio «<Have It Your Way». B peknam-
HbIX PONMKaX NOCETUTENW MPUXOANIN B 3aKYCOUHYIO 1 POOKO
CrpaLnBanyi, MOryT S OHU MONYYNTb «BOMNepP» 6e3 nyKa, nnm
C AiBOVHbIM CbIPOM, UMK 3aKa3aTb H6onblue KeTuyna.
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24 mecTo B peiiTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



YnblbunBblie oc|>|/|u,|/|a HTKW 3aneBajin:

bes ozypuyos, 6e3 canama,

Ocobvle 3akazel Hac mosbKo padyrom!

nasHoe, Ymobbl 8am NOHPABUJIOCE.

Ceexuti «kgonnep» ¢ komsemou Ha epuJie

C Ha4uHKoU, Kakyto 86l noxesnaeme,

Bce no-sawemy, sce kak eam Hpasumcs 8 Burger King

Hold the pickles, hold the lettuce;

special orders don’t upset us.

All we ask is that you let us serve it your way...
We can serve your broiled beef Whopper
fresh with everything on topper.

Anyway you think is proper;

have it your way in Burger King

MecHW c NPMANNYMBBLIM MOTVBOM ObIN AENCTBEHHBIM
peknamHbim npuemom McDonald’s, n Burger King pewun
nobunTb KOHKypeHTa Ha 3Tom nose. «Have It Your Way» cTana
nonynapHow, a obellaHne caenatb «BCe No-Ballemy» 6bii0
[OCTaTOYHO 3aMaH4MBbIM, YTOObI NlOAN OTNPaBUAUCH 3a
«Bonnepamm».

«MakgoHanfc» He Mor NPeasoKnUTb TOro Xe: NHANBK-
AyanbHble 3aKa3bl COMBany OTNa)eHHbIN NPOLLeCC FOTOBKN.
KamnaHua «Have It Your Way» yeTko pa3gennna KOHKypeH-
TOB: «MakAoHanAc» «roTOBUT BCe ANA BaC» — He AymanTe,
He fenainTe, NPOCTO OTAbIXanTe. A XoTUTe MHAVBUAYANbHO-
CTV 1 ABOWHOrO Cbipy — Bam B Burger King.

B panbHenwnx kamnaHuax Burger King npogonxuna
HacTynneHue. B 80-x OHV 06bACHANN, YTO UX KOTNETbI-FPUIb
BKYCHee, UeM >KapeHHble Ha ckoBopoge KotneTbl B Wendy's
1 McDonald’s. KoHKypeHTbl oTpearmpoBanu Uckamm, KoTo-
pble TONIbKO yBennuuBanu uHtepec nyonuku k Burger King.
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AmepuKaHcKkas cembA
3aKa3blBaeT OANH «BOMMEP»
6€3 0rypLIoB 1 3eN1eHN 1 OANH
C AONONHUTENbHBIM
KeTuynom

(moTpeTb OHNaNH:
Youtube
Rutube

Y HecroBopuvmBoro
pemoHTHuKa 1 Burger King
pa3Hble NoAXoAb

(moTpeTb OHNaliH:
Youtube
Rutube

«Have it your way»

B APKOM MCNONHEHNM
adpoamepuKaHcKoro
TPUO KaccmpLu

(moTpeTb OHNalH:
Youtube
Rutube


https://www.youtube.com/watch?v=PcOihrBx4Zg
http://rutube.ru/video/a4e36eddc02f5088205198756c290d69/
https://www.youtube.com/watch?v=q87n0FxOtR0
http://rutube.ru/video/7f4f463e2b8850411cf27d34e8cfd243/
https://www.youtube.com/watch?v=WoJNBfJXJzY
http://rutube.ru/video/ab512e738e16ddfb3df9b93219816855/

Jliopm LeHAT HoBble
BO3MOXHOCTH, laXKe Te,

0 KOTOPbIX OHM HUKOTAQ
He 3aiyMbIBanucb U B
KOTOPbIX He HYXAANUCb.
MpopaykKT, KoTopblit
obewaet um yyTb Gonbiue
BNacTU U cBo6oabl,
npuBneKartenbHee
OCTaNbHbIX.

' Digital Termpapers

2 Fastfood Facts Report

MenegxmeHT Wendy's Bbi3Ban Burger King Ha ny6nuu-
HYl0 Jeryctaumio, Ho MacTepa «BOMMEepPOB» MPOUrHOPMPO-
Basiv NpurnaLieHue.

3atem Burger King 3asBun, uyto «Bonnep» cobupatoT
Cpa3y nocsie 3akasa, MO3TOMY KOTNeTa BCerga ropsAvas, a
OBOLLM BCErAa XOnofHble — B 3TOM OCOOEHHOE YAOBOJIb-
ctBue! B otBet McDonald's pasgenun 6yprep Ha gBe no-
NOBVIHBI 11 Pa3fioXuS B B KOPOOKM, UYTOObI MOKynaTenu
caM/ COeAUVHANU ropAaYne WHIPEAMNEHTbl C XONOAHbIMU.
MpogykT Ha3biBanca McDLT, HO OH He cmor nobuTb «BOM-
nep», Kak oXXnganoco. [locne HECKONbKNX HeydauHbIX 3any-
ckoB, McDonald’s HakoHel co3pganu ycnewHbin «whopper
stopper» — orpomHbiin caHaBKY Big N’ Tasty (B Poccum —
Big Tasty), kOTOpbIi CTan anbTePHATMBOW TPaAULMOHHO
60MbLLIVM «BOMMEepPam».

YcnewHasa cTpaterna u Apkasa peknama Burger King Ha-
Hecnn ypoH lonnady, n Bot McDonald's yxe npuxogutca
rHaTbCA 3a pacTyLen NONYNAPHOCTbIO «BOMMNEPOB». «30M10-
Tble apKW» HUKOTrda He TepAanu NaepcCTBa, HO NPaBUIIbHbIN
Kypc nomor Burger King ysennuntb gosnto Ha pbiHKe g0 8.3%
K 1985 rogy'.

Matepuanb! no Teme Ha caiite:

Burger King atakyet McDonald’s u Wendy’s B peknamHbix ponukax
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http://www.digitaltermpapers.com/a11676.htm
http://fastfoodmarketing.org/media
http://advertera.pro/reklamnyie-roliki-burger-king-protiv-makdonalds/

WHOPPER,
THAT'S A

«nynbi «<Bonnep», 3T0 KOpobKa Ana
«bur-Maka». Peknama nogwyuvsaet
Haj pasmepom rambyprepa y rnaBHOro
KOHKypeHTa Burger King.
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«BonepetTa»
Ana (ynep-Kybka

(moTpeTb OHNAIiH:
Youtube
Rutube

«BonepetTa»
0 ABOIHOM Cblpe

(moTpeTb OHNalH:
Youtube
Rutube

«BonepetTa»
Mpo A0NOAHUTENbHbIIA
MalioHe3

(moTpeTb OHNalH:
Youtube
Rutube


https://www.youtube.com/watch?v=qdEsXpwg_UY
http://rutube.ru/video/75951d2ea2c77016c31e1e8acf2a727f/
https://www.youtube.com/watch?v=0Fh--a0UxgQ
http://rutube.ru/video/d3000dd402d890357c2913b309f84a49/
https://www.youtube.com/watch?v=bLhjD3D6u3U
http://rutube.ru/video/fe6cf3edebf42d597cd395697492b0e8/




Wendy'’s.

[ne mAaco?

Where's the beef?
PeknamHoe areHTCTBO
Dancer-Fitzgerald-Sample, 1984

B peknamHbIx ponukax 3a byprepamu B Wendy's npu-
xoaunn orofnofaslune oducHble PaboTHUMKM U AOopoAHbIe
TeTyWwKN. HuKakux KioyHOB, NeCHOMNEHN U CeMelHbIX obe-
[0B Mo BbIxoaHbIM. Wendy’s cTanu 3aBefeHnAMN SiA TeX, KTO
XOYET B CMOKOWMHOW 06CTaHOBKE CbeCTb OMPOMHbIN Byprep ¢
cepbesHol nopuunen maca. CrtaBka Ha B3pOCJy0 ayauToOpuio
nomorna Wendy's npuenekatb TeX, KTo rotoB 60sbLue NnaTutb
3a JOOPOTHble KOTNIETbI. BCckope Mo MpubbIbHOCTU OAHON
Toukn Wendy'’s o6orHanu Burger King.

MolyHbIM opy>kuem B 6opbbe 3a ayauTopuio B3POCbIX
MSICOenoB CcTaNl ponuk «bynka ¢ Takom» («Fluffy Buny). B Hem
TPW NOXWJble NOAPYrY B 3aKYCOUHOM 03afilaye€HHO CMOTPENn
Ha KyMJIeHHbI rambyprep — OrpoMHas Gy/Ka 1 HUYTOXHBIIA
Kycouek KotneTbl. OfHa 13 6abyLieK B UCMONHEHNN aKTPUChI
Knapeol Mennep (Clara Peller) HaurHana ctyyaTb No npunaBky u
rpo3Ho BonpowaTh: «[ae MAco?!» 3aTem Ha SKpaHe NoABNANachb
KapTuHKa rambyprepa Wendy's ¢ ¢pupMeHHON KBagpaTHOW
KOTNIETOW, U ANKTOP PaccKasblBaJl, YTO TYT-TO FOBAAVHbI BCEraa
LOCTaTOYHO.

flpocTHas NeHcroHepKa obasna Bcex. [lpyroi ponuk no-
Ka3blBaJl, KaK OHa C TOBapKaMu 3BOHUT MeHe»Kepy ceTu U Tpe-
6yeT 06BACHNTD, KyAia MOAeBanoch MsCO.
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10 mecTo B peiiTuHre
NYYLINX CNOTAHOB BeKa No
Bepcum Advertising Age

47 mecTo B peilTUHre
NYYLINX peKNnamMHbIX
KamnaHwii BeKa no Bepcum
Advertising Age



MpusnekatenbHble
npeanoXeHns ropasao
nyywe pa6otaiot B
6necrawei nogaue.
Co6CTBEHHO, 3TO M eCTb
CyTb peKnambi.

! Film Threat

B cnepytoulem Bbinycke Knapa nnxauuna Ha aBTomobuie,
3ae3)aria B 3aKYCOUHYIO C XeNToWM apKon y Bxoda (Hamek Ha
McDonald’s), notom B «Home of Big Bun» (xgom 6onbLioi
6ynku» — ykon Burger King), n Bclogy rHeBHO peBena «fae
MACO?!».

CrapyluKa 1 ee KOpoHHasa ¢pa3sa OblM HEMMOBEPHO MO-
nynapHbl. B 81 rog Knapa MNennep npespatunacb B HAPOZHYIO
NobrMULLY 1 YacTyio rocTbio Ha Tenetoy. CnoraH cTan XMToMm:
NOABUMMCH NAPOAUN, MOAPaXKaHVA 1 faXke MaKn C HAANMUCbIO
«Where's the beef?». Bckope ¢pasy ctanu ncnonb3osatb B
obuxope Bceraa, Korga Hy»KHO YKasaTb Ha OTCYTCTBME CMbICIIa,
BbIrofbl (aHanor pycckoro «B uem conb?»). B npensbi6opHbIx
pebatax gpemokpat Yontep MoHgewnn (Walter Mondale) 3assun
onnoHeHTy lappu XapTty (Gary Hart): «Korga s cnbiwy o Bawmx
HOBbIX UAEAX, A BCIOMUHAIO Ty pPeKiamy: rae e MAco?».

KoHeuHo, B 3TOW MCTOPUN «MACO» — He B FeHranbHOM
nosuymoHnposaHum Wendy's. UM npocto oyeHb noBe3no ¢
aKTepcKkum coctaBom. Byab Ha mecTe Knapbl Apyras cTapyLuka,
BO3MOKHO, Mbl MMenin Obl ceilyac HEMOoXoM peknamHbIA Po-
NWK, OTPakaloLMiA rPaMOTHO BbICTPOEHHYto cTpaTeruio. Ho
6narofapA Knape a1o wepesp.

B ron ctaprta peknamHoln KamnaHuu npogaxu Wendy’s
BblpociM Ha 31% .

Matepuanb! no Teme Ha caiite:

[lo6pbiii tomop B ponukax Wendy's
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http://www.filmthreat.com/features/46485/
http://advertera.pro/yumor-v-reklame-wendy-s-samyie-smeshnyie-roliki-o-burgerah/

B nepom ponuke cepum
Knapa c ToBapkamu
00HapYXMBaIOT HEXBATKY
mAca B byprepe

(moTpeTb OHNAIiH:
Youtube
Rutube

Knapa myyaeT meHegxepa
3aKYCOUHOIA o TenedoHy

(moTpeTb OHNalH:
Youtube
Rutube

Knapa nuxaunt

Ha aBTomo6une

B MoucKax byprepos

C A0CTATOYHON NopLmeil MAca

(moTpeTb OHNalH:
Youtube
Rutube


https://www.youtube.com/watch?v=sMWeHQSdu0M
http://rutube.ru/video/5281686ec2d7bce818edab53a6cfa0a5/
https://www.youtube.com/watch?v=htGMYYf1v3k
http://rutube.ru/video/6bb02ebaad16f1498d6d3883e76d980c/
https://www.youtube.com/watch?v=Gp2LOjBAd74
http://rutube.ru/video/b57269adc66a64b7aa20c4ee493084ae/

KomnaHua nocrapanacb
COXPaHUTD B Tefiepekname
tomop 1 0basHue. B Hauane
90-X repoem posMKoB cTan
Xapu3MaThyHblii 0CHOBaTeNb
ceTu [leit Tomac.

(moTpeTb OHNAIiH:
Youtube
Rutube

B mogHom pecTopaHe [leiiB
Tomac cTankuBaeTca ¢ ToM xe
npobnemoii, uto n Knapa - B
6bntoaax NpakTMYECKN HET MACa.

(moTpeTb OHNAIiH:
Youtube
Rutube

Jloub [leitBa, Benau,
MPOAO/IKAET iENI0 0T,
pykoBoAA 6M3HECOM U
CHUMAACH B peKname CeTi.

(moTpeTb OHNaNH:
Youtube
Rutube


http://www.youtube.com/watch?v=vYVdgXjpf10
http://rutube.ru/video/57f06912f9b18604a8b753a3a8b33421/
http://www.youtube.com/watch?v=9eh2ncbtlw4
http://rutube.ru/video/8617eb9197e927a726989aef3931d16b/
http://www.youtube.com/watch?v=k_kE8qAtgcs
http://rutube.ru/video/6a4f4d6e211473039893305146e5b0e8/

«Msco 3pecb» 2012

CMoTpeTb OHNAIMH:
Youtube
Rutube

‘Q: WHEREFE’
THE BEEF?

HOT
JUICY

CHEESEBURGERS
MeyaTHas pPeKnamHaa KamnaHuAa

«fge maco»-2012.



https://www.youtube.com/watch?v=3d1mR3oNlDU
http://rutube.ru/video/0164a95b6f5bbe99169e11af203c203e/

1970 - 1988



NpuBbiKaHNe K NnepemMmeHam

B 70-e skoHoMuKa CLLUA noctpagana us-3a HepTAHOro
KoHdnuKTa. B 1984 oHa ouHynacb 1 Habpana ob6opoTbl. B
1987 pyxHyna — HacTynun YepHbli NOHeAeNbHUK.

B 70-e Ha amepuKaHCKMX npeanpuHumaTtenen AasBuT
WHOCTpPaHHaA KOHKypeHuusa. B 80-e LUtaTbl B aBaHrapge,
yuaT BeCb MM1p OCBavBaTb HOBble TEXHONOIMW N NepCoHanb-
Hble KOMMbIOTEPbI.

B 70-e Tenea¢up HaBoAHUNN OfHOOOPA3HbIE, HA30MIN-
Bble peKNaMHble POJSIMKYK, KOTOpble 3anoMUHANINCL TONbKO
3a CYeT MOCTOAHHbIX NMOKa3oB. B 80-e HauMHaeTcs HoBas
TBOpYECKas peBosiioLus.

Bcem, KTO Mmen OTHOLWIEHME K MacCOBOWN KynbType U
Meava, MpUWNOCb MPUBBLIKHYTb, YTO MepemMeHbl Tenepb
NPOMCXOAAT Bcerga. MeHseTca obpas »KM3HW, MeHATCA
CMW, meHsaeTcA KynbTypa 1 CTUib NoTpebneHuns.

Tam, rae paHblue HeCKONbKO TenlekaHasnoB 0XBaTblBanu
BCe HaceneHue, Tenepb paboTatoT COTHU KabenbHbIX U CryT-
HNKOBbIX KaHaNoB, KaXKAbli CO cBoel ayautopuren. Tam, rae
paHblie XypHasbl C MAIMOHHBIMW TUPaXamy NPUHOCUIN
peknamHoe cooblueHne B Kaxzblii JOM, Terepb macca Te-
MaTUyYeCcKux n3gaHuii. Tam, rge paHblie NPOBOAUNM JOCYT
y TenesKpaHa u Ciywanum paguo, Tenepb UCMNonb3yoT BUAe-
oMarHuTodoHbl 1 NopTaTMBHbIE Nneepbl. Tam, rae paHbLue
peknamopgatenu rotoBbl OblNN TPaTWUTb, OHW Tenepb Tpe-
OYI0T M3MepUTb, NOCUNTATb U OLEHUTb IPPEeKTUBHOCTD —
KPUW3KC HAayuni NxX STOMY.
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Peknamuctam cTano Heo6xoLMMO 13ydaTb CBOIO ayau-
TOPUIO — YTO 3TO 3a JIIOAW, KaKOBbI X UHTepechl. Ana nu-
JepcTBa Ha PbiHKE OHOM peKnamMbl faBHO MaJio — Tenepb
OHa paboTaeT B KOMMIEKCE MAapPKETUHIOBbIX MHCTPYMEHTOB
1 BMECTe C APYrIMA KOMMYHUKALMUAMW KOMMAHUM AOMKHA
Co3[jaBaTb efJMHbIA rapMOHMWYHBI 06pa3.

Bce nogunHeHo obpasy. bpeHJOB CAULWIKOM MHOMO U
pa3nunuaTtb ux Bce TpyaHee. [MogenuTb pbIHOK MoO3BONAeT
TONbKO NO3ULMOHNpPOBaHMe. YTobbl co3faBaTb 60ecnocob-
Hble 6peH/bl, PEKIaMMNCTbl CHOBA MLLYT BAOXHOBEHNUA B UC-
KyccTBe. B 80-e HabupaeT cuny NoCTMOLEPHM3M, U XKYpPHan
Advertising Age 3aaBnseT: «[pageT HoBas TBOpUeCKasn pe-
BONOLINAY.

OpHako, yem 6nuKe K KOHLY CTONeTWA, TeEM MeHblue
NCTOPWI O TOM, Kak OAUH NPUHT yaBowun npogaxu. MHo-
rme KysnbTOBble KamnaHuu BOOOLe Mpu3HaHbl Headpdek-
TUBHBIMU, XOTA KaXyTCA HUYYTb He cnabee, yem peksiama
1920-x. Heyxenun peknama ctana xyxe pabotatb? Yto u3-
MeHU0Ck?

Bo-nepsbix, noTpebutenn. B 70-e amepukaHel, yxe
He NOXOX Ha MpOocCTaka Hayana BeKa, KOTOPbI MOr Hau-
BHO pajfoBaTbCA LBETHbIM KapTWHKaM N 3au4uTbliBaTbCA
ONVHHBIMU peKknaMHbiMK TekcTamu. MoTpebuTtens m3ba-
NOBaH: CIMWKOM MHOro 6peHaoB 6opeTcaA 3a ero BHUMa-
HUe 1 Kolenek.

Bo-BTOpbIX, KOHKYypeHUus. Yem 6onblue UrpokoB Ha
pblHKe, Tem 6osblue GaKTOPOB HYXKHO YuMTbiBaTb. YXe
Henb3A BbIUrpaTb OUTBY OAHUM APKMM 06bABNEHNEM B ra-
3eTe. DTO genaloT Bce. 3anyCTuB reHnanbHyio peknamy, Kom-
MaHVA MOXET NPOoUrpaTb MOTOMY, UTO MOABOAUT TOTUCTHKA,
UM KauyecTBO, UM BOBCE BblOpaH HEMpPaBUbHbLIN BEKTOP
LBUXeHus.
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B-TpeTbux, nsmepeHuve sppexktnsHoctu. C rogamm no-
ABNAeTCA BCe 60JblUe MHCTPYMEHTOB, KOTOPbIe NO3BOSNAIT
OLEHNTb OTAauy OT peKfambl. 3HaUUT, OLWMOKM CTaHOBATCA
3ameTHee. Kpome Toro, ¢opmmpyetcs coobulectso npo-
dbeccnoHanoB, BHYTPU KOTOPOro HaKanivMBaloTCA faHHble
O KaMMaHWAX, AOKYMEHTUPYETCA MWCTOpUA, MNOABNAITCA
ny6nnyHble 06CYXAEHNA N KpUTKKA. bonblue OTKPbITON UH-
dopmaunn, MeHblLe KopnopaTuBHbIX nereHa. O pekname
KOHULa Beka y Hac 6onee TOUHble faHHble, YeM O peKiame
BpemeH AnbbepTa Jlackepa.
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Dannon Yogurt.

[Nonroxuntenn n3s Poccnm

Old People in Russia
Marstellar Inc., CLLIA, 1970-e rr.

B Amepuike MONOKO HMKOrfga He Keacunu. Kucnomonou-
Hble MPOAYKTbI OblIN TPagULMOHHbIMK Ha KaBkase, B bonra-
pun, Tpeuun, Typuny, a BOT aMepuKaHLbl BKyca /orypra He
NOHMMan — KNCJIbliA, HeBbIpasuTenbHbI. B 1940-e rogbl oc-
HOBHbIMUW MOKynaTenamu marasvHumka Dannon Milk Products
B Hblo-Vopke 6binn 6ankaHcKne UMMUIPaHTbI 1 pefKkie B Te
rogbl daHaTbl 340pPOBOro NUTaHuA. B 1947 komnaHua ysenu-
ymna NPoJaXu, Korga Havana fo6aBnATb B NPOLYKTbl Miope
13 KNy6HMKI. Takoil BKyC xuTtenam Hbio-Mopka noHpasuncs.
Crano MOHATHO: HYXHO MpofaBaTb He 3[40pPOBbIA 06pa3s
MVM3HW, @ TAKOMCTBO, YA0BONbCTBME. KOMNaHWA 3ameHmna cno-
raH «To, yto gokTop nponucan» («kDoctors recommend it») Ha
«OTNNYHBIN cnocob NOAKPENUTLCA, BKYCHENLWNI JecepT» (<A
wonderful snack ... a delicious dessert»).

3atem BpemeHa mameHunucb. B 50-e noasunca lam-
nopp Xosep (Gayelord Hauser) ¢ kHuron «Bbirnagetb mo-
nogo, xutb ponro» («Look Younger, Live Longer»), rpe
norypT GpurypupoBan Kak riaBHbli UICTOYHUK MOSIOLOCTH.
B 60-e xunnu BBeNM MOAZY Ha SKOMOTMYHYIO ey, UTO TOXe
CNoco6CTBOBANIO POCTY MOMYAPHOCTM MOJTOYHBIX MPOAYK-
TOB. 3aTeM 06eCNOKOUSIOCh FOCYAAPCTBO: OypHOe pa3BuTUe
dacT-dyna Beno Haumio K OXKUPEHNIO.
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89 mecTo B peiiTuHre
NyYLINX peKNnamMHbIX
KamnaHuii BeKa no Bepcumn
Advertising Age



MpaBMTENbCTBO MPUHANOCH WHBECTMPOBATb B MPO-
naraHfly 3[0poBoro ob6pasa »u3Hu. AMepurKaHLbl Havyanu
6eratb Mo yTpam, MPUCTPACTUIIMCD K a3pobuke 1 obpatuau
BHUMaHWe Ha Aauety. lNoABunucb notpebutenn, Kotopble
MLLYT Ha NMOJKax 3[40POBbIE Y HU3KOKANopUiiHble NPOAYKTbI.

B pe3ynbrate K Hauany 70-x npogaxu Dannon Bbipocan
B NATb pa3. AMeprIKa HAaKOHeL-TO Nnostobuna MorypT, ocTaBa-
NOCb TONbKO NOBUTb BOSHY. M BOT Tenepb komnaHua Dannon
Morna choKycMpoBaTbCA B peKaMe Ha TeMe 3[0pPOBbA U
ponronetus. MNepBble 06BbABNEHVA NOABUINCH B XKypHanax
Time n Newsweek, HO HanbosbLIYIO NOMNYASPHOCTb B PaM-
Kax KaMmnaHnu 3aBoeBan Teneponuk «Jonroxmrenn ns Poc-
C1InY, N3BECTHbIN TakXe Kak «B coseTckom [py3unm».

Ha 3KkpaHe rpy3unHcKme nemnsaxxu 1 ropLbl B HaLOHab-
HbIX KOCTioMax. OHU OKyuuBatloT BUMHOrpag, pyobat aposa,
pasbe3aloT Ha nowagax. InkTop pacckasbiBaeT «ABa yau-
BUTeNbHbIX dakTa npo [pysuio: nogn 3aecb egsT MHOro
norypta u xuyT gonbuwe 100 net». Ponnk 3akaHumBaeTcA
JYWeBHOW CUEHOW C FPY3MHOM U CTapyLIKoOn: «89-neTHum
Barpat Tonarya oueHb nto6ut Dannon. OH cben uesbix aBe
6aHOuKM, 1 ero MaTyLlKa AOBOJIbHAY.

KoHeuHO, B ponuke Bce Henpasga. MimeHa, noasnsto-
Lmeca Ha aKpaHe, 6yaTo 6bl B3ATbI U3 PYCCKUX KHUT HA0OyM:
Temur Vanacha, Kasten Tanya, Shadat Marcholia. Henpaspo-
nopo6eH 1 BO3pacT NepCoHaxel — BCEM MM 3a COTHIO JieT.
Ja n nonynapHocTb norypta B [py3uu, rage He C/bIXMBanu
o Dannon, Toxe nnop ¢aHTasum cueHapuctoB. Ho ponuk
MNMen OrPOMHbIN yCnex.

Bo-nepBbix, 3TO eANHCTBEHHBIN B Te FOfAbl C/lyyall, Koraa
aMeprKaHCKana KOMMaHWA CHANa peknamy Ha Tepputopumn
CCCP. bonee Toro, sto peknama npo CCCP. CrpaHa CoBeToB
B rNa3ax amepurikaHues Obina MOryLeCTBeHHOW, faneKkon 1
3arago4Hoii. Ha 3o nouse MOXHO 6b110 BbIPAcTUTb NtoOYI0
peKknamHyto nereHgy.
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A Befb Ka3anocb, B 70-e notpebutens 3HaeT Bce 1 060
BCEM U HAKOPMUTb €ro pekiaMHoON cKa3kow B maHepe Anb-
6epTa Jlackepa HenpocTo.

Bo-BTOpbIX, B ponuke y Worypta Dannon ocobbiii
UMUAX — 3TO He NPOCTO KMUCIIOMOSIOYHBIN MPOAYKT, a pe-
LenT AONroneTus, BbiBeJaHHbIA y rnaBHoro spara. «Pa3 B
CoBeTax 3HalOT 3TOT CEKPET, OTUErO »Ke Mbl elle UX He nepe-
rHanu B 3Tom? Yem Mbl Xy»xe?l» — foMKeH 6blNl y>KacHY TbCA
notpebuTenb M OTNPaBUTbCA B MarasvH 3a 6GaHOYKOM
Dannon. Tak peknama ncrnonb3oBana HacTpoeHua Xonog-
HOI BOWHBI, YTOObI YBENNUNTL MHTEPEC K MPOIYKTY.

Camu co3gaTtenn ponuKka 3Hanum o *n3Hm B CoBeTcKom
[py3mn HUUTOXHO Mano. Hanpumep, oHM He BMAenn pas-
HULbI MeXay Ha3BaHUAMK «B coBeTckom Ipy3um» («In Soviet
Georgia») n «[onroxutenn u3 Poccum» («Old People in
Russia») — KaMmnaHuio Ha3biBanu 1 Tak, 1 3aaK. CTouT nu ro-
BOPUTb O PAJOBbIX aMepUKaHLax. ..

Peknama cpenana cBoe geno: NOrypT CTaHOBUACA BCe
nonynapHee B CLUA, n Dannon ocTaBanca nMaepom B 3TON
NHAYCTPUN.

Matepuanb! no Teme Ha caiite:

Ynosku CTap0I71 peKnambl, B KOTOPbI€ Mbl BEPUM 110 CUX 1O
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Dlaxe B 06pa3oBaHHOM
MHpOPMALUOHHOM
o6wecTBe NoTpebUTENN
peaxo cTpemaTca
AOKONATbCA A0 UCTUHDI U
npoBepuTb GaKTbl.

310 Tpebyet ycunuii,
NoBepuTb peKnamHoM
nerespe ropaspo npotue.


http://advertera.pro/mify-i-ulovki-reklamy-v-kotorye-my-verim/

Ponuk
«Jlonroxutenu u3 Poccum»

(moTpeTb OHNaIiH:
Youtube
Rutube

OpfuH 13 nepBbIX GUPMEHHbIX
MarasnHos Dannon
8 Hblo-Mopke


https://www.youtube.com/watch?v=UmL-xI4dowo
http://rutube.ru/video/5239bf2fa22fc6e8c2a98bf830e82888/

«JTa XUTenbHuua
Cosetckom Ipy3un
cymTaet, yto Dannon
— 3amevaTenbHbIi
norypt. OHa 3Haer,
One of Soviet Georgla's senlor clizens thought YTO rOBOPWT, MOTOMY

Dannon was an excellent yogurt, She ought to know. 4TO eCT MOrypT yxKe
She’s been eating yogurt for 137 years.

137 net».

«Bo3MOXHO,

norypt Dannon He caenaet
N3 BaC OOJITOXKUTENA, KakKne
BCcTpeyatoTca B CoBeTCKon

Dannon Yogurt may not help

you live as long as Soviet Georglans. royzuu. Ho on rouro He
But it couldn’t hurt. HaBpeanT.







Know what comes between me and my Calvins?
Nothing!
CLUA, 1980-€

Bce 3HAOT UCTOPMIO [AXKMHCOB: CHauyana OHW Oblin
ofeX ol 3010TOA06bITYMKOB, Pabouyx 1 KOBOOEB, MOTOM K
HUM NpUcTpacTunacb byHTyloWwaa monogexb 50-X, a NOTOM
OHM BOLWIN B eXKefHEeBHbIV rapaepob amepurkaHues. Kenb-
BUH KNANH OTKPbIN HOBYIO CTPaHWLY B AEHMMOBOW MOAe —
OH cenan NonynApHbIMU AN3aNHEPCKMEe OXKUHCbI.

B CLUA Torpa 6binv oBa BMAA WITAHOB M3 A€HMMA —
Knaccmyeckne ronybble JXKMHCbI Y OXKUHCbI oT Mnopun BaH-
pepbunt (Gloria Vanderbilt), koTopas Bbinyckana yskue
MoZenn ¢ cCo6CTBEHHbIM UMEHEM Ha 3agHeM KapmaHe. [lpy-
rve 6peHibl TOXe PEKIAaMNPOBA MOMOLAEXHBIN CTWUb, HO
HU OOHOMY U3 HUX He YAANnocCb CTaTb 3aBETHOW MeUTOMN Tu-
Hengxxepa. Knanny yganoco.

OH npugyman Kpol, KOTOpbI nogyepKrBan opurypy,
M TakXe pa3mecTui Ha 3ajHeM KapmaHe CBOW Iorotumn.
Mopgenb KnanHa ctouna gewesne, 4em OKUHCbl OT ApYyrux
O6peH0B, HO JOPOXe OObIYHbIX Oe3bIMSAHHbIX WTaHOB. K
1979 rogy KnanH 6bin BTOpbIM MO Npogaxam nocsie Mnopuu
BaHzaepbunt'. PeknamHas KamnaHWA 3aKpenusa ero ycnex.
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42 mecTo B peiiTuHre
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' Manlow V. Designing
Clothes: Culture and
Organization of the
Fashion Industry. New
Jersey: Transaction
Publishers, 2009. Ctp. 99.



KenbBrH XoTen cpenatb OXKUHCbI OOBEKTOM BOXKAene-
HIAA, YTOObI MOAPOCTKN MeYTann UMEeTb B rapaepobe 6pioKm
MMEHHO ¢ norotunom KnamHa. CnegoBano co3gatb AXKUHCaM
UMUK, KOTOPbI 3acTaBui Obl MOSTOAEXb OPOCUTHCA B Mara-
3UHbI. [lM3aiiHep peLuws, 4To ycnex eMy nNpuHeCyT A4ep30CTb U
CeKcyanbHOCTb.

Mornogas aktpuca bpyk Wungc (Brooke Shields) o6bna-
Jlana 3TMK KayecTBamu. Ee rpoMKrm 1e610TOM B KMHO CTasa
CKaHanbHas posib NoNuUTbI B puibme «[1penecTHbii pebeHOoK>.
KnamH npurnacun ee ctaTtb NMLOM AEP3KOWN PEKIAMHON KaM-
naHnM OXKUHCOB. V BOT B NepBOM PONvKe KaMnaHun 15-neTHAA
aKTprCa CMOTPUT B KaMepy 1 MPOU3HOCUT: «3Haellb, UTO MOf,
MoVMU KenbBUHaMn? Huuerol»

Ponuk efBa nn He cTan cambiM GOMbLUMM CKaHZANOM
1980-ro roga. O61LecTBEHHOCTb BO3MYTUACh: ia TYT rOBOPSAT
O NOAPOCTKOBOWN cekcyanbHOCTU! HeckKonbKo KpyrHbIX Tene-
KaHaioB OTKa3anncb NOKa3bliBaTb peKiamMy. 3aTo TUMHeNaXepbl
6b1n111 B BOCTOpre. B oTnnume oT CBOVIX poauUTesniei, OHM Hauanu
cuuTaTb ceba CaMOCTOATENIbHbIMM FOPa3fo paHblue, Befb Y
HVX paHbLUe MOABUICA COOCTBEHHBIA MUP C MONOAEXKHbBIMM
XypHanamu, ¢punbmamu 1 pok-Kymrpamu. OHu BbicTpee no-
3HaBanv M1p 1 HGbICTPee Nonyyany yBepeHHOCTb, UTO YxKe Bce
3HatoT. C CO6CTBEHHDBIM TENEBU30POM B KOMHATE U1 MJIEEPOM B
KapmaHe 6yHTOBaTb 6Obifio npolye. B 3Ty KapTMHY Mupa opra-
HMYHO Bnncanack bpyk LLnnac B obpase OTBA3HON AEBUOHKM
13 Konneg»ka.

B ponukax bpyk uvTana Bcnyx Knaccuky («YteHue ans
pa3yma — Kak KeNbBUHbI A1 Tenay), dbnupTtoBana ¢ pebAatamm
(«Mos mama npegynpexpaana o napHAx Bpoge Tebd. Bcem Bam
WHTEPECHO TOMbKO TO, YTO Y MEHA NOA KeNbBUHaMW»), Nepecka-
3blBasna Teopuio [lapBrHa 1 ovapoBaTesibHO BanAna Aypaka.
Bce ctoxeTbl ObIN CHATbI C HENPUHYXAEHHOCTBIO U BKYCOM,
1 BCIOAY OpPraHUYHO BnMcaH 6peHp — IKUHCHI OT KenbBurHa
Knanxa.
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«3Haellb, YTO N0 MOUMN
KenbBuHamu? Huuerol»

(moTpeTb OHNaIiH:
Youtube
Rutube

«YTeHue ana pasyma —
KaK KeNbBIMHbI 4151 Tea»

(moTpeTb OHNalH:
Youtube
Rutube

«EcTecTBEHHbII 0TOOP B
[KUHCOBOIA 0ieX /e nofapun
HaM KeNbBUHbI. BbluBaloT
LPKUHCBI, KOTOpble fiyyLue
wpaT

(moTpeTb OHNalH:
Youtube
Rutube


https://www.youtube.com/watch?v=2akLdi568gs
http://rutube.ru/video/0dc7b735aa7076f46ebd12e26373db31/
https://www.youtube.com/watch?v=K_9QI5-SRNo
http://rutube.ru/video/8662f42041a486b38044cf89675a6249/
https://www.youtube.com/watch?v=So3_qge8E8Q
http://rutube.ru/video/ed0340c4784ec8f23a5ad61f73b7f23f/

«Mos Mama npegynpexpana
0 MapHAX Bpoze Teos.

Bcem BaM MHTEPECHO TONIbKO
70, YT Y MeHA

N0z KeNbBIHaMM»

(moTpeTb OHNalH:
Youtube
Rutube

«Y MeHs B rapepobe
7 map KesnbBIHOB.
YMmeii OHU FOBOPUTD,
A 66l nponana»

(moTpeTb OHNaIiH:
Youtube
Rutube

«KaK TonbKo y MeHs
NOABNAKTCA AEHbIW,

A M0KYNalo KeNbBMHI.
Ecnm uTo-To ocTaercs,
T0 NNIauy 3a KBapTUPY»

(moTpeTb OHNaNH:
Youtube
Rutube



https://www.youtube.com/watch?v=U_7o6AhYtPA
http://rutube.ru/video/6364f1954534e01fd35e9a28ee69b47f/
https://www.youtube.com/watch?v=-ASUsXzjp7U
http://rutube.ru/video/cbe3f6f760ac4095747a7bd908f637da/
https://www.youtube.com/watch?v=krvm3iEJtSo
http://rutube.ru/video/7f99146f8186b61b0c149e9a9ae1fce4/

Ckopo Bce MOAPOCTKN AMEPUKM MeuyTanu 3anonyynTtb
TaKye LTaHbl, KOMMNaHUA Npogasasna 6onee AByX MUIIMIOHOB
[XKNHCOB B MecAL.

KenbBUHbI CTOMNM AOPOXKE OObIUHBIX A>KUHCOB, HO MO-
NOAEKb UCMOJIb30BaN BCE CBOV TaslaHTbl, YUTOObI BbINPOCUTD
y poauTeneii 3aBeTHY0 CymMmMy. Bpyk B ponvkax BoOXHOBJsAIA
Ha 6€33ab0THbI LWONWHT, FoBOPS: «Kak TOMbKO Y MeHs MosiB-
NATCA AeHbIY, A MOKYMa0 KenbBUHbI. ECn uTo-TO OcTaeTcs,
TO nylauy 3a KBapTMpy». M Bce 3TO pagu norotmna Ha 3agHeM
KapmaHe! Ka3anocb 6bl, HNYEro yAUBUTENIbHOTO: B Te rofpl, Kak
N cenyac, MOJHUKM YKe MPYBbIKAM NepensiaynBaTtbh 3a UMs.
Ho B 80-e MogHbIM deTniuemM MO0 OblTb BeUEpHee MyaTbe
W JIIOKCOBbIE Ty}, HUKAK He TeMHO-CHHMe bpiokm! KenbBrH
KnsaiH cymen npeBpaTUTb AXKMHCbI 3 MOBCEAHEBHOMN OAEXabl
B MMCK MOZbl.

Matepuanb! no Teme Ha caiite:

Kak poc rpayc HenpuctoiiHocTy B pekname Calvin Klein
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Ycnexy ayautopun
COCTOATeNbHbIX OyHTapei
MOXHO 3apa6oTaTb, e
YCTpOuTb My6NUYHbBII
GyHT B Mep1a.

' The Marketing Scene
2 USA Today


http://www.themarketingscene.com/index.php/site/topic/sexual_revolution
http://usatoday30.usatoday.com/money/industries/retail/2009-07-29-premium-jeans-sales_N.htm
http://advertera.pro/skandalnaya-reklama-calvin-klein/

He Tonbko bpyk
LOKMpoBana
OTKPOBEHHbIMU MO3amMu
C XKYpPHasbHbIX CTPaHuL|,
B 80-e. YTo6bI pa3BuTb
Temy ceKcyasibHbIX
06TArMBaOWNX AXKNHCOB,
KnanH npurnawan

B peKlaMy pasHbIX
mopenen.

CaolvnKlenJeans
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Absolut Vodka.

byTbinka abcontoTa

The Absolut Bottle
PeknamHoe areHtcteo TBWA, 1981

AMepUNKaHCKNA PbIHOK He NCMbITbiBaN HeJoOCTaTKa B
Kpenkux HanuTkax. ExerogHo B LUtatax notpebnsanocb
60% ankoronAa, npowussegeHHoro B Epone. lNostomy
LWBEACKOMY MPOAYKTY HYXeH Obln CUIIbHbIN 06pa3 1 MmoL-
HOe NPOABUXEHNe.

PeknamucTbl 1 MeHepXepbl KOMMaHWW peLuunnu
percTBoBaTb B Ayxe MUHMManuama u ybpanu Bce nuw-
Hee. BoAKy nUWnMAn 3TUKETKMW, U Ha3BaHWe CTaau NucaTb
npamMo Ha 6yTbiike. Cama OyTbinKa Mmena HeoOblUHYIO
bopMy — He TO CKNAHKAa C MUKCTYPOWN, He TO KOnJoB-
ckaa nocyamHa c 3enbeM. YTobbl MopguyepKHyTb upeio
KPMCTanbHO YNCTOro HaMMTKa, Ha3BaHWe MMUcanmn Ha cTe-
Kne cepebpuctoiMmn bykBamu. ByTbinka npuHana cloppe-
anbHbIA BN, CZIOBHO COCY U €r0 COAEPXKMMOE efinHbl, U
HEMOHATHO: eCTb NI eMKOCTb, UnK HeT. Ho TyT B36yHTO-
Ba/MCb AUCTPMOLIOTOPbI — OHK He MOHMManNU, Kak npo-
[aBaTb TOBap, KOTOPbIA HEBUAMM Ha MOMKe B MarasuHe.
Komnpomucc 6bi1 HalleH, Korga cepebpuctble 6yKBbl 3a-
MEHWAN Ha TEMHO-C/HMe.

B Takom Buge Absolut noseBunca Ha amepriKaHCKOM
pbIHKe. K Hauany npogax 3anycTuin peKnaMHyio KamnaHuio.
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Ha nepBom neuyaTHom o06bsiBNeHUn 6bina nsobpa-
XeHa nofcBeuyeHHasa OyTbinKa C HMMOOM Haj rophblw-
KOM 1 noanucbio «AbGCONOT coBepleHcTBa» («Absolut
Perfection»). Tak 6blnO NONOXeEHO Hayano Kynbty Oy-
TBUTKM, KOTOPbIV OCTAeTCs rNaBHOW TeMol peknambl «Ab-
conioTa» 10 CMX Mop.

Yrto TonbKo HK genaioT ¢ 6yTbinkon Absolut B peknam-
HbIX 06DbABMIEHUAX: CTaBAT BBEPX HOFraMu — nosnyyaeTtca
nor, npuaenbisaoT 6Ky — BbIxoant MapunuH MoHpo. C
Oy TbiNKK onagatoT 6YKBbl — 3TO OCEHb, a ecniv 06nennTb
ee uBeTamu, To byaeT abconoTHan BeCHa.

B 1985 nossunca «AGCONOTHLIN YOpPX0s», a BCleq 3a
DHAW KapTWHbI Ha BYTbINOYHYIO TEMY HanuMcanu mactepa
non-apta u apyrux wkon: Toan Lopp (Todd Schorr),
Kent Xepunr (Keith Haring), Pomepo Bbputo (Romero
Britto), ¢paHuy3s ApmaH (Arman). bpeHp noctaBsun cebe
Ha cnyX0y apmMunI0 COBPEMEHHbIX XYA0XXHNKOB, KOTOPble
Co3/1aBaNn BOAKE MHOTONTUKUA UMULX.

NckyccTBO dpoTorpaduuy Toxke Halslo nprMeHeHne B
pekname Absolut. B cepun o ropogax n ctpaHax oyepTa-
HMA By TbINIKK 06HapyxmBatoTcA B 3ybuax Kpemns, B cuny-
3Te amCTepAaMCKOro Aoma, B Kycke 6epiIHCKOM CTeHbI...
Bbinn pa3spaboTaHbl cepun obbABNeHUN npo [onnusya,
CeMb CMepTHbIX TpexoB, eBpoMnenckme cTonuubl. Hap
cepueit «AGConoT WTaToB» PaboTano No OAHOMY XY-
BOXKHUKY OT KaAoro aMepmKaHCKOro LTaTa, a KapTuHbI
exxeHepenbHo nevatanucb B USA Today.

Ha ceropHs co3gaHo HECKOMbKO TblCAY N300parkeHn
€ 6yTbINKON. MpO peknaMHyto KaMNaHMIO y>Ke N He CKa3aTb
TOYHO — 3TO 6OJblIe NPO PeKSiaMy UK NPO UCKYCCTBO.
Ha BbicTaBkax, kotopble V&S Vin & Sprit AB ycTpaumBaioT
B yecTb OpeHAa, NOABAATCA He TONbKO NMPUHTbI U XOJ-
CTbl, HO U Mebenb, oaexaa, CTaTyu, NOCBALWEHHble «Ab6COo-
noTYy>».
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Motpebutenu W Bce-Takm O pekname: KakoBbl pe3ynbTaTbl Kamna-
CTOTOBHOCTBbIO filenalkT  HuK? B ropg Bbixoda Ha aMepuKaHCKUIM PbIHOK Npoganu
ToBap detwem TONbKO 10 ThicAY AWMKOB «AbcontoTa»'. A NATb NeT cnycTA
MKynbToM. 6peHp Obin Iuaepom cpeamn nmnoptupyemboix B CLUA Bogok.
3Tomy cnocobcTBYeET
XOpOLLWii BKYC B An3ailHe
NpoAyKTa 1 CTUNbHasA
peknama.

' Absolutad.com

Matepuanb! no Teme Ha caiite:

Camble KpeaTuBHble npuHTbl Absolut | [puntel Absolut c roposamu u crpaxamu
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http://www.absolutad.com/absolut_about/history/story/
http://advertera.pro/naydi-butyilku-luchshee-iz-reklamyi-vodki-absolut/
http://advertera.pro/kreativnaya-reklama-absolut-s-gorodami-i-stranami/

. ABSOLUT ST PETERSBURG.

CunyaTbl Gy TbIKM
B POCCUNCKMX ropopax.







IBM.

ManeHbknn 6pogara Yapnu YannnHa

Chaplin’s Little Tramp

PeknamHoe areHtcTBO Lord, Geller, Federico,

Einstein, 1982

B 80-e KoMnaHWK HY»HO 6bIN0 NPOABUraTb HOBYIO MO-
penb 5150, 6onblue nsBecTHyto Kak IBM Personal Computer,
HO B rofioBax y Nokynatesieli He yK/lafblBasoch, 3a4em Npo-
N3BOAMTESb CNIOXKHbBIX MALUMH MbITaeTCA BCYUYNTb UM TaKylo
Aomoii. TpeboBanocb 06bACHNUTL, YTO NEPCOHANbHbIE KOM-
MbloTepbl — He 3ayMHble MeXaHM3Mbl ASiA U3bpaHHbIX, a
BepPHble MOMOLLHUKY B Nlo6om fene.

ArenTtctBO Lord, Geller, Fedenco, Einstemg nomano ro-
NOBY, Kak CMArYUTb B peKiame o6pa3 XONOAHOM KopropaLmu.
Mpea: ncnonb3oBatb 3HAKOMOFO 3pPUTENAM LpPY»KentobHOro
NnepCcoHaXa, BPoAe MapyoHeTOK 13 «ManneT-woy» umn Mmma
Mapcena Mapco. lNogymas, Halwnm nfeanbHOro KaHavaaTa —
ManeHbkoro bpogsary, camoro nssectHoro reposa Yapnn Ya-
nnvHa. imeHHo B 3Tom obpa3ze YannuHa 3HaeT Becb Mmup. AnA
amepvKaHueB bpogdra 6bin BonnowweHnem fobporo oMopa
W YenoBeYHOCTMN. PeknammncTbl pewmnu, Yto € Takum SMOoLu-
OHajbHbIM pOHOM ByfeT mpolle NobOPOoTb CTPax NoTpedu-
Tenen nepep CIOXHON TexHMKon. KomnaHna IBM Bbikynuna
npaBa Ha obpa3 bpogarm y ocHoBaHHOW YannuHom Bubbles
Inc. v Hayana cHMaTb peknamy B ilyxe paHHen ameprKaHCKOM
KoMeaum — C Becesion My3blKoi, JOOPbIMU NepcoHaxamm 1
3aHMMaTEeNbHbIMU CIOXKETaMMU.
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B 80-e komnbloTepbl NpeACcTaBAANIUCD NIOAAM OFPOM-
HbIMWU MallnMHaMK, KOTOPbIM MeCTO B Liexax 3aBOfOB U
nabopatopusax [leHtaroHa. [losTomy B mepBOM ponuke
BpopsAra nbiTaeTcA coBnapatb C rMraHTckon 6enoit Ko-
pob6kon. INKTop HauynHaeT pacckas 06 NCTOPMUMN KOMMblo-
Tepos u IBM, KopobKa cCTaHOBUTCA BCe MeHbLUE N MEHbLLE.
bpoasara poctaeT 3 Hee IBM PC, nsyyaeT MHCTPyKUMK 1
HaumHaeT paboTtaTb. Pekniama noHpasuniacb TenespuTte-
nAM, Beflb OHa NPOCTO paccKasbiBana O C/IOKHbIX BeLax,
a obpas bpopAru BbI3biBan Tenble amoummn. PeknamucTbl
COXpaHWUIN 3Ty MaHepy B APYIMUX POAMKaXx.

IBM Takxe penanu cTaBKY Ha Masnbli 6U3Hec, no-
3TOMY B peknaMe pacckasblBaeTcA, Kak KOMMbIOTEP KO-
HOMUT BpeMsA, COXpaHAeT NopAAoK B Aenax, nomoraet
paboTaTb GbicTpee U yBenuumBaTb Npubbib. BoT Bpo-
AAre Hago CnpaBUTbCA C FOPOW [OKYMEHTOB, M [eo
CNOPUTCA, KaK TOJIbKO Ha MOMOLLb MPUXOAUT KOMMNbIOTEP
IBM. B gpyrom ponuke — coBcem Kak B punbme YannnHa
«HoBble BpemeHa» — bpopsra pabotaeT Ha cbopoyHOM
KOHBeWepe, packnagblBaeT NMporu no Kopobkam, u He
nocnesaeT 3a JieHTol. Ho cTout emy Hauatb paboTy c IBM,
1 6usHec upaeT Kak no macny. Hawemy repoto octaetca
NUWb AAPUTb YyNaKoBaHHbIe MMPOTK AeByLKaM. [Toxoxuni
CIO’KEeT B PONIMKe NpOo WANHYI0 MacTepcKkyto: bpoasara Ha-
yMHaeT NoNyyaTb 3aKka3sbl Ha FOSIOBHble YOOPbl Navkamu,
KaK TOJIbKO CaAUTCA 3@ KOMMbloTep.

Ona mogenu 5150 6bin0 pa3paboTaHo MHOro npo-
rpaMMHOro obecneyeHuns, n ero ToXxe ClefoBaso pekna-
MWPOBATh.
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How to move with modern times
and takeyour PCwithyou.

Discover the most powerful

personal computer IBM has ever made,

«OTKponTe ANna ceba camblin MOLYHbI
KomnbioTep IBM», «<HayunTtecb nocnesatb
3a COBPEMEHHOW XN3Hblo»... Peknama
npepanarana nokynatenam paclwmpuTb
BO3MOXXHOCTW C MOMOLLbIO KOMMblOTEPA.



OAuH 13 PONMKOB MOKa3blBaeT, Kak 6usHec-npuno-  Ecim ana npopamu
XeHunA ynpouatoT paboTy. bpoaare Hago ynpaBMTbCA CO  HYKHO 06BACHUTD
cTaen rycen. OH pasroHAeT UX MO NCNOSIMHCKUM KOPOO-  niogam cnoXHble BeLyy,
Kam c Ha3BaHuAMK nporpamm ana IBM PC. Mo6biBaB B KO- syuue roBopuTb ¢ HUMM
pobKax, rycum HauMmHalT XOAUTb MO JINHEEUKe. Ha NOHATHOM A3blKe

IBM Hawnn gnAa csoen peknambl ngeanbHbl A3blK, CpaBHeHwmii
Ha KOTOPOM MOKHO paccKa3biBaTb OObIYHBIM JIOAAM O
BO3MOXHOCTAX KOMMblOTEPA: A3bIK MPOCTbIX CPAaBHEHWN
W HarnAagHbIX NpuMepoB. PeknamHaa KamnaHua pelimna
3afauy: nogu nepecTtany CYNTaTb KOMMbIOTEPBI CIOXKHOW
TeXHUKoWn He anAa BceX, a IBM PC ctan ctaHAapTom KOM-
nbloTepa Ansa goma u brsHeca.

Matepuanb! no Teme Ha caiite:

[leyatHas peKnamMa nepBbiX KOMMbOTEPOB | Bce cTatbn o Kynbrype HOTQEﬁﬂEHMﬂ
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http://advertera.pro/staraya-reklama-kompyuterov-ibm-i-ko/
http://advertera.pro/tag/kultura-potrebleniya/

Komnbtotep nomoraet
bpoaAre cnpaBuTbCA C KMo
LOKYMEHTOB

(moTpeTb OHNAIiH:
Youtube
Rutube

bpoasra npuHumaer
peLuenue o nokynke MK

(MoTpeTb OHNalH:
Youtube
Rutube

bpoasra HaBoauT nopAZoK
B KOHAUTEPCKOI C NOMOLLbH
MK ot IBM

(MoTpeTb OHNaliH:
Youtube
Rutube


https://www.youtube.com/watch?v=kj-tvO7r0zs
http://rutube.ru/video/641ae40925a03ad3598b2fb67dd2bc0d/
https://www.youtube.com/watch?v=JPtt-VmBZtI
http://rutube.ru/video/245b7720bce361a91f5791cf4c12428a/
https://www.youtube.com/watch?v=JNrxcPNO7fM
http://rutube.ru/video/f2ad4654f2bca81b929d9942dcc0cc02/

Ponuk c peknamoii
NporpammHoro obecneyeHus
ot IBM

CmoTpeTb OHNaIiH:
Youtube
Rutube

MporpammHoe obecneyenne
nomoraeT bpoasare
BbIAPECCUPOBATD ryceil

C(moTpeTb OHNAIlH:
Youtube
Rutube



https://www.youtube.com/watch?v=EUEcLBfggyQ
http://rutube.ru/video/e1a42ecdb6c5356e1286a610ed335352/
https://www.youtube.com/watch?v=PWWoY-ktOoE
http://rutube.ru/video/eb9527550f0bcbf86ba15ef6dd9e2468/




Apple Computer.

1984

PeknamHoe areHtctBo Chiat/Day, 1984

B 80-e Apple xxgan nposan mogenu Apple Lisa, nageHune
aKuuin, cokpalleHna. «MaknHToww» 6bln nocneaHen Hagex-
L0 KOMMaHWW, 1 ANA 3TOro OH JOSKeH 6bin cTaTb NPOpPbI-
BoM. CTnB [1>ko6C BAOXHOBNAN KOMaHAY, pacckasbiBas Npo
LEeMOKpaTU3aLMio TEXHONMOTMA U Mpr3blBas COBEPLUNTb
peBonoLMI0, KOTOpaA HaBCcerga M3MeHUT B3aMOLEeNncTBmne
nosib3oBaTeNna C KoMnbloTepoM. Pesontouuna gonxHa 6bina
136aBuTb YesloBeKa OT PaboTbl C KOMAHAHOW CTPOKOM.

B Te rozibl, uTOObI BLINONHUTD NI0OOE AENCTBYE HA KOM-
nbloTepe, CiefoBano BBECTU CMELNANIbHYIO TEKCTOBYIO KO-
MaHAy Ha NMOHATHOM KoMnbloTepe A3bike. KomaHaa [1xkobca
3Hasa 6onee NPOCTON CNOCO6: yNPaBAATb MALLUMHOW C MOMO-
Wb MbllK Yepe3 rpadpuyeckun nHtepdeinc. Ity cmctemy
3a pgecAatb net pgo Apple peannsoBana KomnaHusa Xerox B
mogenu Alto, Ho MeHHO «MaKUuHTOLWY» Cy>AeHo Oblfo ne-
pPEeBEPHYTb BOCMPMATUE MONb30BaTeNeln 1 caenatb rpadu-
yecKkumi nHTepdenc ctaHgapToMm.

Apple 6pocunn Ha npopaBukeHne «MaKUHTOLA»
orpomHble KanuTanbl. Pexxuccep Pugnu Ckott (Ridley Scott),
M3BeCTHbIN Nno ¢unbmy «berywmii no nessuio», nonyuun 1,6
MJTH. 1O/1/1apOB Ha CO3[aHure PosvKa.
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OH cHAN ponMK NO MOTMBaAM POMaHa-aHTUYTOMWK
Oxopaxa Opyanna «1984». B nepBbix Kagpax CKOTT nepe-
[aeT ayx HecBo6obl: 6eCKOHEUHBbI TEMHbI KOpUAoP, Map-
lwupytowme noan B cepbix pobax. 3ayapoBaHHble TOAMbI
cnywatoT «bonbluioro 6pata» ¢ orpoMHoro skpaHa: «Hawua
YHudukauma Mbicnein mowHee no6oro ¢nota, nobdon ap-
MUK Ha 3emne. Y Hac ofHa BOnA, OAHa Leflb Ha BCeX ...»
BHe3anHo B 3an BpbIBaeTCA AeBYylUKa, OpocaeT B roBopsLlee
NMLO MONOT, 3KPaH MepKHEeT 1 3a CHOMOM WCKp cnepyet
TEKCT: «24 aHBapa Apple Computer npeactasmT Macintosh.
W Torpa Bbl y3HaeTe, nouemy 1984 He 6yeT Moxox Ha «1984».

Ewe 500 Tbic. fonnapos «Apple» noTpatunu Ha no-
Ka3 ponuka. Ero npokpyTunu Bcero oguH pas, BO Bpems
TpaHcnauymm Cynep-Kybka, Korga Bca AmepuKka npuKo-
BaHa K 3KpaHam.

Ons Hauana peBonouny xBaTuno 45 cekyHa. 3a op-
H/M MOKa3oM MOCiefoBaNin MOBTOPbl B HOBOCTHBIX U
aHANUTUYECKMX MporpaMmax, nybnukauum B npecce wu
o6cyxaeHus. Peknama nopasuna Bcex: 3putenen, XypHa-
NINCTOB, IKCMEPTOB.

Kak Tonbko He nepembiBanu KOCTOUKM 3TOMY POJIUKY
B MOMUCKax NoTaeHHbix cMbicsios! MNpoBoamnu napannenu ¢
«MeTpononucom» Opuua JlaHra n «BonwebHMKOM CTpaHbl
O3» JlanmeHa bayma, Haxogunm B MONOTE U KPAacHOW ofexae
aTNeTKN OTCbIKM K 6oMblueBrKaM, yKa3blBanu Ha aHTUMpPa-
BUTENbCTBEHHbIE HAaCTPOeHnA anoxu PeiraHa... Ho ocHoB-
Hble MeTadopbl MOXHO paclMPpPoBaTb YBEPEHHO U 6e3
605A3HV CKaTUTbCA B TeOPUIO 3aroBopoB.. Hanpumep, «bosnb-
Wwon 6pat», NopaboTMBWNA BeaHAr B ponuke, — 370 IBM.
TyT OH He ApyxentobHaa KOMMaHWs, KOTopas NnocTaBisfeTr
BEPHbIX MOMOLLHVKOB B KaXKbl1 IOM, @ AUKTaTOP, NPUyYnB-
LI BCEX K YHUUKaLMM 1 HecBoboge. PeBontoLmoHepKa ¢
MOJIOTKOM — 3TO, OYeBUIHO, KOMMNaHuA Apple, koTopas no-
Ka3blBaeT MUPY, YTO MOXKHO XUTb UHaYe.
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Kak 1 MONOT peBONOLMOHEPKM, peknama gocturna Jlioaam HpaButca
uenu. Joan xaann «MakuHTOLW» U 3HaNKW, YTO 3TO GYAeT  4YBCTBOBATb, YTO OHM
0COBEHHbI KOMMbIOTEP. OTANYAIOTCA OT TONNBI

Bbicokme npopaxu «MakuHTowa» 6binn obycnosneHbl Y MPUHAANENkAT K
MHOTUM: TEXHUYECKIM UCMOSTHEHNEM, HOBAaTOPCKMMU dyHk-  HOBATOPaM, BeCTHUKaM
LMAMM, FPaMOTHOII CTpaTermeit komnaHun... Ho n ponuk  OyAyuwero. Mx

«1984» cbirpan B 5TOM He NOCEeAHIO POib. NpUBNEKaloT NPOAYKTLI,
KoTopble y6eauTenbHO

BHYLIAKOT 3TO oLyl eHne.

! Venturebeat.com

Matepuanb! no Teme Ha caiite:

(Tapble peknamHble npuHTbI Apple
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http://venturebeat.com/2011/11/18/report-macs-now-have-5-of-global-market-share/
http://venturebeat.com/2011/11/18/report-macs-now-have-5-of-global-market-share/
http://advertera.pro/pervaya-reklama-apple-zadolgo-do-minimalizma/

PeknamHbiii ponnk Pugnu
CkotTa ana Apple «1984»

(moTpeTb OHNAIiH:
Youtube
Rutube

Ponuk 80-x rogos

0 NpenmyLLecTBax
rpauyeckoro

nHTepderica. Tonbko nocne
OLLENIOMUTENbHOT0 aHOHCA

B pekname HakoHeL nokasasniu
CaM KomnbioTep.

(moTpeTb OHNalH:
Youtube
Rutube

[JleMoHCTpaLma yHUKanbHbIX
[NA TOr0 BpeMeHu
BO3MOXHOCTel rpaduyeckoro
nHTepdeiica «MakuHToLwa»

(moTpeTb OHNaiH:
Youtube
Rutube


https://www.youtube.com/watch?v=adVJQCf8Bk0
http://rutube.ru/video/623eb37ecc2a331f41f37da27ca49230/
http://www.youtube.com/watch?v=l01FmpWT7JI
http://rutube.ru/video/7af7cb8195ddba278046379c6662c0d0/
http://www.youtube.com/watch?v=rhYEotHPYFs
http://rutube.ru/video/212a7bcf8d23a1acfbb28ccbd3246141/

Now
acomp

you cdn ¢

t theres
you can
heres how
jally use it.

If you can point,yo “
YO P htOO

OnemeHTbl peKkiaMHON 6poLuopbl Ans
«MakuHTOW» 1984 roga. B 3Tn rogbl KoMnaHusA
Apple Hayanancnosnb30BaTh B NPOMO-
maTtepuanax npoCcTon 1 NTaKOHUYHBIA CTUNb.
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Bartles & Jaymes.

Dp3HK 1 On

Frank and Ed

PeknamHoe areHtctBo Hal Riney & Partners, 1985

3a peknamy KokTennen s3anca Xan PannHu (Hal Riney),
Bnageney areHtctea Hal Riney & Partners n nyywnii tenesu-
3MOHHbIV KonupanTep Tex feT. OH 6bl1 MacTeEPOM peanmsmMa
1 fobporo oMopa 1 MMEeHHO B 3TOM KJiloue NocTpous pe-
KNaMHYI0 KaMnaHWio KOKTelneln, co3fas ABYX yANBUTENb-
HbIX NepcoHaxken — PpaHKa 1 Spa.

3puTtenu nonbunn 3Tx pebaAT, Kak TONbKO YBUAENU
MX B NepBoM ponuke. MNMoNHOBATbIN N CNOBOOXOTINBBIN
@Op3HK, gonroBssbii U monyanuebii Oa. Oba Hemonopble,
NpPOCTOBaTble 1 HEMHOTO Henenble. OHU CMJAT Ha KpblbLe,
n OpaHK BepeT pacckas. OKasbiBaeTcA, NPUATENN pPeLLnIn
Hanagutb BM3HEeC Mo NpopdaXke BUMHHbIX KOKTelnen. 3a oc-
HOBY OHM OepyT BMHOrpag, BbipalieHHbIn DOpP3HKOM, ”
bpyKThl U3 cafa dpa. OpaHK yBepeH B 6onbLioM Oygyliem:
«3[4 cpan MonoBUHY CBOero goma v Hanucan B lapsapa,
yTo6bI NONYuNTL MBA, TaK UTO TEMepb Mbl BbIXOAMM Ha Pbi-
HOK NMpOXfaauTesibHbIX HANUTKOB. Mbl pacckaXkem Bam, UTo
[a Kak. Cnacmbo Bam 3a noaaep KKy,

MpocTogywmve apysei nogkynano. [AuneTaHTbl-613-
HeCMeHbl MPULLAWCL MO HpaBy amMepuKaHuaMm, KOTopble
BCerAa LeHunm npeanpummunBocCTb.
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Mocne Takoro 3HakOMCTBa NOKyMaTesib BUAEN Ha NOJIKe
6y TbInKy Bartles & Jaymes n fyman: «Xa, Tak 3T0 ke KOKTennu
Tex pebAT. Heyxenn NnocTaBnAlT 1 B Haw yHuBepmar?». Tyt
y»e 6bIN0 HEBO3MOXHO OTKa3aTbCA OT APY>KeCKoro npurna-
weHnA OpaHKa nonpoboBaTb HAaMUTOK.

BrusHecmeHbl caepxkanu obeljaHne 1 B crefyoLwmx
ponvKax WCNpaBHO AOK/afblBany, Kak pa3BMBaeTCA UX
[eno, pacckasbiBanv O BblpaliuBaHUM GPyKTOB, OTBEYanu
Ha nNrcbMa nokynaTenei. Bce ponuku 6binn cHATLI B Nto6u-
TeNbCKOW MaHepe, 6yaTo repouv NocTaBuan Kamepy nepep
KPbINbLOM 1 3aMm1cbiBaloT cBoe obpatlueHne. B nepBbix snu-
3og8ax Op3HK roBOPUT CKOBAHHO, CJIOBHO MO 3ayYyeHHOMY.
Tak 1 MONOXeHO roBOPUTb HOBUYKY, KOTOPbLIN nepep Ka-
mepoli Bnepsble. Mictopua Saa Oxerimca n OpaHka baptna
6blna cenaHa HaCTONbKO PeannUCTUYHO, YTO BONbLUMHCTBO
notpebutenen Bepunu: dupma NPUHALNEXUT TFepoamM
TefiepeKksiaMmbl, KOTOpble COOCTBEHHOPYYHO BbipaLLMBalOT
¢pyKTbl anAa Bartles & Jaymes.

A Beb K TOMy BpeMeH/n AMepurKa ycTana oT Kopro-
pauuii. MoTpebutenam 6bln UHTEpPECeH ManeHbKU camo-
ObITHbIV 6M3HEC, Korga 3a MapKoW CTOAT peanbHble NIAN,
KOTOpble BKNaAblBaloT Aywy B CBOW NpogykT. W Bartles &
Jaymes npowvi3Boaun BnevatieHne MMEHHO Takoro npeg-
npuATuA.

B KoHUe kaxpgoro ponuka OpaHk rosopun: «Cnacnbo
3a Bally NoafepKy», U 3T CJIOBa HEC/IN MOLLHBIA MCUXO-
norvnyeckuii 3apsg. HesametHo ansa ce6s notpebutenb Ha-
CTpauBanca Ha To, utobbl nopaepxuate OpaHKa U Aa,
Bellb C/IOBA 6/1arofapHOCTM 33 3TO OH MOJYYMsT aBaHCOM. A
KaK MOMOUYb 3HAaKOMbIM 6U3HeCMeHaM? KynnTb UX NPOAYKT 1
NOCOBETOBATb ero Apy3bam!

PeknamHana kamnaHua Bartles & Jaymes npespatunach
B peanuTu-LLoY, B cepman co 3HaKOMbIMU FrepoAMN — a Mbl
y>Ke 3HaeM, Kak XopoLlo paboTaeT 3TOT npuem.
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Yepes rog akTBHOI peknambl E & J Gallo Winery yBe-
nnyunna cBOIO AOJI0 B YeTbipe pasa, 3anonyuns 30% pbiHKa.
PeknamHaa KamnaHua npogonxanacb o 1991 roga, 1 Kok-
Tennu Bartles & Jaymes cTanu ogHOW 13 cambIX yCMeLWHbIX
TOProBbIX MapoK.

Matepuanb! no Teme Ha caiite:

[Llobpaa peknama fipyrux 6penzios E & J Gallo Winery
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Hukakoii norotun,
HUKaKasa muccun 6peHpa
He BbI30BYT CTONbKO e
IMOLMIA, KaK peanbHbie
NOAN CKU3HEHHbIMU
ucropuamu. flaxe ecnun
3T UCTOPUM HANNCAHDI
CLeHapuUCTaMu.


http://advertera.pro/samaya-chelovechnaya-reklama-brendyi-kompanii-gallo/

[epBblil ponuk cepum -
3HaKoMCTBO ¢ OpaHKoM
1 3h0M

(moTpeTb OHNaIiH:
Youtube

Rutube

Bartles & Jaymes moxHo
MCnonb30BaTh Kak Coyc.
Coyc ana nbaa.

(moTpeTb OHNalH:
Youtube
Rutube

Op3HK 1 30 NpoOuMTaNy B KHUTe
0 peKname, uTo ¢ haHaTamu
CnopTa Halo FOBOPMTb Ha X
e A3blKe

(MoTpeTb OHNaliH:
Youtube
Rutube


https://www.youtube.com/watch?v=xTK4R062uaM
http://rutube.ru/video/205667106e4540dfd4c8f39c75fae391/
https://www.youtube.com/watch?v=lAqV1pKk5Pw
http://rutube.ru/video/5e29acb6361c3927312facc55514f88b/
https://www.youtube.com/watch?v=QldiCT6jrno
http://rutube.ru/video/545c614b170e096b2ffbb8e0438a938d/

Bartles & Jaymes otnnuHo
NOAX0AAT K HbH-HOPKCKUM
MOHYNKaM

(moTpeTb OHNAIiH:
Youtube
Rutube

OpaHK 1 31 pacckasblBaloT,
KaK NNTb KOKTeIANb 3MMOi

C(moTpeTb OHNaiIlH:
Youtube
Rutube



https://www.youtube.com/watch?v=9ARjcKdRtz8
http://rutube.ru/video/88f71e60cc26d7a9ceb0da32d48081e6/
https://www.youtube.com/watch?v=gZFuBiSVuTw
http://rutube.ru/video/2185c564b9ec0c46b6d0218b44b175d9/

THE TWENTIETH ANNIVER!

PO
OoLNoS

INTERVIEW'S with Bob Dylan, Bruce Springsteen, Paul McCartney; Mick Jagger,
George Harrison, Keith Richards, Stevie Wonder, Pete Townshend, Bono, Sting, Tom Wolfe,
Hunter Thompson, Edward Kennedy, Walter Cronkite, Jack Nicholson and more ey




Rolling Stone.

KakK KaxeTca. Kak ecTb

Perception. Reality

PeknamHoe areHTcTtBo Fallon McElligott Rice, 1985

Jaxe yHUKanbHoe m3faHue, coyeTalollee GYHTapCTBO C
XKYPHaNUCTUKOW BbICLIE MPOObI, XUBET Ha JeHbIN peKiamo-
pateneii. A peknamopatenu 6bim yBepeHbl, uto Rolling Stone
— >KypHan A4J1f acoLanbHbIX XMMMK, KOTOPbIX HUKOTAA He Npu-
BJieUb B CyrnepMapKeTbl, Oy TUKM 1 aBTOCanoHsbl. B anoxy, Koraa
MeAva PoCiN Kak Ha ApoX»Kax, peKnaMmogatenm 1 areHTCcTBa
obxogunu Rolling Stone ctopoHoii. MNepen n3gaHnem BcTana
3apava ybeanTb cCHO60B ¢ M3guCOH-aBeHIo, UTo UX NpeacTas-
nenua o Rolling Stone yctapenn.

W XypHan Hauyan pa3BevBaTb 3a0My>KAeHUs O CBOEN
ayoutopun. PeknamHble 0ObABIEHNA BbIXOAWIN B CaMOM
M34aHMM U 3aHMManNM Pa3BOpPOT. BOT cambii n3BECTHbIN
MPWHT: Ha CTpaHuLUe CleBa U300paXkeH XPecToOMaTUIAHbIN
XUNNU — OJIMHHOBOMOCHIN, 6opopaTtbiil, B peHeuKax. «Kak
KaXKeTcsi», rnacuna noanucb. «Kak ectb» — 6b1J10 HaNMcaHo
nop ¢otorpadurent Ha NPaBoO CTPaHULE Pa3BOPOTA, C KOTO-
PO CMOTpPEN APYKENOOHbIN MONTOAON YENTOBEK B XOPOLLIEM
kocTiome. Taknx B CLUA HasbiBanu Aannm — monopfpie npo-
deccroHanbl, akTMBHblE MOTPebUTeNMn, HacToAWaAA MeuTa
peknamopatenen. Tekct nog ¢pOTO pacckasblBas, YTo ayau-
TopuA Rolling Stone cocTonT Kak pas 13 Takux.
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Mpodeccuonansl
peKnamHoro 6usHeca —
TOXe ayAUTopUA.
Peknama To4Ho TaK

e U3MeHsAeT ux
npencraBneHns

o0 npeameTte U
o6ecneumnBaert ux
y6eauTenbHbIMM
A0BOAAMY ANA feHEKHbIX
Tpart.

Jpyrve npuHTbl TakXe MPOTMBOMOCTaBNANM 0b6pa3
XVNnu atpnbyTam ycrnewHoro yenoseka. lopka menoun —
M cTonKa 6aHKOBCKMX KapT. LWmnubl gna caMoKpyToK — 1
3aXuMm gna geHer. «flonybuHaa nanka» naunducTo — u no-
rotun «Mepcegeca». bnogue ¢ JOMaWHMM NevyeHbeM — U
Kopob6Kka gopororo MopoxeHoro Haagen Dazs.

Peknamuctobl n3 Fallon McElligott Rice Hawnu yHuBep-
canbHylo GopmMyny: amepukaHckaa KynbTypa 6Obiia mosHa
CcTepeoTnamMm O XWMMKU, Ha OCHOBE KOTOPbIX MOXHO MOYTH
6ecKoHeYHO co3faBaTb KpacuBble MmeTadopbl. Rolling Stone
3TOW nAewn XBaTuo Ha CeMb NneT.

PeknamHasa KkamnaHus nogkpennanacb paboton ¢
npeccon: rmaBHbin pegakTop xaH BeHnep (Jann Wenner)
B 3TM rofbl CTajl YacTbiM FOCTEM TEJIEBM3MNOHHbIX LOY. Bce
BMecTe 370 no3sonuso co3fatb Rolling Stone o6pa3 nony-
NAPHOrO U3[aHUsA, KOTOPOe unTaeT obecneyeHHasa br3Hec-
WHTENNIMreHums. 3a TPU rofia Npofaxu peKknambl B XKypHase
Bblpoc/n Ha 50% .

Matepuanb! no Teme Ha caiite:

Bce cTatby 0 GOTO M MAMHOCTPALIUN B pekName

326


http://advertera.pro/tag/foto-i-illyustratsiya-v-reklame/

Perception.

Ha yepHo-6enoii 06noxke 60-x —
aHJerpayHAHbIN POK-TUTapUCT.
06510xKa 1984 roga — NOJIHOLBETHBIN
rAHeL, C XONIeHbIM FONTMBYACKAM
KOMUKOM.

CaMmbll N3BECTHBIN MPUHT,
CpaBHVBaIOLW NI ayAUTOPUIO
Rolling Stone 80-x ¢ Temu, KTO
ynTan XypHan KoHue 60-x.




1988 - 1999



MocnepgHunn py6ex

KoHeuHo, Bbl 3aMeTU, YTO PeKnama NoCTENEHHO W3-
MeHsach B TeUeHUe cToneTus. B 90-e nameHeHus yckopu-
nnck. Bece yckopumnoco.

Hanpumep, wHbopmauma. [octaBaTb ee CTano
npolye n gewesne. Bce, uTo paHblle cnpawmsanuv y apy-
3ei, UCKanu B CNpPaBOYHMKAX, KHWUFax, ra3eTHbiX 00b-
ABNEHUAX, Tenepb CTajn HaxoauTb B UHTepHeTe. DoTo
apTuCTa, UMTaTa NosIuTMKa, agpec MarasvmHa unu peuent
nUpora — WHTEPHEeT YCKOpMWA MnosiyyeHue Nobbix AaH-
Hbix. Tenepb MOXHO ObINIO 3aNpPoCTO nepecnaTb ¢pain Ha
KOMMblOTEp Apyra Unv nepeknHyTbca B yate ¢pasamu c
nosib3oBaTesieM U3 cocefiHero WwraTa. M niogu ctanu npu-
BblKaTb K 6ecnnaTHon nHdopmaL My, KOTOPY MOXKHO Mo-
NyunTb 6bICTPO U 63 ycunun. A Korga noaBUIKCb NepBble
OHMalH-MarasuHbl, NONb30BaTeNN OTKPbLIAUN AN1A cebs Ho-
BYIO Mofenb noTpebrneHns — genaTb NOKYMKU B pPa3HbIX
MarasuHax, He BbIXxogsa 13 goma.

TpagnumoHHbiM CMU 1 pO3HMYHBIM CETAM MPULLNOCH
npucnocabnueBaTbCA K U3SMEHEHUAM, C KOTOPbIMU 00LLIEeCTBO
BCTYMNasio B HOBbIN Bek. Kak 1 pekname.

B nHTepHeTe nosiBUNNCL GaHHEpPbl — OHJIANH-BUA
MeAUNHON peKnambl, KOTOpas Morsia 6bITb AHUMUPOBaH-
HOWM W Aaxe MHTepaKTMBHOW. Ha mouToBble AWMKN CTan
NPUXOANTb CNaM, BUPTYasibHasA Pa3HOBMAHOCTb MPAMOro
MapKeTuHra. OH noka3sbiBan CnopHylo 3GPeKTUBHOCTD,
HO ero rnasHbIM NOCOM Obina feleBu3Ha.
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MNocTeneHHO peknamodaTenu MOHANN, YTO WH-
TEpHeT no3BosiAeT YyO6uTb ABYX 3allleB: pasmelaTtb
peknaMmy fAelleBfie, YeM B TPaAMLVOHHBIX MeAua, Ho
c 6onbuwen 3ppeKTUBHOCTbIO. Kpome TOro, B MHTEpPHETE
MOXHO ObIIO TOYUHEE M3MEPUTb OTAAYY OT peKyiambl. TO
ano peKknaMncTam LIAHC COBEPLIEHCTBOBATb KamMMaHUM
W yYlle NOHMMATb ayauTOPUIO.

Hanpvimep, oHW NOHANKW, YTO NOTpebuTesNb NpechileH
KOHTEHTOM. OH NOCTOSHHO OKPY>KEeH CIoraHamMu, NPYHTaMK,
BUAEOPOMKamu, norotunamu. OH MPUBbLIK, YTO €ro To U
[eno MbiTaloTCA 3aB/edb, y6eanTb, HayunTb. B nTore oH Ha-
uasl ITHOPUPOBATb PEKamMy, BblIbUpas B MHGOPMALMOHHOM
MOTOKE TO, YTO EMY UHTEPECHO.

3To CTaBUT Nepef peknamucTaMu HoBble 3agaun. Ka-
KUM 6bl HU 6bINO pekamHoe coobLeHMe, He YCIbllaHHOe
noTpebuTensiMm, OHO He CPaboTaeT, NOSTOMY B NepPBYI0 oue-
pelb HY>XHO MPUBIEeYb YesloBeKa, yOeuTb ero JOCMOTPETb
PONVK UK 3aiepKaTb B3rNag Ha 6unnbopae. AreHTcTBa Co-
BEPLUEHCTBYIOT MacTePCTBO B CO3JaHNM PeKaMbl, KOTopas
3aBOpakMBaeT C NepBOro Kagpa.

CraHOBACb NpuBfieKaTeslbHee C KaXAblM rogoMm, pe-
Knama BCe MeHblue npogaet. [1pocTo nNoToMy, UTO YyXe
Henb3A NpofaBaTb OAHOWN TONMbKO peknamon. Ha pelseHne
O MOKYMKe BnusieT TbicAYa $aKToOpoOB: M NO3MUUA KoMna-
HUW MO BOMPOCAaM SKONOrMK, N BEXINBOCTb NPOAABLYULbI
B prpmeHHOM MarasuHe. MIckyccTBo ynpaBnaTb 3Tumu dak-
Topamy TakK, uTobbl yBenuuuBaTb MpPUObLINb, Ha3blBaeTCA
MapKeTnHrom. B komnaHun XXI Beka MapKeTWHry noguu-
HEHO BCe: U peKnama, U CBA3N C 0OLLeCTBEHHOCTbIO, 1 CUf1a
6peHAa, U KOprnopaTMBHasa KynbTypa, U Aaxe pa3paboTka
HOBbIX TOBApOB.

MNoHumaHue I'IOTpe6I/ITEJ'IF| N KpeaTuB BbICOKO LEHATCA,
HO caenaTtb X npodarwmmMmmn HenpocCTo.
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MynbTMMeAUNHOIO KOHTEHTA CAIMWIKOM MHOTO, U Mny-
65MKa 4acTo NoTpebnsAeT peknamy, BMECTO TOro, YTobbl
noTpebnATb ToBap. MIHTEpHET fJaeT HOBble MHCTPYMEHTDI,
HO nyulle Bcero paboTaeT B CBA3KE C Apyrumu meaua. Pe-
KnamogaTtenn OTKPbIBaloT AA ceO6sA BUPYCHbIE BO3MOXHO-
cTu. Peknama Kpenko-HaKpenko NnoBsi3aHa C KYAbTypoO.
W pake ecniv oHa AeNCTBUTENIbHO MeHbLe BAUAET Ha Mo-
TpebuTenbCKne NPUBbIYKY, TO BCE PaBHO NMPOAOIIKAET U3-
MEHATb Ntoaen 1 obLecTso.
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YESTERDAY
YOU SAID
TOMORROwW.



Nike.

[lpocTo genan

Just do it

PeknamHoe areHtctBo Wieden & Kennedy, 1988

Ecnn Tbl 3aHMMaelbcA CNOPTMBHOM MOZOW, TBOW ycnex
HanpsAMYo 3aBUCUT OT TOro, OyZeT im B Mofe cnopT. [Mostomy
HaiAit 6pocun cunbl Ha To, UTO6bI caenatb GUTHeC nonynsp-
HbIM. C camoro Havana u no cein geHb Nike nponosegytoT oco-
6yto punocoduio, rae cnopT — MOSHOLEHHAA CYOKYyNLTYpa,
€[MHCTBO Jllofei, ofepKMbIX OAHON naeen, coobLuecTBo, K
KOTOPOMY MOYETHO NPMOBLWNTLCA. AIENTOB K CBOEMY KYJbTY
cnopTa Nike npuenekaet Kpacueoi punocoduei «MpocTo ae-
nam.

Bce Hauanocb ¢ OAHOUMEHHOrO PeKnaMHOro posnuka. B
Hem cHAnca Yont Crak (Walt Stack) — n3BecTHbIn 6eryH-niobu-
Tenb, KOTOPbIN HaYal HaBopauMBaTb NepBble MUK B 57 net. K
MOMEHTY CTapTa KamnaHun YonTty 6bin1o 80. B ponvike oH Ge-
XWT no yTpeHHemy CaH-OpaHuucko: «Kaxzaoe yTpo a 6erato 17
MUnb. MeHs cnpalunBaloT, Kak y MeHs 3uMol BO Bpems Gera
3y6bl He cTyuar. Hy, A IpocTo 0CTaBnA UX Ha TYMOOUKe.

I1um cioxketom Nike OTKpbINY Cepuio PONMKOB, KOTOPbIE
nocesLueHbl nobege Hag coboii 1 cune Bonu. C KoHua 80-x cJio-
raH «Just do it» c norotunom Nike nosenseTcs Ha TeneskpaHax,
3aBeplUan KOPOTKME NCTOPUM O TOM, Kak CMoPT MOMOraeT fito-
[SIM JOCTUraTb HEBO3MOXHOTO.
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MoTtpebutenn moxer
OTHOCMTbCA K 6peHaam
Kak K penuruu. Mokynas
NPOAYKT, OH UyBCTBYeET
ce6 NoCBALLEHHDbIM.

' Collins C., Trenberth

L. Sport Business
Management in Aotearoa/
New Zealand. New
Zealand: Keeling and
Mundy, 2006. Ctp. 91

2 Helium

®unocodus «Just do it» HeBepoATHO NprBneKaTenbHa. C
Heli YernoBeK CTaHOBMTCA NobeamnTenem ye Toraa, Koraa npo-
CTO HauYMHaEeT 3aHMMATbCA CMOpPTOM. BecbMa ybepnTenbHbIi
[0BOf, YTOObI NONPO6OBaTh. A, KaK N3BECTHO, COBPEMEHHDIN
YenoBeK HaUMHAET 3aHATUA GUTHECOM C MOCeLLEHS MarasnHa
CNOPTUBHO oaexabl. Yl NpnBoANTb B CNIOPT HOBbIX N0Ae Ais
Nike 03HauaeT pacluMpATb PbIHOK U NosTyyaTh BCe 6onbLue fo-
ANbHbIX NOTpebuTenen.

Ponuk c Yontom ctan nonynsapeH, a ngea peknambl Npu-
rMAHYNacb aMePUKaHCKM AMMU: MONOAbIM LieNeyCTpeMsIeH-
HbIM MPOdECCMOHaNaM, KOTOPbIM JIbCTWIIO YyBCTBOBATb Ce6A
no6eputenamu. o cux nop «Just do it» — LeHTpanbHasa pe-
knamHas nges Nike. locTaTouHO AOMONHUTL 3TOT CJIoraH Gpup-
MEHHOW «rafikon» (Tak Ha3blBaeMmblii «sSwo0osh») — 1 He Hy>KHO
NOACHEHWIA, O KaKOW KOMMNaHNN NLET peub.

A Beaob ¢pasa 6bina nNpuaymaHa Konuvparitepamu ciy-
yaiiHo. CotpyaHukn IsHa BepeHa (Dan Wieden) yctanu ot no-
CTOAHHOTO HeJOBOMNbCTBA CNIOXKHOro KnueHTa Gunnvna Haiita,
KOTOPbI MPAMO 3asBJIAS, UTO He JIIoOUT peksiamy. B oTBeT Ha
»ano6bl ocHoBatesib Wieden & Kennedy otBeuan: «[pocto ge-
nanTe». Ppa3a nonana B CNVCOK C/IOraHOB 1 OKasasacb CaMbIM
noaxoasALLVM BapyaHTOM.

MollHaa peknama AOnonHWNa CUbHbIA NPOAYKT. 3a de-
cATb neT, B TeyeHne kotopbix Nike BknagbiBana peknammbie
6lopxeTbl B pa3BuTue ugemn Just do it, jona KomnaHuM Ha
aMepPrIKaHCKOM PblHKe yBennumnach ¢ 18% ao 43%'. Muposas
npubbinb Bblpocna ¢ 877 miH. gonnapos B 1988 no 9 mnpa.
JonnapoB B 19982,

Matepuanb! no Teme Ha caiite:

Bnoxtoensiowme ponuku Nike u Adidas | Bce cTatbu o pekname ofexabl
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http://www.helium.com/items/1989211-nike-and-its-just-do-it-campaign
http://advertera.pro/motiviruyushhaya-reklama-nike-protiv-adidas-2/
http://advertera.pro/tag/reklama-odezhdyi/

He Aal KpacoTte

[epBbiii ponnk Kamnaxum
€ 80-neTHum mapadoHuem
Yontom (Takom.

(moTpeTb OHNalH:
Youtube
Rutube

“Courage” («<XpabpocTb») —
KyNbTOBbIN PONK
CyyacTuem onMMNIACKMX
CNOpCTMEHOB

(moTpeTb OHNAIiH:
Youtube
Rutube

Poccuitckas peknama
«[lpocTo caenaii 310,
2007 ron

(moTpeTb OHNaNH:
Youtube
Rutube


https://www.youtube.com/watch?v=VqtHlC32U2Q
http://rutube.ru/video/59806bf79f63b25d6493c32d36e85cdb/
http://www.youtube.com/watch?v=V_AdkZQJXXE
http://rutube.ru/video/7820597d3d902d1be694aaef521c7ed5/
http://www.youtube.com/watch?v=bfYmAn09e4k
http://rutube.ru/video/a7267d3d904caf330f1c9d9b59ae3f46/

Yyactue cnopTuBHbIX
3Be3[, Bpofe
dyTbonmcTa YaiiHa
PyHu, yBenuunsano
NonynAPHOCTb PeKNaMbl.
Ho npgea «pocTo genan»
OTANYHO paboTtana n
cama no cebe.



JUSTDOIT.CO.ZA

JUSTDOIT &

CoBpemeHHas nevyaTHasa peknama Nike







Energizer.

Kponuk JHepaXkansep

The Energizer Bunny
PeknamHoe areHtctBo Chiat/Day, 1989

Eveready pewwwuna obovitn nugepa. B pekname Duracell
[BajLUaTtb NeT MoKasbiBana UrpyLLIeYHbIX KPOSIMKOB, KOTO-
pble urpanu Ha 6apabaHax 1 OTK/OYaNUCb OAVH 3a APYTruMm,
1 TONbKO KpOsnuK ¢ 6aTapenkon Duracell npogonxan pabo-
TaTb. YTO6bI JOrHATb KOHKYpeHTa, Eveready BbinycTrnm po-
VK. NPO UTPYLIEYHbBIX PO30BbIX KPOMKOB.

B Bngeoponuke 1989 roga AnMHHOYXMe, Kak 1 B pe-
kname Duracell, urpatot Ha 6apabaHax. Bopyr Ha 3KpaHe
NosABNAETCA OCOOEHHbIM KPOMMK — LBeT sApve, HGapabaH
6onble, ywn anvHHee. Ha 6apabaHe norotun Energizer.
3epKanbHble COMHEYHble OUKU A06aBNAT KPYTU3HbI. Kpo-
nuk Energizer pBuxeTcs No akpaHy 1 6apabaHuT, a ANKTOP
06bsacHseT: «<He BepbTe pekname, B KOTopol 6aTapelika oa-
HoW GpupMmMbl paboTaeT gonblue gpyrvx. MpocTo Ha CbeMKu
HW pa3y He no3sanu Energizer». Bce nrpywkn sammpatot, a
Kponuk Energizer npoponxaet 6apabaHnuTtb u gBUXeTCA K
BbIXO[Y CO CbeMOYHON NNIOLWaAKM.

70T ponuK cHAno ans Eveready peknamHoe areHTCTBO
DDB. 3aTem KomnaHua Hayana paboty c Chiat/Day, n xel
Yunat (Jay Chiat) Bckope cTan U3BecTeH B peKlaMHOM Mupe
Kak oTel Kponuka Energizer.
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' MaKwoTt

(aHrn. packshot) —
n306paxeHne NpoayKTa
KPYnHbIM NnaHom. Takum
KaApOM 3aKaHuMBaeTca
60MbLIMHCTBO PEKNaMHbIX
PONUKOB.

2 CnpaBepsiMBoCTA
paau cnepyet OTMETUTb,
4TO U3HaYaNbHO
NPaBUIbHbIN KypC B3ANN
peknamuctbl Duracell,
KoTopble ele B 70-e
CTanu UANKCTPMpPOBaTh
AnuTenbHyto paboTy
6aTapeek C MOMOLLbI0
3/1EKTPOHHbBIX UTPYLLEK.
Energizer n Ixen Ynat
NULWb PA3BUAN YYXYIO
ngeto, fo6aBMB B Hee
COBCTBEHHbIX HAXOMO0K.

Pa3ssmBaa unpgeto DDB, areHtcTBO Ymata npespaTtuno
KpONMKa B KyNbTOBOro nepcoHaxa. llocne Toro Kak B
NepBOM BMAEO KPONUK cOeXaN CO CbeMOYHON MOLaaKy,
peKnamMmucTbl peLumnn nokasaTb 3puTenam cepuan o ero rno-
XOXOEHUAX.

YWwacTbl OTNpaBAneTca B Apyrue pekiaMHble posinKu.
OH nosAsnaeTcA B TUNNYHOW PeKname 3IMTHOrO BMHa U rpo-
MUT LUMKAPHO HaKpbITbIA CTOM, 3aTeM MpPOXoAamMTcA nepepn
HOCOM Yy Bpaya B TUMMNYHOW peKslame NleKapcTBa, U, HaKo-
Hel, HaBoAWT WYMy B TUMMYHOW pekname kode. Besge oH
cbrBaeT akTepoB, PyWMUT AeKOpaLUMN U MOPTUT NIKWOTHI'.
CraHoBUTCA NOHATHO: Kponuka Energizer He ocTaHOBUTb.
«PaboTaeT, paboTaeT 1 paboTaeT», — NPUroBaprBaeT VK-
TOP B KaXKAOM pOsMKe.

Ayautopusa Tensno BCTpeTWna AJIMHHOYXOro M 3arnoMm-
HWUNa ero ropasfo nyudlle, Yem npownble ponukn Energizer
C rumHacTtkon Mapwm Jly PettoH (Mary Lou Retton) u per6u-
ctom [kako [xekcoHom (Mark «Jacko» Jackson). Torga pe-
KNaMUCTbl MbITaIMCb CPABHUTb SHEPTUI0 U BbIHOC/IMBOCTb
CMOPTCMEHOB C MOLLHOCTbIO GaTapeek, HO, MMAASA Ha 3TU Po-
NNKKW, MOHMMAELL b, MoYeMy KPOSUK NPEeB30LLIe YEMMUOHOB.

Ixen Ymat® BbliOpan [oxopuMBblii CNOCOO pacckasaTb
o GaTapeiikax. He undpbl, He 3KCNepUMEHTbI, @ 3aNOMUHal0-
LMIACA FepOr 1 KOMUYHbIE CIOXKETbI, KOTOPbIE UIIIOCTPUPYIOT
KOHKYpEeHTHOe npeumyLLecTBo — HaTapeiika paboTaeT gonro.
CnegytoLme ponukm 06 nrpyLieyHoM KposvKke NapoanpoBani
«3Be3gHble BOVHbI», <HAMaRY [I>KoHCca», MynbTUK NPo POKKM 1
BynbBUHKNSA. Bcero 6bin0 CHATO 6oee COTHM NApPOAUiA Ha No-
NySApPHbIE CIOXETbl MAaCCOBOW KYNbTYpbl.

Energizer Bunny ctan 3Be3gon. Ero Bkntounnu B na-
TEPKY CaMbIX Y3HaBaeMblX pPeK/aMHbIX nepcoHaken. Ero
MCMosb3ylT Kak meTadopy, Korga Hago cKkasatb 06 sHep-
TMYHOCTW, CTOMKOCTU, HafeXHoCcTU. Ero moxHO 6bino Obl
CuMTaTb OAHOI U3 CaMblX YCMELIHbIX PEKIAMHbIX KaMnaHWii
BeKa, ec/in Obl He OHO «HO» — KaMraHuA He Nomorna rno-
BbICUTb NPOJaMXMN.
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HukTO He 3HaeT, KakoBa 6Obiia 6bl cyabba Energizer
6e3 Kponuka. BoamoxHo, Torga 6peHp He mor 6bl paccum-
TbIBaTb Aake Ha BTopoe mecTo nocsie Duracell. Ho TouHo
M3BECTHO: CO3AaB peKkNamHyto nereHgy, Eveready He cTanm
nepebiMun. MNMprBoaAT pasHole Bepcumn. bpeHg Duracell 6bin
CJIVLLKOM CUSeH M3HAYabHO; MepPCOoHaK C/IMLIKOM MOXOX Ha
KOHKYpEHTa 1 He MO3BOJIAET OTCTPOUTLCA OT HErO; CAeNaHa
CTaBKa Ha NPOLOSIKMNTENbHOCTb PaboTbl — KauecTBO, KOTO-
poe MoKynaTeNlb HE MOXET OLIEHWTb; XOPOLWWWIA KpeaTuB He
6bIN NOgKPENSIEH FPAaMOTHBIM MAaPKETUHIOM. ..

Energizer Bunny — noyumntenbHas nctopusa o pekname
n b6peHavHre HoBoro Beka. lNepcoHa)<, napoaunpyoWwmi
KOHKYpPEeHTa 1 LWWTaMmnbl MAacCOBOW KyMbTypbl, CaM CTaHO-
BUTCA TUPaxXmpyembiM obbekToM ana napoguii. OH BHO-
CUT U3MEHEeHNA B CJIOBApHbIN 3anac («naweT, Kak Kponnk
Energizer!»), HO HNYero He MeHsAET B MOKyNaTeNIbCKOM NoBe-
neHun. Jliogn oxoTHO noTpebnsaioT 3abaBHble NCTOPUK NPO
KponuvKa (peknama crtana o6bekToMm noTpebneHusl), HO He
cnewat notpebnAtb NpofykTt. CTaHOBUTCA HEMOHATHO, rae
CMenbll XoA, a rae KpU3uc naen, rae noAanbHOCTb, a rae na-
pasutupytowmii obpas. B Takoli cpene peknama, OpeHaMHT 1
MapKEeTUHT CYLLeCTBYIOT MO Cell ieHb, CTaHOBACb BCE CNOX-
Hee U CJIoXKHee.

Matepuanb! no Teme Ha caiite:

(amble U3BECTHbIE PeKNlaMHbl€ NePCoHaXN
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CoBpemeHHbIX
nokynarenei
He10CTaTOYHO BNHOUTD
B peKnamy, uto6bl oHu
OTAaNM NpepnoyTeHne

NpoAyKTy.

2 Stltoday.com


http://www.stltoday.com/business/energizer-recharges-its-battery-business/article_8a547e2a-644e-5f9a-9676-e2996bbd79f6.html
http://advertera.pro/samye-izvestnye-personazhi-v-reklame/

[Jlo noABneHua Kponuka
Energizer peknamupoBanu
CMOPTCMEHbI

¢ perg

Gy d
Al "
\
kW‘ENERG{ ER.

(moTpeTb OHNaliH:
Youtube
Rutube

{

Mepsbiit ponuk ¢ Energizer
Bunny 1 napoguu Ha
peknamy BMHA 1 leKapcTBa

(moTpeTb OHNAIiH:
Youtube
Rutube

Kponuk Energizer HaBogut
LLOPOXY B pekname kode

(moTpeTb OHNAIiH:
Youtube
Rutube



https://www.youtube.com/watch?v=dJH6t9rJjfc
http://rutube.ru/video/20e1af66b0df9bb470ea31b39b991976/
https://www.youtube.com/watch?v=Bfip_CL0IBU
http://rutube.ru/video/35f1e12289b4d4e43086809932fa54be/
https://www.youtube.com/watch?v=dqknsOyfYMA
http://rutube.ru/video/7c2b1d5b0876e63e6b945771a3d1dca2/

Ponuk no motueam
dunbmoB 06 UHanaHe
JIXoHce

(moTpeTb OHNalH:
Youtube
Rutube

-
=
-_—

Kponuk JHepaxaiiep
cokpywaet [lapta Beligepa

\
\

///mm\\}

(moTpeTb OHNaH:
Youtube
Rutube



https://www.youtube.com/watch?v=EFALUV3U19s
http://rutube.ru/video/bf951f6c37f662a50962904c62d367b3/
https://www.youtube.com/watch?v=Vx67FID0Kpw
http://rutube.ru/video/fe13ea4ae63674eca7a8742c6d9bec6e/

Super.

That's how milk makes
you feel. The calcium helps
bones grow strong,
so even if you're not from
Krypton™ you can have
bones of steel.

got milk?

SUPERMAN
RETURMS
JUHE 30




Got Milk?

PeknamHoe areHtctBo Goodby,
Silverstein and Partners (GS&P), 1993

MonyuBWWIACA peKnamHbI BlomKeT Obll nepefaH
Goodby, Silverstein and Partners, koTopble B3an1cb paspa-
60TaTb CTPATENVIO NPOABMXEHUS MOJIOKA.

[naBHbIM Bparom 6binn TOBapbl-aHanoru. ArpeccuBHble
BOVIHbI Fa3MPOBOK, NMOABNEHNE SHEPreTUKOB, MONYNAPHOCTb
bUTHEC-KOKTENNEen — BCe 3TO OTBNIEKANIO BHMMaHMe noTpe-
6uTeneit oT NoONe3HOro HanuTKa. A elle nepep Kpeatopamu
cToAna npobnema: peknama He MorJia pacckasaTb O MOJIOKe
Hu4yero Hosoro. JlioAn 1 Tak 3HanW, YTO OHO COAEPXKUT Kaslb-
uyun. C getcTea NOMHWAK, YTO OHO Mone3Ho AnA 3y6oB 1
kocTei. [ToHUManu, 4To 3To YacTb 3JOPOBOro paynoHa. Ho
MU MOJTIOKO BCE MEHbLUE U MeHblle. Beab BOKpyr Obino
CTOJIbKO BKYCHbIX HaMTKOB, MOMIE3HbIX 1 HE OUYEHb, C APKON
peKnamon 1 NpuBAeKaTenbHbIM UMUAXKEM. A MONOKO — HY
YTO B HEM OCO6EHHOrO?

KpeaTopbl areHtcTBa Goodby, Silverstein and Partners
6UnMcb Haf 3TMM BOMPOCOM. A NOTOM Nojymanu: a noyemy
6bl NPOCTO He MoKa3aTb, YTO MOMOKO BaxxHO? OHO Heobxo-
OMMO, OHO He3aMeHUMO, Bbl MbeTe ero C JeTCTBa U 3HaeTe
BCe O ero nosb3e. Hnkakom gpyron HaNnMTOK He MOXeT 3TUM
noxsacTaTbcs. BoT Tebe 1 yHUKanbHOCTb.
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WNTak, peKnama aonXxHa noka3sblBaTb, YTO 3aMEHUTb MO-
JIOKO HeYyeM 1 ocTaTbcA 6€3 MONoKa — MJIOXO.

B noucke croxeToB MOMOMMU pe3ysbTaTbl OMPOCOB:
aMepuKaHLbl 4aCTO MOKYMNaloT MOJIOKO, YTOObI 3anNuBaTb UM
CNafKylo BbINeyky. 3TOT NOTPeObUTENbCKUI CLeHapwuii er B
OCHOBY POJNKOB, rfe NIoAM 0CTaBanncb 6€3 MoONoKa B Camblii
HY>KHbIi MOMEHT — KOra HY>KHO 3aMnnTb Cyxoe yroleHue.

lepow nepBoro ponvika ysnekaetca buorpaduren Anek-
caHgpa lamunbToHa. OH paboTaeT B My3ee, la U B €ro KOM-
HaTe BCe CTeHbl YBellaHbl ICTOPUYECKNMIY JOKYMEHTaMU U
nopTpetamu nepsoro muHuctpa ¢uHaHcos CLIA. MapeHb
CUANT B HOUHYIO CMEHY B My3e1HOM 3aje 1 ecT 6yTepbpog ¢
apaxMCcoBbIM MAc/IOM. B 3TOT MOMEHT eMy 3BOHUT BeAYLINIA
pPaAvioOBUKTOPUHBbI 1 npeanaraet 10 TbicAY JONNapoB B OT-
BET Ha NPOCTeuKMA BOMPOC: KTO 3acTpenun AnekcaHapa
lamunbToHa. «AapoH bepp!» — Mononon yenoBek TOUHO
3HaeT OTBET, HO He MOXET MPOMU3HECTM HU CNOBA BHATHO.
OH paBUTCA XxNebom, XBaTaeT NakeT MOJIOKa, UTOObI 3anuTb
CYXOMATKY, HO B MakeTe nycTto. Harpaga yckonb3aet ns-nop
Hoca. «<ECTb MONIOKO?» — CnoraH BKpau/BoO npejnaraert 3a-
rMAHYTb B XONOAWIBbHUK 1 Y6eauTbca, uTo 3putento byaert
yeMm 3anuBaTb cBow byTepbpos.

Moxoxunin cueHapuin B ponuke «Teno B runcex». Cocep
no 60/IbHMYHON ManaTe yrowlaeT neyeHbem bGeponary, Ko-
TOpbIVi NepebnHTOBaH C HOr Ao rosoebl. Ho npeanoXxutb
MOJIOKa 3a0blBaeT, U Kaneka OaBUTCH, KaNoOHO KPAXTUT,
cnylasn, Kak y cocefiHen KOMKU »KaflHO CMaKYIoT Kpekepbl C
MOJIOKOM. Kafpbl Hanueatowerocs B 60Kan HanuTka CHATbI
TaK, YTo y 3pUTeNA HauMHaeT CBOAMNTb CKYNbl OT XKelaHNA Ha-
nnTb cebe Takoro e, 6e510ro, NPOXnagHoOro.

Taknmm Bblpa3snTeNbHbIM MONYYUNITNCD BCE PONNKN CE-
pun: akTepbl I'IpaBJJ,OI'IO,D,O6HO AaBATCA CyXOVI efoun, MONIoKO
TO anneTUTHO NEHNTCA, HO HE OOCTAETCA repoAam, TO Apama-
TUYHO BblKaTbIBAETCA N3 NAaKeTa OAVHOKOW KarnenbKowu.
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Ponuk o BuKTOpMHE Npo
Anexcanapa [amunbToHa

(moTpeTb OHNaliH:
Youtube
Rutube

3aruncoBaHHbIN befonara
MEYTAET 0 CTaKaHe MOJIoKa
B 60NbHMLE

(moTpeTb OHNAIiH:
Youtube
Rutube

Kak 6bino npuaymano
Ha3BaHue And «0peo»

(moTpeTb OHNAIiH:
Youtube
Rutube



https://www.youtube.com/watch?v=46Nux4Clqz0
http://rutube.ru/video/4ad30c828d7e082c35b4f596d372137f/
https://www.youtube.com/watch?v=i8IucYyj2jM
http://rutube.ru/video/ccb6ece6b608fe7cc92b7793ea8c14d9/
https://www.youtube.com/watch?v=bJMyOa_FKgM
http://rutube.ru/video/c1125e7ba43ff6a97f2faa8172935d3b/

[ina npopax uHorpa
None3Ho HaNnOMMUHaTb
NIOAAM, 3a4eM UM HYKeH
NPOAYKT.

' Advertising Educational
Foundation

KamnaHuA HanomHmna aMepunKaHuaMm, YTO MOJIOKO —
3TO TaK BKYCHO, TaK MPOCTO 1 BCerga K MecTty, Korga Hago
3annTb NeyeHbe. MOMOKO CTano Ka3aTbCA CaMbIM npaBuib-
HbIM HaNMMUTKOM O1A BblINeYKN.

Ho 3akpennAaTbCA Ha 3TOM MNO3ULMUN PEKNaMUCTbl He
cobupanucb. Crann CHUMATb POSIVKN C U3BECTHbIMMK BpPeH-
LamMm: Monoko 1 konobok Pillsbury B pycckoii cembe, MOnoko
1 n3obpeTeHre Ha3BaHUA AnA neveHba Oreo, MOSIOKO U Cy-
Xue 3aBTpaku Trix ¢ 6e3yMHbIM MYNbTALIHBIMU KPOJIMKOM. ..
3ateM noAKnUMNM 3Be3f: MOAENN, aKTPUChI, CMOPTCMEHDI
06BACHANY, NOYEMYy OHU MbIOT MONIOKO. K 3TOMy MOMEHTY
CJIoraH CTan HacToNbKO MONYNAPEH, YTO KpeaTopbl CMOTIM
no3BoNnTb cebe CKaTUTbCA B MOYUUTENbHbIN TOH, XOTA B Ha-
yane KaMnaHuy OHW CO3HaTeNbHO OTKa3alancb OT MOpasu-
3aTopckon peknambl. Ho nog coycom Got Milk? monoaexb
Haxopawna 3abaBHol GaHanbLMHY NPO KanbLUiA, OCTeomno-
O3 1 340POBbIE KOCTMU.

B nepBbIi rog nocne crapta peknambl B KanndopHun
6b1110 NpogaHo Ha 15 MAH. rasIoHOB MOJIOKa 6onbLue, Yem
paHbuwe'. ina California Milk Processor Board 3to 6bin nep-
Bbl POCT NOTpebneHus 3a 20 ner.

KamnaHuA npofomkaeTca n no cen AeHb. B ocHoBHOM
ucnonbyetca cioxeT Milk Mustache — npuHTbI 1 ponukn
1306paxatoT 3HAMEHUTOCTEN C MOSIOYHbIMU KYyCaMWU», KOTO-
pble CNpaLLnBaOT, CTb M y Teba foma Mmonoko. CrioraH Got
Milk? 3anomHmno 95% HaceneHus AMepuKu.

Matepuanb! no Teme Ha caiite:

[aneped 3HAMEHUTOCTEN C MONIOYHBIMM <yCaMU»
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http://www.aef.com/on_campus/classroom/case_histories/3000
http://www.aef.com/on_campus/classroom/case_histories/3000
http://advertera.pro/printyi-got-milk-reklama-so-znamenitostyami/

Want strong bones?

Dirinking encugh
Iowfat mile

e can help prevent
OsEOpOrosis later,

ot mi iIk?

I'm still standing.

fat free milk.
t free. And it's

el all of the nutrient = 2 h reminds me,
it's time to pesfonm my favor

Ossup Konepounba, Oxekn YaH n
ONTOH [IKOH — KaXKAbll NO-CBOEMY
npu3HaeTca B N06BU K MOJOKY.






Coca-Cola.

Bcerga Koka-Kona

Always
Creative Artists Agency, 1993

MNokynaTenu 3anyTanucb 1 nepectany NOHNMaTb, Kakyto
«KoKy» oHn xoTAT. [lo KoHua 90-x npou3BoauTeNb MNblTanca
pa3noxuTb 6peHabl no nosioukam, pexknammpyst New Coke ans
monogexun n Classic Coke gns niobutenein TpaguLMOHHOIO
BKyca. Ho B ntore npogaxu New Coke cBepHynu, opuriHasb-
Haa Coca-Cola cTana eguHCTBEHHOWN HacToALLen «Konony, 1 B
peKniame BHOBb 3aroBOPWISIN O NPENeCTAX TPagULMOHHbIX Be-
wen. bbina 3anyweHa kamnaHuA «Bcerga Koka-Konav.

Ana kamnaHum oTcHANM okono 30 ponukos. OHW Gbln
aapecoBaHbl PasHbIM ayaUTOPUAM: AETSIM, MOAPOCTKaM, Criop-
TUBHbIM daHaTam, nogam noctapiue, O6palasicb K pasHbiM
NIOAAM, peKfiaMma roBopuna o Becesbe 1 PagocTy, O MaMATHbIX
MOMEHTAX 1 NMPUATHBIX MeJIoYax »M13HW, O CEMbE U ApYKOe —
CNIoBOM, 06 06LLIEeNPY3HAHHBIX LLEHHOCTAX, CTAOUIbHbIX, HEWN3-
MeHHbIX. Tak nocne nMxopagKm ¢ HoBow peuenTtypon «Kona»
HaKOHeL| BepHYnach K naee HernpexoasLLein KnaccnKku.

Kak 06bluHO, rnaBHoe B pekname «Koku» — my3blka. [ns
KamrnaHuu 6blna HanvcaHa 3arnomMnHalLLAACA Meoans, Ha Ko-
TOPYIO nAeanbHO NOXMMACk CTpouKa «Bcerga Koka-Kona» (M Ha
pycckom A3blke Toxe!). OCTanbHOM TEKCT MEHANCA OT POsMKa
K ponuky: Ixoywn Ourr3 (Joey Diggs), cTaBlwumiA ronocom rasu-
POBKM, Nef TO O NPOCTbIX PAAOCTAX »KW3HKU, TO 0 PoxaecTse,
TO 0 Gelicbone.
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Peknama ¢ KynbToBoii
necHeii «Bcerga Koka-Kona»

(moTpeTb OHNaNH:
Youtube
Rutube

PoxnecTBeHcKas Bepcna
necHn

(moTpeTb OHNalH:
Youtube
Rutube

Ponuk ¢ monogexHbimu
TaHUamu

(MoTpeTb OHNaliH:
Youtube
Rutube


https://www.youtube.com/watch?v=qdIR2FOUnWg
http://rutube.ru/video/03427a6facfe5de169762eaa6383c463/
https://www.youtube.com/watch?v=g15HzXQu75Y
http://rutube.ru/video/df3bf5f8e07769730599ff44aad55ed2/
https://www.youtube.com/watch?v=MF8c_WJtTtY
http://rutube.ru/video/a2777e678f75ce9e35ea9e02bfad2e0f/

Ponukun 6binv CHATbI B OAHOW MaHepe: Kpblllka «Konbl» B
LIeHTpe 3KpaHa, Ha KOTOPOW, KaK B Kapaoke, NOABAANCA TeKCT
MeCH, 1 Pa3HOLIBETHBIN MeHALWMNCA GOH.

B Apyrvix peKknaMHbIX CloKeTax repou TaHUeBanu nog
MESIOANIO UV UCMIONHANIM ee C MOMOLLbIo BYTbITOK 1 6aHOK
«Konbl». PONuKK, B KOTOPbIX He 3By4Yana cama necHs, obs3a-
TeJIbHO 3aKaHUMBANNCb MENIOANYHBIM IXKUHIIOM — «Always
Coca-Colal».

lepoamun gpyron cepun peknamHbIX POINKOB, KOTOPas
3aMoMHWMach 1 nonobunacb 3puTensam, ctTanu benble meg-
Begun. CaenaHHble B TexHuke 3D-aHMmaumy, cumnaTuyHble
MULLKU JIIOOYIOTCA Ha CEBEPHOE CUSIHUE, HAPSAXKAIOT eJIKY, Ka-
TalOTCA Ha KOHbKaXx, 1 Bcerga nbtoT «Koky». [lobpble nuctopun
NpPOo CeMenHbIN JoCYr MeaBeeln MOHPaBUNC 1 B3POCIIbIM,
n getam. C 3Tnx Nop 3Bepu CTanmn YacTo NOABAATbCA B 3MM-
HUX KaMnaHWAX rasupoBKW. 3BE3[0N pPOXKAECTBEHCKON pe-
Knambl «Konbl» octaBanca CaHTa-Knayc, 3aT0 MULKN MOFAK
peKnaMmMpoBaTb HaMUTOK Mocie npa3gHuKoB, Korga obpas
CaHTbl TepAan akTyanbHOCTb.

Tak Coca-Cola Company BepHynacb K Teme HecTa-
pelollen KnacCukn B MepemMeHYnBOM MUPE; ra3mpoBKa B
peKfiame BHOBb CTasia ONIMLETBOPATb CTAabMIIbHOCTb U «Ha-
cTOoALME BeLM». DTO MOMOIIO HaBeCT! NOPAJOK B yMax Mo-
Tpebuteneii, KOTopble ObIMN COUTBI C TONIKY MOJNIOAEXKHOW
New Coke. Tenepb Bce cTano Ha cBou mecta: «[lencm» —
npo Moy, COBPEMEHHOCTb U MOroH 3a 6yaywmum, «Koka»
— NPO BeYHble LIeHHOCTY 1 NPUBbIYHbIE PAJOCTU.

Matepuanbl no Teme Ha caiite:

[anepen NPUHTOB JPYriX «ra3upoBaHHbIx» 6pennoB | Bee cratby o Coca-Cola
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Yem 6onbLue NOX0XKM
ToBapbl, Tem 6onbiue
pasnuumii fOMKHO 6bITh

B SMOLMOHaNbHOM 06pase
KaM[0ro U3 HuX.


http://advertera.pro/staraya-amerikanskaya-reklama-gazirovki/
http://advertera.pro/tag/coca-cola/

Meageau cmoTpat
Ha CeBEpHOE CUAHNEe

(moTpeTb OHNaliH:
Youtube
Rutube

(anTa yrowaer MuwKy
«Konoii»

(moTpeTb OHNAIiH:
Youtube
Rutube

«Koka-kona» u Apyx0a
MefBEXOHKa C MOPCKUM
KOTUKOM

(moTpeTb OHNAIiH:
Youtube
Rutube


https://www.youtube.com/watch?v=tqDmf30Kl0s
http://rutube.ru/video/f3d9e611bab61077b3a4b3e534a197e2/
https://www.youtube.com/watch?v=cOCfsuznaIs
http://rutube.ru/video/020708d02ca9fe43ef3f95258aa12a2d/
https://www.youtube.com/watch?v=xSezFLSX-Ts
http://rutube.ru/video/ad42d06c957290abcad96381a46d1d5e/

Yt06bl OTKPBITH Fa3UPOBKY,
Me/iBeAN fOCTaloT SIyHY
CHeba

(moTpeTb OHNaliH:
Youtube
Rutube

Brnepsble 6enble measean
NoABMNCH

BO $paHLly3CKOIN peKkname
Hanutka

B 1922 ropy.

Boisson
GAZEUSE

DAMS TOWS LES CAPFES  BARS


http://www.youtube.com/watch?v=vsT1BeVqU9E
http://rutube.ru/video/0f5ee5b132c0dde8a0238cdf540b0522/

;Budwelser
- PREFERRED ... Sergutiere




Budweiser.

Ye kak?

Wassup
PeknamHoe areHtcteo DDB, 1999

PeknamHaa kamnaHua knaccuyeckoro Budweiser npu-
3BaHa Oblfia HaNMOMHUTL MOKYNATesNl0 O HEU3MEHHbIX NUB-
HbIX LIEHHOCTAX — MY»KCKOW fpy»be u 6ericbone.

«Wassup» — nonynapHoe y MONIOAeXMn NpuBeTCTBIE,
COKpaLueHme oT «what's up?», «kak gena?». B pycckom ssbike
6NnM3Koe Mo JyXy NPUBETCTBUE — «Ue KaK?». ApPT-OUpPeKTop
DDB [xactuH PuappoH (Justin Reardon) yBupen rge-to
KOPOTKOMETPaXKKy, B KOTOPOI repon 340pOoBanncb Takum
06pa3oM, U BCMOMHWA, YTO CaM YacTeHbKo obmeHMBanca
C Apy3bsaMu 3TON ¢pasoin. PeknamHbln pexunccep Yapnbs
CroyH (Charles Stone), npounTas cueHapui PuappoHa, Toxe
BCMOMHMT MOJIOAbIE rofAbl M MO3Bal CHMMATLCA B peKiame
apy3en getcTea. [NonyuynBWNNCA PONMK He NPOCTO BbirnA-
OUT QYpPayecTBOM CTAPWHHbBIX MPUATENEN, OH TAaKOBbIM U
ABnsAeTCA.

Mo ctoxeTy CTOYH 1 ero ToBapuLym obuiatoTca no Tene-
doHy Bo Bpems H6encbonbHOro matya. «4e kak?» — «CmoTplio
urpy, nbio Bud». — «BepHo, BepHO». [ToTOM repoun Hauu-
HaloT NaACHUYaTb U Ha pPa3Hblil MaHep NOBTOPATb ppaszy
«Wassup». Ha nepBbin B3rnag HeNOHATHOE LWYTOBCTBO, Ha
fene 3Ta UCTopMA oKasanacb 3HAKOMOW KaxAoMy, KTO XOTb
OfHa)KAbl AYPaunnCca C Apy3baMN.
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No6eputens Clio Awards
2000 B HOMUHaL UK
«TeneBupgeHmne»

Ipan-npu PeknamHoro
¢decruBansa B Kannax 2000



' Tpayt [., Paiic 3.
Mo3unuymoHnpoBaHue.
BuTea 3ay3HaBaemoCTb.
Crp. 88

Ha ofHy TeMy CHANN HECKOJIbKO CIOXKEeTOB: C AOCTaBLUN-
KOM MuLLbl, C ANOHCKAM pecTopaHoMm, C ONPOCOM Mo Tene-
doHy. Bcroly repouvt paHo vy MO3AHO HauMHaIM GUPMEHHO
TAHYTb «Bacaaaaan!»

OfVH 113 PONMKOB MOKa3anu BO BPeMs PeKlaMHoN na-
y3bl Ha Cynep-Kybke. OcTanbHble BbINYCTUAN B 3OUP 1 WH-
TepHerT. LLyTKa, NOBTOpeHHaA MHOro pas, Wwa Ha-ypa. Ycnex
6bln1 owenoMuTenbHbIN. Jllogn cTanyM pacckasbiBaTb Apyr
LPYry O pekfiame, COBeTOBaTb MOCMOTpeTb ee (6yATo 3TO
¢unnbm!), 06MeHMBATLCA CCbiNKaMy Ha ponuk. B oanH mo-
MEHT NPUBETCTBME YepHbIX bpaTbeB 13 GefHbIX KBapTanos
CTaNio caMbiM MONYNAPHbIM CNOBEYKOM, KOTOPOE MOMHO
6bI10 yCnbIWaTh B KONNEeAXe, Ha pagmoLuoy, B knybe.

Kaxetca, uto PuapgoH n CToyH pgokonanucb Ao
KaKOWN-TO CEKPETHOW 30HbI B MO3Ty NOTPebuTensa u caenanm
PONMK, KOTOpble Pe30HUPOBaN C HACTPOEHUAMU MUIINO-
HOB nioaen. Peknama 3auenunna gaxe Tex, KTO HUKOrga He
cMoTpen 6ecbon, He N MMBO U He 3[0POBaNCsA «BOCa-
namm,

MpaBaa, MMEHHO «BOCarbl» OOV CTanu NepeHrMaTh
U3 ponvKa, a BoBce He ynoTpebneHme Bud. MonynapHan
peKflaMa HeHafoNro MOAHANA aKUMX KOMMAHUKU, HO Mpo-
Haxun Budweiser npopomkany nagate. KamnaHus He cmora
npuBfieuyb K OpeHAy HOBbIX MOTpebuTesneln, HeCMOTPA Ha
TO, uTO Gnarogaps el o Bud y3Hanu gaxke B Tex CTpaHax,
rae oH He npogasanca. Ikcneptol Ixek TpayT (Jack Trout) n
3n Paiic (Al Ries) BuHAT B 3Tom Bud Light, mnaglero 6pata
Budweiser, KoTopblli 0Kasancsa cunbHee opuriHasna u otTbe-
faet ero gonto'. Kak 6bl Tam Hu 6bino, «Wassup» — elle oanH
npumep peknambl, KOTopasa CTana KyfbTOBOW, HO He cTana
3¢ deKTUBHON.

A elle 5TO ofjHa 13 NepBbIX KaMMNaHWi, KOTOpasA NO3BO-
nna o6beaUHNTb UHTEPHET U TPAAMLMOHHbIe Megma. UcTo-
pun Wassup-apy3eit camm no cebe OTINYHO PacxoamsInch
B oHnanHe. A B 2000 rogy DDB pelwwvnun 3akpenuTb ycnex B
Bebe, BbiNycTMB Ha TB ponuk «Language Tape».
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OH npuvrnalaeT Bcex Ha calnT Budweiser, rae MOXHO Ha-
yunTbCAa ropoputb «Wassup» Ha 36 A3bikax. [ocewwaemocTb
canTa Bo3pocna B 3 pasa, ¢ 400 TbicAY Ao 1,2 MAH. B MecAL,
MpaBga, 0 pocTe NpofaXxk TYyT CHOBa CKa3aTb Hevero.

KamnaHuAa Budweiser — caman noaxopswan nuctopms,
yTOObl 3aBEPLUUTL pPaccKka3 06 aMeprKaHCKON pekname XX
BeKa. B cepuane «Wassup» MOXHO pa3rnagetb TUMNUYHble
yepTbl peKambl HOBOrO CTONETUS.

Matepuanbl no Teme Ha caiite:

(Tapaﬂ PEKiaMa nuBa
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B ymax notpe6uteneii
€CTb MeXaHM3Mbl

— uHcaiiTbl. Ecnn
UCNONb30BaTh UX
NpaBuIbHO, MOXHO
3anonyuyuTb Aywu
nokynarenei.

Yro, BNpouem, He
rapaHTupyeT, 4To Bbl
NonyyuTe MX AHbIN.

! Beer Universe


http://www.beer-universe.com/beer-education-article/2012-02-02/Top-20-Selling-Beers-of-2011/
http://advertera.pro/interesnaya-staraya-reklama-piva/

OpuruHanbHblil poank
npo Apy3eit, N1BO 1 Urpy

(moTpeTb OHNaliH:
Youtube
Rutube

JlocTaBLIMK NALILbI
He NOHUMaeT LWYTOK
npo Wassup

(moTpeTb OHNAIiH:
Youtube
Rutube

Onpoc no TenedoHy
B ctune Wassup-apy3eit

(moTpeTb OHNAIiH:
Youtube
Rutube


https://www.youtube.com/watch?v=ohxyEHWYOak
http://rutube.ru/video/f191d859dd678cf8822777ff42d4c8f0/
https://www.youtube.com/watch?v=FwCsX2I5MjU
http://rutube.ru/video/a1cc4024b7641889c6f0818e7b72fd3b/
https://www.youtube.com/watch?v=PrmWxSON1N0
http://rutube.ru/video/fb4da0397a805d92bb8f9e8e5b8013df/

German

Maork |

MapHu nbiot Bud n cmoTpAaT
urpy, a oguH begonara
3aCTPAN C NOAPYXKKONA

(moTpeTb OHNaliH:
Youtube
Rutube

Yuumca rosoputh
Wassup Ha 36 A3blkax

(moTpeTb OHNAIiH:
Youtube
Rutube

Wassup-2008. lTepemeHbl.

(moTpeTb OHNAIiH:
Youtube
Rutube


https://www.youtube.com/watch?v=LHSf5a4s5Y4
http://rutube.ru/video/1aa143a30f5d3010b29dcdad8b25f488/
https://www.youtube.com/watch?v=S1Mkz-CffkI
http://rutube.ru/video/5c8309d135492ccd99c1cedee6bb4ba7/
https://www.youtube.com/watch?v=Oi6Z7IJPn8w
http://rutube.ru/video/185ae3d73174199a93c49c59301ceea7/

KoHet:

Hauano XXI Beka.



NMochecnoBne.

Mbl ¢ Bamu yxe MOXeM gorafgatbcd, 0 YyeM nonget
peyb B KHUrax, NOCBALEHHbIX pekname XXI| Beka.

NHTepHeT npoponxaetr M3MeHATb KoMmmepuuto. OH
CTAHOBUTCA CaMOCTOATESNIbHOW PeanbHOCTbIO, U KPYMHble
6peHabl HAaUMHAOT OCBaMBaTb ee. B BupTyanbHon cpege
nerye cosfaBaTb HOBble OGU3HECbI: TEXHOSOMMW CTaHO-
BATCA NPOCTbIMW 1 AeLeBbIMU, U BOT MHTEPHET-MarasuH
MOXeT OTKPbITb MPaKTUYeCKMN KaKabi. KOHTeKCTHanA pe-
Kflama anAa Taknx KOMMNaHWn npesBpallaeTca B OCHOBHOMN
cnocob nprBnevyeHns KNmeHToB. MeguiiHble 6aHHepPbI OT-
BeualoT 3a popmmpoBaHme cnpoca. TexHonormm BoT-soT
CMOTYT NpegyragbiBatb NOTPeOHOCTY NONb30BaTeNA elle
[10 TOrO, Kak OH CaM NX OCO3HaerT.

MonHOUEHHblE peKnaMHble KaMnaHUW Tenepb Bce
yalle pa3BopauyMBaloOTCA Cpasy B ABYX peanbHocTAX. UH-
Terpauuio oKpy»KatoLero mupa c MHTepHeTom obecneun-
BatloT cMapTdOHbI U colmanbHble ceTu. MoaBnseTca social
media marketing, K peknamHbIM Nnpodeccnam n NpoayK-
Tam Bce vaule fgobasnatT npuctasky digital.

Peknama B TeneBmn3ope 1 B ropofae TOXKe U3MEHAETCA.
Hapagy ¢ NprBbIYHBIMUW HA30MINBBIMU POSIMKAMU MOSIB-
NATCA NCKPbl TBOPYECTBA. PeKnamncTbl U MapKeTonoruy,
KonupanTepbl U KpeaTopbl NCCNeayoT HOBble TEXHONO-
rMK, SKCnepuMeHTUpPYIoT. OHM UTPaIoT C TOPOACKUM NaHg-
WapTOM 1 TPAHCMOPTOM, MPUAYMbIBAIOT NEPCOHAXeN AnA
peKNamMHbIX Cepnanos, CTapaloTca yBrieyb notpebutenei.
OnbIT ABaALATOro CTONETMA MOACKAa3blBAET, YEM MOXHO
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€ro 3anmHTepecoBaTb: 3a[leBalOLMMMN 3a XNBOE UCTOPU-
AMU, NOesMN, KOTopble 3axouyeTcs MoBTOpATb, dunoco-
duren, B KoTOpyto byaeT nerko noBepuTb.

Ycunnsaetca rnobanmsauus. MNyTtewecTBus, cBA3b C
OPYTMMU KOHTUHEHTaMM U UHOPMaLUA CTaHOBATCA AO-
cTynHee. Jliofy NPUBbIKAIOT, YTO UM OTKPbLIT BeCb Mup. U
B 6peHAax UM ToxKe HpaBUTCA OTKPLITOCTb, ApY»Keniobue,
LOBEPUTENbHBIN TOH 1 Pa3roBOp Ha paBHbIX. Taknumu n 6y-
ayT 3pdeKTMBHbIE KOMMYHMKaUUy b6ygyLiero.

Ho 6yayuiee He oTMeHsieT ypokos npouwnoro. Cpefa
MeHAEeTCA, NPUPOAHbIe MeXaHW3Mbl BOCMPUATAA U MNO-
TpebHOCTell yenoBeka — HeT. [1nA ycnewHowm peknambl
HY>KHO XOPOLLO YyBCTBOBATb M TO, M IPYroe — 1 3TO TOXe
Hen3MeHHoe npaBuno. 1 HagewCb, YTO aMEPUKAHCKNN
OMbIT, PAaCKPbITbIA B 3TOW KHUre, BAOXHOBUT BacC Ha COo3Aa-
HUE CUIbHBIX UAEN, KOTOPbIE yAauHO NCMOMb3yT 06CTO-
ATENbCTBA Y CMOTYT U3MEHUTb MUIP.
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06 aBTOpE

MeHs 30ByT Hagexaa OpaHK 1 Bbl, BUAMMO, TONIbKO UTO 3aKOHYWM yTe-
Hue Moel KHUrU. BepoATHO, BaM MHTEPECHO, MOYEMY A peluunsia Hanmcatb 06
NCTOPUM aMmepUKaHCKOW peKnambl. BO3MOXKHO, BaM XOTenocb 6bl y3HaTb, € Ka-
KOW CTaTW Bbl fOJKHbI XOTb HEMHOTO BEPUTb MOUM CYXXAEHUSIM B 3TOI 06a-
cTn. Mo3ToMy s pacckaxy o cebe.

WcTopuio peknambl A Hauyana vM3ydaTb Ha NEPBOM Kypce; 3TOT npeamet
unTanu BCcem ByayWUM peklamuctaMm B MOCKOBCKOM roCyfapCTBEHHOM YHU-
BepcuTeTe neuvatn. Korga Kypc 3aKoHUYMCA, A NPOAOIKMIA MHTePeCcoBaTbCA
NCTopren N3BeCcTHbIX BpPeHAO0B N UCKaTb UHGOPMALUIO O TOM, Kak OHU 13Me-
HANW KynbTypy notpebneHus. ®akTbl U ngeun, KOTopble MHe YAaBanoCb HalTK,
yacTo nomoranu B paborte.

Al pabotana B chepe KOMMYyHMKaLMIA B KPYMHbIX IT-komnaHuaAx: 6bina PR-
CrneumanmncTom B XOCTUHT-NpoBaiigepe «AraBay, KONUpanTepom B «fHOeKce», py-
KOBOAWIa MapKeTUHIoM B eBponenckom xonguHre XBT. [NaBHOe, uTo A NoHANa
3a Bpems paboTbl: HENb3A CTPOUTb KOMMYHWKaLMIO, He MoHMMas ntogen. Hu oguH
npecc-penus, H1 oAvH PeKnamHbIi cnoraH He 6yaeT 3ddeKTNBHbIM, eCiv Bbl He
ZJyMaeTe O Tex, KOMy afpecoBaHoO Balle coobLeHue.

Kaszanocb 6bl, 0UeBUAHAA UCTUHA, HO HAaYyYMTbCA BOMJIOLWATb €€ B KM3Hb
He Tak-To NpocTo. MHe NoOMorny coBeTbl KOMMer, NPakTukKa U n3yyeHue Jy-
»KOro onbita. M onbIT nATMAECATUNETHEN JABHOCTU HE MeHee Mosie3eH, Yyem
COBpeMeHHble Keicbl. Bo-mepBbIX, 3ayacTylo ero npolle aHaan3npoBsaThb.
Bo-BTOpbIX, Mbl camu aBnAemcs notpebutensmu Coca-Cola u Nike, a 3HauuT,
MO>KeM Ha COBCTBEHHOM NpUMepe U3yumnTb, Kak peknama 3agencTsyeT notpe-
6UTeNnbCKNe CTpaxu, cnabocTu, XenaHus.

Hapercb, MOA KHMUra nomornia Bam Nlydlwle NOHATb peknamy, BA4OXHOBWUNa
N pacCKa3aa YTOo-TO HOBOE. Byn,y pPafa NnonyvYnTb OT BaC NoXenaHnA 1 npen-
NIOXKeHnA.

facebook.com/nadyafrank

nadya@advertera.pro
advertera.pro
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Ecnv Bam NoHpaBunach KHMra, Bbl HALWIM MHOTO HOBOMO U UHTEpeC-
Horo, otonarogapute aBTopa! Cnoco60B MHOTO, 1 BCE MPOCTbIE:

* pacCKa3aTb O KHUTre Apy3bAmM B coOUManbHbIX CETAX
* HanncaTtb peueH3nto B Ballem 6nore

« MEePeUNCIUTb AEHEXHYI0 6rarofapHOCTb. ITO MOXHO CAeNaTb Ha MPOMO-
CTPaHULIE KHUTW.
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bnarogapHocTin

Kocme — 3a sepy 8 meHa u Nn000epXKy 80 8cex MOUX HAYUHAHUSAX.

[anuHe ApkaodvesHe TuxoMmuposol — 3a b6ecueHHble 3HaHUs U no-
MoWb 8 pe0aKmupos8aHuu.

Moum podumenam — 3a 8ce, Ymo OHU 0J19 MeHA cOesanu.

Bcem 3ameyamesibHbIM J1H00AM, C KOMOPbLIMU MHe nose3/10 pabo-
mame. OmoenbHoe chacubo Hamawe babaesod, JleHe 3asbai0-

eou, fJawe Nwumosol u Hacme ®edoposoli — 61azo0apa eam A
cmana nyqwe NOHUMAames, YmMo makoe pekiama u MapKemuHe.



06 aBTOpPCKNX NpaBax

[laHHas 3MeKTPOHHaA KHUra ABnAeTcA cBOOOAHO pac-
NPOCTPaHSAEeMbIM, HEKOMMePYECKMM MHOOPMALMOHHbBIM
nsgaHuem. Mnnioctpauum 1M Bugeomartepuasnbl UCMOMb-
30BaHbl B HEM B COOTBETCTBUU CO cTaTben 1274 TK PO o
CBOOOAHOM WMCNOMb30BAaHUM MNpou3BeaeHUa B UHOp-
MaLVIOHHDbIX, HAYYHbIX, YUYEOHbIX VAN KYNbTYpHbIX Le-
nax. YKasaHua aBTOPCTBa U McYepnbiBaloLWmne CCbisIKU Ha
NCTOYHMKN Bbl MOXeTe HalTu B pasgenax «MCTOUHUKN,
«INEKTPOHHbIE MCTOUYHUKU» U «MCTOUYHMKM UANOCTpa-
Lnn».

Ecnv y Bac ecTb BONPOCHI 1 NOJO3PEHNA O HapyLIEHUN
aBTOPCKUX NpaB B 3TOM M3[aHWU, MPOLLY BacC CBA3ATbCA
CO MHOM MO 3N1eKTPOHHOMY agpecy nadya@advertera.pro.

an/IBETCTB)/ETCFl pacnpocTpaHeHne KHUTn B no6om Bunae
N No6bIM 3aKOHHBbIM CNocobom. Bbl MoxkeTe LUnTnpoBaTb
KHUTY N I/IHd)OpMaLl,I/IIO N3 Hee, yKa3blBaA aBTOPCTBO. Ha
Beb6-canTax u OPYTUX 3N1E€KTPOHHbIX AOKYMEHTaX 06A3a-
TeNnbHasA KNnkabenbHaA ccbliKa Ha CcanlT advertera.pro.
BV|3yaanb|e MaTepuanbl, npunBegeHHble B KHUTe N npu-
Hagnexawune TpeTtbnm nnuam, Bbl MOXKeTe NCMOJIb30BaTb
B COOTBETCTBUUN C 3aKOHOAATEJ/IbCTBOM.


mailto:nadya@advertera.pro
http://www.advertera.pro

NHdopmauuna ana Bnagenoues
TOProBbiX MapoOK

Ecnun Bbl ABnAeTecb YNOJIHOMOYEHHbIM NMpeaCcTaBUTENIEM
KOMMaHUn nnn 6peHna, O KOTOPbIX NOET peyb B KHUre, no
no6bim BOMpPOCaM Bbl MOXeTE CBA3aTbCA CO MHOW C no-
MOLbtO 3J'|eKTpOHHOIZ noYyThbl.

Xouy NogYEepPKHYTb, YTO Nepefo MHOW HUKOr4a He CTOANO
Lennm OMopoYnTb WU OKJIeBeTaTb KaKyl-nmbo Komna-
HUIO U NPOAYKT. HanpoTuB, BCe KOMMNAaHUW YNOMUHATCA
B 3TOM U3JaHUM KaK peknamopatenu, Kotopble BHECNU
HeoLleHVMbIV BKN1ag B Pa3BUTHE KyNbTypbl MOTpebieHus
M peknambl. [laHHble B3ATbl N3 OTKPbITbIX NCTOYHMKOB —
Ny6NNYHbIX CAaiTOB U OMYybOIMKOBAHHbIX KHUT. Bce ncrtou-
HUKWN MO BO3MOXHOCTM MPOBEPSNNCD, HN OQHOro ¢dakTa
He 6b1710 NPYAYMaHO MHOIO JINYHO.

OpHako, ec/iv BamM MOKas3anocb, YTO Kakue-To Gopmynu-
POBKYM BpeAAT penyTauuy Ballen KOMMNaHUW, A C TOTOBHO-
CTblo 06CY>KY C BaMu 3Ty npobnemy. Mol 31eKTPOHHbIN

agpec nadya@advertera.pro
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UCcTOUHMKIN nnnocTpaunmn

Ivory Soap «YucroeHa 99,44%»
(<99 and 44/100% Pure»)

Cip 16
http://www.ebay.com/itm/1915-Original-Print-
Ad-Floating-lvory-Soap-Bar-Hands-ORIGINAL-
ADVERTISING-/310602500333

Cip 19
http://diaryofamadfashionista.blogspot.ru/2012/06/
dahlings-another-ad-to-cool-you-down-on.html

Victor Talking Machine Co. «fonoc ero xosauxa»
(«His master’s voice»)
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HMV-label.jpg
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National Biscuit Co. Manb4uk B pe3anHOBbIX
canorax (Uneeda Biscuits’ Boy in Boots)
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http://img3.etsystatic.com/004/0/6939617/
il 570xN.361770087 hzgy.jpg
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Woodbury Soap. «<Koxa, K KoTopoii xoueTca
npukacatbca» («The skin you love to touch»)
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http://p2.la-img.com/908/15931/5250921 1 ljpg

serialNumber=2
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foodandbev/candyandtreats/Uneeda+Fig+Newtons+-
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Morton Salt.«CbinneTca gaxe noa AoXxaem»
(«When it rains it pours»)
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Steinway & Sons. <MUIHCTpyMeHT 6eccMepPTHbIX»
(«The instrument of the immortals»)

Crp.62
The 100 GreatestAdvertisements:
WhoWroteThemandwhatTheyDid, JulianWatkins

Crp.65

http://www.ebay.com/itm/1924-AD-
Steinway-Sons-pianos-instrument-immortals-
Penderecki-/200782465555
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Camel cigarettes. «<Bep6niogbl ngyT»
(«The camels are coming»)
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Lucky Strike cigarettes.

«Bosbmure Lucky Ha pecept»

(«Reach for a Lucky instead of a sweet»)
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php?token2=fm st047.php&token1=fm img7636.
php&theme file=fm mt014.php&theme
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name=Tempted%20to%200ver-indulge

mile-for-a-camel-

Cadillac. <Bpemsa nugepcTBa»

(«The penalty of leadership»)
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http://www.wcroberts.org/Paige History/
Images/1915-01-02%20Cadillac.html
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